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MESSAGE 04 JuL 201

| am happy that the Ministry of Information & Broadcasting and
CEMCA have brought out the first ever Compendium of Community
Radio (CR) Stations in India. Promoting CR Movement in India is one
of the thrust areas of the Ministry of Information & Broadcasting.

The importance of CR Stations in a country like India can hardly
be over-emphasized. For a country of 1.2 billion people, of which
almost half are women, communication is of vital importance. There
cannot be a better way of reaching out to the community than through
the relatively inexpensive medium of CR Stations. | firmly believe that
Community Radio Stations can play an important role in reaching out
to the community and providing relevant information on the flagship
Guarantee Scheme, National Rural Health Mission, etc. CR Stations
can also prove to be an important tool for empowerment of people,
especially for women and marginalized communities.

| am aware of the challenges faced by the Community Radio
Stations especially with regard to sustenance. Towards this, Ministry
has recently approved the guidelines for empanelling Community
Radio Stations with DAVP so that advertisement revenue can flow into
CRS. Ministry has also constituted a Committee to suggest
competitive rates for advertisement.

| am sure that the success stories brought out in this
Compendium would inspire many more organizations to come forward
and set up Community Radio Stations in India. This Compendium
would also be handy for various Government Departments and
advertisers. | would like to convey my appreciation to all those who
have worked towards putting this Compendium together.

(AMBIKA SONI)
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MESSAGE

I am very happy that the Ministry of Information and Broadcasting
and CEMCA have brought out a Compendium of the functional
Community Radio Stations in India. Community Radio Stations are very
effective means of Communication to reach out to the local community.
Community Radio Stations are also much more relevant in Indian

context given the multitude of languages and diverse social dispensation.

I feel that there is a huge potential to set up many more
Community Radio Stations in India, given the vast landscape of this
country. However, availability of financial resources is a major
bottleneck which needs to be addressed. It is equally important to
conduct Awareness Workshops regularly to encourage genuine gross-root
community based organizations to come forward to operate Community
Radio Stations in Indi;a. Effective coordination mechanisms need to be
established among various Ministries to channelize funds meant for their
IEC campaigns to more and more Community Radio Stations. This is

crucial to bring much needed synergy and convergence.

I am sure this compendium will prove to be extremely valuable to

everyone who is interested in the Community Radio movement in India.

[
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(S.JAGATH SHAKAN)
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MESSAGE

Community Radio Stations have become a global phenomenon. Itis a
pioneering concept and provides a platform to unheard voices from the
community. Community Radio Stations are one of the best ways to reach out
intimately and directly to the people, as these stations create locally relevant
programmes that is relevant and useful to the community.

The Compendium of Community Radio Stations brought out by the
Ministry of Information and Broadcasting and CEMCA is one of the many
initiatives taken by the Ministry to catalyze the growth of Community Radio
Stations in India. Although the number of operational Community Radio
Stations in India is only 111 at present, we have made fairly good progress in
the recent past by quickening the pace of approvals and ensuring better
coordination to fast track setting up more stations.

This Ministry has so far issued 322 Letters of Intent, out of which 111
Community Radio Stations have become operational. A Web based
application system to facilitate on-line applications has also been launched.
Setting up of CR Stations in relatively remote and deprived areas is a priority
of the Ministry. Emphasis is therefore being given to encourage CR Stations
in the North-East and Northern States. The first CR station in the North East
was made operational recently in Assam.

Although there are many challenges before the Community Radio
Movement in India, | am sure they can be overcome through a collaborative
approach. Awareness generation about CRS, capacity building of community
based organizations, simplification of licensing procedure and availability of -
financial resources for sustenance are important to make CRS a real success
in the country. All these are being addressed.

We are committed to ensure that the Community Radio movement is
expanded and strengthened in the country to achieve the goal of inclusive
growth through social change. ’

ﬁr’_’_’i-f"

(Raghu Menon)



Foreword

It is with very great pleasure, Commonwealth Educational Media Centre for Asia, New Delhi is
presenting the first compendium of functional community Radio Stations in India. We do hope
that this will be of use to all national and international institutions/organisations interested in the
Community Radio movement.

This compendium was made possible because of the Ministry of Information and Broadcasting’s
(GOI) suggestion of collating data on functional community radio stations after seeing the directory
of CR stations brought out by CEMCA. We used the opportunity of the first National Community
Radio Sammelan held in Delhi between 7- 9™ April 2011, to collect and compile the details.

CEMCA is grateful to Ms Ambika Soni, Honourable Minister of Information & Broadcasting,
Government of India, Dr S Jagathrakshakan, Minister of State, Mr Raghu Menon, Secretary, Mr Rajiv
Thakru, Additional Secretary, Mr Arvind Kumar, Jt Secretary and Ms Supriya Sahu, Director, Ministry
of Information and Broadcasting for giving us an opportunity to organise the sammelan and also for
providing the initative for publishing the compendium. We engaged Ms Jayalakshmi Chittoor, a social
activist and CR enthusiast to undertake this arduous task. We were successful to an extent and could
bring out Part I of the compendium during the sammelan itself and Ms Ambika Soni, Honourable
Minister for Information and Broadcasting, Government of India, released the same.

We were able to motivate only 90 functional CR Stations to send in their details so for the other
CRS we put together their basic details. The Compendium’s dateline is 1* June 2011. Any additional
material that we may receive subsequently will be available on www.cemca.org

While we took all efforts to collect authentic information, they are subject to the disclaimer appearing
elsewhere in the book.

I would like to thank Sir John Daniel, President and CEO and Prof Asha Kanwar, Vice President,
Commonwealth of Learning for encouraging our efforts and supporting the publication of the
compendium.

My thanks are due to all the CR stations who have contributed to this compendium. Thanks are also
due to staff of CR cell of the Ministry of Information and Broadcasting, GOI; Mr R Thyagarajan,
Ms Rukmini Vemraju, Dr Pema Eden Samdup, Ms Monica Sharma, Mr Sunny Joseph, Mr Sanjeev
Kumar of CEMCA and the team consisting of Mr V Krishnamoorthy, Mr Vipin Sharma, Ms Rupica
Saxena, Mr Ankur Bisht for their input and help.

A wotd of praise for M/s Mensa Design Pvt Ltd for their patience, cooperation and printing.

fR ) Sqo_.q__DQ.LQ/V

Dr R Sreedher
Director
Commonwealth Educational Media Centre for Asia (CEMCA)
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Deccan Radio @107.8 MHz: Working for Community Upliftment

Zaheeruddin Ali Khan, Trustee, Zahed Farooqui, Station Manager, Deccan Radio, Sumiya Aman,
Radio Volunteer, Abid Ali Khan Educational Trust, JN Road, Hyderabad-500 001, Andhra Pradesh
Web: www.siasat.com Phone: 09848256515 E-mail: zahedfarooqui@yahoo.com

Background

Launched in the City of Peatls Hyderabad, AP on 3rd December 2009,
Deccan Radio broadcasts on 107.8 MHz. It is an initiative of Abid Ali
Khan Educational Trust, Hyderabad. The channel has 8 hours of trans-
mission, 4 hours in the morning from 7 am to 11 am and in the evening
5 pm to 9 pm a day. The channel has coverage of less than 15 Km radius.
The main objective is to provide maximum support to the downtrodden
people of Hyderabad, especially people living in slum areas of Old City,
with the slogan Zindagi Sanwaar De.

Y ;

- 8\ @ Radio
Deccan Radio: Voicing concerns

The trust is looking after all the maintenance and expenditure of the Radio unit. As of now there is no income from any

Programming Focus

sources, as our main focus is to concentrate in making and broadcasting such useful programmes which are beneficial for
the common people.

The channel has various interactive programmes mainly focusing on Educational and Literacy, Public Health and Hygiene,
Social Issues and other segments like Environmental and Ecological issues, Micro Finance, Recruitment Programmes,
Sports Information and many more.

Experience Sharing

Our concepts are carefully written and probed so as to produce very healthy, captivating programmes. Based on this we
have divided our volunteers in different fields such as Education, Health and Social Issues enabling them to gather the
information and create listener friendly programmes.

We have organized a five days training session for our volunteers to strengthen their abilities in building quality pro-
grammes. Representatives from World Development Foundation, New Delhi visited our studio to train our team mem-
bers. Apart from this we had an opportunity to meet the renowned broadcaster Mr Vipin Sharma, his unique advises made
us realize the opportunities that exists in and around our outreach areas to produce quality content.

As our CR station is situated in the heart of the city where commercial programmes are common, development programmes
are few. Being Hyderabad’s first community radio it was a challenge in itself to make a mark among those commercial radios.

Cultural and Literary Promotion: One of the many objectives of Abid Ali Khan Educational Trust is to promote and
protect Hyderabadi culture. Culture is your identity, it reflects your style of living, your food, dressing habit and more. To
safe guard the Hyderabadi culture and to promote it our trust conducts various programmes like Mushairas.

Challenges of Radio signal clarity: We are facing technical difficulties in reaching our target communities due to limited
power of transmitter.

Study/Impact Analysis

Through our phone-in programmes we got tremendous response from our listeners, the type of programmes preferred
by the callers, usefulness of the programmes, likes and dislikes about a programme and the impact of Deccan Radio, helps
us in improving our strategies in connecting with the needs of the community. We got many calls related to bad coverage
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in some areas; one of our caller said Aap ka Radio Sunne ke liye chath par jana padta hai (We need to climb the terrace to tune
your radio station).

Innovation and Creative Approaches

e Dadima Ke Nusqe: In the present times, natural cure home remedies are gaining momentum. So we came up with
idea of starting a programme with name “Dadima Ke Nusqe” where people can head their way towards adopting
home remedy treatment to get rid of several forms of diseases.

e Learn English: The idea behind broadcasting this programme is to link the common people with the whole
world together.

e Voice and Accent Training: English Accent Training is of particular importance in BPO Training, and has largely
been due to the result of globalization and Hyderabad is emerging as a preferred destination for many Multi-National
Companies. We started Voice and Accent Training in which the listeners learn English pronunciation, on eliminating
the mother tongue influence and developing a neutral English accent.

e SMS: We are making a database of all the calls we receive. Engaging them by sending SMS for our special programmes.
For this we are using a bulk SMS device connected with the computer where the database is stored through which we
can send hundreds of messages in a few minutes.

e Interactive Programme: By creating live interactive programmes like “Old and New Face of Hyderabad”, where we
receive calls from our listeners engaging them in sharing their experiences in the City of Hyderabad.

Our Community Radio is trying to make a healthy, prosperous and aware society with full of information, knowledge and
work for every hand.

What help do you need?

We are working hard within our community in generating quality content, however the more is less in developing the con-
tent. We definitely need suggestions and support in generating quality content, which may enable us to cater to the need
of our community.

Sustainability is the next big factor for us. We need expert advice for making our station sustainable. We are struggling with
the coverage in low-lying areas of the city. We believe that the Ministry should look for increasing the power at least for
the city based community radios.
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TARANG @ 90.4

KMIT Tarang @90.4 MHz: Edutainment for Community in

Heart of Hyderabad

Abhishek Asthana, Manager, Tarang, Keshav Memorial Institute of Technology,
3-5-1026 Narayanaguda, Hyderabad-500 029
Web: www.kmittarang.com Phones: 040-23263408, 09849159679
E-mail: abhisheka@kmittarang.com

Background

Our Radio station is called KMIT Tarang
90.4 MHz. We have become operational
just 3 months back. Funding for the CR sta-
tion is managed by the college itself as of
now. Right now there are no sponsored pro-
grammes and we have not bagged any of the
Government advertisement.

We started with 2 hours of transmission on
alternate days (3 days a week). Slowly in-
creased it to 2 hours per day 5 days a week
and now we are transmitting for 4 hours dai-
ly. For programmes we are taking interviews,
finding out talent in singing, mimicry, etc.
and recording. People with original songs are
promoted. Also programmes in quiz models
are also broadcasted.

KMIT Tarang: Event

Apart from the people from the college, community members are also engaged to prepare the programmes. They not only
contribute for the content but also take part in the generation of the programme. They are given training sessions so that
they can learn recording and editing;

KMIT Tarang: Action

Experience Sharing

The experience of working for the community
radio has been very satisfying. Very soon we re-
alized that producing content is not going to be
easy. KMIT is an Engineering college and hence
technically is sound. We are of the opinion that
the technical problems should be taken care
within the capacity of the college. The key chal-
lenge is in the area of content generation.

We are situated in the heart of the city. This gives
us an access to many professionals. For creating
awareness and educative programmes many peo-
ple are available and the content is prepared.
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Training on the programme creation is absolutely necessary. We would appreciate if a training session is organized so that
the community can learn recording, editing, etc. The place is much diversified and hence the community people come up
with good ideas for programme creation.

Involvement of the school has been a major achievement of the KMIT Tarang. The programmes prepared in the quiz
model helped us attract the school students to participate in the CR.

Study/Impact Analysis done

We are planning to conduct an impact analysis very soon. We try to take in the suggestions from the listeners and make
programmes accordingly.

Innovation and Creative Approaches

Many topics were covered in the quiz model. We have created software called Quiz Jockey in which questions can be
loaded (with answer options). This convergence technology makes it possible for the community to be actively engaged
and to also increase its reach to the youth. Listeners can send in their answers by sending in the SMS through their mobile
phones. Only right answers are displayed on the screen and a random winner is chosen. The recognition given on the
website to the people who participate from the community for programme generation is also worthwhile.

Request for Further Assistance

It is very much desired for a radio to get a considerable reach. With the transmitter of 50 W the radius covered in the
urban area is very low. Kindly consider this aspect and help us in reaching out to the people by increasing the power
of the transmitter.

Training workshops for technical handling of the equipments and for the programme creation is very much required.
It is difficult to acquire the funds for the radio. Kindly make the procedure for getting the advertisement a little easier.
We look forward to learning from other established community radio stations that have become proficient, especially
the ones that are being operated in metropolitan areas. We wish to adapt the success and avoid the pitfalls that these
CR stations have experienced.

KMIT Tarang: Studio
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Sangham Radio @90.4 MHz: Echoing the Voices of the Marginalised

PV Satheesh, Director, Deccan Development Society,
Machoor Village, Jharasangam Mandal, Medak District
Web: www.ddsindia.com Phone: 08451-282271 E-mail: satheeshpetiyapatna@gmail.com

Background

Sangham Radio is located in Machnoor Village, Jharasangam Mandal, Medak District in Andhra Pradesh. It is about 110
kms to the south west of Hyderabad, Andhra Pradesh. Sangham Radio covers a population of 150,000 spread over 100
villages in four mandals of Zaheerabad, Jharasangam, Raikode and Nyalkal. Sangham Radio was set up by Deccan Devel-
opment Society, which has been working with the community for several years.

Sangham Radio (SR) is the only community radio in India owned, run and managed completely by women and dalits. It
broadcasts two hours daily from 7 pm to 9 pm. The major thrust of the programming is to establish community leadership
for women and to end media exclusion of the marginalised. Sangham Radio deals with issues such as food sovereignty,
ecological agriculture, local healing systems, violence against women, locally relevant education, childcare and tradition,
community care of natural resources etc.

5000 members of Deccan Development Society (DDS) women’s sanghams contributes X 5 per month which takes care of
the operation of the station. Sangham Radio does not seek advertisements as yet.

Programming Focus and Development

Women members of the DDS community are the owners and managers of SR. The DDS Community Media Trust (CMT)
formed by a group of rural women from marginalised communities and very poor families manage the Radio. Content de-
velopment is a participatory affair in which over 20 women and a few men meet every month to chart out the programmes
for the month and arrive at a consensus. The management decisions are taken by the CMT.

Sangham Radio: Studio recording
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Experience Sharing

Every day of SR has been exciting, It is a daily reliving of a dream dreamt
by DDS. Since the community was the originator and developer of the
concept and lead every single process of setting up of the Radio, the
challenges have been few and excitements, many. The station was set up
by a group of architects and broadcast engineers who were not ‘hired’
but helped as friends. Similarly training was provided in fits and starts by
friends from the broadcast media. In the final stages of the realisation
of SR one AIR professional was hired for 30 days to walk the station
producers through a transmission grill.

Content Development Strategy

Since the very conceptualisation of Sangham Radio, we have believed
that community precedes content. Hence, it is the experiences and con- Sangham Radio: Studio

cerns of the community that has formed the content of SR which believes that everyone in the community is an expert in
herself and there is no need to import content or experts. The rich knowledge base of the community which has been sys-
tematically undermined by the mainstream media is the foundation of SR’s programmes. Elderly dalit women are engaged
here in dialogues and discussion on organic farming, plant-based healthcare, ethnoveterinary practices, childcare systems
and a host of other issues. They open up their treasure of knowledge and experiences for the listeners to learn from and
hone their own practices. It is a truly horizontal learning system that rejects hierarchical expertocracy. All programme
ideas emanate from a continous and regular interaction with the community and the very fact that all these are untapped
ideas make them high quality programme ideas. Just like the folk poets who take no time in composing their next song,
Sangham Radio is blessed by the support of thousands of women, who, when they open their hearts and minds give birth

to brilliant programmes.

Study/Impact Analysis done

No formal studies have been conducted. But since the programmers
and the community are intricately interwoven, feedback keeps coming
unsolicited. In its two hours of broadcast SR receives over 20-25 calls.
Considering that this is economically a very poor community that can-
not afford to spend on phones and calls, the 25 calls themselves ate a
very important statement on community bonding with SR. Many young
women have described SR as a friend who constantly keeps “talking to
me so that I can forget and overcome the problems of my day to day sur-
vival”. Radio listenership which was less than 5% before the birth of SR
has grown to over 30% now and this is a huge accomplishment of SR.
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Community women in dialogue on Sangham Radio

Innovation and Creative Approaches

As described earlier, Sangham Radio recognises every member of the community it addresses as an expert in many areas.
Hence, the voices it brings to the broadcast are the voices that have never been heard or recognised before. They are all
excluded voices. This is the primary strength of this community radio. Besides, when new and unheard people come on
air, they bring with them dozens of new perspectives that are exciting. Getting rid of the broadcast notion of experts
who normally come from formal educational institutions is a highly

creative strategy of SR. Thereby, it refuses to consign its listeners to
become consumers of media. All of them are now producers of me-
dia. By being a part of SR every member of the community develops =
a great confidence in herself and her ability to speak to a wide outside " i
world. Thereby community confidence surges. This is a curative effort
to make undermined communities to reinvent themselves and engage

in the larger role of media; democratising a community.

What help do you further need?

Sangham Radio has enough inner strength and capability to look after

itself. Hence, it does not feel the need for any external help.

Sangham Radio: General Narasamma at studio
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SVFM CR @90.4 MHz: Serving the Tirupati Community and

Collaborating for Change

D Nageswar Rao, Officer In-charge, and A Vibhishana Sharma, Station Manager,
SVEM CR Station, SV Oriental College, TTD, Tirupati-517 507
Web: www.svuniversity.in Phone: 09866234482 E-mail: vibhishanasarma2008(@yahoo.co.in

Background

The SVFM Community Radio Station was initially inaugurated at Tiru-
mala; on behalf of SV Oriental College, Tirupati; by the then Chief Min-
ister of Andhra Pradesh state Late YS Raja Sekhara Reddy on 8 February
2007. Initially the time of broad cast was 3 hours per day from 5.00 pm
to 8.00 pm and later it was extended to six hours per day from 6.00 am to
9.00 am and from 6.00 pm to 9.00 pm. At present, the broadcast of the
programmes through the station is limited to 12 hours per day from 6.00
am to 12.00 Noon and from 2.00 pm to 8.00 pm. The programmes are
being broadcast through the station at 90.4 MHz.

In view of the hill shadows and other environmental factors the cover- SVCR CR: Engaging the students

age at Tirumala was poor and the transmission did not reach expected regions. Thereafter the station was shifted from
Tirumala to Tirupati and it started functioning from 12 November 2009 in the present place of location i.e main building
of SV Oriental college, TTD, Tirupati.

The station is being run by the management of TTD and the officer in-charge manages the station as the representative
of the Executive Officer, TTD, Tirupati. The coverage area of the programmes is within the radius of 5 Km from the
point of location of the station. The localities/areas around the station such as Bhavani Nagar, Sripuram colony, Varada
raja Nagar, Vinayaka Nagar and Ram Nagar Quarters, RS Gardens, TK Street, Reddy and Reddy colony, Muthyala Reddy
palli, Bhairagi patteda and other such areas comes under the coverage area.

Sustainability

The station is being run by TTD and thus there is no scarcity/deficiency of the funds. At present there are no sponsored
programmes broadcasted through the station. Further, no advertisements were collected so far through this station. How-
ever, advertisements pertaining to the programmes of TTD, local charitable
institutions, local cultural organizations are being made on free of cost.

Programming Details

The different formats of the programmes broadcast through the station are
relevant to the fields related to health, education, social welfare, community
development and cultural programmes. The suggestions, like and dislikes
of the listeners are collected regarding the usefulness of the programmes
being broadcast and the programmes are designed according to their taste.
Mostly, the college students of SVO College, are engaged in majority of the
SVCR CR: Event programmes designed and broadcasted through the station.

Experience Sharing

It is not so easy to sustain the radio station without proper planning. The CR Station has benefited by many renowned speak-
ers sharing their experience with the community. There were volunteer experts as well as others who were paid remuneration.
We are proud to say that eminent persons who were highly recognized among their fields hailing from all parts of Andhra
Pradesh took part in the programmes broadcast so far.
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Sri IV Subba Rao, IAS, Sri APVN Sharma, IAS, Smt Vanijayaram, Play back singer,
Sti RadhaKishna, Movie Music Director, CSR Prabhu, Scientist, VSI. Bhima Shan-
kar, Scientist, Medasani Mohan, Scholar, Samudrala T.akshmaiah, Scholar, D+ Maila-
varapu Srinivasa Rao, Scholar, Sri Garikapati Narasimha Rao, Scholar, Dr Vengam-
ma, SVIMS Director, Sti VB Koteswar Rao, Retd Chief Engineer, Sri Hanumanthu
Retd Chief Engineer, RV Jagga Rao, Retd Chief Engineer, Gajal Srinivas, Artist
Prof Vishveswaran, Dr Dhara Ramanadha Shastri Scholars, Sti Kishore Kumar,
IPS are some of the eminent persons who shared their valuable experiences with

the community through their talks. Some of the exciting things and achievements SVCR CR: Inauguration

are that the talks on personality development, preparation for competitive exami-

nations, stress management, health and hygienic conditions which are exclusively designed for the benefit of the youth/
students have been broadcast through the station.

These programmes have received good response from the listeners for the reason that majority of them derived maximum
benefit. Like wise programmes are designed particularly to motivate the students.
Supporting the cause of other NGOs

Further advertisements made on free of cost pertaining to the programmes of local voluntary organisations, T.T.D in-
stitutions, charitable institutions resulted in increase of crowd gathering and made the programmes conducted by those

organizations, successful.

Training
The station manager underwent training for two times, first time in Chennai and

for the second time at New Delhi and acquired sufficient experience for running
the station successfully.

Challenges Faced

There are technical difficulties too, in running the station. But right from the in-

- ception, the station was setup under the technical guidance of Bharat Electronics
SVCR CR: Cultural event Limited, Bangalore and if any complication arises, the rectification work/solving

process will be carried out by the Engineers of Bharat Electronics Limited on payment basis.

Content Development focus

Regarding the content development, first of all the needs of the community relevant to the fields of Health, Education,
Social Welfare and Cultural programmes will be taken up and later the content will be developed in the direction of its

n solvation that too in a simple way so that the common man also understands easily. Reading the daily News Papers, and

books, watching the media programmes and interaction with the representatives of social organizations and community
groups improves ideas in designing good quality programmes.

Study/Impact Analysis

Usually the programmes are designed according to the feedback collected from the
local community through letters, phone calls, and through other communication
sources. Anyhow, strategies will be changed from time to time in designing the
programmes according to the taste of listeners. Folklore is one of the aspect that
motivates the people of Rayalaseema region towards work culture. Recently a set
of audience requested repeatedly to broad cast the folk songs. Considering their
request, the station is broadcasting folk songs on live three days in a week. Thus the
desire of that particular set of audience was fulfilled through the station.

SVCR CR: Launch of publication

Further Assistance Request

Though there are three FM Radio Stations functioning in Tirupati, apart from this station, there is good response for
the programmes transmitted through this station. But due to congested lay outs, being situated in hill station region, the
transmission is not reaching certain localities even within the range of 5 Km. In order to cater the needs of local com-
munity, there is dire necessity for enhancement of the capacity of the transmitter from 50 Watts to 250 Watts. If the above
requirement is fulfilled, majority of the community groups will benefit.
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Vishnu CR @90.4 MHz: Towards a Knowledge Society

Dr G Srinivasa Rao, Station Director, and Lakshmi Bhupati, Shri Vishnu Engineering
College for Women, Vishnupur, Bhimavaram-534202. Web: www.radiovishnu.com
www.svecw.edu.in Phone: 09440652526 E-mail: principal@svecw.edu.in

Background

Shri Vishnu Engineering College for Wom-
en established by late Padma Bhushan Dr
B V Raju in a semi-urban town Bhima-
varam, AP, is a non-profit educational in-
stitution and its educational programmes
also include socially oriented programmes
in rural areas which culminated in the es-
tablishment of Radio Vishnu 90.4 MHz in
the campus on 15 April 2007. Transmitting
various infotainment programmes for 12
hours which includes 3 hours repeat pro-
grams, Vishnu CRS is serving neatly 35 vil-
lages in the surrounding area.

Broadcast Content

Radio Vishnu designed its programmes
with a vision to give voice to the voiceless

and is working with a motto — for the com-
munity and by the community. Morning
programmes (6 am to 10 am) focus on de-
votion, personality development, health care, moral values, farmer’s programme; afternoon programmes (from 12 noon to

]
Vishnu CR: Recording at the studio

6 pm) focus on important day to day information, children’s programmes, story narration, women’s special, information on
various academic courses, knowledge-based programmes, how entertainment can be useful in different ways, students’ tal-
ent, interviews, phone-in, letters from the listeners; evening programmes (from 6 pm to 8 pm) focus on great personalities,
role models, science and technology. With women engineers at the helm it targeted the development of the community by
bringing awareness in sanitation, health and hygiene, primary education, and other general information.

Enhancing the Reach - Multimedia Strategy

Radio Vishnu periodically transmits programmes on Eye Care, Eye Donation by Eye Specialist Dr U V Ramana Raju,
Pedeodontric Dental Care by Dr R Chandrasekhar, Preventive Community Dentistry by Dr Suresh, and Common
People and Psychology by Dr Ramakrishnam Raju. In addition, programmes for pregnant women, lactating mothers,
baby care, nutritious diet for anaemia and malnutrition. These programmes are of major focus to the community. Their
interaction with the station increased and some of them became employees in the station and a few are working as
reporters to the station.

Capital and Sustenance

Radio Vishnu 90.4 MHz began with an initial investment of ¥ 2,500,000 towards Equipment and infrastructure that in-
cludes Transmitter (1+1), Mixers, Mictophones and Studio with acoustic treatment. Monthly recurring investment goes
around ¥ 64,000 towatds salaries to Programme Producer, Announcers, Technicians and it includes even remuneration to
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the students under earn while you learn
scheme. With maximum utility of the sta-
tion and studio the monthly maintenance
is ¥ 13,000 towards electricity and trans-
portation. Yeatly maintenance is T 30,000
towards equipment service charges and
gifts to the best contributors in the form
of radios. Efforts to bring forth develop-
ment in the community by disseminating
essential and useful information in per-
suasive message forms and transmitting
12 hours per day Radio Vishnu etched
a mark in the lives of people of Bhima-
varam. Finalisation of DAVP rates and
the ongoing process of DAVP empan-

elmegt is likely to make the station self Vishnu CR: Event
sustainable.

Achievements/Success Stories

With four years of relentless services, Radio Vishnu made a spark in the community. They remained not just as listen-
ers but developed into makers. It succeeded not only in bringing a change but in sustaining that change and moulding it
towards the development of the society. Mutual assistance with the community strengthened Radio Vishnu and it readily
takes up any responsibility towards the welfare of the people. A note worthy achievement is that Krishi Vignan Kendra 9
Km away from our station(KVK, Undi village) associated with seven scientists from different arenas of knowledge (rice,
horticulture, fisheries, management etc.) is contributing half an hour programme every day which includes even outreach
programme for the farmers. Another unique programme to be mentioned is Ba/a 1/inodini - Children’s programme which
is encouraging and involving children from 24 Government schools in and around Bhimavaram. Today we feel proud to
say that they are the creators of that programme. It stood exemplary to other institutions and became a guiding spirit for
those who are looking towards participation in community radio programmes.

Vishnu CR: Action
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JNAN TARANGA
KKHSOU CRS 90.4 FM

The First Community Radio of North-East

Jnan Taranga @90.4 MHz: North East India’s First Radio Station
Creates Ripple Effect

Ankuran Dutta, Station Manager, Krishna Kanta Handiqui State Open University,
Housefed Complex, Doispur, Guwahati-781 006. Web: www.kkhsou.org
Phone: 09864537318 E-mail: kkh_sou@yahoo.com; ankurandutta@gmail.com

Background

‘Inan Taranga’, the first community radio of the
north east has been broadcasting programmes
with a good deal of community development
content combined with educational and enter-
tainment programmes. Located in Guwahati,
Assam, the station was launched on November
20, 2010, and has 20 hours of broadcasting per
day. Though the station is run by the Universi-
ty, it has been actively engaged with community
to draw talent, design content and reach out to
the audiences.

Programming Focus

Community development programmes are based Jnan Taranga: Engaging the community and ensuring action
on the issues like health and hygiene, women em-

powerment, rights of the children, environment and bio diversity, career counseling, sports, legal issues, governance, youth
programmes, agriculture and allied subjects, entrepreneurship, live presentation by the communities on the live issues, etc.
Community based programmes constitute over 70% of the total broadcast of the ‘Jnan Taranga’. Presentation of the
drama - both by the adults and children, songs - folk, traditional and modern constitute the entertainment segment. Edu-
cational programmes including awareness on the RTE Act 2009 and RTI Act are broadcast almost regularly in between

the community programmes.

(1 Capital and Sustenance

JHAN TARANGA The studio has been set up at the cost of about
eSO CRSBU'*,.;E. R 60 lakhs. Expenditure includes cost on vatious
equipments for the studio, transmission equip-
ments, training (including the in-house and on
community), human resource, production and
contingency etc. As the culture of volunteering
for community radio programme is yet to take its

roots in this part of the country, an amount of
% 40,000/~ per month is being expended for run-
ning the CRS presently. This expenditure is expect-
ed to continue for some years. Though the univer-
sity is committed to bear the expenditure, which
comes to about X 5 lakhs in all annually, 10% gen-
eration of revenue in the form of advertisement is

necessary to sustain the expenditure level.
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Engaging community ensures fast track success

KKHSOU is the first open university of the North East. It has been able to launch the first CRS of the North East within
three years of its existence. The university has been able to increase the regular broadcasting time from six (6) hours dura-
tion within three months of its launch to 20 hours duration covering almost all community issues relevant to the inhabit-
ants of its service area.

Way Forward

It is too early to write a success story within 4 months since its operation. The team behind the running of this CRS be-
lieves in the delivery of actual community service through broadcasting than projecting a larger than life image. However,
it is worth stating that during this short period over 500 programmes of various durations from 15 minutes to 30 minutes
have been recorded in the studio and around 1000 CDs of songs and feature programmes have been collected with the
right to broadcast the same from the respective authorities.

Conservation of knowledge, culture and diversity is a key role that the radio station can play to ensure that this is truly a
community radio serving its people. Archiving and documenting the people’s knowledge will build a valuable repository
for academic learning by students of the University also.

We look forward to learning from other stations to bring innovations in our new station, and also to continuously network
with other initiatives across the country.

Jnan Taranga: Studio in action
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Radio Luit @90.8 MHz: Transcending Identities,
Reaching out for Education for All

Dr Kandarpa Das, Director, Institute of Distance and Open Learning, Guwahati University,
Guwahati-781 014 Phone: 09435043124 E-mail: kandarpagu@gmail.com

Background

Radio Luit, the Community Ra-
dio Station of Guwahati Uni-
versity was set up and stationed
at the Institute of Distance and
Open Learning (IDOL), Guwa-
hati University. The station was
launched on 1% March 2011 and
operates at 90.8 MHz. The initial
establishment cost of the Radio
station was met from the IDOL,
GU fund. Presently, the Station
is manned by one full time Pro-
gramme Executive and 25 casual
announcers/anchors  volunteers
drawn from the students of the
departments of the Journalism
and Mass Communication and

Electronics and Communication Radio Luit: Field reporting in progress
Science of the University.

The Radio Station covers a wide broadcast area including Guwahati University campus, Assam Engineering College,

Government Ayurvedic College, Assam Police Radio Organisation, Assam Forest School, 13 affiliated colleges of
Guwahati University, II'T Guwahati campus, SOS Village, Headquarters and residential areas of the North Eastern
Frontier Railway, several schools and a major part of north—western Guwahati Lokhra, Changsari, Sualkuch, North
Guwahati, Hajo, Mirza, etc. inhabited by different tribes and diverse linguistic communities. The Radio Station
broadcasts for 12 hours every day.

The Journey So Far

The Trial Broadcast of the Radio Station commenced on 18" January 2011. Since then, it has been a constant effort on the
part of the station to ensure maximum participation from the Community. The response has been overwhelming. During
the last two months more than 100 community members (from the surrounding areas) have participated in production of
various progarmmes. General awareness on environment, health, education, law and scientific temperament, etc., are some of
the areas on which contents are generated. Many programmes have been produced on folk culture with participation of the
members of the local community. A majority of the community members participating in the programmes are women.

One of the unique features of Radio Luit is that it broadcast programmes in five different languages (Assamese, Bengali,
Bodo, Nepali and English).

The Institute of Distance and Open Learning, Guwahati University has planned to introduce two Certificate and Diploma
level courses on Radio Journalism and Community Radio. These courses are aimed at generating some resources as well
as capacity building for the future community radio stations in the region. Radio Luit also intends to apply for DAVP em-
panelment soon in order to qualify itself for Government advertisements.
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Impact Analysis

Radio Luit is planning to conduct a audience survey after completion of its first three months of operation. The enormous
response to the live phone-in programme conducted everyday from 6 pm to 7 pm testifies a wide acceptance of the station
by the Community. The average number of phone calls received during the phone-in programme is 15 and callers include
students, shopkeepers, taxi drivers and housewives.

Innovation and Creative Approaches

The live phone-in programme is an easy way for getting feedback from the audience. It also helps in increasing the num-
ber of audience. Radio Luit lays special emphasis on programming for woman and children. Programmes produced with
involvement of the school children and housewives help in increasing the number of listeners.

Given the special linguistic and cultural composition of the community, Radio Luit broadcast its programme in five lan-
guages Assamese, Bengali, Hindi, Bodo, Nepali and English. However, 80% of the programmes are broadcast in Assamese
language. Folk music and items contributed by the community are produced on priority basis.

Sustenance and Sustainability

The most difficult challenge for Radio Luit was to meet the recurring expenditure of the station. Radio Luit was able to
overcome this problem due its strong social and community support. Students, teachers, employees and members of the
community agreed to provide voluntary service in content production and running the station. The students from Mass
Communication and University departments manage the anchoring and announcement in rotation. Teaching and non-
teaching staff of the University, surrounding educational institutions and community members offer free services for
content production. Students and faculty members from the Department of Electronics and Communication Science of
the University look after the technical side of the station. Necessary training and support were provided by the Common-
wealth Educational Media Centre for Asia (CEMCA), New Delhi.

Members of the teaching and non-teaching community of the University, their family members, University students,
school children from the surrounding areas are also motivated to contribute contents for the Radio. The teachers of the
local schools are very enthusiastic in contributing contents for the radio. Guwahati University has 2000 students in its cam-
pus and students hostels are the major contributors of the contents. Women folk of the campus are equally enthusiastic in
producing quality programme involving women and children of the campus and the surrounding villages.

In order to make the station self sustaining, the CRS does need some revenue that can come from advertisements. It also
hopes to secure grants and advertisements from the Government.

Radio Luit: Studio
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Radio Rimjhim @90.4 MHz: Tackling Local Issues through

Dialogue and Awareness

Kripa Shankar Srivastava, Ayodhya Lal Kalyan Niketan, Vill: Sapaha,
Post: Semra, Via Nechuwa Jalalpur, Gopalganj-841 503
Phone: 0993935151 E-mail: alkn.society@gmail.com

Background

Radio Rimjhim 90.4 MHz was launched on 5 January 2009. It was established by the non-government organization
Ayodhya Lal Kalyan Niketan based in Gopalganj, Bihar. Our radio station has been serving the community for the last
three years with a variety of local programming. We have a total of ten hours of broadcasting with 6 hours of original
broadcast and four hours of repeat broadcast of our programmes.

Programming Focus

Radio Rimjhim 90.4 Mhz is the first Community Radio Station of Bihar. It broadcasts various programmes related to
health awareness, precautions from manmade disasters, encouragement for education among women and youth. We also
cover various Government schemes to reach the audience. Other key developmental issues relating to problems and its
solutions are discussed by inviting experts. Since Gopalganj community is primarily agrarian in nature, we have special
programmes that convey use of innovative ideas and techniques of agriculture. Special emphasis is also laid to identify and
encourage local talent through our programmes broadcasting live performances.

Capital and Sustenance

The capital and sustenance of the Rimjhim CR has been borne through local support and membership of the NGO. We
have been broadcasting DRDA related information for which the Public Relations Department and district authorities
provide financial support.

Achievements/Success Stories

People of the area has been getting knowledge of various Governmental schemes, they are aware of issues related to
health, taking precautions timely to be safe from epidemics, remedies of diseases through conversations with specialist
doctors and domain experts, how to be safe from flood which largely affect the life styles of this flood prone area. We have
been playing a pivotal role in providing updates through experts from weather officials and disaster management groups to
spread awareness among people. Our role in encouraging local culture, glorious heritage and value of traditions has been
very much appreciated by the audience. The most influential progress was seen in the field of education among youth and
women, by encouraging them to opt for pursuing higher education. This is a remarkable achievement of our CR station.

It helped a lot to removed old superstition, prejudices and foremost among them being witch hunting hobbits from society,
it had also encouraged national unity and integrity among the people. The CR station plays the role of an interface between
community and Government Officials to address locally relevant governance issues.

Our CR Station has been focusing on the Male/Female gender ratio. Due to wide awareness on this concern, in Gopalganj
district, ranks on top of the best ratio among the 37 districts of Bihar. This mile stone was achieved with a catalytic role
of Rimjhim CR to spread awareness.

Bihar
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Radio Snehi @90.4 MHz: In Touch with the Community

through their Volunteers

Madhu Sudan Pandit, Snehi Lokotthan Sansthan, Kaushalaya Medical Hall,
Hospital Road, Siwan-841 226, Bihar. Phone: 09334069148 E-mail: snehingo@tediffmail.com

Background

Snehi Lokotthan Sansthan has been actively working in Siwan district for many years. The opportunity to further reach
a greater part of the community that we serve, with the application and approval of the CR license, Radio Snehi became
fully operation towards the month of November last year.

The year 2009-10 has been a huge
learning experience for all of us in
Radio Sheni. We are committed to
serve the community members of all
ages in the under-developed region
of Siwan. This is done by Commu-
nity Radio Snehi through the creation
of programmes developed locally by
a team of volunteers who belong to
the community that the CRS serves.
Based on feedback from the com-
munity programmes are designed and
created by the radio station.

The CRS broadcasts for 6 hours daily
and was launched on 17 November
2010.

Broadcast Content

The programmes are designed and
created with the community’s needs in

Radio Snehi: Studio

mind. Our volunteers who are based
across the different villages within the district of Siwan are in regular contact with the listeners. These field volunteers are
able to get the pulse of the needs of the community and provide direct feedback about the requirements of the people.

The format of the programme is varied keeping the diverse interest of the audience. We ensure maximum participation of
the people through interactive programming like discussions, interviews, drama and music.

Apart from this, we focus on healthcare, hygiene and education for the community and our programming reflects our com-
mitment to the society. Programming is developed in the local dialects of Bhojpuri and Hindi.

Capital and Sustenance

We have made a capital expenditure of I 6 Lakhs for setting up the CRS. The current recurring expenditure is ¥ 6 Lakhs
per annum. The main source of funding for the CRS is loans, donations from the community and advance payments from
projected advertisements.



Bihar

Achievements

Our community radio station has been
focusing on developing local talent and
to provide the right opportunity for them
to become part of the radio station. We

have been able to identify and select a
team of 20 presenters from the nearby
villages which fall within the reach of
the CR Station in Siwan district. These
twenty presenters were trained with the
help of CEMCA, COL.

In addition, Women from our Self Help
Groups (SHGs) are the main contribu-
tors to our programmes. Rinku, Reena,
Renu, Pradeep, Ritta Devi, Satish Kumar,
Shilpi, Tirloki Nath, Gulam Mohammad
Rasheed are some of the members of the

community who are actively associated
Radio Snehi: Action with our community radio station.

Since the day these members have been associated with Radio Snehi, their lifestyle has changed and they are committed to
motivating and empowering the community around their immediate vicinity.

Radio Snehi: Event
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Madia for Development

Uttam Radio @90.4 MHz: Edutainment for Students

and Underprivileged

Dr UK Singh, Uttam Radio, IIBM Campus, Budh Marg, Patna, Bihar
Web: www.iibmpatna.com Phones: 0612-3269706, 09835020036 E-mail: uksingh@zhi.org.in

Background

The Uttam Radio Community Radio was initiated by Indian Institute of Business Management, Patna as a medium for non-
formal education for youths of urban and rural areas, women, common citizens and other interested audience to create aware-
ness amongst them about the social issue essential for social, economic and educational development of the society.

As a medium for non-formal education, Uttam Radio is attractive, available accessible and available at no cost for common
people. In partnership with similar resource organisations in areas of education, development communication and mass-
media, Uttam Radio, presents information and education in a carefully structured way.

Our station began on 13 August 2004 and neatly six hours programme is broadcast from our station.

Programming Focus
Uttam Radio strives to create an agency for edutainment and useful mass-media centre with easy access to the masses to

support the developmental cause of the common people, particularly the disadvantaged lot.

There are different programming formats that include radio talk, interview, panel discussion, edutainment performances,
drama, etc. to sensitize audiences on social issues in an entertaining, involving and challenging way.

The Uttam Radio produces educational programmes related to comprehensive and integrated development of group of indi-
viduals consisting of school - college students, villagers, working persons, illiterate and semi-literates, rural and urban population

m with broader objectives of reducing poverty, ignorance by dissemination of vatious developmental alternative opportunities.

Uttam Radio stresses on capacity building of the disadvantaged and weaker sections of the society to inform them the
developmental choices and chances, economic opportunities to improve livelihood and lifestyle. The overall multi-dimen-
sional human resource development package covering, agriculture, rural development, health and nutrition, technical and
vocational education, entrepreneurship, labour welfare and employment, human rights, IT literacy, child education and
other welfare and developmental subjects and fields.

Experience Sharing

Uttam Radio produces educational programmes related to comprehensive and integrated development of group of individuals
consisting of school - college students, villagers, working persons and illiterate and semi-literates, rural and urban population
with broader objectives of reducing poverty, ignorance by dissemination of vatious developmental alternative opportunities.

Uttam Radio stresses on capacity building of the disadvantaged and weaker
sections of the society to inform them the developmental choices and chances,
economic opportunities to improve livelihood and lifestyle. The overall multi-
dimensional human resource development package covering, agticulture, rural
development, health and nutrition, technical and vocational education, entre-
preneurship, labour welfare and employment, human rights, I'T literacy, child
education and other welfare and developmental subjects and fields.

Uttam Radio: Launch event

No Impact Study has yet been conducted.



Bihar

Innovation and Creative Approaches

Uttam Radio Patna, with the help of acade-
micians, heads of the school and colleges,
NGOs and Government departments, has
introduced few creative and innovative pro-
grammes to seek their regular involvement
such as:

a. Coverage of events, programmes, cultural
and social in nature at schools, colleges,
women organizations and public utility
departments at local level.

b. Organization of debates competitions for

participation of children, youths and citi-
zens at large.

c. Production of short audio-visual pro-

grammes for advocacy and awareness re- Uttam Radio: Studi
lated to subjects and fields such as Human am Radio: studio
Rights, Right to Information (RTT), Right to Education (RTE), Mahatma Gandhi National Rural Employment Guaran-

tee Act (MGNREGA), Sanitation and Nutrition, Disaster-Mitigation Pollution Control, Water Conservation, etc.
d. Regular announcement of family welfare, health and nutrition, environment protection slogans.
e. Regular information about the Public utility systems and services like Air, Railways, Public Transport Services.

Capital and Sustenance

The sponsoring organisation of the Uttam Radio, Indian Institute of Business Management, Patna has initially invested
R 6 lakhs in the establishment of Radio Station including machines and systems, license fee, interior decoration and other
necessary infrastructural facilities and equipments. The entire recurring and non-recurring expenditure is borne by the
institute.

What help do you further need?

We seck assistance for procurement of free audio, CD/tape telated to public welfare utility, education and entertainment, sci-
ence and technology awareness, environment protection, health and family welfare and advertisement support from DAVP.
We also need consultancy for systems upgrade and regular information about new technological advancement, etc.

Uttam Radio: Engaging the voice of young children
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Jyotirgamaya @91.2 MHz: Punjab University CR Creating

Sustained Value for the Unreached

Dr Archana R Singh, School of Communication Studies, Punjab University, Chandigarh-160 014
Phone: 09815009753 E-mail: archana@pu.ac.in

Background

Jyotirgamaya was launched on 13 February 2011 and was set up by Pan-
jab University in Chandigarh. The CRS broadcasts for 3 hours every day
with 30 minutes of original programming repeated throughout the day.
The times of operation of the CRS are: 8:30-9:00 am, 11:00-11:30 am,
1:00-1:30 pm, 5:00-5:30 pm, 8:00—8:30 pm and recorded music is played
between 10:00-10:30 pm. The aim of setting up the CRS is to impart
knowledge and information related to education, health, environment,

social, cultural and local issues and announcements specific to the Uni-
versity and its affiliated colleges and to provide a platform for showcas-
ing the talents of students and the expertise of the faculty.

Jyotirgamaya also serves as a platform for awareness generation, educa-
tion and experience sharing with the community in the vicinity of the
CRS which comprises of 30 villages.

Having been set up by the University’s Department of Mass Commu-

nications, the CRS also acts as a training ground for the students of Jyotirgamaya: Union Minister of I&B,
electronic media. Mrs Ambika Soni Inaugurates the CR Station

Broadcast Content

Content for the CRS is generated by the students of Panjab University and its affiliated colleges. 8 villages in the vicinity
of Punjab University and the Post Graduate Institute of Medical Science and Research also participate in content gen-
eration. The content caters to the social, environment, developmental and educational needs of the community. Special
features on health, patriotism, consumer education and sports are also aired. The CRS also broadcasts folk music, student
talent shows, Q and A with the community, interviews with prominent personalities including university officials who give
information about the University’s programmes and facilities. Interaction with doctors, health care workers and members
of civil society organisations are also aired on a regular basis.

The management of the CRS is with the School of Communication
Studies and the students of the School look after the programme
production and content development.

Capital and Sustenance

The capital expenditure for setting up the CRS was X 2,453,400. The
recurring expenditure, as approved by the University budget for the
financial year 2011-2012 is I 604,200.

o e Jyotirgamaya is currently functioning on the budget provision of
- h i & ‘| Panjab University but aims at becoming self sustaining by the next

financial year. So far, no advertisements or sponsored programmes

Jyotirgamaya: Hon’ble Minister 1&B,
Mrs Ambika Soni at the Studio have been broadcast.



Chandigarh

Experience Sharing

The challenge that the PU CRS is struggling pertains to content development. Efforts are being made to popularise the
radio within the community. We were able to conduct a Q&A with Dr Kiran Bedi before the famous Lokpal Bill made
headlines. Dr Bedi, being an alumnus of PU was here and ours was the only radio station where she gave an exclusive
interview and discussed the Lokpal Bill issue. We have not hired any consultants so far.

As the Chairperson of a teaching department I have requested all my colleagues to come forward with their expertise and
help us in panel discussions, interviews, talks etc. I have received full support. I cite two such examples below:

1. Jyotirgamaya played a special programme on Baisakhi involving students, faculty members, and members of the com-
munity bringing them together on to a common platform. The station provided an opportunity to the young folk art-
ists who brought out the relevance of Baisakhi for the listeners. The students and teachers of the Music and Punjabi
Departments of PU extended their support. This programme was appreciated by the listeners because the culture and
tradition of Punjab was highlighted.

2. The station produced a special programme after the Japan earthquake and the ensuing nuclear crisis. Putting to rest all
the confusion and panic that was spreading in the community about Chandigarh’s location on the high seismic zone.
The Professors of Biophysics and Geology Department came forward to clear the doubts and answered questions that
were put to them by the students and the members of the community.

I have also written to all PU affiliated colleges who will begin helping with content development in the next academic
session.

Innovative Initiatives

We have also been using the Radio for a variety of other applications that are of benefit to the local community in many
ways. Apart from making important announcements and broadcasting special lecture series and programmes on career
guidance, we have initiated phone-in programmes where students interact and debate among themselves and other aca-
demicians on topics within and beyond their curriculum. A phone-in programme is also underway where we conduct
question answer sessions with industry alumni. The CRS is also used to provide information about the current research
programmes at Panjab University.

For the community beyond the University, we have programmes for adult and continuing education and for technology
awareness.

In addition to the above activities the PU Community Radio also uses its studios for the creation of audio books for blind
students. Students of the school have been volunteering to lend their voices to these audio books. Many other departments
of the university and members of the community are not coming forward to lend their voice to create these audio books.
Moreover, blind students are coming forward to get their textbooks or study material turned into audio study material at
the PU Radio Station free of cost. In this way, the studios of Jyotirgamaya are used to their optimum capacity even when
programme production is not on.

Study/Impact Analysis done

The station is only two months old and hence
it is too early to conduct an impact analysis
of our programmes. An audience needs
analysis was done commencing operations
of the station and the programmes are being
produced keeping the results in mind. Pres-
ently a student level dissertation is being con-
ducted, ‘PU Community Radio: Needs, Ac-
cess and Reach Assessment Survey amongst
Punjab University Students’. The results will
be out in a month’s time. PU CRS is sustain-
ing itself with the help of Panjab University
and its students and faculty. However, we do

need more help in content development in

order to increase our duration.
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Delhi University CR @90.4 MHz: Aapka Apna Radio

Vijayalakshmi Sinha, Programme Manager, DUCR, School of Open Learning, North Campus,
University of Delhi, Delhi-110 007
Web: www.sol.du.ac.in Phone: 9811505366 E-mail: duct90.4@gmail.com

Background

DUCR began its test transmission on 13 August 2007 with a message given by the then Vice Chancellor Professor Deepak
Pental. DUCR was formerly started on 2 October 2007 with the inaugural message given by Shri Kapil Sibal, the then Min-
ister of Science and Technology, Government of India. In the initial days DUCR used to broadcast for four hours which
is now increased up to eight hours i.c. from 8 am — 1 pm in the morning and from 4 pm — 7 pm in the evening. DUCR
continues its programme even on Saturdays, Sundays and other holidays.

DUCR Management Body

DUCR is operated by Delhi University officials and is chaired by the present Vice Chancellor Professor Dinesh Singh and
Professor H C Pokhariyal as its Secretary. In addition, the Director of Centre for Media Studies, well known professors of
Delhi University and two members from the community constitute its Governing Body.

Experience sharing

DUCR has a wide variety of formats of its radio programme:

e Music: It includes all genres of music like classical, ghazals, bhajans, folk songs bollywood songs, etc. In the
programme Ubharte Kalakar, we showcase the talents of struggling artists with their interviews and exhibitions
of their artistic talents.

o Sahityik Patrika: It highlights [=
literature which consists of sto-
ries, poems, book reviews and
interviews  composed/wtitten
by the noted literary personali-
ties and community.

e Khelon ki Duniya: A special
programme on sports is broad-
cast once in a week.

e Baatein Bollywood ki: Ac-
tivities of Bollywood person-
alities, ups and downs of Box- |4
Office, flashback of old films
and birthday wishes to the
stars are the main attractions
of this programme.

e Hello Doctor: Specialists are
invited in the studio to discuss

Delhi University CR: Action

different health issues. At times this programme is organised in the slums situated near Timarpur and Sanjay Basti.



e Success Mantra: Noted personalities from
the field of Education, Media, Sports, Jout-
nalism, etc. are invited to share encouraging
words for the community.

e SOL calling: A live phone-in programme,
in which the educational and administrative
problems of the students are solved by the
University officials.

e Mahavidyalaya ke Prangan se: Various col-
leges of DU are given one hour chunk in a
week to present variety entertainment pro-
grammes.

Need Based Content Focus : :
Delhi University CR: Event

As a University CR channel, we cover admission
processes, counseling programmes during examinations, and live coverage of convocation and other cultural activities on
campus and nearby communities. Programmes /fike Anchbui Zindagi, Sanjay Basti se, Nai Dishayein, Meri Pasand Community se,
Ek Pyali Chai, etc., are the main attraction of this segment.

Collaborating with NGOs

DUCR also works closely with many NGOs, and broadcasts many of their programmes through discussions and in-
terviews, covering Global Warming, Cleaning and Clearing of Yamuna River, Safety of Women, Education to Slums’
Children, etc.

Other Capacity Building Activities

Voice-test and Training: DUCR conducts quarterly voice tests for potential broadcasters. They also have, in time, found career
opportunities with other FM radio stations and TV media.

Internship: Many students are being trained free of cost for production work in radio. Students of any College, Mass Com-
munication and Journalism, are taking part in this training, They are also taught the way of presenting a programme and a
certificate, to utilise it for future endeavours.

Study/impact Analysis

1. A baseline study and capacity building workshop was conducted from
6™ July -13* July 2009 with the co-operation of Centre for Media
Studies for understanding Planet Earth for women and children proj-
ect in which ten students each from Delhi University and the Com-
munity participated and collected 10,000 samples. The conclusion
came out of these samples in the survey are as under:-

(a) 36% candidates are having radio sets with them and all most all
sets were enabled with FM.

(b) 18% candidates listen to community radio programmes.

(c) About half of the candidates want to participate in community
radio programmes. Radio City, 6.5

(d) 48% candidates want to be RJ/Announcers after training.

2. Another listenership was recently conducted. Some highlights of the survey are:

(a) 65% candidates are having radio sets while 35% do not possess any radio set. 55% of those who are having radio
sets have got FM facility. Most listeners use mobile sets with Radio to listen.

(b) The survey also focuses on this fact that 45% candidates listen to radio daily, 10% thrice to four times in a week,
9% five to six times, 4% once and 3% of them listen even less than once in a week.

(c) Out of the total listeners, 23% listen to DUCR, 19% listen to AIR FM GOLD and RAINBOW, 13% RED FM
and 10% of the listeners tune into to Radio Mirchi.

Delhi
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(d) 42% candidates listen to radios at home, 30% during journey, 9% at work and 3% candidates listen with their
friends and neighbours.

New Steps towards Prosperity
1. Continuous attempts of DUCR are going on so that Delhi University comes up with the symbol of prosperity.

2. DU CR has carned a popular reputation. This has been possible due to active participation of all stakeholders includ-
ing community, students, faculty and NGOs.

3. Our reach can increase, variety in production of programme will develop and its expenditure can also be minimized, if
a number of colleges of the University could establish their own Community Radio and broadcast the programme by
collaborating to each other.

4. We have initiated and trying to get associated with Gyanvani Channel of IGNOU too.

5. The attempt to link DUCR’s content with Internet is in progress so that in coming times we can strongly associate with
our students and the society with the help of advanced technology.

Sustainability and Funding of DUCR

DUCR 90.4 MHz is entirely funded by Delhi University. The expenditure incurred on the establishment and maintenance
is borne by Delhi University.

We broadcast programmes with the help of National Literacy Mission, Ministry of Health and Family Welfare and
a few NGOs like; JAGORI, Yamuna Bachao, Sanskari Welfare Society; NSS of the colleges, School of Social Work
and other Colleges.

Project Planet Earth, supported by the Department of Science and Technology, Government of India and entitled
Vigyan Hamare aas pas would enable us to produce and broadcast 365 programmes for a year.

Innovative approaches for engaging the community

We engage the Community in two ways. Firstly, volunteers of DUCR go to the community and record them and broadcast.
In the next visit, we take the recording of the programmes to play amongst the community members. Secondly, we invite
them in the studio and record and broadcast their own programmes. A few announcers from the community are also
trained to broadcast and produce programmes in the studio.

Challenges faced and any support requested

With the increasing popularity and expanded broadcasting timings of the stations we require more technical support and
manpower. This is despite the reach becoming limited by constructional hindrances like existence of powerful transmitters
nearby, huge multistoried buildings and crowded area in the surroundings. Any help in this regard will be useful.

Delhi University CR: Studio



Jamia CR @90.4 MHz: A Voice of Voiceless People

A. J. Kidwai Mass Communication Research Centre, Jamia Millia Islamia,
Jamia Millia Campus, Jamia Nagar, New Delhi -110025
Web: www.ajkmerc.org Phone: 011-26981717 E-mail: coord. media@jmi.ac.in

Background

Community Radio has tremendous flexibility in programming unlike other radio stations. Here radio goes to the people
discuss their problems. Provide connectivity to agencies that can solve those problems or empower the community to
find out solutions to their own problems. Community radio could also provide communication support to development
activities. Further community radio can also provide a forum for community mobilization and articulate the community’s
cultural and artistic expression.

To create general awareness, scientific out look and over all development of the community surrounding Jamia, Jamia
Millia Islamia (JMI) started a community radio in March 2006. This was formally inaugurated by the then Vice Chancellor
Prof Mushirul Hasan. However our trial transmission began on 15® March 2005 with a regular transmission of 30 minutes.
The duration of the regular transmission was increased to one hour on 26" May 2005 on all working days of JML Later
it was enhanced to two hours.

In the month of September 2007 the transmission time was further enhanced to three hours. The same is repeated on
the next day. As part of our expansion drive first we introduced Saturday transmission and last year we started Sunday
transmission as well. In fact, two batches of students have completed their internship in 2009.

Jamia CR transmits for six hours daily, from 10.00 am — 1.00 pm and 2.00 pm — 5.00 pm, reaching 10-15 Km surrounding
the campus of the radio station.
Programme Focus

The programmes on Jamia Community Radio also focus on education, health and hygiene, environment, horticulture, rural
and community development, social awareness, civic condition, courses and curricula, enrichment, sports, science and

& a community singir Sabir Ali

| EEamme in Jamia Community Radio
Jamia CR: Encouraging local talent and culture

Delhi
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technology, career and job orientation and entertainment.
To cater to the ever increasing demands of the community
listeners, Radio Jamia started several new programmes in
addition to the already existing bouquet of interesting
programmes including a talk series entitled Fair Trade, a
series of health programme Safina, etc. Apart from this
we also broadcast a weekly programme called Career
and Guidance for the unemployed youths. The other
programmes are: science talk, radio Jamia club presentation
health, sports round up, Jamia nama, education zone, E£
Duniya Ek Awaz.

Reviving Local Culture

There is a daily programme on light music/Qawmwali as
well. All of these programmes have gained popularity

Jamia CR: Razia Khan and Divya Sahu co-presenting a programme amongst rhe.hsteners. Radio Jamia is utilizing the services
of community members, students and faculty members
of JMI to run the show. As can easily be discerned our wide range of programmes relate to social, cultural and local issues.

The format, presentation, and language, reflect and exude the local flavor and fragrance.

Students Interface with Community

Since Radio Jamia is an integral part of AJKMCRC, therefore, students pursuing different courses in the AJKIMCRC are
engaged for various community based projects. Students of M.A. (Mass Communication), M.A (Convergent Journalism)
and Post Graduate Diploma in Development Communication have completed various projects/documentaties on
Community Radio. Radio Jamia also acquites/exchange programmes with various NGOs wotking in different fields.

Creating space for other NGOs

NGOs Pratham and Butterfly contributed Radio Jamia by sending their children who performed for drama and other
cultural programmes. We also acquired health programme E£& Duniya Ek Aawaz, from NOIDA based NGOs and Diana
Princes of Wales Health Education and Media Centre and broadcast 15 episodes on Leprosy awareness and Malaria
awareness, etc.

Jamia CR: Catering to the youth sports programme
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JIMS CR @96.9 MHz: Twin CR Stations for Catering to two
Neighbourhood Communities in Delhi

Ms Nirmal Bhatnagar, Dean, Department of Journalism and Mass Communication, JIMS Rohini,
Community Centre, Sector-3, Rohini, Delhi
Website: www.jims.in Phone: 9810329244 E-mail: nirmalbht@gmail.com

Background

Jagan Institute of Management Studies, New Delhi has established two radio stations in Rohini and South Delhi. We are
describing our Rohini JIMS CR@ 96.9MHz Station in this description. The station obtained its license during the first
phase of CR stations for institutions. It was launched
on 14 January 2006. The duration of broadcast is for
8 hours daily, which includes original as well as repeat

w N

broadcasts.

JIMS CR is operated from Rohini and our other twin
sister station located in Vasant Kunj is called JIMS Raga
@90.4 MHz. Dr (Cdx) Satish Seth is in charge of the sta-
tion. Similar to our station, the focus is on engaging the

local community.

Broadcast Content

We are describing below our JIMS CR, New Delhi’s ac-
tivities. Our broadcasts are divided into several sections
covering interest of the community within the listening

range of our community radio. Some of our programmes

JIMS CR: Studio which we use in our daily transmission are:
e Thought of the day,
® Naya Savera Nayi Raah (expert in-

terview on career based issues),
e Weather Report,

® Pratibbayein Kaisi Kaisi (talent from
community interview),

o Sabitya Sagar (stories from litera-
ture, book, review, discussion),

e Radio Muni (new releases, flash
back, celebrity news, and movie
reviews),

e Youth Booth (campus life, trends,
fashion, etc.),

o Community Ki Aawaz (bytes of
the community people and their
problems),

® [ ok Tarana (based on folk music
and tradition),

JIMS CR: Action

e Houste Hasaate (jokes, comic story)



Compendium 2011: Community Radio Stations in India

Capital and Sustenance

The entire cost of the setting up and operations of the station, including the honorarium and staff salaries are being 100%
met by the institute. We have also received support for implementing the Science for Women programme being supported
by CEMCA and Department of Science and Technology (DST), Government of India.

Achievements/Success Stories

Motivated by the community action that has been triggered by the CR Station’s programming content, a number of women
have formed their own small groups and have started small enterprises as home production of articles like food products
(pickle, papad, snacks, etc.).

We have successfully completed Science for Women project in cooperation with CEMCA and Ministry of Science and
Technology, GOI. Community representatives are actively participating in these programmes and many have taken good
initiatives by getting inspired through JIMS Community Radio.

Capacity Building

We are providing four weeks training to community boys and gitls from our CR to make them learn programme produc-
tion and broadcasting under non customized programme of JIMS community college under Indira Gandhi National Open
University (IGNOU). The recognition that IGNOU has accorded to JIMS has enabled the listeners of the community
radio station to come forward to undertake several short term, distance learning courses, supported by JIMS faculty, thus
addressing the capacity building needs of the local community.
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MICAVAANI CR @90.4 MHz: Tackling Social Issues

through Collective Wisdom

Tarang Girdher, Head, Events and Logistics, MICAVAANI, Mudra Institute of Communications,
Ahmedabad-380 058, Gujarat
Web: www.mica.ac.in Phone: 08980030745 E-mail: tarang10@micamail.in

Background

MICAVAANI was launched on 14 November 2005 in keeping
with MICA’s mission and commitment towards literacy, education,
and the use of communication to improve the quality of life in our
neighbouring communities. The station was launched with the joint
efforts of faculty and students from various programmes at MICA,
all responsible for the setting up and functioning of MICAVAANIL
Currently, MICAVAANTI is in its 6™ year of operation and operates
at 90.4 MHz. It covers the 4 neighbouring villages along with 2
small satellite towns of Ahmedabad. The station runs for around 6
hours every day with no repeat content. Out of this 1 houris student
generated content and the rest is generated by the community. The
transmission starts at 1 pm every day and goes on till around 4 pm

Micavaani CR: Event

and again starts at 8 pm and goes on till the time the community generated content is available.

Capital and Sustenance

The initial setup cost of MICAVAANI was completely borne by MICA and it also completely pays for all the
capital as well as recurring expenses. Presently, MICAVAANI is not running any kind of sponsored programmes or
collecting advertisements.

Getting the Community Involved

Getting the community involved is one of the biggest issues faced by many community radios across the country,
the problem is further escalated for education institutional radios as the studios are based inside the campus and the
outside community cannot have a free and unrestricted access to the studio because of various security constraints for
the institute. MICAVAANI used a 2-pronged strategy towards solving this issue. MICAVAANTI used call-in as one of
the major sources of community generated content, initially when the phone lines were opened a huge response was
not expected but 10 calls in the first hour helped the station
bootstrap and continue with the approach.

The present rate of call ins is over 60 calls per hour of operation
and the present single line available is highly insufficient so
MICAVAANI are looking at expanding the number of lines. The
second approach was to recruit reporters and associates from
the community who were provided with dictaphones to generate
content and provide vital information about the community. For
the first month the activity was handled by the students who
went to the village twice every week to get content and slowly

the interested participants from the village were give capacity
o building training with respect to the equipment and also the kind
Micavaani CR: Team of content that need to be generated.
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The Audience Research Survey

MICAVAANI conducted its annual audience research
survey in the month of February 2011 which was a
qualitative study of the community involved to figure out
their major concerns and capacity building requirements.
The research was conducted by different teams across
age categories and genders separately and through group
interviews the teams tried to figure out the major issues
faced by the various sections of the society within the
community and how MICAVAANI can be made more
available and helpful to the community.

The survey revealed a whopping 99% + of captive
listenership within the community with 100% brand
recall with respect to the sample size interviewed.
Apart from revealing deep rooted insights about the Micavaani CR: Philosophy

social structure of the community the survey also helped the team generate alot of quality content about the various factors
affecting the lives of the community. MICAVAANI decided to take up qualitative research instead of the quantitative one
because of the relevance of the results produced by the survey. Following are some of the examples of insights that the
research team produced:

e Girls are sent only to madarsas to learn to read and write Urdu so that they can read Quran and offer prayers
e Average age of marriage of girls is 12-13 while it 17-19 for boys

o Alot of folk songs talk about the social evils present in the society

® Youth is not clear about the options of higher education and thus prefer not to study

e Parents are vary of sending their kids outside the village hence most of the village kids study only in the village school
which offers classes till 8th standard

Apart from such similar insights one of the major issues that the community faced was the lack of availability of information
about various government schemes as well as some basic tasks like opening bank accounts etc. MICAVAANI is presently
looking for sources to obtain accurate information about the same so as to act as an information centre so as to expand
the content from solely bank and other office related matters to also work on the government schemes and include it in
the part of their content.

On the Fielding Side

In the beginning of 2011, MICAVAANI decided to go beyond just being a radio station and be a more integral part of the
community’s lives. In February 2011 MICAVAANTI held the first of its on-ground events aimed at getting the community
together. Shela No Idol was a singing competition held for the community across age categories and had a proper voting
process for the Popular Choice Award.

The event and the week leading up to it were filled with activations and various activities based around music for the
community. This helped the MICAVAANI team to get a better understanding of the community and its social structure as
well as gave a lot of insights about the operations of the community. It also acted as an ice breaking activity between the
village community and the student community of MICA and they became much more available and forthcoming about
MICAVAANT’s Audience Research Survey.

The winner of the event was a lady who raised the various issues faced by the women of the community and which gave
MICAVAANI a couple of leads about the raging concerns and helped the team design the content and activities accord-
ingly. The other field of operation for similar events is movies, drama and sports on which MICAVAANI plans to hold
similar events in the coming year.

Frequency Clashes and other Challenges

The major challenge for MICAVAANI was to get the student community involved and take time out of their busy
schedules to work for the community. Effective marketing and knowledge transfer helped in achieving these goals to some
extent. The next major challenge is the frequency clash with Rudi no Radio which is also operating in the same area and on
the same frequency which leads to a major restriction on the time of operations of each station. Presently this problem has
been taken care of through mutual consent but MICAVAANI would like the matter to be solved permanently by allocation
of different frequencies to the 2 stations.



Rudi no Radio @90.4 MHz: Sewa Academy Focuses

on Overall Development

Namrata Bali, Sewa Academy, Ahmedabad-380 001
Web: www.sewa.org Phone: 09825415062 E-mail: sewaacdy@youtele.com

Background

The Rudi no Radio Community Radio Station (CRS) is
located at Manipur Village, Sanand Taluka, Ahmedabad
district, Gujarat. The programme is symbolically named
after our first member of SEWA who worked to spread
our association’s wings to rural areas.

The popularity of “Rudi no Radio” on AIR evident from
listener’s responses and their demand motivated us to
launch the Community Rudi no Radio Station (CRS) on 26
November 2009. The Community Rudi no Radio Station
(CRS) is broadcast on 90.4 Frequency and reaches 40 vil-
lages within 10 Kms radius from Manipur Village, Sanand
Taluka, Ahmedabad.

The programme is broadcast from 9 am — 1 pm and 4 pm
— 8 pm daily. The CRS, run and managed by a team of com-
munity women, is the voice of villagers and women. Apart
from daily broadcast from Manipur Village, we also initiated narrowcasting in 40 villages of Sanand, Dascroi and Viramgam
as well as Ahmedabad City Slum Areas.

Rudi no Radio: Recording in field location

Programming Focus

The topics covered are employment, income, nutrition, health, organizing, education, self reliance, environment, agri-
culture, housing, etc. to generate awareness among communities. The 8 themes of our broadcast content are VVadbamana,
Saptrangs, Satvik [ivan, Aakash Mare Aambavu Chhe, Killol, Rudi no Radio, Rudu Upavan, and 1 adlo Bole Chhe. The Vadhamana
segment covers best wishes for happy occasions. The Saptrangi segment covers folk music. The Satvik Jivan segment covers
recipes on traditional and nutritious diet. The Aakash Mare Aambavn Chhe segment focuses on youth and related topics.
The Killo/ segment covers child development and learning with fun. The Rudi no Radio covers current issues related to
community, local occupations, festivals, organic farming, etc. The Rudu Upavan segment is dedicated to women where she
can speak about health, recipes, beauty care, trades and anything they want. The 1adlo Bole Chhe segment presents talk with
community elders, traditions, values, culture, history, etc.

Capital and Sustenance

The CRS Team requires operating cost of I 25,000 monthly, which includes maintenance, transportation and electricity
expenses because we also do narrowcasting. We received funds once but now we try to sustain ourselves by getting advertise-
ments from local cooperatives, self help groups, and local community if they want to promote theit products/services. We
also rent our studio to generate income. Though, it is not 100% sustainable. We take funds for Equipment and maintenance.
Besides, the CRS Team organizes workshops, seminars and trainings to generate income. At present, we have made a pro-
posal and await funds to sustain the station.

Innovative Approach

We involve the community by inviting them and celebrating events, subject or age wise interests audience. Some of the
programme we also provide to AIR. We also share our recorded radio programmes with the trainees in various trainings

Guijarat
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that are conducted by SEWA, oth-
er NGOs. We also carry our nar-
rowcasting of radio programmes
for wider outreach and organise
exposures and workshops for lis-
tener groups.

Experience Sharing

After listening to a programme on
mass marriages and spending less
on marriages as well as removing
dowry pratha in certain communi-
ties. Avniben one of the listener
requested her parents and went
ahead for a mass marry.

In Saraspur Area, we organized
narrowcasting of the Radio Pro-
gramme based on Amla. The
community learned about the ben-

efits of Amla and its importance
through our radio programme. Rudi no Radio: Studio in action

The recipe used by the community

to dry Amla was wrongly done. They used to dry the Amla in sunlight, which changed the colour of pickle. Besides, they
used to throw the liquid now they add lemon to it and store it in cool for guests. They prepared Amla Chutney the same
evening of the narrowcast. They didn’t know about the Amla that it high in Vitamin C and good for blood purification,
reduces hair fall, prevents skin diseases, and is also beneficial for the eyes.

Village members were scared and clueless about HIV. After we narrowcasted programme on HIV, the myths like touching
causes HIV were removed. They learned the cause of HIV and the precautionary measures.

In our series on addiction programmes, one of the listeners stopped eating Gutka. Similarly there were phone calls of some
women who wanted to know where they can go for rehabilitation and addition recovery treatment for their husbands.

Rudi no Radio: Studio in action



CCS HAU CR @91.2 MHz: Catering to the Farmers’

Community Needs

Dr Joginder S Malik' and Krishan Yadav? CCS, Haryana Agricultural University, Hisar-125 004
Web: www.hau.ernetin Phone: 09416397702 E-mail: jsmalik67@gmail.com

Introduction

The transfer of agricultural information to the farmers in the shape, they want, has always been a challenge for all exten-
sion networks. However, a new ray of hope has come in the form of Community Radio Stations. The Government of
India, vide announcement made in December 2002 has opened up vistas for educational institutions/otganizations to have
their own small power FM Radio Stations i.e. Community Radio Stations. Sense of connectedness and social networking
are the vital force of any community. Driven by the sense to build strong social network for their own development, the
members of community felt the need of a specific medium which would help them to share their own interest in their own
way. No doubt the state sponsored media or any market oriented private media cannot serve that purpose. So they started
using a new media which would be just for their community i.e. community media.

As a step forward in this direction CCS
Haryana Agricultural University, Hisar, has
started first Community Radio Station of
Northern India, at 91.2 MHz exclusively for
farming community. The Community Radio
Station of CCS Haryana Agricultural Univer-
sity, Hisar was inaugurated by Hon’ble Chief
Minister of Haryana, Dr Bhupinder Singh
Hooda on 29" November, 2011. This Com-
munity Radio Station is the beginning of new
era for extension activities for the University.
It will not only revamp extension activities
of the University but also strengthen them.
It provides low cost, two ways, easily oper-
atable and cost effective solution of linkage
between University and farmers. The objec-
tive is to “provide radio coverage of programmes of

Jarmer’s benefits by involving thent”. CCS HAU CR: CRS Inauguration by CM BS Hooda

This Community Radio Station will go a long way in reaching out to the farming community with programme content that shall
not only be interesting, but also of great benefit to them. The farming community will find itself more involved in the happening
around them in the areas of Agriculture, Animal Husbandry, Agricultural Engineering, Veterinary and Home Sciences.

Basic Information

The Community Radio Station of CCSHAU, Hisar broadcasts programme at 91.2 MHz. It covers an area of 15 - 20 Km radius
around the university. On air-timing of it are 9 am — 11 am and 3 pm — 5 pm in winter and 9 am — 11 am in the morning only
during summer. The six hour programming includes 4 hours original programmes and 2 hours repeat broadcasting;

Programming Details

The details of programme broadcasted are given below:

A. Agriculture related programme: It broadcasts agricultural informations on day-to-day, monthly and seasonal basis by
experts of the university. These informations consist of do’ & don’t, knowledge of new researches about seeds, fertilizers,
pesticides, package of practices for rabi and kharif crops, remedies of various plant diseases, etc.

! Joint Director (Extension) cum In-charge, CRS, CCS Haryana Agricultural University, Hisar (Haryana)
2 Assistant Prof. (Mass Communication) O/o Joint Director (Extension) & CRS, CCS Haryana Agricultural University, Hisar (Haryana)
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B. Veterinary and animal husbandry related programme: The experts of Veterinary & Animal Sciences provide infor-
mation to the farmers regarding new species of cow and buffalo, solution to their day-to-day problems, safeguard against
any disease outbreak, dairying, animal products, trainings on piggery, poultry, etc.

C. Farm women related programme: This CRS has great advantage of having experts of food and nutrition, clothing
and textile from the University’s College of Home Science. These experts give timely information to village women related
to their fields and provide information regarding new technologies and skills for self-employment.

D. Metrological recommendation: The Community Radio Station in collaboration with Department of Agro-meteo-
rology provides daily weather report to the farmers and recommendations for agricultural practices and for their animals,
accordingly.

E. Market pricing and future trend: This CRS also provides ‘Mandi k¢ Bhay’ and future trends of the agricultural pro-
duce. It helps farmers to sell their crop at highest available price.

F. Success stories of successful farmer: To motivate farmers, the Community Radio Station broadcasts success
stories of farmers in their own voice. This helps the farmers to start work as an entrepreneur in their own fields. It not
only tells about the problems faced by farmers in the beginning, but also tells about how various agencies help them to
solve these problems.

G. Haryanvi cultural programme: The State of Haryana is very rich in its culture. The Community Radio Station has
large collection of Haryanvi Raganz, Kisse, Sang, Geet and Bbajan. This whole collection is developed by the university taking
the full support of local artists those who are not very well known. This not only provides opportunities to local commu-
nity to show their talent but also increases involvement, which is the main focus of community radio.

H. Other activities: Besides these programmes this CRS also provides training to the students of university. Two train-
ings programmes on Radio Jockey have been conducted successfully at this CRS. The local community i.e. farmers, stu-
dents, teachers of University, common people of coverage area are always welcome to CRS to say what they want to share
with other members of the community.

CCS HAU CR: studio



CCS HAU CR: studio

Organizational Structure and Management of CRS

This CRS has been established in the Directorate of Extension Education, CCS HAU, Hisar. The in-charge of this CRS
is Joint Director (Extension), supported by an Assistant Professor (Mass Communication) and one Technician. This small
team in collaboration with local community prepares all the programmes to be broadcasted on it.

Financial Sustainability

The establishment costs were borne by the Ministry of Information and Broadcasting as it was one of the five pilots es-
tablished, the University paid the license fees only. Using X 5 lakh spent by the University, the initial programming of about
300 hours of scientific content was done at the beginning,

Future Planning

The University is planning to increase on-airtime from four hours to at least six hours per day. The University is also plan-
ning to start Phone-in-Programme for farmers. The process of making this CRS sustainable is in process as ‘the case for
permission to broadcast commercials as per guidelines of Ministry of Information and Broadcasting, New Delhi is in
pipeline with the university authorities’.

The University is going to start very soon six more CRS at Rewari, Karnal, Jind, Ambala, Rohtak and Mewat districts of
Haryana with financial support from State Government under ATMA and RKVY schemes. Two professional courses on
Radio Jockey of three months duration are being proposed to be organised during next year. Overall planning is being
made for “wore involvement of the community.

Conclusion

In this era of IT, Community Radio Station can play an important role in strengthening agricultural extension network.
Survey conducted in India and abroad clearly shows that radio as a medium of entertainment and information is cheapest,
easily operated and most widely used media. Despite the level of participation being not on the higher side, the smiles on
the faces of the farming community, the joy in their voice, the sparkle in their eyes is enough to prove that they are thot-
oughly enjoying their radio experience! Having their own radio show is a matter of pride and also the fact that one’s peer
group looks up to you is a strong morale booster.

So, these qualities can be better used in a Community Radio Station as there is more involvement of listeners not only in
content development but also in operation and management. These qualities increase the involvement and ultimately use
of it as a media of infotainment. So, the theme — ‘Radio Station of the farmers, by the farmers and for the farmers’ is being fulfilled
by it and agricultural extension activities are being strengthened by it.
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Gurgaon Ki Awaaz @107.8 MHz: Serving the Underserved
Communities in Peri-Urban NCR

Arti Jaiman, Project Manager, Community Radio, the Restoring Force, Gurgaon-122 016, Haryana
Web: www.trfindia.org Phone: 9811126336 E-mail: arti@trfindia.org

Background

Gurgaon Ki Awaaz Samudayik Radio
Station 107.8 MHz is the only civil
society-led community radio station in
the National Capital Region. A platform
for and by marginalized community
groups in Gurgaon, ie. communities
living in villages in and around this rapidly
urbanising suburb of Delhi, the station
resonates with the voices, songs, stories
and struggles of millions of migrant
workers and the inner city residents for
whom the gloss and glamour of the
malls and glass-fronted office buildings
is simply a testament of the uneven
development taking place in this town.

Launched on 1 November 2010, the
station’s 22-hour broadcasting (only in

- f i ‘-. ’
Gurgaon Ki Awaaz: SHG Group

Hindiand Haryanvi) includes programmes

m on careers, entrepreneurship, migration, women’s empowerment and health, civic issues, folk culture especially music,

sports, community reportage by school-going children, and a daily phone-in programme. These are designed to connect
the community members to experts and to each other.

The station is run by a team of community reporters, most of who are from these very target communities within
Gurgaon. A Content Advisory Council consisting of community members from different walks of life advises the core
team on programming. The studio’s phone lines have received more than 18,000 phone calls since the station went on air,
and continues to receive over 50 calls during work hours. The daily phone-in programme features nearly 20 callers every
day in the short duration of 30 minutes. All these feed directly into programming and shape the focus of the station.

Capital and Sustenance

Gurgaon Ki Awaaz has been set up and is supported by The Restoring Force (TRF), an NGO that has been working
in government schools in Gurgaon district for the past ten years, primarily in the area of basic school infrastructure
enhancement. TRF has supported the set up and initial operating costs of Gurgaon Ki Awaaz. The station expects to
be financially self-sustainable by end of 2011 with a mix of listener memberships, project-based funding, government
advertisements and sponsored programmes and local advertisements.

Experience Sharing

The most exciting experience of running Gurgaon Ki Awaaz has been to see the overwhelming connect the station has
built in 18 months with its niche listeners. Despite a contrarian approach to Gurgaon’s ‘Millennium City’ image, the station
has firmly legitimised the Hindi and Haryanvi voices of Gurgaon’s original residents, local Haryanvis, whose culture
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was increasingly being given short shrift
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them wherever they go. Today, when the

local health authorities want a message to
reach the last mile, the hardest to reach,
they perforce turn to Gurgaon Ki Awaaz
knowing well that where their posters
and flyers cannot reach, a low power CR
station definitely will.

From its initial set up, TRF was convinced
thatthestationmustbeentirelycommunity-
based with community reporters handling
everything from reportage to production.
With training inputs from Ideosync Media
Combine, in both technology and content,

Gurgaon Ki Awaaz: Radio campaign childlabour

TRF was able to make a station come to
life without any trained sound recordist or radio ‘expert’.

Because of the station’s vibrant communication network with the community, rather than a shortage of programming
ideas, we often suffer from a surfeit of ideas hampered only by our limited resources to flesh out every story into a radio
programme. Enthusiastic listeners routinely call in to inform about community events that they would like reported on the
radio, be it a Ragini performance, a health camp, or the visit of the Chief Minister.

Study/Impact Analysis

While Gurgaon Ki Awaaz has
not done any impact study, we
have maintained detailed phone
records since our first day of
broadcast. As we are slowly
computerising these call records
(which number more than 18,000
and gathers information like

date, name, place in Gurgaon,
phone number, occupation and
feedback), a clear picture of our
audience does emerge. Over
60 per cent of our listeners are
drivers, a fact that has driven us
to create a separate programme
and platform for drivers to share
their experiences and problems,
to the extent that the local police
administration has offered to do
an on-air dialogue with a sample

group of drivers to address

Gurgaon Ki Awaaz: Ragini in studio

some of the key issues impacting
this community.

Another cohesive group consists of local villagers, many of whom have benefited from the sale of their land to builders
but seen a gradual decline in the civic amenities and social structures in their own villages. Ever since the station began its
live segment, our most valuable community segment has shown a sharp increase in participation — women. We now have
women calling us on a daily basis, especially in the live segment.
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Innovation and Creative Approaches

Gurgaon Ki Awaaz draws upon the rich cultural pool that exists in every community in India. The station does not
broadcast any film songs, nor does it need to. In the past 18 months, the station has built a bank of over 100 hours of
music entirely from local mandalis, recording in Hindi, Haryanvi, Bhojpuri, Rajasthani, and even Oriya. The station’s
identity is closely linked to the music it plays, and listeners routinely give feedback that ever since Gurgaon Ki Awaaz
went on air, they have stopped listening to other FM stations in Delhi. Delving into courtyards to record women’s
folk songs relating to weddings, childbirth, seasons and festivals, travelling into far out villages to record late night
performances of raginis and saang, and keeping an open studio for local musicians has given Gurgaon Ki Awaaz an
invaluable collection of folk music.

Gurgaon Ki Awaaz: Dhankot Darpan reporting

What help do you further need?

To build wider networks in the Gurgaon community, to open the studio to a wider range of community reporters, and to
support the training of an ongoing stream of volunteers, trainee reporters and technicians, Gurgaon Ki Awaaz needs four
fundamental things:

e A strong financial backbone that will allow the reporters to focus on the voices that are going on air.

e Ongoing communication between the Ministry of Information and Broadcasting and the district officials about the
legitimacy of community radio and articulation of the need for block and district officials to engage with the CR
station to communicate Government schemes to the public and to receive feedback about the implementation of
these schemes via the CRS.

e Ongoing training and exposure to low cost radio technologies.

e Training in station management techniques, accounting, and writing of annual reports and proposals, which will go a
long way in the station’s sustainability.
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Radio Manav Rachna @107.8 MHz: A Local Radio with a Big Impact

Mukesh Gambhir, Manav Rachna Educational Institutions, Faridabad-121 001
Web: www.radiomanavrachna.com Phone: 09910066657 E-mail: info@radiomanavrachna.com

Background

Radio Manav Rachna was
launched on July 6, 2006. The
community radio station has been
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set up by Manav Rachna Educa-
tion Society in Faridabad, Hary-
ana. The CRS broadcasts for 17
hours every day (from 6 am to 11

pm) and primarily focuses on the

information needs of the people
in and around Fatidabad. The ra-
dio station has been allotted the
CRS 107.8 MHz frequency. It is
located at the Aravali Campus on
Delhi-Surajkund Road.

Broadcast Content

The focus of our programming is
to generate awareness among the

community based in and around
Faridabad. We air programmes :
that talk about the problems being Radio Manav Rachna: Co-organised CR awareness workshop
faced by the community members.

Apart from that, there are programmes where experts in health care, career guidance and psychology are invited to the
studio to respond to problems of the listeners via phone-in programmes.

As part of a dedicated segment on women in our programming various issues are deliberated up on relating to the rights
of women and about educating the women and the society in general about these rights.

Capital and Sustenance

The CRS was set up with a capital expenditure of ¥ 40 lakh and a recurring annual expenditure of I 24 lakh is incurred.
The CRS generates a revenue of < 2 lakh per year through other means.

Achievements

Radio Manav Rachna has organised various health camps for dental care and nutrition, check-up of blood pressure as well
as various campus related with adult education.

15 community members have been trained and are now working with the CRS as radio presenters. 250 students have par-
ticipated in radio programmes for the CRS.

4,500 patients were examined during the health camps for dental check up, physiotherapy, diabetes and hypertension.

Community members were made aware of various laws including, labour, crime against women, child labour and RTI
through special programmes that were aimed at educating the community about their rights.

Haryana
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Radio Mewat @90.4 MHz: A Clarion Call for Change

Archana Kapoor and Surinder Kumar, SMART, Nuh, Haryana
Web: www.smartngo.com Phone: 9050940778 E-mail: radiomewat90.4@gmail.com

Background of Radio Mewat

Radio Mewat was launched on 1 September 2010, in Nuh, by Seeking Modern Applications for Real Transformation
(SMART), an NGO that has been working in the region since 2001. The station, managed by Surinder Kumar, is entirely
run by the locals. The transmitter for the station was provided by UNESCO through NOMAD and reaches over 500,000
people in a radius of 25 Km. The broadcast timings are two hours each in the morning and afternoon and has gone up to
six hours everyday starting 1 April 2011.

Apart from the support for the
antennae and transmitter, the entire
set-up and functioning of the radio
station is being funded through the
NGO’ own resources. We have
received two ad campaigns for a
month’s duration each - one on
Sarva Shiksha Abhiyaan, the flagship
programme of the Department of
Education, Haryana and the other on
Total Sanitation Campaign, Mewat.

Understanding the locale

It is important to understand the
region. Mewat is a backward area,
faring very low on all the social
indicators, with the literacy rate at
an abysmal low at 24 per cent. It is

an extremely obscurantist society

Radio Mewat: Studio

determined largely by the clergy.
Women are subjugated and deprived of any form of entertainment — even radio. Only 5 per cent households have a
Television set. However, Mewat has the highest penetration of mobile phones. This has served as an advantage for Radio
Mewat, as most of the phones these days have a 'M radio.

We have been very active in interacting with the local community. Our field workers regularly visit the villages for stories
and also to engage with the communities. SMART is also working on an education projects in Nuh and Punhana block,
this gives us the added advantage of having 40 locals who are actively engaged in creating a buzz about the radio station.
Moreover, we have two dedicated phone lines for the radio station for feedback and requests.

Our programmes are need based. Besides regular programmes on education, health, women empowerment, safe drinking
water, small family norms, administrative schemes for development, NREGA, microfinance, Public Distribution System
(PDS), etc. We believe that information is an important tool for empowerment and it is the lack of information which has
been a major reason for the backwardness of this region.

We run an exclusive programme called Gaon gaon ki baat - which gives an opportunity to every village to talk about their
own problems, achievements, unique heritage and their leaders. We use all formats including jingles, songs, interviews,
anchors and narrations depending on the subject.

Haryana
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Emerging Successful: Fighting Against All Odds

Educating people about the very concept of a community
radio was a Herculean task indeed. From the buteaucracy/
possible advertisers to the local community - no one
was aware of how this was any different from the AIR.
Secondly, we had a tough job popularizing the radio
station in a Muslim predominant district where the elders
are suspicious of any new idea and are very protective
towards their women. Thirdly, there are power outages
for days together.

So, we operate through a diesel generator which increases
our expenses. Moreover, being in the interiors, it is difficult
to get experienced people or consultants to work on
a regular basis. With limited resources and all possible
constraints we have been broadcasting everyday, on time
and on schedule. We get 50-60 calls a day requesting us to
play various programmes. We feel that if we can increase
the music component our listener ship will increase further.
Despite their interest and keenness to work for the CRS veas vy
they are reluctant to volunteer, as they are used to being
paid for every little thing, Also, our staff is yet to receive
formal training which was promised to us.

Study/Impact Analysis

Weareyettodoaformalimpactstudy. However, the feedback
received through phone calls, visits by Commissioner, _.
District Collector and several others including the locals —

who come from distant villages to learn about the radio and Radio Mewat

opportunities, is an evidence of the influence and reach of the radio station. We get maximum calls from women during
the afternoon transmission. The programming is an evolving process. Based on feedback received the programming is
modified. For example we have learnt that brick kiln workers are a huge constituency for our radio. We are now working
on programmes which can educate them about their rights, etc.

Innovation and Creative Approaches

Our biggest success has been in the revival of the dying art form of Mirasis. Mewat is well known for its Mirasis, the
Muslim folk singers who can narrate epics like the Mahabharata. These Mirasis can be the symbols of religious tolerance.
Radio Mewat has contributed effectively in promoting this dying art form and has given space to the Mirasis from all over
Mewat in several programmes. In fact they have also prepared songs on education, health, hygiene and sanitation, etc.
which indeed is an indication of the success of the radio.

We are now working with different segments of society as this is not an integrated society. Here women, children, youth
and men have to be targeted separately. Thus we have engaged children for developing programmes relating to child issues:
These are basically on education, dreams, ambitions, etc. For the youth: skill development, employment opportunities,
admissions in colleges, Government schemes, etc. For the women: health related programmes, nutrition, hygiene, water,
immunization, pregnancy, microfinance, etc. For the men: tobacco consumption, need to send children to schools, culture,
schemes of government, banking, loans, agriculture, etc.

We are also targeting the captive audience of self help groups and propose to give them a 15 minute slot everyday which
will increase their stake in the radio station.

What help do you further need?

We would like to have access to the content prepared by other radio stations. We want the DAVP and DIP to release regular
advertisements as any form of financial help would go a long way in sustaining the radio stations. There are a number
of promotional messages like on disaster preparedness, safety measures, sanitation, immunization, Panchayati Raj, which
would benefit our listeners, but don’t reach us.
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Sirsa CR @90.4 MHz: Extends its Reach to a Global Audience

Virender Singh Chauhan, Station Director, Radio Sirsa, Chaudhary Devi Lal University, Sirsa-125 055
Web: www.jansanchaar.com, www.hellosirsa.mypodcast.com
Phone: 9812600387 E-mail: radiosirsa@jansanchaar.in

Background

People of Sirsa city in Haryana and over 60 surrounding villages have access to the programmes of Radio Sirsa. The sta-
tion was set up by the Department of Journalism and Mass Communication, Chaudhry Devi Lal University, Sirsa, Haryana
on 2 August 2009. The community radio station has been producing 8 hours of original broadcast each day. It caters to the
interest of all sections of the community that it serves, reaching about 10 sq Km of the stations radius.

Broadcast Content

Its programmes focus on edutainment and promotion local culture and talent. Health, environment, women empower-

ment, agriculture, local governance and redressing of the day-to-day problems of local residents are the key areas in

which programme content is generated. Most of the programmes are extremely interactive as we have installed phone-in

consoles in both of our studios. Video-conferencing
and Web-conferencing are also used for producing
programme content for Radio Sirsa. Educational
and cultural events taking place in the region are re-
corded and radio-reports based on these are regu-
larly broadcasted on this station.

Enhancing the Reach-Multi-Media
Strategy

For example, our hugely popular daily programmes
‘Hello Sirsa’. It is a call-in programme in which Gov-
ernment officers, elected representatives of Munici-
pal Council and the Panchayats, educationists, medi-
cal practitioners, lawyers, social workers and other
eminent local citizens are invited as guests/experts.
The listeners are informed about the guest of the
day in advance so that they are ready to ask their
questions on phone during the live-interview of the
guests. This programme has emerged as an effective
platform where Sirsa residents can discuss their col-
lective problems and seck solutions.

The interaction with the dignitaries who come as
guests in Hello Sirsa is transcribed and released to
press in Hindi and English daily. About half a dozen
evening newspapers, some news portals on the web
and some national dailies publish these reports fre-
quently. In this way the voices raised in Hello Sirsa
and the commitments made by those who matter
reach to thousands of residents by way of print and
cyber media too. Apart from this select episodes of

Sirsa CR: Action campaign
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the programme are also uploaded on our own news portal and distributed online through our podcast service. In this way
issues raised in Hello Sirsa often attract attention of the concerned authorities and alert citizens on social media sites like
Facebook.

Capital and Sustenance

Radio Sirsa being a station run and managed by the Journalism and Mass Communication Department of University, it is
fully funded by the University from its own resources. Efforts are on to frame rules and regulations for generating revenue
from the commercial airtime of five minutes per hour available for local advertisements. Finalisation of DAVP rates and
the ongoing process of DAVP empanelment is likely to make the station self sustainable. The Department is planning to
start a course in Radio Production from the ensuing academic session. This course would also contribute in making the
station financially self-reliant.

Achievements/Success Stories

Being first radio station to broadcast in the district, Radio Sirsa has revived radio as a medium of edutainment in its
coverage area. Radio-enthusiasts among the listeners have formed Samudayik Radio Shrota Sangh, a forum that actively
contributes in making the programmes of radio more and more people oriented.

Radio Sirsa as a CRS is using Internet extensively in various ways. The outreach of the programmes to the non-resident
Haryana people has been possible through podcasting of selected programmes through the Internet. Its selected pro-
grammes are available on wwwjansanchaar.com and www.hellosirsa.mypodeast.com. The same can be subscribed by Internet users
using the feed wwm hellosirsa.mypodeast.com/ rss.xml.

Apart from functioning as a powerful tool for training of would be media-professionals, it is successfully re-orienting them
towards issues of development, preservation of local culture. It has emerged as a platform where local residents get lots

of information packed with entertainment on one hand and they can raise their voice seeking solution to their collective
problems on the other hand.




Himachal Pradesh

Hamara MSPICM CR @90.4 MHz: Towering High in

Solan, Himachal Pradesh

MS Panwar, Director, MSPICM, Solan-173 212
Web: www.mspicm.org Phone: 09218848838 E-mail: director_mspicm@sify.com

Background

Setting up of a Community Radio by MS Panwar Institute of Communication and Management (MSPICM), a media and
management institute, in a small hill town of Solan with a population of 50,000 was a historical moment for Himachal
Pradesh. HAMARA MSPICM 90.4 MHz is the first community radio station in the state of Himachal Pradesh. It
was 41 CRS of India and was inaugurated on 13* March 2009 by Ms Aasha Swaroop, Chief Secretary of Himachal
Pradesh coinciding with the 7" Consultation on Awareness on Community Radio for the North West Region organized by
MSPICM, Solan and CEMCA in association with Ministry of Information and Broadcasting in which representatives of
100 NGOs and educational institutions participated.

Overcoming Teething Troubles

Test broadcasting was started for the period of two hours regularly from 7 am — 8 am and 6 pm — 7 pm. Unfortunately
from 6™ April to 20" April, 2009 CRS could not broadcast any programme due to some technical problems in the towet
and antenna. From 21** April broadcasting was restarted and duration of broadcast hours was increased from 2 to 3 hours
per day. One hour was added from 1 pm — 2 pm. From July we were on air for six hours every day from 7 am — 9 am, 12
pm — 2 pm and 6 pm — 8 pm. With time hours were consistently added and today CRS is functional for 14 hours from 7
am — 9 pm. We hope to keep on increasing the hours in future until the radio is able to meet its maximum potential.

Programming Focus

Programmes on different issues are broadcast on HAMARA MSPICM 90.4 MHz. Issues covered include health, nutri-
tion, problems of community, sports, local talent and women oriented programmes. The main focus of programmes is on
health and women related issues. Health issues such as - health tips for senior citizens, tips for reducing maternal mortal-

ity rate, nutrition for women during pregnancy, discussion on different types of health and remedies, etc. Women related
programmes like home management, cooking, beauty tips, women’s health tips, new born baby tips, Government schemes
for women and children, etc. Programmes related to creating awareness on issues like female feticide, career counseling,
tips to rural youth, etc.

At this stage, students of the institute and local students from the community are the main participants, but we are involv-
ing Nehru Yuvak Kendra and Department of Rural Development and Panchayati Raj. Many volunteers from the nearby
communities have come forward to join the radio as performers and presenters.

Learning All the Way as Toddlers do

HAMARA MSPICM is still a new initiative and has been functional for only a short period of time. The vision that the insti-
tute has for its future is however ambitious and comprehensive. We also plan on a greater engagement from the community
as participants by tying up with the many educational institutions in Solan. The students from these institutions will be
encouraged to participate in our youth oriented programming addressing issues by the students and for the students.

Planning for the future

We encourage our staff to undergo training so as to improve our presentation. We also want to improve the infrastructure
of the radio by constructing a bigger studio with more advanced equipment which will enable us to provide better services
as a CR. The radio station will hunt local talent and abilities in order to create interest in community issues and use the
medium of the radio to address them.



Compendium 2011: Community Radio Stations in India

Radio 904 F

Tashi Delek CR @90.4 MHz: Finding a Voice in the

Himachal Pradesh Hills

Kalsang Tsewang Kyikhang, Convenor, Tashi Delek CR, TCV School,
Dharamsala, Kangra-176 216, Himachal Pradesh
Web: www.tashidelekfm.com Phone: 09418335156 E-mail: manager@tashidelekfm.com

Background

Tashi Delek Community Radio was launched on 1* June 2010. It has a daily broadcast duration of 15 hrs, serving the
community in Dharamsala, Kangra, Himachal Pradesh.

Broadcast Contents

The programmes that we do at Tashi Delek are mostly educational programmes for the student community. The Tashi
Delek CR station encourages cooperation with other NGOs working in the area to bring the best value to the listeners in the
community. At the same time, we undertake social programmes such as those on health and also provide a platform for Jagori
to promote awareness about the rights of women. We also provide live broadcast of special functions so that especially older
members of the communities who are not able to attend are able to listen to the broadcast through the radio.

Capital and Sustenance

At the moment, Tibetan Childrens Village School is the sole source of capital which enables the radio station to operate.
Also, we receive donations from the community in terms of equipments. In terms of sustenance, since the students of the
school are interested in this, the student volunteers in the long run would be able to sustain the project in terms of content.
When the community ownership is there, and people are ready to volunteer, the costs are also minimized.

Tashi Delek CR: His Holiness the Dalai Lama inspires the station



Himachal Pradesh

‘"‘“\l - 1
o' £}

O =) i e
ey
&-

feshipsintte jum

Tashi Delek CR: Studio

Achievements/Success Stories

The highlight of the project was the inauguration of the Tashi Delek 90.4 MHz by His Holiness the Dalai Lama. On the
occasion of a public discourse in Buddhist Philosophy by His Holiness, we were able to time our launch with this and the
first programme was by His Holiness. This is very well appreciated by the local community, at the same time, was the most

auspicious start that all of us involved in the project could have hoped for.

Tashi Delek CR: Out in the field airing people’s voices
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Radio Active CR @90.4 MHz: A Sustainable Community

Radio Station in Bangalore

Ms Pinky Chandran, Sti Bhagwan Mahaveer Jain College, Center for Management Studies,
Atira Towers, Palace Road, Bengaluru-500001
Web: wwwijgi.acin Phone: 09845888686 E-mail: pinky.chandran(@gmail.com

About Radio Active

Radio Active CR 90.4 MHz was launched on 25" June 2007, by Jain Group of Institutions, Bangalore. It is an urban com-
munity radio catering to heterogeneous and diverse groups, where people from different communities are encouraged to
make use of the station for their development.

The radio stations caters to different interest groups, and by geographical locations, with the main aim of enabling local
community members to talk about their issues and concerns, drive social change, educating communities and the public
towards socially responsive behaviour.

Broadcast Hours and Public Engagement in Programming

It began transmitting programmes for 8 hours in 2007, and has now become 24 hours station. This has been possible
because of its excellent network with me different communities across Bangalore.

The station encourages common man to make use of the station to solve common civic problems. The most popular show
is the weekly Saturday show, Mukhi Mukhi which is hosted by an auto-driver R] Auto Shiv Kumar-live. The programme
addresses civic issues faced by the community (e.g. auto woes, harassment issues, water problems, garbage issues, etc.) The
show has a listenership of 26% (CEMCA survey).

Many groups by interest like the LGBT
community, the Disabled group, People Liv-
ing with HIV/AIDS, Environmentalists etc.
slum women in various areas like Srirampu-
ra, Dasarhalli, Magadi Road, JJR Nagar, etc. . 0% S‘Z:
NGOs, Community Based Organisations and 1% {

various Self Help Groups contribute to the

Some Fovourite Programmes you have liked on CRS
(Consolidated)

B Mukha Mukhi
m Neighbourhood Watch

W Gurukuladali Badhukina hadi

daily programming.

Some keys programmes include Yari aru by R]
Priyanka, Aashitaru by R] Jaydev, Neighbour-
hood Watch in the Vox-populi format; Active
Mabile, Active Srirampura/Dasarhalli, Story
Telling, etc.

They use various formats like interviews, de-
bates, panel discussions, drama, features, re-
ports, Vox-populi, phone-in, documentary,
PSAs, feedback show, etc.

Community Based Initiatives

Radio Active has launched a number of com-

B Active Women

M Yari varu — LGBT Issues

m Rangashale (Drama)

m Yaru Karna - Disability Issues
m Pakkashale (Cooking Show)
m Balya Amulya - Child Rights
B Namma Kare Nimma Mathu

® Ondanodu Kaladalli — Story Telling

A survey was undertaken by CEMCA on behalf of DST for the project “ Understanding

Planet Earth for Women and Children” October 2010

munity based projects which makes the station viable and sustainable.




Spotless Bangalore

A community based environment restoration project, spread over 2010-15, looks at recycling dry waste and composting
wet waste for manure to cultivate kitchen gardens and mini nursery. Money is generated through recycling and community
members are empowered as their livelihoods improve.

Street Animal Welfare and Management

A 5 year project to encourage adoption of community dogs in the city, Income is generated from adoption camps, street
animal arts, dog related merchandize.

Radio Active Life Skills Programme

Radio Active Life Skills Programme is a highly flexible and interactive programme for the young minds. It helps children
to increase self-confidence and self-esteem, develop health attitudes, to encourage positive personal development. Income
is generated through training programmes and workshops.

Prerna- Empowering Community Members in Business Skills

This project spread over 2010-2012 seeks to work with potential micro-entrepreneurs to build on business skills and pro-
motes potential revenue generation source. The project receives income through exhibition and sales; and by incubating
businesses and promoting entreprencurship with ACCION International.

Fast Track Learning: Converting Challenges to Opportunities

When the station was launched content was a problem, as was community mobilizing. However a workshop by CEMCA
in October 2007 paved the way in involving community for radio programmes and from then on there has been no look-
ing back. We did have a problem with transmission as our station clashed with Gyan Vani. However after we got our
Frequency changed to 90.4 MHz there have been no problems.

We did not hire any consultants, but networked with various NGOs and conducted capacity building workshop in the
slums to involve local communities, building a fleet of trained community RJs who conducts shows, does announcements,
produced programmes and does the post production work. This is a station, for and by the community.

Community Champions

RJ Auto Shiv kumar an auto driver, R] and philanthropist having gained a big popularity through his show: live discussion
between general public and concerned authorities, with the aim of finding solutions to common problems faced by the
community members.

Shantamma, member of Radio Active is a resident of Srirampura. A social worker, she coordinates with the community
members in programme production and outreach activities, focusing on empowering women in business skills.

RJ Jaydev, is visually impaired and in a position to switch on the station by himself, without any assistance. He co-ordinates
programmes on all disability related issues and is presently working on the production of a Radio Serial on sensitizing
people on disability issues called Beyond Affliction.

The radio station also works with sexual minorities. R] Priyanka from the LGBT Community (Transgender) helps in
broadcasting programmes to contribute towards the development of her community and society. She is instrumental in
coordinating capacity building workshops in radio production and feedback collection. Priyanka and her team of volun-
teers highlight issues of sexual harassment, unemployment, lack of housing, etc.

Another interesting campaign launched by Radio Active is the Story Hour - with the main aim of inculcating reading habits
among children living in the slums.

Study/Impact Analysis done

A recent baseline study conducted in two areas — Dasarahalli and Srirampura, under the supervision of CEMCA appointed
experts using the students from the educational institution as well as women from the community for a DST project on Un-
derstanding Planet Earth for Women and Children in October 2010 revealed 45% of the respondents have heard of Radio
Active and 43% have participated in Radio Active programmes by way of phone-in programmes, and outreach events. One
woman was drawn from each household, bringing the total number of households covered in the study to 1000.

Impact can also be judged based on the following criteria:

Karnataka
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e Emergence of community role models like RJ Auto Shiv Kumar, R] Jaydev and RJ Priyanka, who inspires auto drivers,
LGBT and Disabled community and like-minded people for being on air, R] Shantamma who is sought after by NGOs,
Government officials and people alike to counsel families in times of dispute, assist institutions on projects and com-
munity mobilization and network, etc. (Resident of Srirampura)

e Success in the community based projects like — Street Dog Management — Urban Waste Management — success stories
through the formation of a Solid Waste Round Table and successful conversion of over 17,000 housceholds till date.

Innovation and Creative Approaches

Radio Active has been actively working in addressing local development issues and impacting further through outreach
activities like Eye Camps, Awareness Drives, Film Festivals, Quiz Competitions, Street plays. This is the only model of an
urban community radio station located in a campus, with community participation in a heterogeneous environment.

The uniqueness can be judged in the following criteria:

Diversity of the participants

The first auto driver R] Auto Shiv Kumar in the country, the first fulltime RJ and Programme. Executive who is visually
impaired is RJ Jaydev; The first fulltime Transgender in the State is R] Priyanka.

Community based projects to achieve sustainability

Radio Active is the only station in the country which is involved in community based projects which ensures livelihood
opportunities and sustainability for the station.

Network with different NGOs and institutions, social groups, etc.

Radio Active is the only station in India, to have successful partnerships with various NGOs, institutions, and social
groups, who actively support programme production, intervention activities, and outreach and training programmes.

What help do you further need?

I think it is important for radio stations to network to share music. We need to create repository for the same, so as
to share folk music across. The other ministries must also be involved in making available community based radio
projects like the Ministry of Science and Technology’s Science for Women’s Health & Nutrition and Understanding
Planet Earth. A common forum for Operational Community Radio stations is needed. Radio Audience Measurement
Survey should be commissioned and should include CR to give a true picture. A separate benchmark for urban and
rural community radio stations need to be evolved, rather than comparing campus and NGO run stations. It will help
radio stations grow better.
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Antarvani @90.8 MHz: Promoting Communal Harmony in Gulbarga

Pallavi Patil, Shri Sharnbasaveshwar Vidya Vardhak Sangha, Department of Mass
Communications, Godutai Arts and Commerce College, Gulbarga-585 101
Web: www.gulbargauniversity.kar.nic.in Phone: 09448882050 E-mail: pallaviavp@gmail.com

Background

Antarvani was launched on August 24,
2009 and was set up by the Sharana-
basaveshwar Vidya Vardhak Sangha in
Gulbarga, Karnataka. The CRS broad-
casts for 4 hours every day (6 am — 8
am and 4 pm — 6 pm) with 2 hours of
original programming and 2 hours of
repeat broadcast. The aim of the CRS
is to educate and enrich the popula-
tion of 15,000 people who reside within
20 Km of the CRS.

Broadcast Content

The CRS broadcasts programming on
agriculture, health and hygiene, pro-
grammes of social relevance, etc. Our
CRS also broadcasts a variety of music
programmes like Sangeetvani which fea-
tures vachanas, hindustani music, folk
music, bhavagite, devotional songs and
the mahadasoha sutras of Lord Shree Sha-
ranabasaveshwar.

LA I VLS R S
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Antarvani: Studio

Mabilavani programmes (programmes for women) familiarize women about their rights, health and hygiene, cooking and

beauty tips, intetior decoration, etc.

Interview programmes like Vishesh 17yakti where we invite eminent personalities to share their experiences with us. We
have interviewed people like Shalini Rajnish, Secretary, Karnataka Development Board and Shanti Desai, Social Worker.

Negilyogi (Agriculture) programme is a special programme for farmers where information is given about the use of new tech-

nologies, recent developments in the domain which benefit the farmers, plant and seed varieties. We invite resource persons

and experts to share their knowledge with the agrarian community residing within the broadcast area of Antarvani.

Arggyavani is a programme on health care where we invite various specialists to inform listeners about different health is-

sues and diseases. Specialists like nephrologists, pediatricians, etc., have also been invited often to talk about specific health

care issues that the population might face.

Capital and Sustenance

The initial capital cost incurred was T 1 crote (includes cost of the building) whereas the annual recurting cost in X 6 lakhs.

Karnataka
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Achievements

The Sharanabasaveshwar Vidya Vard-
hak Sangha founded in 1903 has set up
many educational institutions impart-

€R
ST CANC
0GRAMME

NUUUTS
& commlc?uzg:'qppﬂ fippa

FOR WOMEN - GULBAR p‘wmer.lesﬁ PR

ing Science, Commerce, Management, ' L wﬂ‘_f‘i@"ﬁﬂ% —
Arts, Vocational, Engineering and
Technical education where they encour-
age learner-centric education. Students
of the Godutai Arts and Commerce
College are encouraged to redraft the
lectures they attend in the college and

then reproduce it in the form of a radio
programme as a group.

The Radio Station, belonging to a reli-
gious institution also focuses on social
and inter-religious harmony in the re-
gion. Communal problems are tackled

through inter-faith dialogues.

Challenges

A major challenge being faced by
Antarvani is the competition for lis-
tenership from mainstream FM Radio Stations and therefore to keep the interest of the listeners alive.

Antarvani: Action

Antarvani: Event



Krishi CR @90.4 MHz: Dedicated to the Service of Agriculture —

India’s Largest Economic Growth Sector

Devendrappa S, Directorate of Extension, University of Agricultural Sciences, Dharwad-580 005, Karnataka
Web: www.uasd.edu Phone: 09448497356 E-mail: sdevuasd@rediffmail.com, kersuasd@rediffmail.com

Background

Krishi CRS launched on May 17, 2007 by the Department of Extension of University of Agricultural Sciences (UAS),
Dharwad for the vast agrarian community in Dharwad in Karnataka. Krishi Community Radio Station (KCRS) is currently
broadcasting for 6 hours daily with programming focused at serving the farmers around the University.

Broadcast Content

Content is designed and created specifically to serve the farmers around the University. Some of the popular programmes
are Varada Basanna Charche, Krishi Chintana, Krishi Patagaln, Arogya Salabe, Vachanagaln, Chinnaraloka, etc. As in the case of
various extension activities, effort is to recognize that it is important to make the content locally relevant and of value to
the listeners.

Interviews with agriculture scientists and experts, discussion between farmers and experts, showcasing innovative technol-
ogy for farmers, phone-in programmes, agricultural news, weather and market forecasts, etc. form a major bulk of pro-
gramming for the CRS. Apart from them, Krishi CRS also broadcasts entertainment programmes like folk songs, drama,
reports about festivals and fairs, beauty tips, etc.

Krishi CR: Action

Karnataka
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The radio station has not only raised farmers’
voice but also created the awareness of KCRS
programmes to the tune of 54 per cent. It has
been noticed that programmes that showcase
farmer to farmer experience sharing is more
popular and a majority of farmers are very
interested in shows of this kind.

Capital and Sustenance

Capital expenditure for setting up the CRS
was % 8 lakhs. The KCRS is supported by the
University Development Grants. Additional
funds are also raised from the Department
of Agriculture, Government of India, De-
partment of Science and Technology (GOI)
under the Science for Women Scheme. Ad-
ditional amount from the input agencies and

projects of UAS scientists are also raised as per the guidelines.

Achievements

Krishi CRS, UAS, Dharwad is of recent origin. It is meant for the overall development of the farming community in the
area immediately surrounding the University. KCRS organised three State-level and two national-level trainings on CRS and
four workshops for the community members. The KCRS has produced and broadcast more than 2,550 programmes.

Under the DST’s ‘Science for Women’ programme, 296 programmes were produced and broadcast on health and nutrition
by generating information through participatory method. 20 phone-in live programmes and 15 awareness programmes
were conducted where in more than 2000 people actively participated. The study conducted by a post-graduate students
during 2010 revealed that 39.47 per cent of women and 36.84 per cent of men have medium level of awareness. However
81.58 and 89.47 per cent of women and men have awareness about Krishi Chintana programmes respectively.

Krishi CR: Studio
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Multilingual Radio Manipal @90.4 MHz: Of the People,

By the People, For the People

K Shyam Bhat, Coordinator, Radio Manipal, Manipal University, Udipi-576 104
Web: www.manipal.edu Phone: 09481753711 E-mail: radio.manipal@manipal.edu

Background

Radio Manipal started functioning from 12" September
2008. This is the first community station launched in the
coastal district of Udupi, Karnataka state by Manipal Uni-
versity. The studio setup and transmitter are located in the
campus of Manipal Institute of Communication (MIC). At
present fresh programmes are being broadcast every day
between 5-7 pm.

Obijectives

The main objective of this community radio is to pro-
mote people’s participation in the development process,
strengthen Panchayati Raj institutions, support formal edu-
cation, create health awareness, and promote traditional

knowledge, folk, art, culture, local language and also em-

Multilingual Radio Manipal: Student presenting at the studio

power people with scientific knowledge in agriculture, fish-
eries and allied activities.

Community groups like Self Help Groups, Youth Clubs, Anganwadi centres, schools and colleges, Grama Panchayats,
Sangeeth Sabhas, Health Clubs, NGOs, Yakshagana centres, Krishi Vijnana Kendra, Bhajan Mandali, self employment
training centers take part in the programme activities. Local advisory committee has been set up with representatives from
the community meets at regular intervals to decide the content, make necessary changes in the programme schedule.

The main language of broadcast is Kannada. Equal importance is given to Tulu and Konkani languages being the local
dialect. The coordinator looks after the entire responsibilities with the help of the students of Manipal Institute of Com-
munications. The major portions of these programmes are OB based. Major radio programme formats are interviews,
talks, discussions, jingles, radio features, phone-in programmes. We have a rich tradition of folk music and Yakshagana.

We are conducting regular training programmes for students and community voluteers in content generation and they are
allowed to produce radio programmes. Awareness programme was
held at local schools and colleges at Udupi, Doddanagudde, Brah-

e 07 mavar, Parkala, Manipura, and Udyavara. Nearly 250 students took
part in this training programme. Mangalore University through its

NSS programme have supported this. The trained students help

in local coverage of local festivals, cultural, literary events in their

. \ ¢ respective places. Experts are invited to studio occasionally.

B’ TP ! ) The infrastructure like studio and other equipments are pro-
3 vided by Manipal University and for the last two years there was

. no major breakdown in the transmission as there is uninter-

rupted power supply arrangement. The sound lab of the Mani-
pal Institute of Communication is utilized for the recording of

programmes. Digital field recorders are also made available for
Multilingual Radio Manipal: Shyam Bhat action yakshgana (OB recording,
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Challenges Faced

Even though we have a transmitter of 50 Watt power,
the radio signals are not reaching even 2 Km distance.
The listeners complain about the quality of reception.
In such conditions we have to have a higher power. All
the programme activities and advertisements are depen-
dent on this lone fact that how far the reach is. There is
also another point to be mentioned here that the train-
ing the youth and community volunteers should be car-
ried out at regular intervals as these trained personnel
go away leaving the job. There should be few persons
working on salary basis.

For the last two years we are broadcasting Talent pro-
gramme by the children and Youth artists has gained
popularity among the listeners. Syndicate Bank has

been providing necessary support for this. This par-

ticular programme has made children as well as their
elders to listen.

Vikasa — every day programme for 30 minutes will be on developmental issues where in the successful entrepreneurs and
self help groups will share their experiences. Senior citizens are the people who regularly listen our programmes and share
is being aired to fulfill their needs.

Radio Manipal has already made an effort to record music recordings of local artists both folk as well as classical. Spoken
word and music programmes share equal proportion in the total duration. I am a small businessman and having a shop at
Udupi. I am a regular listener of community radio station Radio Manipal. This is the only medium I depend for entertain-
ment. The local programmes like bhajans, interviews on health, education and agriculture are quite interesting, I listen to the
programmes everyday in the evening and make others also to listen around my shop. I wish the community radio station
will extend its transmission time till 9 pm.” says Nagesh Nayak a small shopkeeper from Udupi.

— —
——
——
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Multilingual Radio Manipal: School girls participate in event




Namma Dhwani CR @90.4 MHz: A Sustainable and a True

Community Managed Entity

Vazdey, Station Coordinator, MYRADA Community Resource Centre, Budikote Kolar-563 114
Web: www.myrada.org Phone: 09886261188, 09945647645
E-mail: myrada@myrada.org; nammadhwanicmrc@gmail.com

Background

Myrada' and Voices® with the assis-
tance from UNESCO introduced
community radio at Budikote village
in Kolar District, Karnataka in the
year 2002 to explore the possibil-
ity of improving local communica-
tion channels with regard to educa-
tion and awareness, developmental
and cultural needs of the commu-
nity. ‘Namma Dhwani’ (our voice)
a village level forum was set up in
Budikote Village to ensure the own-
ership of the community in manag-
ing and promoting the community
radio programme and to improve
and strengthen the flow of informa-
tion whose content was locally gen-
erated and which responded to local requirements and interests.

Myrada’s interventions in this region for several years and the SHGs promoted (especially of women) have ensured
that the target for the information outflow have been women to a great extent from the beginning, To ensure active
participation and community involvement, Myrada and Voices jointly decided in 2001 that a village level forum called
‘Namma Dhwani’ Community Information Centre (NDIC) would be in charge of the overall promotion and manage-
ment of the programme.

1 Mysore Resettlement and Development Agency (MYRADA) was founded in 1968 to assist the Government in resettling Tibetan
Refugees. Mysore State has since become Karnataka. The Tibetan programme ended in the early 80s. By 1982 Myrada moved out
of resettlement and began to focus entirely on the poor and marginalized in the rural areas. Myrada at present is directly managing 18
projects in 20 backward and drought prone Districts of Karnataka, Tamil Nadu and Andhra Pradesh. There are other States where it
works in collaboration with Government, Bilateral and Multilateral Programmes, by contributing to programme design and supporting
implementation through regular training, exposure and deputation of staff. Myrada’s mission statement is “Building institutions of
the poor and marginalised which are appropriate to the resource to be managed and objective to be achieved”

2VOICES a unit of Madhyam Communications, was registered as a public charitable trust in late 1991. As a media advocacy organisa-
tion, VOICES has organised consultations at the national and regional levels, been on expert groups and used these experiences to
popularise the cause of community radio. VOICES also advocates for community radio legislation and encourages the promotion of
community media through consultations (at national and regional levels) and support communication material.

Karnataka
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This forum consisted of to large extent representatives of the women SHGs . Towards the end of 90s and the beginning
of 2000 Myrada saw the emergence of the Community Managed Resource Centres (CMRCs) which are a federation of
Self Help Groups with the capability of taking up the activities of Myrada after its withdrawal from that particular project
location. The CMRCs were built on a revenue generating model as it collected a small fee for the services it provided. In a
strategic and well thought of move NDIC was integrated into the CMRC in Budikote village from the beginning to ensure
sustainability in the long run and make it community owned from the beginning;

Obijectives
The diagram which follows represents the objectives of the Namma Dhwani CMRC clearly:

Namma Dhwani

Provide need Promote Provide need Provide need
based services Community based capacity based and Timely
to CBO & development building for information for
Community activity and CBOs and community.
linkages individuals (Namma Dhwani)

Management Committee of Namma Dhwani CR

Namma Dhwani CR is managed by an Executive Committee. The Executive committee comprises of selected representa-
tives from the SHGs and one or 2 Myrada staff. This executive committee has 80% women representation from the SHGs.
These women have been trained by Myrada on management, administration, finance, accounting and skills required to run
a radio station. The Station Manager has been deputed from Myrada.

Broadcasting Details

Namma Dhwani CR received its broadcasting license in the month of December 2008. Namma Dhwani Community Ra-
dio Station covers around 12,872 families in 152 villages belonging to the Bangarpet and Malur Hoblies of Kolar District.
A survey conducted has established an active listenership of 3224 families. The programme is broadcast for eight hours
each day. The timings are: 6 am — 9 am, 12 pm — 2 pm and again in the evening between 6 pm — 9 pm.

Programming Focus

Namma Dhwani CR disseminates in-
formation on wide and varied topics
which are relevant to the community it
caters to. Some of the topics covered
are agriculture management, animal
husbandry, health with special focus
of women and child health, insurance,
Education, local governance issues, le-
gal issues, etc. The content is developed
by the identified staff at the radio sta-
tion based on the needs and feedback
expressed by the community. Feedback

and suggestions are collected through

Namma Dhwani CR: Studio

direct interaction with the community,

*95% of SHGs promoted by Myrada are women groups.



Community Based Organisations (CBOs), fed- B z
erations, letters, interviews, phone calls, etc. { = - ’

Experience Sharing

The transition to broadcasting the programmes
from narrow casting and cable casting has been
an exhilarating experience for Namma Dhwani.
The reach of NDCR now is much wider. This
poses a challenge to NDCR in terms of ensuring
the listenership, the quality of content dissemi-
nated, the need for innovation in programming
especially with the competition posed by the
mushrooming private and commercial FM ra- |5 ==
dio channels. NDCR is trying to overcome these Namma Dhwani CR: Office building
challenges through constant innovation in pro-

gramming, building capacities of its staff and the management committee to meet up to the challenges, by listening to the

=l kit

needs of the people, by being upto date on information and by ensuring the quality of content being disseminated.

Namma Dhwani has completed over 4000 hours of successful radio programming since the June of 2009. It is one of
the very few completely community owned and managed radio stations in the country. This has not happened by accident
but through a conscious decision from all the stakeholders concerned. The ownership issue was crucial. The intention was
clear that the community would own it and they did own it by contributing to the sustenance of the radio station. Namma
Dhwani Community Radio by involving the community not just as beneficiaries but as participants, managers and decision
makers has created a true and sustainable Community Radio.

Broadcast Content
Namma Dhwani CRS content are responses to the communities own needs. Programme produced and broadcasted by the

people, to the people and for the people. It thus creates opportunity to provide “Voice to the Voiceless’.

1. Women Related: Women rights, personal hygiene, female foeticides, girl child non-formal education and awareness to
the adolescent girls, pregnancy care and child care, dowry related, effect of early marriage and women success stories

self help groups.

2. Farmers related: Department schemes, water management, benefit of crop rotation, marketing information, variety
seeds, preparation field before the season, new technology in agriculture, rain water harvesting, and organic farming,
crop insurance, sericulture, livestock management, etc.

3. Children related: Career guidance, non-formal education, preparation for examination, bonded labour, child rights.

4. Others: Good governance, legal
awateness, superstitious beliefs, dif-
ferent Government schemes for the
differently abled, senior citizens and,
widows, banking system and benefits,
village histories, place for the talents,
cultural  preservence and seasonal
programmes, family values, environ-
ment related, income generation
programmes, home based medicine,
public concern through public ser-
vice announcement.

Capital and Sustenance

Initially UNESCO supported to set up
the studio with MYRADA. The MP’s Lo-
cal Area Development fund and NOVIB
supported to establish the Namma Dh-
wani CRS. It has been the integtal part of Namma Dhwani CR: Action

Karnataka
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the Community Managed Resource Centre (CMRC), providing the in- I
formation and services to community based organisation and general I
public on cost based. Community Managed Resource Centre provides
the relevant information timely and dependable basis. Government
departments and banks are also channelizing their information to the '
public through CRS and it is also beneficial to CRS. Capacity building
to community radio technical and managerial aspects also createds
opportunity to mobilize funds.

Technical Support and Learning

The CR has received support from several organizations and in- W
dividuals over the years. From the beginning UNESCO has been 7
one of its major donors and has supported NDCR both financially 7
and technically through Voices and Maraa. It has received support /
from Oxfam, Novib through Myrada for studio up gradation and
from the MP’s Local Area Development Fund for infrastructure 7]
creation. It has also received support from CEMCA on several rel- R/
evant and crucial areas. As NDCR is routed in the CMRC which
is based on the revenue generating model financial sustainability is
ensured to a great extent.

Achievements/Success Stories

Local governance: Namma Dhwani CRS has always focused
their intention to support good local governance. During the lo-
cal Panchayat and MLA elections the CRS produced series of pro- s \
gramme like a package introduction of the candidates, their service T \
background, their future plans, etc., and also provided a platform

for the public to voice their choice of a quality of the representa- &

tive. After the election, Namma Dhwani broadcast the live result an-

nouncements for 12 hrs continuously which enabled the community N
. . . . —T
to get immediate information. '

Health information: This is one of the highlight programmes of
Namma Dhwani CRS. The area is located at the border of two states.

information at a reliable and timely interval. Health information dis-
semination, especially among adolescent has been very effective. As
per the local Medical Officer, the number of patients visiting them
has come down drastically since programmes on the importance of

personal hygiene started airing on Namma Dhwani’s programmes on ;
health care information. Z T s WG, |
Namma Dhwani CR: Tower
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Ramana Dhwani @90.4 MHz: Community Radio By and For

Persons with Visual Impairment

Mohan K, Coordinator, Ramana Dhwani, Shree Ramana Maharishi Academy for the Blind
(SRMAB), J P Nagar, Bangalore-560 078
Web: www.stmab.org.in Phone: 09986444233 E-mail: Stmab1969@yahoo.com

Background

Shree Ramana Maharishi Acad-
emy for the Blind (SRMAB),
works to ease the challenges
faced by People with Disabilities
(PWDs) and the rural commu-
nity, through its education, vo-
cational training and livelihood
empowerment programmes. TV
Srinivasan is the Founder Presi-
dent of the Ramana Dhwani CR
Station. The Community Radio
Station (CRS) was launched on 5
October 2008, and now the CRS
broadcasts in Kannada from 8
am — 8 pm, which varies, depend-
ing on the active participation of
the community and resources. It
is the first CR station focused on
people with visual impairment.

Ramana Dhwani: Action

Programming Focus
o The first campus community radio station centred on people with different abilities.
o It will also address issues related to the local community needs pertaining to education, health and income generation.

e Information on traffic and weather conditions, coverage of cultural events and festivals, information on academic events,
public announcements pertaining to utilities like electricity and water supply, disaster warnings and health alerts.

e Awareness camps (1 camp every month) in the slums of JP Nagar, 9* Block Jayanagar and Banashankari. Covering
1500 households and 2 Government schools with 1640 children.

Ongoing Activities
Ramana Dhwani focuses on making programmes on health, disabilities, and laws for the disabled, schemes by the Govern-

ment departments. The strategy includes engaging with community, working with the students of SRMAB and capacity
building activities. The details are as indicated below:

e Community mobilization - Women Self-Help Groups (SHGs) from rural areas atre trained and involved in programme
production.

e Recording of programmes by the students of SRMAB, which include bhgjans, classical music as well as talk shows.

e CRS offers a 10-day Internship course, in collaboration with IGNOU. The first batch of 5 from Gulbarga has success-
fully completed the internship programme.
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CRS and Community

The CRS is now networking with women and children from a local urban slum with an estimated 1500 household. Regular
radio programmes are now being produced by the slum women and volunteers on local issues in the slums such as sanita-
tion, health, employment avenues for women.

The CRS works with the Department of Women and Child Welfare, to spread awareness about the schemes available to sup-
port women and gitls for their education, training/income generation and employment opportunities. The CRS works with
the Municipal Health Department in spreading awareness on Malatia/Dengue, in 3 prominent localities in the vicinity.

In order to have larger impact and reach
the CRS through narrowcasting — we air
few programmes in South Bangalore ru-
ral areas. These are areas where we work
with the community in addressing the re-
habilitation needs of rural persons with
different abilities and the families.

Sustainability of CRS

Community Radio is able to sustain its
activities with the suport and financial
support of corporate bodies. The 2010
annual budget was I 500,000.

Success Story/Experience

The story of Kumar, a severely disabled
young man portrayed through a narrow Ramana Dhwani: Event
casting radio programme supported by

Dr R Sreedher of CEMCA. This story was broadcast over All India Radio and it generated considerable impact from the

larger community, on the plight of a disabled person.

Among other things, it enabled Kumar to setup a livelihood, Telephone kiosk, Now Kumar has set up a fully equipped
Computer Training Centre at Kanakapura Taluk. Like Kumar, several other people with disability have pledged their sup-
port to the Community Radio Station. This motivated us to have a CRS by and for them.

Ramana Dhwani: Studio
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Sarang CR @107.8 MHz: Tuning the Sarang for Communal Harmony

Dr Richard Rego SJ, Founder and Director, CR Sarang, Managalore-575 003
Web: www.sarang.org.in Phone: 09448546425 E-mail: richiersj@yahoo.com

Background

Community Radio Sarang is managed by the
Mangalore Jesuit Educational Society (MJES)
and is run by St. Aloysius College (Autonomous),
Mangalore, a coastal town in the southern part
of Karnataka, India. Dr Richard Rego §] is both
the founder and director of this campus based
community radio. Though Sarang 107.8 MHz is a
campus radio, it is more of a community-partici-
pating radio than educational institution radio.

Quantitatively, approximately 95% of the content
is produced by and with the local community or
by health and legal workers. Since 15 June 2010,
Community Radio Sarang 107.8 MHz broadcasts
14 hours non-stop, from 6.30 — 20.30 hours.

Building a momentum of communal WAy
harmony Sarang CR: Bengre community speaking to Roshan

Sarang is an Indian word meaning ‘harmony of colours’, thus signifying vatious social, religious, linguistic communities.
It reflects an ethos of their peaceful coexistence at coastal Karnataka. Mangalore community is a melting pot of cultures,
religions and languages. Hence, it was felt that Sarang would be the most appropriate name.

The radio (inauguration) brought together people of all three major communities and their leaders together on a single
g g g peop ] g g
platform - Hindus, Christians, and Muslims. That is at a time when Mangalore was just recovering from communal strife!
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Celebrating and broadcasting diversity of
languages and cultures
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We continue to try our best to foster harmony among
all communities. Give much importance to local cul-
tures - broadcasting folk songs/stories/wisdom in
local languages. We work closely in association with

many groups representing these communities thus
creating a keen interest among the diverse audience
that the CRS serves.

Community Radio Sarang 107.8 MHz broadcasts in
Konkani, Kannada, Tulu, and English languages dai-
ly, besides broadcasting in Malayalam, Beary (mother
tongue of local Muslims), and Hindi languages on
: weekly basis. In addition, Community Radio Sarang
€ 107.8 MHz also broadcasts in Punjabi, on the request
Sarang CR: Community Lady Recording of the local Sikh community.
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Sarang CR: Event in Action

Audience and Contributors

Community Radio Sarang programmes with, for and by local people such as farmers, fisher-folk, patients, vendors, stu-
dents, medical and legal experts, service providers like bicycle mechanics, small vendors, cobblers, and people with dif-
ferent abilities. The local communities contribute regulatly to this radio. The radio also spreads messages of peace and
harmony among people through programmes based on the need for the same especially during celebrations and when
such need is felt.

Campus to community keeps the local development focus

The programmes are produced-mostly-by the local community and also by staff, students of mass communication (MCMS
or MS Communication, equivalent to MCJ with specializations) and other students of St Aloysius College and neighboring
schools and colleges.

Subjects of Radio Sarang programming include health and hygiene, sanitation, agriculture, education, fisher-folk issues,
road safety, water conservation, rain water harvesting, folk culture and life, and women and children’s rights. Original
entertainment by locals is the hallmark of this radio. The programme formats include talks, interviews, phone-ins, songs,
poetry, stories, and chat-shows.

On 15 August 2010 (India’s Independence Day) Community Radio Sarang 107.8 MHz created a new record by broadcast-
ing live for 14-continuous hours. Currently, Radio Sarang has four live shows per week:

® Kaanoonu Kacheri (Legal Cell) phone-in in collaboration with a local law college and advocates
o Arogya Sparsha (health live phone-in with a medical centre)
o Arogya Sarang (live phone with another medical centre)

o Three-times daily “Maadhyama Harate” (live media teview programme)



Radio Siddhartha @90.8 MHz: Focus on Learning Needs of

Community at Tumkur

Suchetana Swaroop, Director, Sti Siddhartha Centre for Media Studies (SSCMS), Tumkur-572 105
Web: www.siddharthamedia.com Phone: 0816-2201342, 0816-2201766

E-mail: director@siddharthamedia.com

Background

Radio Siddhartha, the first Community
Radio Station in Tumkur is a campus
based radio station. The trial transmis-
sion began on 12" June 2008. The main
aim of Radio Siddhartha is to help the
neighborhood community which in-
cludes media students, women and
children, and farmers. The station was
launched on 16 January 2009. It has
been broadcasting for 6 hours in two
slots. The morning slot operates from
6 am — 9 am. In the evening the broad-
cast is from 6 pm — 9 pm.

Radio Siddhartha would serve as a
friend, guide and philosopher to Tum-
kurians. Radio Siddhartha is the ground
for the media students of the institu-

Radio Siddhartha: Studio

tion (SSCMS) to receive practical experience in the art of radio broadcasting,

Readiness of Infrastructure at par with any Radio Station

Radio Siddhartha airs a variety of programmes in the frequesncy 90.8 MHz which would be heard within the 10-15 Km
radius of the campus. A 50W Transmitter is used for broadcasting, Latest Audio Editing software Sony Vegas Pro 8 is
used for production activities. The community radio station is on par with any commercial radio station in terms of the
equipments used. Radio Siddhartha is equipped with the latest gadgets like, On Air Audio Mixer, Digital Audio worksta-
tion, Professional CD player, Microphones, Headphones, and Audio Monitors.

Broadcast Content

Siddhartha Radio station has a wide variety of programmes designed to suit multiple age groups and interests. The most
popular ones are Radio English Grammar Classes and Health related programmes. The following description would pro-
vide an idea of the diverse and valuable content to serve the community of Tumkur rural belt.

Two children’s programme slots, entitled, Putaani Prapancha and Chinnara Jagattn are very popular among the audience. A
specialized programme on Psychiatric Counselling is conducted by Dr Lokesh Babu, Sneha Mano Vikasa Kendra. The slot
for devotional programme includes discourses by Basavananda Swamiji Discourses by Swamy Veereshananda.

Students participate actively in the development of local content. The programme designed to create community aware-
ness is through skits created by the Media Institute students.

Karnataka
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A regular feature programme is also
aited on traditional medicine, con-
vened by Dr Gurusiddharadhya.

To make the content most useful
and relevant, thus attracting the

community members to listen to
the radio, useful content about
various government schemes and
Government Social Awareness

Announcements including Zilla
Panchayat programmes are broad-

cast regulatly.

Horticulture Department is in-
vited to share knowledge and
tips to local farmers as well as to

provide local crop information.

Radio Siddhartha: Action
Students and learners are an

important audience of the Siddhartha Radio Station. Two very popular programmes being run on the radio include: Pre
University Board Exams Coaching Classes and CET-Common Entrance Test Coaching Classes.

Capital and Sustenance

Capital, maintenance and sustenance of our CRS Radio Siddhartha 90.8 MHz is being met by the institute. The Institute
does not have any resource constraint to continue to sustain the operational costs of the community radio station.
Achievements/Success Stories

Our English teaching classes have enhanced the Basic English skills among rural students and Tumkur community. Our Sti
Siddhartha Community Health Centre is actively involved in giving health related awareness programmes to the public.

Radio Siddhartha: Event
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Radio Universal @106.8 MHz: Terrain Unchartered

KMS Pandian, Coordinator, Universal College, Bangalore-560 044
Phone: 080-23111020 E-mail: kms.pandian@gmail.com

Background

Radio Universal, managed by the staff and students of Universal College, in association with the local neighbourhood, is
in its infancy. Launched from 1% December 2010 to mark the World Aids Day and to signify the cause of our CRS as a
medium in the service of societal service, is on 106.8 MHz frequency for a three hour duration daily as a beginning,

Covering a big populace of urban poor living in scores of slums of the neighbourhood along with the middle class
population, we are delving on areas of health, literacy, hygiene, women’s empowerment, and children’s welfare, etc. Re-
sources from local community are abundant for management, content development and for any programme apart from
generating feedbacks. Our core team develops the community team and the backward engineering helps in delivery model
for our broadcast programmes.

Financial Support structure

Being novice in the field of CRS and struggling to firm our feet, we seek support to sustain our activities. The core team
of our radio station is involved in engaging the local community and other programme related activities. We continue to
face the challenge of revenue generation and to develop a sustainable model for our radio station activities.

Key Challenges

In the run up to being on air, is in itself a saga story. It all started in 2006 when our organisation decided to optimise the
offer by Ministry of Information and Broadcasting, Government of India to involve NGOs for setting up community
radio stations. We applied and waited, as the terms of agreement was getting redrafted, meantime sourcing infrastructure
requirements and resources. It was at this point, we got bogged down and drifting away from the task, as it was not the core
activity of our organisation and posting a person to keep the interactions with various agencies and to explore funding;
Without any sponsored or advertisement funds, we are struggling and managing the show with spirit. We are fortunate to
be in the city proper nestling the old areas and the new settlements of a most happening city in the world.

Courtesy the officials of the CRS wing of Ministry of Information and Broadcasting (unlike any other Government De-
partments) and CEMCA, the spirits of our team was never allowed to die and finally our dream day came true on the First
December 2010, when we finally were on air. The strained voice of a senior woman citizen of 75 yrs was reverberating in
our neighbourhood received with bated breath on 106.8 MHz.

Our Future

Armed with an unbelievable ‘asthra’ and state-of-art technology in progression, it definitely is an ultimate tool in societal
service. We feel very proud to be a custodian of this empowering tool. Yes, we at ‘Radio Universal’ are devising means
and methods for optimising this wonderful medium through the community and our student mass by anchoring and
highlighting various issues to a better social and world order, with sustainable development. In short, future beckons
‘Radio Universal’.

Expectation to learn from other successful CRS

It will be of great help if your celebrated organisation can help fledgling CRS like us to overcome this and then behold the
“Terrain Unchartered’ are ours in the service of society for development and emancipation. Establishing the CRS alone
is not enough. All community radio stations must learn several other skills. We hope to learn to manage a whole lot of
organizational development skills in the coming years. We are also looking forward to mentoring and support.

Karnataka
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Benziger CR @107.8 MHz: Promotes Health Care

Fr Ferdinand Peter, Director, Benziger CR, Beach Road, Kollam-691 001, Kerala
Web: www.bishopbenzigerhospital.com Phone: 0474-2765582 E-mail: radiobenziger@gmail.com

Background

Community Radio Benziger started broadcast-
ing from Kollam in Kerala on 7" November,
2010, catering to a population of one lakh,
living in a radius of 15 Km. Kollam is the
fourth largest city in Kerala. The CRS broad-
casts educational programmes, entertainment
programmes along with other community pro-
grammes, in regular as well as in irregular for-
mats for four hours a day.

Broadcast Content

Community Radio Benziger generates content
as a relating tool in order to create understand-
ing, facilitate work, and to strengthen collective
living among people. By having access to infor-
mation, the community is empowered and self-
reliant. Another major function of the content

Benziger CR: Action

is to socialize the members of the community to bring about greater interaction among them. Radio Benziger’s content

provides a fund of knowledge, expertise, and skills that enable people to operate as effective members of community.

Working for the Community

The Community Radio Benziger has been working for safeguarding rights, promotion and development of marginal-

ized communities of Kollam. The Community Radio Benziger has undertaken the responsibility to sustain community

radio movement for increasing people’s awareness about alternative ways of communication and access to information,

stimulating democratic participation, protecting public interest, respecting human rights and promoting good governance.

The Community Radio Benziger through its extension wing seeks to involve the participation of the the Bishop Benziger
Hospital, the premiere mission hospital in Quilon and Quilon Social Service Society, an NGO engaged in developmental

Benziger CR: Event

activities, as partners in the projects. They will undertake the
responsibility of developing the regional resources and link-
ages required to implement the projects.

Study/ Impact Analysis Done

Kollam, lying on the shores of the Arabian Sea and surround-
ed by the Ashtamudi lake where a large number of fishermen
live in a surrounding of filth, wastage and in utter unhygienic
condition. One-half to two-thirds of the houscholds have
no protected water supply and sanitary latrines and diseases
of gastro-intestinal system contribute to the largest propot-
tion of diseases. A study conducted revealed that diseases
like diarrhea, dysentery, typhoid, worm infestations, and in-
fectious hepatitis are rampant in the coastal belt. Kollam dis-
trict is one among the four districts with the highest rates of



diarrhea mortality in the state. Poor housing, lack of protected water supply, inadequate toilet facilities, the density of
dug-wells in coastal areas, poor environmental conditions, unhygienic behavioral practices, open defecation, water-logging
environment, poor drainage facilities and unscrupulous dumping of domestic wastes has resulted in the deterioration of
life in the area. One of the major activities of Community Radio Benziger is to fight this menace.

Finances and Sustainability

The station was operationalised (capital expenditure) by investing an amount of I 25 lakh which was mobilized through
donations and loans. The Community Radio Benziger has hired coordinators, technicians, and other crew members to
coordinate and implement of the extension projects. Currently, the entire operational expenses are met from donations
and advertisements. We are still to break even for the running of the CR Station.

Success Stories

A health promotion campaign by Community Radio Benziger in which community members are involving the service of
trained science communicators and development communicators was a land mark in our journey. Instead of experts giving
prescriptive sermons, we could engage peer groups in educating members of the community to encourage healthy behav-
ior. By recruiting members of the ‘target’ community to serve as peer communicators and training them in relevant health
information, we could develop their communication skills. These media volunteers then engage the community about the
issue of concern, seeking to promote health-enhancing knowledge and skills. The achievement is that, familiar people,
giving locally-relevant and meaningful suggestions, in appropriate local language and taking account of the local context,
are able to promote health-enhancing behavior change. The peer communicators are supported by regular meetings and
training, and continue their work without formal supports.

Community Radio Benziger’s programmes function as an integrating tool and make people appreciate the way of life of
other people and to develop tolerance between each other. Critical appraisal of life presented through discussions and de-
bates help the community to be better informed and interested in public issues. Our content provides opportunity for local
culture to be preserved and promoted and to stimulate members of community to pursue and fulfill their creative urges.
Training the peer groups, organizing workshops for community members in producing health programmes, establishing
information kiosks are some of the challenges to be faced in immediate future.

Benziger CR: Studio

Kerala
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Radio DC @90.4 MHz: Serving Learning Needs of Students and

Local Communities

Sajikumar P, Coordinator, DCSMAT, Kazhakkoottam, Tiruvananthapuram-695 585, Kerala
Web: www.radiodcfm.com Phone: 09846518971 E-mail: sajikumar@dcschool.net

Background

The Community Radio Station at DCSMAT was inaugurated on
6™ January, 2005 as a non-commetcial, non-profit organisation.
The Radio DC 90.4 MHz transmitter will cover a radius of around
15 Km air distance. Itis the first CR station of Kerala. It covers 8
hours of fresh broadcast each day.

The DC School of Management and Technology (DCSMAT)
is a professional education venture situated in KINFRA Film
and Video Park at Kazhakkoottam in Kerala State. One of the
elements of the academic curricula at the Management School

is broadcasting techniques. The students, the local community
members and the public receive a unique opportunity in this

area through close association with our CR station. : > A i

Our Mission Radio DC: Action

The aim of DC CR Community Broadcasting is to focus on different target groups especially women and children. The
essence of our functioning therefore is to penetrate into the social consciousness of the masses through excellent means
of variety edutainment. With this mission we are dedicated to join hands with multi interest groups to bring out the desired
mandate of the DC CR.

DCSMAT facilitates a unique convergence arena for creative group of students, local community members and professional
programmers to continually produce various genres of programmes to educate, inform and entertain the listeners.

Management Committee

The management committee of DC CRS includes four community members. The Management Committee members
include the following representatives License holder, programme coordinator, project coordinators (2 faculty), content
coordinators (2 faculty) and four local community members.

Target Group

Our coverage area is unique in many ways. Radio DC
broadcasts to an audience ranging from the relatively poor
| daily wage earners to the lower middle and middle income
groups in a geographical area comprising many villages and
many gram panchayats.

We are also broadcasting to a sizable population of listeners
from the fishermen community spread almost along 20 Km
of shoreline. Besides there are many lower primary, upper

primary and high schools, a sizable number of local arts and
sports clubs, many voluntary associations for women, regions

with economically or caste wise disadvantaged population.

Radio DC: Household survey



DC CR’s Infrastructure

The Radio station is equipped with the most modern equipments with digital sound recording facilities. The studio has

excellent infrastructure for both in house production and for air transmission with a 50 Watt M stereo transmitter and

low power antenna. The transmitter was installed in the radio room and the feeder cable was routed to the radio room and

connected to the transmitter.

Capital and Sustenance

The capital cost was I 601,836 R 542,836 for
transmission equipmentandinstallation charge). The
whole expenditure in respect of operational and
maintenance cost is met by the DC Kizhakkemuri
Foundation, Kottayam. The recurring expenses
are 35,000 per month.

No advertisements or sponsored programmes
are run by DC CR. Revenue is generated from
DC Kizhakkemuri foundation for OB recording,
featured programme production, etc.

Challenges Faced Radio DC: Studio

The problems of the target community group can be highlighted further if duration of the programmes extended more
than the present one. This could be achieved if outside agencies are made to involve with additional financial support from

commercial wing,

Programming Focus

Radio DC Community FM is committed to design, develop and broadcast programmes of immediate relevance to the
community, primarily women and children of the fisher-folk community.

(@)

(b)

©

C)

©

®

©

(h)

Developmental — Kudumbasree and Ayalkkoottam from our target community are invited for variety programmes. A
programme called ‘Nattukoottans and ‘Grama Muban? being aired on Tuesdays are well received at the community
level. Voices of local talents are incorporated in such programmes.

Radio Alaikal — A series of programmes based on fishing community and with participation from a local fishing
community was aired successfully.

Agricultural — Agriculturists from the locality have been invited for debates, and talks on seasonal products. Series
of programmes like ‘Krishi Paadam programme and ‘Mula Nalathe 1ila’ (A specific programme on bamboo cultivation/
handicrafts) are being aired on Fridays.

Health — “Arggya Rangans’ is a programme that comprises interviews with reputed doctors of disciplines of modern
medicines as well as traditional systems of medicine. Radio DC also invites health workers from our target area for
discussion, symposia, interviews on epidemics, safe living practices. They also help in knowing local and traditional
health tips, etc.

Educational — Educational institutions from the target area are invited for presenting various programmes like
‘Vidyabhyasa 1edh? on education, cultural and entertainment. School students are brought to the station and
programmes which include maths, puzzles, quiz, etc. are recorded. Other topics that are discussed in this segment
include computer technology, I'T, research developments in various phases, etc.

Environmental — ‘Paristhithi Rangan? is our popular programme on environmental protection and natural resource
preservation. Interviews with Scientists of Centre for Earth Science Studies (CESS) situated nearby our coverage area
are included in this chunk.

Social welfare — Programmes like ‘Naattidavazhiyile Ynvatharamgan’ (rural youth development programme), “Veetfiloru
Doctor (local health tips), mother and child development programmes, ‘Naattipaatinkal and various social welfare
programmes are included in this chunk.

Community Development — Radio DC endeavors to maintain proximity to the community by airing programmes based
on the topic related to the developmental and cultural activities and of immediate relevance to the local community.

Cultural — Individuals, local arts clubs, young talents of the coverage area are invited for presenting variety cultural
programmes. Eminent artists from different fields are interviewed.

Kerala
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Radio MACFAST @90.4 MHz: The Trend Setter in Education

Paul V Mathew, MACFAST (Marathanasios College for Advanced Studies Tiruvalla)
Tiruvalla, Pathanamthitta-689 101, Kerala
Web: www.cgc.macfast.org  Phone: 0469-3058000 E-mail: paulvmathew.hr(@gmail.com

1. Background

Radio MACFAST 90.4 MHz (Reg. No. PR0268) - a social service arm
and community radio of MACFAST (Mar Athanasios College for
Advanced Studies Tiruvalla) is the first on campus Community Radio in
the State and 46th in the country which was launched on 1" November
2009. It broadcasts for 16 hours (5.40 am — 10.30 pm)

It believes that the emergence of a knowledge society is possible
through focused work at the grass-root level. It realizes that transfer of
knowledge happens in both directions - from the urban society to the
rural one and vice versa. It ensures its extensive presence in the Central
Travancore (parts of Pathanamthitta, Alappuzha, Kollam, Idukki and
Kottayam districts) as a catalyst by bridging the knowledge divide in

people. It has almost five lakh listeners from different parts of these

five districts. Now Radio MACFAST is a trendsetter in community radio
segment through its wide range of diverse and interesting programmes,

Radio MACFAST: Community Radio

which airs 16 hours a day. It has a key position in the hearts of people by closely serving the community by reflecting vital

community issues and focusing specifically on their needs.

True to its punch line - ‘Nattukarku Kuttai’ (Community’s Companion) - it strives to achieve exactly the same: ‘a

partner friend in all the endeavors of the local populace’. It is located within its founding philosophy - to give a

voice to the voiceless. It acts as a centre for religious, social, cultural and national integration. It intends to work

towards creating a civil society with a growing sense of community values, irrespective of caste, creed, age, gender or

discrimination based on level of education. But at the same time, it also
realizes that as community stations are the pulse of their community,
so the community is its lifeblood, and it needs to be fully a part of it
to allow the station to grow. RADIO MACFAST now becomes the
coordinating centre for uniting the knowledge from all sources of
information and knowledge, thus facilitating positive transformation
in the society through community development, reconstruction and
national integration.

2. Radio Programmes

Radio MACFAST offers a multitude of programmes for the community
which is informative, educative, motivating and entertaining. Around
thirty nine (39) programmes are broadcasted through this radio
which dedicates 4-5 hours for telephonic programmes. Utmost
importance is given by Radio MACFAST in educating people along
with entertainment. It telecasts special programmes on days related
to national, environmental and community importance. Additionally

Radio MACFAST 90.4 Programs

Programme distribution pattern of
Radio MACFSAT 90.4 MHz
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Radio MACFAST encourages people by conducting various seminars, exhibitions, shows and competitions. Radio
MACFAST aims for bridging knowledge gap in society through its variety in programming,

3. Radio MACFAST 90.4 MHz - an effective Participatory Model

This unique initiative, which envisions bridging the knowledge gap, is looking forward to valuable contributions to make
this a highly successful venture within a short span of time. People from all walks of life participate and contribute towards
its efforts to bridge knowledge gap by:

e Production of programmes

e Letting know people’s expectations

e Forwarding suggestions

e Voluntary work as reporter, script writer, promotion of radio literacy in a new place

e Contribute to the RADIO MACFAST charities

3.1. Clean and Green Tiruvalla Project

It is an initiative of Radio MACFAST in association with Tiruvalla Municipality to achieve the aim - Clean and Green
Tiruvalla. The concept put forward is NIMBY (Not In My Backyard) Syndrome to IMBY (In My Back Yard) habit i.c.
waste management at the source itself which is an initiative to practice micro level decentralized waste management.
The project gives utmost importance to schools and colleges (65 units) for awareness. Additionally, the project works
in government offices and housing colonies to attain the target ‘zero waste centres’. In short, the project focuses on
awareness and technical support to make a paradigm shift in the attitude of community towards waste management. Here,
Radio MACFAST acts as an effective tool for continuous awareness.

3.2. Radio MACFAST School Clubs

Radio MACFAST School club is one of the novel initiatives of this community radio. Almost 15 schools in and
around Tiruvalla participate in this programme. They have the opportunity to perform their programmes on every
Fridays and Saturdays.

3.3. Radio Macfast Charities (RM Charities)

RM Charities finds the poor and the needy in the community who are financially deprived and provides financial and labor
help towards building houses for the houseless and for treatment to the terminally ill.

3.4. Hridayaspandanam (Heart Operation Programme)

This heart operation programme ‘Hridayaspandanam’ is one of the Social Responsibility activities of Radio in association
with Pushpagiri Medical College, Tiruvalla and different stake holders of Radio MACFAST. One operation costs around
% 50,000. It envisages offering 50 free heart operations for those who are in need. So far 5 persons were successfully treated

under ‘Hridayaspandanam’.

3.5. Participation from the Students

As part of Industry Interface initiative, students are participating with Radio MACFAST programmes. They can not only
expose their talents but also get an exposure to explore the unlimited opportunities of community radio. Additionally,
radio offers them fair remuneration to exercise the concept of a self sustainable campus. Students have the opportunity to
work with radio from evening 5 pm - 10 pm every day and on all holidays.

46th Community Radio in India

RADIO MACFAST 90.4 | ¥
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4. Financial Sustainability

The capital investment is I 30 lakh and annual
turnoveris < 20lakh. Radio MACFAST now becomes
a model for self sustaining service. Starting with an
investment around X 30 lakh, it invariably proves
that community radio has unlimited opportunities
for people empowerment if it sticks to its basic and
founding notion - knowledge is never lost on sharing
- it only multiplies. With its most sophisticated
studio and innovative professional team, it enhances
its pace in the hearts of people. It has an annual
turnover of 20 lakh with annual expenditure of
T 18 lakh and around 40 successful clients.

5. Success Stories Radio MACFAST: Studio

Radio MACFAST ensures its extensive presence in the Central Travancore Travancore (parts of Pathanamthitta, Alappuzha,
Kollam, Idukki and Kottayam districts) as a catalyst which bridges the knowledge divide in people and gives voice to
the voiceless. It makes certain its presence in community by initiating a novel venture, Clean and Green Tiruvalla which
gives impetus on micro level decentralized waste management. Now it becomes a helping hand to people by launching
‘Hryadayaspandanan’ which provides 50 free heart operation to the needy.

6. Conclusion

MACFAST (Mar Athanasios College for Advanced Studies Tiruvalla), Kerala, India is a post graduate and research
institution started in 2001, with the objective of offering specially designed courses in Business Management, Information
Technology and Biosciences. MACFAST is owned by the Corporate Educational Agency of the Catholic Archdiocese
of Tiruvalla. Radio MACFAST 90.4 MHz has indeed started its journey to bridge the knowledge divide by triggering a
knowledge revolution among the people in and around Tiruvalla. Many golden feathers add to this in each and every pace
of its pursuit. Above all, it has a precise position in the hearts of people. Its unending passion towards community, urge
to revive people, efforts to raise religious, social, cultural and national integration, social and environmental consciousness
make this race a never ending frisson.

Radio MACFAST: Action
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Radio Mittoli @90.4 MHz: A Clarion Call for Change

Dr Thomas Joseph Therakam, Station Director, Radio Mattol,
Dwaraka, Nalloornadu PO, Waynad-670 645
Web: www.radiomattoli.com Phones: 09446030066 E-mail: therakam@gmail.com

Background Information

Community Radio Mattoli (90.4 MHz)
is an undertaking of Wayanad Social
Service Society, established as an NGO
in 1974, in Kerala State. Radio Mattoli
CR Station was launched on 1% June
2009, it has 16 hours of broadcasting
now, from 6 am — 10 pm. Our radio
signals cover 85% of Wayand District,
having a population of 816,558 lakh.
Around 2.5 lakh people listen Mattoli
at a given point of time, especially in
the morning hours. Management of
Mattoli vests with a committee consist-
ing of people representing different

section of society.

Radio Mattoli: It’s our radio...children at studio
The Content

Mattoli focus on different communities living in Wayanad, through programmes that are of immediate relevance to them
with special emphasis on education, culture, development, agriculture, health, environment and social welfare. Our pro-
grammes are aired in the local language and indigenous dialects. Community volunteers are given training for radio pro-
gramme making, Due participation is given to marginalized communities for self expression through their engagement in

planning the content, developing the script, deciding the format and broadcasting the programme.

Programme Innovation

Mattoli School Clubs’ open up avenues for school children to express their concerns, hopes, aspirations and talents.

? ‘Jan Vani’ programmes help the neglected
and the victims heard aloud and compel the
duty bearers for interventions. Daily broad-
casts on historic importance of the day
(Dina Vrithanthan) and special programmes
on national and international commemora-
tion days/weeks are widely listened to. ‘Letter
Box’ is a fortnightly episode that broadcasts
feedbacks received from listeners. ‘Vanitha
Mattol7 a programme of women is prepared
by women from local community. ‘Thudi
Chethans’ is a daily programme in indigenous
dialects prepared and broadcasted by Adi-
vasi volunteers themselves. Cultural diversity

and rich experiences of Adivasis are given
Radio Méttoli: Voice of the community prominence in this.




Compendium 2011: Community Radio Stations in India

P {i
Radio Mattoli: Action on field

Capital and Sustenance

Capital investment of CRS Mattoli was about X 50 lakh. Sustenance of the service is through project funds from NABARD
9.86 lakh), ATMA R 24 lakh), Indian Coffee Board R 3.60 lakh), Kerala State Council for Science Technology and Environ-
ment 2.2 lakh) and National Human Rights Commission % 50,000). Wayanad being the most backward district in Kerala
with no industries and big business, we succeeded in raising only nominal commercial revenue. We look forward to advertise-
ments from DAVP and Public Relations Department of Kerala State for sustainability, as our monthly expenditure for Staff
salary, Incentives to Volunteers, Administration and Routine office maintenance comes to around ¥ 1.5 lakh.

Impact Assessment

()

(®)

©

(d)

Greater visibility to tribal identity: Radio Mattoli is the only electronic media in Kerala airing programmes daily
in indigenous dialects. It has given greater visibility, recognition and respect to tribal dialects, culture and identity. As
a result, for the first time in the State’s history, electioneering was done in Adivasi dialects also in Wayanad District,
during the Panchayath Raj elections of 2010.

Posters denigrating women removed: In one of the Jan 17ani programmes, we aired a written complaint from one
of our regular listeners who was justifiably agitated against cinema posters in bus waiting sheds and on the walls of the
Panchayath Bus Stand. This brought in pressure on authorities concerned and the grievance was promptly redressed,
with compliance report to Mattoli in writing. All the posters were removed and walls were repainted.

Small farmers get Rubber Board subsidy: Fight revenue villages in Wayanad district was denied Rubber Board sub-
sidy for re-plantation of rubber. When Jan 17ani took up the matter in public interest, quickly came the response from
the Rubber Board, extending the scheme to the deprived too. We had a pleasant surprise when a farmer having received
a grant of I 25,000 came to Mattoli for thanking us.

Reshma, a living testimony Radio Mittoli: Wayanad district faced unabated farmers’ suicide in the last decade,
mainly due to crops failure and price crash. A radio drama we broadcasted instilled new hope and motivation for this
young lady to hold on to life despite heavy odds. In an anonymous letter to the Station Director she said: “The very
day I planned my suicide, Mattoli broadcasted that radio drama, and it is only because of Mattols, I am alive today”. After exactly an
year later she wrote again partially revealing her identity, saying that now she is happily married and is employed as
a teacher in the neighboring district. She requested us to repeat that episode in a week specified, as she had planned
home holidays then. We repeated it not once, but thrice; to make sure that Reshma did not miss it.
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Radio Bundelkhand @90.4 MHz: Giving Voice to the Voiceless

Anuja Shukla, Station Manager, Radio Bundelkhand,
Development Alternatives, Orchha, District Tekamgarh.
Web: www.devalt.org Phones: 07680290951, 09425813646 E-mail: ashukla2@devalt.org

Background

Radio Bundelkhand is the first community radio of Madhya Pradesh, situated in Bundelkhand region where poverty,
illiteracy, drought, lack of livelihoods and other socio economic degradation is visible in all around the place and in
every section of the society. Radio Bundelkhand was launched on 23" October 2008 as a new initiative of Development
Alternatives, and situated in TARAgram Orchha at the border of MP and UP. The channel currently has five hours of
transmission and increasing up to 8 hours in a day from May onwards. The current broadcast timing is 10 am — 12.30 pm
and 4 pm — 6.30 pm and on special days, festivals and
occasions radio broadcast for full day (from 10 am — 7
pm) with live phone-ins. It reaches in the 10-15 Km
radius about 120 villages of Jhansi and Tikamgarh and
1.5 lakh people. The main target audience of the radio

is women, youth, farmers and vulnerable groups of
community.

Programme’s Issues and Formats

The programmes of the channel are on infotainment
format, 50% entertainment and 50% developmental
and other issues identified and demanded by the local
community. The main focus of channel is to preserve,

conserve and regenerate the culture and history of the

Radio Bundelkhand: Reporters

region and to create awareness which is based on the
behavioral changes of the audience. The channel is covering the issues of natural resource management, health and
hygiene, women, entrepreneurship, education and employment, environment, climate change, access to entitlement, micro

credit and finance, basic needs and cultural heritage delivered in different radio formats including discussions, interviews,
radio talks, radio drama, story telling, radio magazine, folk songs, as well as live phone-in programmes.

Finance and Sustainability

The financial sustainability is always a challenge for Radio Bundelkahnd. Due to the lack of business from the local market
and the lack of initiatives from local government, it has been surviving on funding from its mother NGO Development
Alternatives. It tried many other alternative methods and possibilities amongst which are renting the studio for recording
musical programmes, providing a platform for research projects from funding agencies like UNESCO and COL. It also
has been working as trainer for new groups and individuals interested to learn the production and establish community
radio. But these are very nominal and unsure and not dependable earning which can not sustain the channel on its own.

Management and Community Participation

Itis a participatory model and jointly managed by community and Development Alternatives. The channel engages community
through its Management Committee and Public Advisory Council. The members of management committee are from
different sections of community and they meet at every two months and public advisory council two times in a year. Direct
programming, FGDs, live phone-ins and narrow cast and competitions are the other mediums to engage the community.

Content Development and Feedback

The content development of channel is based on field recordings, specialist’s view, research on the subject and sometimes
issues of content based on small surveys conducted directly by community reporters that brings in 80% of the content
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with the help of community. The desk research,
packaging of contentis the main activity of stu-
dio and radio library. Different musical groups
are recorded their folk songs in studio.

The channel collects feedback from commu-
nity through letters receive from direct post
or feedback boxes put by channel at different
places. The feedback also collected directly
from field by reporters, through phone calls
and narrow cast meetings is an effective medi-

um. Freelance is another new initiative, which
is increasing the community participation.
Many of community members call us to take

their stories or tell their stories on phone for
programmes. Radio Bundelkhand: Management committee meeting

Our Experiences

In the initial stage, it was a big challenge to collect the folk songs for musical entertainment, to engage women and to
get support from local governance. But in the past years, it has built a repository of over 1000 folk songs from the local
community singers. Getting the representatives of local governance (Sarpanch) is still a challenge, especially women
sarpanch to engage with.

The issue of sustainability is also a big challenge for the channel. Due to terrain of the area and stormy weather, the
channel is facing technical difficulty with its reach and connectivity of phone, internet and transportation. We faced
the challenges of fixing of antenna of transmitter because we have used locally fabricated telescopic type GI poll. The
channel neither received any training and support nor hired the consultant for it.

Impact and Success Stories of Radio Bundelkhand

Though the channel has not conducted any study on the impact of programmes, the engagement of the community is
evident from its regular feedback and active participation. After first base line survey conducted during the process of
establishment of radio, many of needs identified and through direct interactions with community. The field volunteers
enhance the inputs through observations, interactions, small surveys and directly asking community from radio.

The channel’s popular chunk Aas-paas is an open forum programme. In this programme, many of local problems are
highlighted and some of those solved. The impacts of the radio programmes are known much later when volunteers
meet the community.

Stories of Change

1. Sitapur (8 kilometres away from Radio
Bundelkhand Station) village had piling
waste near school premises inviting many
diseases on the health of students. Due
to collaborative efforts of our reporter
and village youth, public attention to get
rid of this danger was drawn.

2. Community members raised issues of
Pratappura water hoarding problem,
Jijora village water scarcity problem,
Ajadpura’s unavailability of wheel on well.
This resulted in action by authorities. In
Maharajpura community got back their
job cards after learning about it through
radio programmes. In fact NREGA is a
big success story, of impact of radio in

the area. Some listeners also purchased
Radio Bundelkhand: Prachi, a community reporter during field reporting radio to get aware the information.
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3. Kbhet kbaliban is another successful programme. The channel has collected a number of case studies and success stories
where the community applied suggestions and solutions, broadcast from radio. Letters of impact of its programmes
and folk songs were sent in by listeners, where issue based folk songs and programmes were composed, inspiring and
motivating the community to take action.

4. The channel regularly receives requests for programmes related cultural heritage.

Impact of Radio Bundelkhand is measured on the basis of several other success stories that speaks itself on bringing
participatory awareness. During election campaign of Humara sarpanch kaisa bo, channel received tremendous response
from listeners that include not only youth who just turn 18 year old but women in veil also willing to share via phone calls
their opinion on the ideal face of Sarpanch.

Innovation and Creation

1. Since radio started, Channel took innovative and creative approach for programming, engaging the community, enrich
its entertainment part and also built capacity of its reporters.

2. To engage women and identify the issues of women in the area radio started a biography based programmes Is#7...ek
kabani meri bhi. 1t was difficult job because there was no decided format of the programme but just a story telling, but
got very popular. Similatly, E£ din zindgi ka and Hamara Sarpanch kaisa ho are some other innovative type programmes.

Bundeli Idol was a great innovative and creative programme aimed to collect music and identify the local talent the channel
through a competition of local folk music. Over nine months and four phases, tt registered 200 community singers and
collected 400 folk songs in radio folk bank. Radio is on the way to organize Bundeli Idol-11. It was a successful effort.

The Way is not so Easy

The channel still needs financial support to ensure its sustainability and make field job little easy for community reporters.
The channel needs experts’ support to systematically develop content, manage the feedbacks and develop good radio
drama. To interact and exchange the experiences channel requires support to organize exposure visits of community
reporters frequently with other stations. For all this funding support is essential. To ensure uninterrupted broadcast and to
reach more and more people (who are interested to listen their local channel) the channel needs support and permission
to increase its range and be permit to increase transmitter power to help more people.

Radio Bundelkhand: Community singers performing in studio
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Chanderi Ki Awaz @90.4 MHz: Empowering the Weaver Community

Swadesh Samaiya, Bunkar Vikas Sanstha, Chanderi-473 446, Madhya Pradesh
Web: www.chanderiin Phone: 07547-253623 E-mail: chanderikiawaaz@gmail.com

Background

Chanderi Ki Awaz @ 90.4 MHz was
launched on March 27, 2010 and was
set up by the Bunkar Vikas Sanstha
in Chanderi, Madhya Pradesh.
Before the launch of the CR
Station, the organisation has been
engaged in learning and training
on community radio programme
production and sharing that through
the Internet and narrowcasting
among the community members.
Our organisation is a cooperative
of the Chanderi Weavers.

The CRS broadcasts for 4 hours
every day (from 6 am to 11 pm) and
broadcasts programmes that cover
all sections of the community in

Chanderi.
Broadcast Content Chanderi Ki Awaz: Action
m Our all the programmes are collectively planned by the community members. Our CRS broadcasts programmes for all

segments of the community with special focus on audience segments like children, women and daily wage workers.

We are trying to empower women, children and other weaker sections of the society through our programmes by making
them awate of their rights and also inform them of the various schemes/programmes that the Government is running
for their benefit.

Content Format

We use all formats of broadcasting (e.g. drama, interviews, phone-in programmes, music, etc.) and cover all aspects of
socio-economic life. Information regarding all the government schemes is also provided to the community through our
programmes. Community participation is ensured in all our programming,

Capital and Sustenance

The initial capital cost incurred was I 40,000 which was collected by community donations. In January 2011, BECIL
provided us with a fully-equipped studio including a solar power generation system. The annual recurring cost is
% 6 lakh that is being met by community contributions, advertisements and support provided by other agencies like Bunkar
Vikas Sanstha and Apna Kosh. Efforts are on to get more projects for sustenance. Support to the Project in the pre-
establishment phase was obtained from One World South Asia and UNESCO’s IPDC funds. This enabled us to prepare
the community and establish the need for our own radio station, owned, and managed by the community.

CEMCA has also provided us with capacity building opportunities and training support.



Achievements

We call our community radio
functionaries Radio Mitra. They hail
from different sections of community
and render their services on a voluntary
basis. For the last 3 years the entire
team is functioning selflessly. Initial
training was provided by One World
South Asia and later on by CEMCA.

Hailing  from the marginalized
sections of the society, our volunteers
have, within a very short span of
time picked up the technical and
programming skills that are required
for broadcasting and are now running
the CRS successfully. Some of our
presenters from the community are
Seema Sheikh, Nisha Sharma, Pooja
Samaiya, Shabana, Mahesh Sahu,
Rahul Yagnik, Insaf Ali, Salma Sitara
and Mahjabin.

Chanderi Ki Awaz: Studio

Madhya Pradesh

The hidden talent among the community members has brought forth contemporary issues to the forefront using innovative
formats like drama and folk songs adapted to raise these developmental concerns.

Chanderi Ki Awaz: Event
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Radio Dhadkan @107.8 MHz: Campaigning for Child Rights

Dr SK Singh, Co-ordinator, Radio Dhadkan, Sambhav Social Service Organisation, Circular Road,
Gwalior Bypass, Shivpuri-474 002, Madhya Pradesh
Web: www.radiodhadkan.sambhavindia.org Phone: 09810987257 E-mail: ssmbhavngo@gmail.com

Background

Radio Dhadkan @ 107.8 MHz, Shivpuri, Madhya Pradesh was launched on 8® October 2010. It has been broadcast-
ing for three hours daily. Support for setting up the community radio station was mooted by Sambhav Social Service
Organisation and United Nations Children’s Fund (UNICEF’) commitment to further the objectives of a clear cut
communication strategy.

Broadcast Content

The content being broadcast on Radio Dhadkan is a mix of education, health, livelihood and entertainment. Programmes
provided by UNICEF, which include Meena, Kyonki Jeena Isi Ka Naam Hai, and content created based on BCC Toolkit are
recreated and broadcast as a part of the Behavior Change Communication Strategy of UNICEF. It focuses on the follow-

ing key behaviour issues, namely:
e Exclusive Breastfeeding,
e HIV/AIDS,

N _ e Girl Child Education,
. 4 ey - £ e Hand washing along with Diar-

rheal Control, and
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Radio Dhadkan: Studio .. ..
ment plays a critical role in infor-

mation dissemination local folk music along with a blend of urban music is played at the station.

Capital and Sustenance:

The radio station has been supported by UNICEF to cover the capital costs. Radio Dhadkan is completing the first six
months of implementation. After the initial support, we have come up with a business plan for sustenance of the Radio
Dhadkan. This includes a careful funding plan, developing proposals and fundraising activities besides improving the per-
formance of the CR through more engaging community participation.

The sustenance plans of the Radio Station include support from National/International NGOs, empanelment with DAVP
and promotion of local business houses.



Madhya Pradesh

The radio station will also soon
be providing recording/produc-
tion facility to local artistes and
cultural groups.

Achievements/Success
Stories

Behavioral and attitudinal shifts
for education of the girl and ¢ . :
safe hygiene and health practic- ! T8 ] . ’ _ f/ A ; : \
es is seen in the Radio Dhadkan [, ) 4 -— = |
team itself. “I have moved for-

ward. I am deprived of formal "Ly 11" l i ' tl . l
education, but next generation | I '
should not suffer on this count. [ ' L ‘ j l .
Through using programme on | ' _ _ i { L
girls’ education I try to convince —

the people that if the children

are not sent to school, they will end up as menial workers. I also tell expectant mothers to go to hospital for delivery,” says
Ramwati, a proud radio reporter.

i

Radio Dhadkan: Event

Parobai, 65 years old Saharia Adiwasi woman from Nohari Kala changed her attitudes regarding institutional delivery and
early initiation of breastfeeding, She also became a change agent for others.

Sonabai, 45 years old Saharia Adiwasi woman, from Nohari Kala is inspired by community radio programme on breast-
feeding and motivated her daughter-in-law for eatly initiation of breastfeeding to her baby.

T el

Radio Dhadkan: Action
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Kisan Vani @90.4 MHz: Farm Extension through Community

Radio at Sironj

Gaurav Vats, St Project Manager ICT, Indian Society of Agribusiness Professionals (ISAP),
New Delhi (RO), Sironj Village, Vidisha District, Madhya Pradesh
Web: www.isapindia.org Phone: 09311309535 E-mail: gaurav@isapindia.org

Background of Radio Station

The Indian Society of Agribusiness Professionals (ISAP)
established a community radio station (CRS) for farmers
at Sironj village, district Vidisha in the state of Madhya
Pradesh. ISAP, a not-for-profit organization incorporated
in 2001, has grown into a large of agriculture and allied
professionals comprising over 15,000 members, 5000
Experts and 475 Partner NGOs.

ISAP started its development initiatives in the Madhya
Pradesh region with farm-extension activities. While
working at the grass-root level with farmers there, ISAP
realized the increasing need for an effective information

and communication technology (ICT) medium to bridge

the huge information gap between institutions and the - . . . .
. . . Kisan Vani: Kavi sammelan in studio

farmers. Radio was considered as an economical yet

effective mode which the farming/rural community could extensively use in order to understand and establish links

with the wotld outside their village/town. This will also help them in updating their knowledge and learn about new

technologies and other advancements.

Against this backdrop, ISAP established its community radio station called Kisan VVani on frequency of 90.4 MHz in Siron;

m village of Vidisha district. Support of the state government of Madhya Pradesh was taken in setting up the CRS. The

current duration of daily broadcast is 6 hours (original 3 hours and 3 hours repeat) ranging from 7 am — 10 am and the
same is repeated from 4 pm — 7 pm.

Kisan Vani CR Team

ISAP’s full-time staff members comprising of a station-in-charge, 2 technical personnel and support staff are currently
managing this CRS. A large number of ISAP’ extension workers, local lead farmers and other members of the community
are working as volunteers at the CRS. The response of the local community to ISAP’s Kisan Vani has been phenomenal.

Programming Focus

The broadcast from ISAP Kisan Vani covers the entire gamut of information typically required by farmers such as advisories
on plant-protection, irrigation, Integrated Nutrient Management (INM), market prices of agricultural commodities, market
linkages, credit and finance, bank schemes, etc. In addition, it also broadcasts programmes covering health, education and
social issues.

Experience Sharing

ISAP Kisan Vani did have initial difficulties in grounding the project, though it did not experience any issues on the
technical front. Response of the local community has been very good since inception. Many local artists of Sironj and its
surrounding villages, who eatlier had no opportunity to showcase their talent, find this as an effective medium to reach
out to their people. The feedback of the audience has also been found positive and there is affiliation towards these kinds
of programmes.
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ISAP has been working for over 4-5 years in this region
and has developed its network with the local institutions,
thus gainingaccess to the local community and its resource
personnel. CEMCA has also been very supportive in the
grounding of this project. ISAP-CEMCA partnership
extends beyond the CRS project in that, ISAP personnel
participate in most of the workshops/programmes
organized by latter.

Study/Impact Analysis

Though ISAP has not conducted any impact analysis
study till date on this project, many of programmes
broadcasted by ISAP Kisan Vani are highly interactive in
nature such as ‘phone-in programme’ exclusively for the
farmers. In this programme, farmers with farm-specific
queries call into (telephone call) experts at the ISAP’s
Kisan Call Centre, who, in turn, advises the farmer
appropriately. Such programmes have the advantage of real-time impact, wherein, the farmers/audience call up to give

Kisan Vani: Event

their feedback as an outcome of the broadcast. Further, the call centre experts also visit the fields of the farmers as and
when required to resolve the problem. This also helps in building a positive network with the farmers.

Innovation and Creative Approaches

ISAP conducts local events like ushaira/ kavi sammelan, quiz competition amongst students, folk-song competitions from time
to time. This helps in generating interest from the local community members. There is a continuous effort by the ISAP staff
engage with the local community in order to understand their interests, aptitude, issues, culture and tradition.

At ‘examination’ times, a special programme is scheduled for students wherein local school teachers are invited to the
studio. Over an interactive session, students call up the teacher posting their queries/doubts, etc. Issues such as coping up
with examination pressure, methodology of study, trends in teaching/learning practices, etc. are dealt with exhaustively. The
answers are suitably edited before airing it so as to adapt it to the level of the students. For this, frequently asked questions
with appropriate answers are also developed to enable the CRS build for forthcoming similar educational programmes.

During harvest time, awareness camps are held in the CRS premises, wherein representatives from various marketing
department of respective Boards inform farmers on seed variety solicited, procurement status, standard specification of
products that would be procured by government agencies and related information. Broadcast of such programmes are
very useful for majority of the target audience of ISAP Kisan Vani.

Kisan Vani: Action
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Radio Popcorn @90.4 MHz: Career Guidance in the Heart of India

Mrityunjay Singhai, RKDF Institute of Science and Technology, Bhopal-462 016, Madhya Pradesh
Web: www.visionbharat.com/popcorn Phone: 09893448220 E-mail: mrityunjay(@visionbharat.com

Background

Radio Popcorn was launched on 14 February 2008 and was set
up by RKDF Institute of Science and Technology in Bhopal,
Madhya Pradesh. The CRS broadcasts for 10 hours every day
and primarily focuses on providing information about educa-
tional opportunities and career guidance.

Broadcast Content

Our focus primarily is on the student community and for them
we have a lot of programmes that provide career counseling,
English language tutorials, personality development and detailed
information on engineering, pharmacy, homeopathy, medicine,
management and computer science education.

Apart from these, we also have programmes on inspirational sto-
ries for children, home remedies, legal advice for women and spe-
cial programmes on tourism, the environment and health care.

Capital and Sustenance

The CRS was set up with a capital expenditure of X 15 lakh and
a recurring annual expenditure of ¥ 8 lakh is incurred. The
CRS is able to generate about X 15,000 through advertise-
ments annually.

Achievements

Since Radio Popcorn has started functioning, we have been able
to employ the technical skills of students studying in technical
colleges coming under the community radio. The CRS has been
able to unite people on issues like education of the girl child and

has been able to mobilize people against female foeticide.

Programming on Domestic Violence

Near Bhopal, the women of the Jatkhedi village in the poor
houscholds are living a very difficult and challenging life. They
are the breadwinners of the family. But they are also victims of
domestic violence. We spoke to these women, understood their
challenges and shared with them their rights to tackle domestic
violence. These women, who could not utter a word in front

of their husbands found their voice through the radio station,

where they came in, shared their experiences and insights, and
with the help of experts also got free legal advise. Radio Popcorn: Action
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Radio FTII @90.4 MHz: From Rags to Riches, From Merchants

of Dreams to the Common Man

Sanjay Chandekar, In-Charge Radio FTII, FTII, Pune-411 004
Web: www.ftiindia.com Phone: 09423142869 E-mail: sanjaychandekar@yahoo.com

Background

Film and Television Institute of India
(FTII) was established in 1960 and has
truly lived up to its avowed objective in
the field of imparting training in film
making and television programme pro-
duction. FT1TI is located on the premises
of Prabhat Film Company well known to
Marathi and Hindi Cinema in the 1930s
and 1940s. Today the FTII is considered
as a Centre of Excellence. Films made by
the students of the Institute are entered
in festivals both in India and abroad, and
won them many awards.

The alumni of the FTII have penetrated
all corners of the Indian Film and Televi-
sion industry and have excelled in all its
fields. The FTII is an autonomous body
under the Ministry of Information and

-~

Radio FTII: Studio

Broadcasting of the Government of
India. Its policies are determined by a
Governing Council. The Appointment Committee of Cabinet (ACC) of Government of India appoints the Director
of the Institute.

Background of the Radio FTII 90.4 MHz

FTII applied for a CR station in 2002 and got the permission, however, the actual commencement of Radio FTII started
in 2006 in the New Film Sound Building,

Radio FTII was officially inaugurated by Gyanpeeth Award winner Dr UR Ananthamurthy by releasing its signature tune
on 29 Jan 2007. At present we are broadcasting for 8 hours from 10 am — 6 pm. The coverage area mainly includes the
old Pune which is densely populated, Part of Kothrud, Shivaji Nagar, Sinhagad Road, etc. The signal is available over the
diameter of 12 — 14 Km with some shadow zones due to hillocks, etc.

Funding and Operational Costs

From the last three years, the Station is being managed by Sanjay Chandekar and run only in the budget of X 5 Lakhs per
annum given by the Institute funded by the Ministry of Information and Broadcasting, We are not collecting any advertise-
ment as we have not yet signed the new GOPA.

The Studio Set-up

State of art Digital Sound Recording system of ProTools for the professional is available and for the FTII students
as we are running a 3 years Diploma in Audiography. Open-source free sound recording software is available also for
the community.
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Experience with Common Folks

When the Radio FTII started very ordinary people also
started coming in the world of the media especially since
the last three years. We are also encouraging the volun-
teerism. From the last three-four years due to the incep-
tion of the Community Radio the premises of FTTI has
really became a Dreamland for the common man. FTTI
is therefore open for Rags to Riches — for Merchants of
the Dreams and also for Common Man.

An exciting expetience was when we conducted the 8"
State Level Consultation with the help of CEMCA in
February 2010.

Another enthralling professional experience was
when Radio FTII recorded 9 Marathi songs in a
professional manner for All India Radio, Pune while
working with the reputed music director Shri Anand
Modak. As he has seen the ‘Community Radio Spirit’
with us, he has always been a helpful for our various activities.

Radio FTII: Training programme for mass-communication students
& grass root women together

Other exciting things were the live broadcasting of the programmes arranged by us and the Golden Jubilee celebrations
when honourable minister of MIB Ms Ambika Soni visited Radio FTITI.

Content Focus RADOFII g MDoFm g

90.4 FM 90.4 FM 0

% RADIO FTII 1% RADIO FTTI
o90.4 FM 90.4 FM

Radio FTII provides informative and educative pro-
grammes on several topics. Our cinema enthusiastic
listeners are getting programmes on cinema in the
form of interviews, lectures and interactions with
noted film makers. Our alumni share their experi-
ences of the campus.

Indian Institute of Education, Pune, State Resource
Centre, Pune have provided audio material on educa-
tion. We are giving information on different streams
and institutes available for students to pursue higher
education. Other issues like health, environment, lo-
cal concerns, etc. are covered in different formats.

DST Project and Engagement with
CEMCA

Another such experience includes when Radio FTII

trained a mixed group of 45 people which included grass root level women, mass communication students, a few social
workers, two doctors and a few writers in order to go for making 365 episode projects on the women health and nutrition
issues which will be funded by DST. CEMCA has always been a great support and help to give guidance in order to run the
Radio FTII along with the authorities of FTII. The most exciting part was the base-line survey of 1000 households.

.

Radio FTII: Discussion and song of health programme

Key Challenges

Sustainability issues are the key challenges related to the financial as well as the human resources. We have to run the com-
plete station only in X 5 lakh which includes the salary of three hired multi-skilled associates also.

We also faced difficult situations when almost for the 4-5 months our antenna was airing the signal only for the one Km
radius. Due to this we were not able to conduct the outreach activities within and outside the campus.

The success story with the impact measurement is working with Municipal school children. The K Si Thackray
School, situated at 6 Kms away from Radio FTTI is an English medium school for the grassroot level children and adopted
by a social initiative. The Children/school have set up a ‘Saturday Radio Club’ and they listen their own programmes which
wete made by them at Radio FTII under our and their school’s skill development activities. Up till now more than 50 chil-
dren have actively participated with us.
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We are also grooming to the ‘Community Jockeys’. By identifying the talents within, we are associating with one such
woman Neeta Tupare who makes her appearance as an ‘Activist Radio Jockey’.

New and creative ways to attract people to the community radio can be coined in many ways. In spite of all our possible
efforts, many people still do not know the concept of community radio. Very recently, we recorded and broadcast the
‘Retirement Farewell Ceremony’ of one of the FTII’s popular employee. On this, one of my sound recordist friend in the
Institute wondered and exclaimed that how can we go for such things and whether such things are permissible, etc. while
the general staff members applauded this idea and the general secretary of the staff association announced that he will
route all such farewell functions through our community radio!

Future assistance needed

We need clearer guidelines of and about functioning of the CRs especially for the community radios being run by the
Government Departments, Universities, etc. and for the Administrators. If we can get the clear-cut instructions from the
MIB what the community radios are supposed to do, and are allowed to encourage volunteerism, it will be helpful to run
the station.

Even though we sought the approvals for all our activities/special programmes/events from the Director or Registrar,
in spite of their support, we face the difficulties in implementing and completing the tasks. Of course we always try to
create the interest and to build the support system amongst the people but the insensitivity often hampers the creativity
and efficiency.

Administrative bottlenecks are also faced. For example, giving the bus-pass for the deserving community members who
come for the content creation is not encouraged. Even though the Head or Director of the organization approves the
matters of the community radio, it hampers the true spirit of the CR. The bureaucratic rules tend to hamper creative needs
of community radio, especially in a Government run Institution.

RADIO FTII 90.4 MH,

Radio FTII: Capacity building workshop
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Jago Mumbai @90.8 MHz: Radio By the People and For the

People in the Megacity

Navin Chandra, Project Head, Union Park Residents Association, Khar (West), Mumbai-400 052, Maharashtra
Web: www.jagomumbairadio.com Phone: 022-26465264 E-mail: upra.jagomumbai@gmail.com

Background

Jago Mumbai started its broadcast on
Maharashtra Day, ie, 1 May 2010. The
Community Radio started with an initial
broadcast of 2 hours/day and progtessed
to 4 hours by month end, and by June was
broadcasting for 8 hours. Jago Mumbai
now broadcasts to the suburbs of Bandra,
Khar, Santacruz, and Vile Patle in the
western surburbs and to parts of Dharavi
and Sion reaching out to a population of 20
lakh people for a total of 12 hours (8 am—
8 pm) per day since 1 February 2011.

Programme Focus

A large percentage of Jago Mumbai pro-
gramming incorporates Environmental,

Jago Mumbai: Event

Educational, Social and Civic issues and is aggressive about engaging local talent in active participation to produce
around 70% programmes in local languages (Hindi, Marathi, Gujarati) and thereby living up to its name of ‘Real and
Relevant Radio’.

m Shows like Home Minister, Hun Honge Kamayab, Sixty Plus No Fuss, Umang, JM Desi Trax Live and Alive which are a mix

of popular and customised content. The CRS encourages citizen ownership and seek contributions to the project from
the community in terms of time, resources, talent and money. The CRS has been surviving on donations until now and are
gearing up to reach out for advertisements and corporate associations.

Experience Sharing

Initially excited with the prospect of setting up the community radio station, the team behind Jago Mumbai soon found
itself facing the even bigger challenge of running the radio station, creating content, and working through technical
challenges and involving members from the community. They hired Radio Active as consultants and Erica D’souza along
with Brian Tellis helped the team get started by sourcing the right people and solving technical issues.

The Union Park Residents Association (UPRA) team along with Radio Active brainstormed regularly to decide on the
content and the kind of shows that would appeal and empower the community. With the population within the broadcast
reach of Jago Mumbai being a mix of people of various economic and cultural backgrounds it was a challenge to always
create shows that will appeal to the listeners.

Study/Impact Analysis

Jago Mumbai has always been focused on programming that is real, relevant and doesn’t just entertain but empowers
citizens in a metro city like Mumbai. Jago Mumbai conducted an initial survey to understand the composition and needs of
various communities residing in the area. Marathi, Hindi, English and Gujarati were found to be the prominent languages
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spoken by the people. The economic and cultural

differences were also found to play a powerful role Programming Content \l":elliness&
amongst communities since Mumbai is a migrant Cidture Tiavel Pr‘;amlnem: me
city; based on the above conditions the shows of o SP;;“ 5% 2% ssues  Commony

the radio station are designed to appeal to this vast 7% )

spread of people. Educational

Focus group discussions with the core team and the
various organizations that they work with like NGOs,
ALMs, colleges and schools help us formulate our
content. Regular feedback from within the commu-
nity acts as a guideline of the pulse of the people —all

Senior citizen
4%

Innovation and Creative Approaches Children Entertaiment
4% 9%

this helps design their programming strategies.

Jago Mumbai is on the constant look out for innova-

tive ways to appeal to the community and engage local

talent. As music policy they promote independent artiste and local home grown talent in a big way and have around 25 bands
from all over the city on board. The CRS has connected with Municipal schools and prominent NGO’ in the area. Through
them they are able to capture the diversity and cultural activities that happen regularly. Jago Mumbai has also teamed with
various colleges as the official radio partner that helps them connect to a large crowd and increase listenership. The huge slum
population on the periphery of Bandra is connected to the CRS through their NGO partners like Navjeet Community Health
Centre and Yuva Parivartan to name a few.

The Radio Jockeys also work as brand ambassadors and reach out to people at regular intervals to engage them with the radio
station and also to understand the need which is then documented to be utilised for future shows. They work with Environ-
mental and Social Activists, Municipal Corporation and Government authorities as their unofficial mouth piece and hence get
regular updates of things happening around town and ensure that those updates are incorporated in the shows.

Rigorous research, professional training and regular feedback from within the community is the basis of all shows. The
radio station has also employed the Internet as a tool for people to connect to them through our Website, Facebook
page and Twitter.

The Challenges

The CRS will soon complete one year of operation in the city, which has been possible by the generous contributions of
the community they serve. Some of the challenges faced by Jago Mumbai are in the form of obstruction from high-rise
buildings, density of population, low wattage, etc. which limit their reach to within 3-5 Km. High costs of rentals and the
basic costs of operations in a city like Mumbai add to the challenges faced by this CRS. Advertisements have started to
trickle in but weak to absent signals in various areas act as a deterrent to prospective clients. The team behind CRS hopes

to that the Government steps in to help them and other CRS in similar locales on both the financial front and policy front.
Higher power is the need of the hour if CRS’ in metros needs to continue to make an impact.

A 2, U .

Jago Mumbai: Involving film personalities Jago Mumbai: School kids involved in radio programme
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KVK Pravara CR @90.8 MHz: Promoting Agricultural Innovations

Dr Bhaskar Gaikwad, Chief Scientist, Krishi Vigyan Kendra,
Babhaleshwar, District Ahmednagar-413 737, Maharashtra
Web: www.kvk.pravara.com Phone: 09822519260 E-mail: gaikwadbh@yahoo.com

Background

Kirishi Vigyan Kendra (KVK) Babhaleshwar, in Ahmednagar District, Maharashtra, is one of the leading KVK in the
country due to implementation of various innovative concepts and models. This KVK started in 1992 and received
National Best KVK Award during the year 1998-99. The major mandate of the KVK is technology assessment, refinement
and dissemination as per location specific situation in the district.

KVK, Babhaleshwar has adopted different concepts like use of applied biotechnology in agriculture to reduce agro
chemicals like fertilizers and pesticides. Use of group dynamics for faster technology assessment, refinement and
dissemination by involving rural youths and farmwomen are mostly neglected by the conventional extension system. This
KVK is the working on use of Information Communication Technology (ICT) for development of agriculture from last
ten years. Video conferencing, online advisory services, market information, weather information, events in agriculture,
different schemes of Government are some of the important services provided through the ICT. Similarly from last five
years, this KKV has initiated mobile alert system on daily basis to give the messages to farmers about the weather, market
and practices to do in his farm.

Community Radio is part of larger ICT focus

Knowledgeable community achieves greater progress. KVK, Babhaleshwar has also started own radio station i.c.
90.8 MHz KVK Pravara Community Radio FM on 1* October 2009. The mission of integrated rural development by
empowering the rural masses by providing the information through radio and developing the strong relation with the soul
of the soil has been started through this radio. KVK has developed the on air studio, production studio, R] room, transmitter
room as well as administration office. Facilities are developed for production and online relay of more interaction and
live programmes for which advanced equipments and machineries are purchased. Daily four hour programme is being
broadcasted through CRS of which evening (18.00 to 20.00 hrs) programme is regular programme and next day morning
programme is rebroadcast.

m Engaging the local youth and tapping their potential

For the development of the content as well as daily relay of the programme, local rural youths were identified and given
one month training for 44 youths KVK also conducted second batch of the training for 15 days duration in which
27 youth were trained as Radio Jockey.
From the two batches more than 10
youth are working for this radio. All
these youths are working as free lancers

for the programme development.

These youths are developing the content
as well as broadcasting the programmes.
Out of two hours, one hour programme
is dedicated for agticulture and one
hour programme is equally distributed
for health, education, rural development
and local culture. While designing the
format of the programme all the class
and members of the rural community is
considered so that the programme will be

KVK Pravara CR: Studio discussion benefitting to maximum rural population.
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Needs Assessment Survey is Precursor to
Good Content Planning

While developing the programme need assessment
survey was conducted. Similarly, regular feedback of
the community is also taken so that the programme
will be developed based on their needs. As this CRS
is run by KVK, more focus is given on agriculture
programme. Out of 60 min programme, 30 min
programme is Krishi Vani programme where
agriculture technology and success stories developed e _
by KVK and other line departments are the focus [ S

area. Another 30 min programme is reserved for live & :

interactive and dramatic programme on agriculture. KVK Pravara CR: Field interview in progress

Special programme of 30 min. is being developed like Hallo Yashwant (successful farmers), Hallo Scientist, serial, discussion
on recent/cutrrent burning issues, weekly review of the agriculture activities and agticulture technology dissemination
through local culture. All these formats help to develop the programme more interesting and the listeners are giving very
good response to these programmes. Maximum programme is being recorded by the representatives of the CRS in the
village due to which the programme gets the real touch of the society.

The CRS is covering about 214 villages from 5 tehsils in the district. Total 8.56 lakh population is covered in the radius
of 20-25 Km. from KVK. It is expected that at least 10 to 15 per cent population are the listeners of CRS programmes
through which KVK is reaching more than one lakh population directly. CRS helped to disseminate the technology, inputs
and services like weather information, market information, disease forecasting and other advanced services among the
community. KVK Pravara Community Radio has become the important tool and media to serve for the people.

Community Radio is a Catalyst for Action

The actual programme development and broadcast is being done by separate human resource development from the
local community. The actual concept of CRS i.e. development of the local programmes by the local people for the local
community by involving and increasing the participation of the local people is being achieved. Slowly this CR station is
being owned by the local people, focusing on their livelihood security concerns. There is need to develop more CRS and
interlink these CRS for development of the national development which will be bottom up sustainable development.

Funding Support and Sustainability

Agticulture Technology Management Agency (ATMA) Ministry of Agriculture, Government of India is financially
supporting this scheme for the initial three years. Later on this radio should become the financially self sustaining. KVK
is getting few advertisements, however, during the initial years the response for the advertisement is very less which is
increasing slowly. There is need to develop maximum CRS and the coverage of the CRS can be increased to more area by
giving permission to install higher capacity of transmitter and tower height. At least every district should have two to three
CRS based on agro climatic condition.

One Year Down, and Growing Strength to
Strength

On the eve of the first anniversary of the CRS, KVK
organized the interactive programme with the important
stakeholders of the CRS. In this programme, community
appreciated the programme and content of the CRS and
demanded an increase of the broadcasting time. KVK is
also conducting the survey about the listener’s response to
various programmes. Interactive, phone-in and dramatic
programmes are mostly appreciated by the community.
All the class of the society is being benefited by the
programmes of CRS. First publication of documentation
and success of the CRS was released by the KVK on the | e o e
5" National Conference of the KVK held at Udaipur in = o s N

December 2010. KVK Pravara CR: Event
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Manndeshi Tarang Vahini @90.4 MHz: The Harbinger of

Change for Agrarian Community

Shivaji Maruti Yadav, Mannvikas Samajik Sanstha, Mhaswad, Taluka Mann,
District Satara-415 509, Maharashtra
Phone: 09403704767 E-mail: shivajiyadav49@gmail.com

Background

Manndeshi Tarang Vahini @ 90.4 MHz
was launched on 17 November 2008
and has been set up by Mannvikas
Samajik Sanstha, which is a Non-
Governmental Organisation (NGO).
The CRS broadcasts for 4 hours ev-
ery day and primarily focuses on pro-
viding knowledge and information to
the large agrarian community that is
based around its broadcast area.

Broadcast Content

We broadcast programmes that in-
form the farmers about organic and
sustainable farming systems as also
on maintaining soil health, seed va-
rieties, irrigation methods for crops
and proper use of pesticides. Apart
from agriculture, we also broadcast
programmes on veterinary and ani- Manndeshi Tarang Vahini: Action

mal husbandry wherein interviews are conducted in the field and studio with experts as also phone-in programmes that
help the farmers learn and share knowledge and information directly with the community and experts.

We also air programme for children wherein story-telling, music, humour, competitions, poetry-recitation, debates, etc. are
the mainstay. Competitions are arranged in co-ordination with local schools.

Programmes for women usually showcase folk music, cultural activities like, abbangas, bhajans, kirtan, nkhana, etc. Special
programmes are also aired where information pertaining to the rights of women is shared. Through a special programme
broadcast on property rights for women, nearly 600 women were able to secure their just rights in household property.

Healthcare is another focus of the CRS and we conduct regular interviews with doctors about vatious health related as-
pects. Tips on how to avoid common diseases are regularly provided by experts as also the importance of having access to
clean drinking water by purification. Manndeshi Tarang works with the district health department and since the advent of
the CRS, cases of malaria have significantly reduced.

Capital and Sustenance

The CRS was set up at a cost of X 9 lakh and a recurring annual expenditure of ¥ 2 lakh is incurred.

Achievements

Mann is a drought-prone are and water is a critical resource for agriculture. Due to special programming on the efficient
use of water for irrigation the pattern of water usage has changed in the area. This was possible because experienced farm-
ers came to studio and gave interviews. Use of drip irrigation has increased.
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Mahswad is very remote and the youth in
the area have always found it difficult to
get information about higher education
and career options that are available to
the youth of today. The CRS has been
able to provide regular career guidance to
its listeners. As a result, more and more
children are going for higher education.

Through its special programming for
women, the womenfolk in the area
have been encouraged to take active
part in the local economy and to set
up their own business. More and more
women are now coming forward for
start new businesses.

Financial literacy programmes on radio
has brought hundred percent financial
inclusion. In Mahswad hundred percent household have bank accounts.

Information on safe drinking water has helped reduce incidence of water-borne diseases as they have been taught how to
purify water in the most economical ways possible.

Mann taluka has rich in traditional folk music and the CRS has been able to preserve this. The studio itself owns tradi-
tional music instruments like dbo/, tasha, tablas, harmonia, tambura, ctc. This has indirectly helped in preserving indigenous
arts and music.

Future Plans

Manndeshi Tarang aims to provide voice Short Messaging Service (SMS) service on weather for farmers in co-ordination
with BSNL and Airtel, the two major mobile service providers

Manndeshi Tarang Vahini: Studio
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MUST Radio @107.8 MHz: Empowering Slum Children
with Radio Jockeying
Pankaj Athawale, Transmission Executive, Mumbai University, Santacruz (East),
Mumbai-400 098, Maharashtra Phone: 09869164174 E-mail: radiomust@gmail.com

Background

Mumbai University’s community radio sta-
tion MUST (Mumbai University Students
Transmission) is all about infotainment.
The station was launched on 29 February
2008. MUST radio is one of its kind of
community radio which always had a holis-
tic approach towards education and com-
munity work. With a 13-hour transmission
(8 am — 9 pm) daily, the CRS reaches out
to a highly populated area in and around
Kalina which is located in central Mumbai.
The programming is in Marathi, English
and Hindi.

Programme Focus

Unlike a private M channel, this com-
munity radio provides different types of
society’s needs, discuss pivotal issue, edu-

happenings in and around the colleges af-
filiated with the University.

MUST Radio: Classical music performance

The programmes include educational,
carcer-oriented as well as cultural programming. MUST radio has tied up with various NGOs in the surrounding areas
which work in the field of health, child labour, sex workers, animal rights, disability, housing societies, ALM’s, HIV/AIDS
awareness, local urban folk artists, college bands and musical groups, etc.

Community Involvement

MUST radio has tied up with various orphanages and old age homes and regularly makes shows that include children and
people from these organisations. We have also tied up with various administrative agencies and help them to reach out to
the people via our radio, this includes the local corporators, police station, traffic police, etc. we also have been organising
various seminars with these agencies.

Also as a part of community service, regular blood donation camps, health camp are organized for the listeners. Recently
we organised a cycle rally on world environment day, also an open singing competition was organised and the oldest com-
petitor for a 72 year old person for the area.

MUST radio has begun giving first-hand experience to slum children from the areas around the Kalina campus in radio
jockeying. Being a community radio, it is our duty to reach out to people in the neighborhood. When we came across a
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few slum children, we realised
that they have good voices and
if given an opportunity, they
can be Radio Jockeys. Gau-
tami Chaure, a school dropout
hosted a show on Independence
Day along with R] Blessy, a third
year diploma in computer sci-
ence student.

This station is open to all, any-
one with good ideas can walk in
and record their show and, if
found suitable, it will be aired.
So from an eight year old child
reciting poetry to local bands
promoting their shows; from
an interview with an HIV+ girl
to exploring the forts of Ma-
harashtra - anything related to
infotainment finds a spot here.

The station also shares content - - -
with wwm.childrenworld.com, which MUST Radio: Studio programme recording
broadcasts shows to Europe, Latin America, Africa and Asia. We also share content with other community radio stations

across the country.

Survey Conducted

Last year a rough survey was conducted by the students in the surrounding areas in and around the campus. It was an
attempt to estimate the areas where the transmission was available and what kind of listenership patterns were available.
There were certain issues regarding the transmission in certain areas with high rises and clustered buildings. This shows
that in an urban landscape 50W transmitter can be somewhat less effective. A high powered transmitter may help in getting
the clarity in the required areas rather than the distance.

Also about 60% people were aware of the radio but 75% people were aware of the frequency.

About 60% of the students
asked for more career-oriented

programmes. Majority of the
women asked for more women-
oriented programmes which lead
to the concept of ladies special
hour daily from 4 pm — 5 pm.

Many senior citizens requested
for classical music and poetry
recitation programmes. Majority
of the slum dwellers and areas

nearby asked for more health/
sanitationrelated programmesand
hospital/health services details.
Accordingly the programming is
being reviewed and modified.

It also came out from the findings
that more visual presence was re-

quired in the areas to make people
aware about the radio station. MUST Radio: Studio
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Radio Nagar @90.4 MHz: Promoting Entrepreneurship and

Livelihoods Opportunities in Ahmednagar

Dr Smita Khoje, Coordinator, Snehalaya, Balikashram Road, Ahmednagar-414 001, Maharashtra
Web: www.snehalaya.org Phone: 09890832932 E-mail: info@snehalaya.org

Background

Launched on 13 January 2011, Radio |

Nagar operates for 18 hours daily (5

am — 11 pm) and intends to reach out i G L
to every member of the community §oAFM
it operated in. Community radio sta- ; ol i
tion, Radio Nagar has been estab- e s 10 0
lished by Snehalaya. e Y, SRS

afesit e 90
Efforts are made to keep the pro-
gramming an interesting mix of
different formats and one that pro-
motes a lot of community action and
engagement. The topics are also cho-
sen to be relevant to the community.
The thrust of Radio Nagar is to iden-
tify local talent, enable promotion of
entrepreneurship and encourage the
beneficiaries of the NGOs various

projects to learn more about schemes dio N studi
. . adio Nagar: Studio
and opportunities that exists. g

Broadcast Content

We have programmes which are designed for nearly every aspect of the community. They are as follows:

® Nagari Misal deals with the local current affairs and representatives from the common people as well as experts from
various fields interact with the community RJ.

® Swueh Vartais a show which broadcasts the happenings in all the different projects which are going on under the Parent
NGO Snehalaya.

o Ghadavu Nave Kahi tells the success stories of the first generation entrepreneurs in various fields.

o  Gavakadcha Goshti brings the stories of individual villages, the information about various govt. schemes and representa-
tives of self help groups for the community.

® DPrakashachi Beta is a show in which interviews of living legends in Ahmednagar from various fields are broadcast so that
their example is brought forth far the community.

o Samwad Doctaranshi is a show which brings awareness in the community about personal hygiene, specific diseases, and
treatments according to various medicinal systems by interaction with doctors.

e Nagar Diary is an interview based programme in which people from different fields are interviewed.



e Radio Katta is a youth oriented programme
which deals with various subjects related to the
welfare of the youth.

® Kavi Katta is a show in which poets from the
local community recite their poems for the lis-
teners along with a background of the situa-
tions in which the poems have been written.

® Manna Sajjana is a show which satisfies the
spiritual needs of our community. Briefing
about the teachings in the Dnyaneshwari and
some devotional songs are the contents of
this programme.

Reaching all Members of the Com-
munity

Radio Nagar tries its best to reach all the mem-
bers of the community irrespective of age, gen-
der, caste, religion, etc. Thus, we as a media, touch
the lives of every member of the community.

Capital and Sustenance

The capital expenditure incurred in setting up
the CRS was approximately ¥ 1,600,000. It is ex-
pected that with a recurring expenses of I 60,000
(approx), this can be met by various support and
sponsorship activities. The CRS also began gen-
erating funds through commercial activities as per
the guidelines of the Ministry of Information and
Broadcasting;

Maharashtra
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Radio Nagar: Action

Radio Nagar: Event
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Swaranant CR @90.4 MHz: A True Friend of the Rural Community

SK Deshmukh and AR Parvez, KVK Karda, Suvide Foundation, Taluk Risod, Washim-444 506, Maharashtra
Web: www.kvkwashim.com Phone: 09422938764 E-mail: swaranantcrs@gmail.com

Background

Swaranant CR is truly a community
radio run and managed by the com-
munity, the Krishi Vigyan Kendra
(KVK) and staff of the Swarnant CR
station. Karda is a small rural com-
munity where the KVK is located
with a population of 2000 people,
and a Km from the Risod Taluk and
42 Km south of the District Washim
headquarters. This place is dry, and

farming is possible for only one

season a year, the hardships driving
many a farmers to suicides. The need
of the hour was to serve this distress
stricken community with information
and direction of how to improve their
livelihoods and enhance agriculture
productivity. The Suvide Foundation
has been aiming to serve this commu-
nity, both farmers, and women. The
need to address their self-confidence

founder of the SF who set up the
KVK 15 years ago for training farm-
ers on improving the agriculture. The
Swaranant CR was set up on 1* June
2010 to extend the outreach and ex-
pertise of the KVK to a greater num-
ber of farmers in the area.

Programme coordinator of the
Swaranant CR @ 90.4 MHz is also
the KVK coordinator, and it used to broadcast, since its launch, for four hours. Since 17" October 2010, the broadcast
time changed to have both morning (5.55 am — 10.00 am) and evening repeat broadcast (4 pm — 8 pm). Thus, the broad-

Swaranant CR: Discussions at the studio

casting duration is a total of 8 hours and 5 minutes daily.

Capital Costs and Sustenance
The CR station’s capital expenditure and operational expenses are covered by funds received through the ATMA Scheme

of the Department of Agriculture and Cooperation, Government of India.

Through this support, since the launch of the radio station, we have broadcast in total 1378 hours of original content and
808 hours of repeat broadcast (up to May 6, 2011).
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Programming Focus

Programmes cover a wide range
of issues including farming relat-
ed information, weather forecast,
women’s issues, health, horticul-
ture, veterinary issues, small en-
terprises, etc.

Experience Sharing

One of the biggest challenge is to
ensure the community’s participa-

tion. During the occupation hours
of farmers and small traders who
are busy from 7 am — 7 pm, thus
becoming very difficult to pull
them out to become part of the
radio. Our CR team thus works up
to 1 am in the morning to ensure

community participation.

o Swaranant CR: Experts Interview
Our station in charge, AR Parvez

and Agriculture Programme Coordinator, RS Davre participated in the 3 day CR Awareness workshop organised by
MIB at Mumbai. However, we require further training,

The team is further supported by a computer programmer and electrician.

Since KVK regulatly organises district level training programmes, this opportunity is used to extend the participation of
these people in the Swarnant CR programmes, thus enhancing the content quality and diversity of the various rural pre-
cincts. This also helps to document success stories.

Challenges Faced

Being in a rural setting, the CR station has faced a number of challenges, foremost being electricity, due to nearly 12 hours
of load shedding a day. This results in difficulties for programme content development, and broadcasting. We have over-
come these challenges by appropriately planning for generator, UPS, AVR, Phase Changer, etc.

We also face technical glitches within the studio and its equipments. Due to rocky structure, earthing is also a difficulty.

This creates layer and echo ef-

fects, affecting the quality of
the sound broadcasted. Techni-
cal expertise from AIR broad-
cast engineering staff helped to
overcome some of these tech-
nical challenges. However, the
fees being very high, we cannot
use their services often.

Study/Impact Analysis

The CR team has interacted
with the community from 80
villages to encourage listener-
ship to switch on the radio, dur-
ing broadcast hours, to write
back, call back, etc. There are
listerners clubs in each village.
Demand for phone-in pro-

grammes and entertainment
Swaranant CR: Field recording ranks as the highest expectation
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among the listeners. Aap &7 pasand has been demanded by the listeners as a format of programmes. [balkiyan and Krishi
Samvad are phone-in programmes that were put together as per the audience demand. This is recorded and broadcast.

Innovative and Creative Approaches

Due to the high level of interaction among various sections of the rural community that it serves, we have been able to re-
cord a number of programmes from the rural hinterland. These include social, cultural and religious events and practices,
folk songs, sports and arts. Thus, the Swaranant Radio serves as an important documentation repository of local talent,
knowledge and culture. The innovative approach has been that the CR station organises special events, sports and cultural
activities to promote and support local talent. Focusing on improvement in quality in education among schools have cre-
ated a competitive spirit for excellence, through these activities organised by the CR station.

What further help do you need?

For outdoor live broadcasting and recording we need IC recorder, laptops, 4 set mike mixers, and other equipments. We
also require a regular technical support to ensure quality broadcasting. For sustenance we need sponsored programmes
and advertising, for which we need guidance, and encouragement by way of DAVP ads. Due to low wattage, the residents
are not able to hear the radio in the inside rooms, and higher wattage transmitter will provide an impetus to this successful
station to reach a wider audience. Youth who own mobiles are unable to receive the CR’s frequency. For us to fulfill this
social mission, we need support from all quarters.

Swaranant CR: Studio
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VASUNDHARA VAHINI
90.4 FM
BARAMATI

Vasundhara Vahini @90.4 MHz: Setting New Standards of

Excellence in Agriculture Knowledge Sharing in Baramati

Yuvaraj Jadhav, Station in charge, VIIT, Baramati, Pune-413 133
Web: www.ict4rd.org Phone: 09881761891 E-mail: vasundharacr@gmail.com

Background

Agriculture has been in mainstay of the Indian’s economy and over 70% of its population lies in rural areas. As much as
49% of the land area is cultivable. Timely availability of the reliable information on climate, plant nutrition, production,
seeds, fertilizers, new trends and water information, integrated with infrastructure and socio-economic factors is essential
for land users to exercise the best choice among options in using these resources to achieve sustainable level of food
production and developing in an increasingly complex environment. The information needs in local language - the solution
- for the farmers in rural areas, right at their doorsteps and affordable. Hence, we at VIIT established the Vasundhara
Krishi Vahini 90.4 MHz — a community radio for agricultural information dissemination.

This community radio is a broadcasting organisation established to provide communication support for the social, economic
and cultural development of community within geographical location and owned and operated by the community on a
non — profit basis. This community radio is catering exclusively to farmers and other communities within a 30 Km radius
of the tahsil Baramati. This is a state of art radio station which has standard recording, editing and transmission facility.

Vasundhara Vahini CR programmes are in the local language-Marathi. At this moment, the station is operating twice a day,
in shifts of four each in the morning and evening, It covers around 30,000 farmers in the region.

Profile of the Station

Vasundhara community Radio Station started in the month of April 2004. It is situated at Vidyanagari, VIIT campus,
Baramati, District Pune. The transmitter capacity is 50 Watt and a transmission range of about 30 Km, covers an area of
about 1.5 lakh population. It is a well equipped station with facilities for recording, editing and transmission. In addition,
there is a good waiting and conference hall, for a capacity of about 150 listeners, audience.

Community radio is a social process or event in which members of the community associate together to design programmes
and produce and air them. It is the best medium through which community helps community, and being independent of
government, donors and other institutions, is able to be a people’s CR station. Agriculture information varies after every
40-45 kms, due to environmental changes, climate, crop pattern, soil condition, etc.

Focus on Agricultural Information - Locale Specific Realities

Our Vision

Secure freedom of expression, voice to the voiceless, the right to in-
formation and democratization of communication using Community
radio and ICT for participatory governance and social changes. Pro-
vide people for:

Right to Life

Right to Information

Right to Political rights

Right to Social Security and Eco, Development.

Right to Social Audit

Right to Governance

. N = iy
Right to Transparency Vasundhara Vahini: Action




m Innovative approach to programming
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Programming Thrust

Vasundhara Vahini CRS broadcasts programmes in two sessions - morning
and evening, The radio station also provides information on the Baramati,
its local environment, traffic rules, and national events; Programmes are

broadcasted on issues related to women. Doctors are invited to talk about

preservation

various diseases and their treatments. Music broadcast is also part the format.
As most of the villagers are involved in agriculture, programmes are produced and broadcasted for the benefit of the
farmers. Through this CR station, farmers are provided important and useful information on various agriculture related
aspects like - new varities of seeds, update commodity rates, weather forecast, various pesticides and medicines, animal
diseases and information on research done by the scientists from various Agricultural Universities. Day by day this
community radio is becoming an integral and essential part of farmers’ life and its popularity itself shows its success.
Many students also from the college are involved in programme production, presentation and management of the radio
station. As Vasundhara Vahini CRS is the only community radio in the region, community members are encouraged to
participate in the programmes. The programme schedule is also a good mix of diverse content, format and catering to
different interest groups.

Important Achievements
e April 2004: Vasundhara Vahini started with fundamental goal of agriculture and community related information

dissemination

o The radio station broadened its scope by organizing various community related events/workshops during year 2004-06
by joining hands with Krishi Vigyan Kendras, Local Agricultural Instituions, Farmers Clubs, etc.

e During the baseline survey of 1000 community members and capacity building workshop conducted by Common
Wealth Educational Media Centre for Asia (CEMCA), it has been evaluated that out of total community within the
broadcast area, 72 % people listen our community radio programmes daily

e Fourth Regional Community Radio Awareness consultation , organized by Ministry of Information and Broadcasting,
Government of India in association with Commonwealth Educational Media Centre for Asia (CEMCA) was held at Vidya
Pratishthan’s Institute of Information Technology (VIIT — Vasundhara Vahini — CRS) during September 08 and 09, 2008

e Vasundhara Vahini 90.4 MHz community radio station Certificate Course in Community Radio, sanctioned by IGNOU.

The important and informative programmes such as Chala Engraji
shikuya (Lets learn English) and Agriculture based programme provide
more knowledge to the students and farmers below poverty and the
community interacts with the radio station by writing letters or through
phone calls about various programmes broadcasted. We also have
live phone-in programmes to promote community interaction. It also
provides programme in entertainment and cultural activities.

> e O\
Vasundhara Vahini:Encouraging cultural preservation

Ours is the only radio station operating for rural Community in Maharashtra.

Sustainability and Revenue Generation

In year 2007 Department of Science and Technology (DST), Government of India sanctioned project called — Atmaja
— Science for Women’s health. In this project, the DST, GOI has sanctioned funds for developing and broadcasting 365
episodes on contents related with women’s health. Proposal has been submitted for another project on ‘Planet Earth’ being
sanctioned by Department of Science and Technology, GOL.

Innovative advertising have also been tested and tried. Our community radio station was selected by the Agricultural
Departments, GOI for conducting Model Training Course on developing community radio stations. Class one officers
from various states’ Agricultural Departments GOI have attended these workshops. We are constantly reviewing the way
the CR Station is managed and administered and due to its popularity, have not faced many challenges.
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Vidyavani CR @90.8 MHz: Extending Academic Experiences
For and By the Community
Anand Deshmukh, Director, University of Pune, EMRC Building, Pune 411 007
Web: www.vidyavani.unipune.ac.in Phone: 0922962503 E-mail: directorvidyavani@gmail.com

Background

University of Pune, 60 years old, had initially visualized
“Teaching’ and ‘Research’ as the prime objectives of Higher
Education. However, after realizing the role and responsibilities
of the educated people towards the society, the University of
Pune has included ‘Extension’ as the third and an important
dimension, equal to ‘Teaching’ and ‘Research’. Extension
involves transmission of knowledge, skills and values to
individuals, groups or the community at large.

Univeristy of Pune’s Objective is: ‘Social Commitment of
Higher Education for Betterment of Community’. The
concept of Community Radio and the extension activity of

the University furthers the above objective. University of
Pune started Vidyavani Community Radio on 5" May 2005 as
new modern tool for extension for the community. Vidyavani CR: Field reporting in progress

Some distinct features of Vidyavani Community Radio (VCR) are as follows :

e Participation of students, teachers, colleges/universities in community development radio programmes
e Using knowledge bank of University to solve various issues related to community

e Vidyavani community radio by the community for the community

e Personality development of students for better achievements in life

e Increasing cordial rapport between society and University

Bridging the gaps between University and society for the development of society

Broadcast Content

Vidyavani CR broadcasts programmes for community as realizing commitment of the University of Pune towards the
society. With the participation of community members in VCR programme production helps communication with the, and
in the community. Various programmes are designed with help of community members and exerts in various departments
of University.

VCR broadcast programmes is a mixture of education, information and entertainment. Programmes can be broadly
divided in to four parts. Those are:

Education — includes programmes includes lectures by experts, information about different faculty, career guidance and
business opportunities, various schemes and scholarships, etc.

Culture and Identity — includes programmes like folk songs, classical songs, Jatyvaril Gaantz, poetry, functional songs presented

by community members, Bbarood - Bbajans, different instrumental music, etc.

Gender Empowerment — includes programmes like women empowerment, female foeticides, laws related to dowry and
violence against women, women’s right to education, health related issues, etc.
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Social Programmes — includes programmes
like street plays, dramas, programmes on
equality, discussion on various social issues,
Bbharood, talk by social workers, right to
information, energy saving, environment,
disaster management, non-conventional

energy sources, etc.

For all programmes production we have
human resources available in University.
Community members also participate in
various programme production. Experts
from various departments help to solve
issues related to community. Students work
as radio volunteers for outdoor programme
production as well as studio programmes.
Students work under earn and learn scheme
for daily transmission, recording indoor

and outdoor, editing, production and
participation. NGOs provide information Vidyavani CR: Engaging the univeristy teams in an event
on various issues related to community.

Format of the Programmes include straight talk, interviews, discussion, street plays, drama, phone-in programmes, debates,
feature, views, musical programmes, etc.

Capital and Sustenance

For any CR there are four main factors to sustain:

1)  Human Capital

As VCR is run by University of Pune, we use human resources for VCR from university as well as from community.
For technical issues, technicians as well as related Professors help. We use experts from various departments of
university like health science department; for women’s empowerment Savitribai Phule Stri Abbyas Kendra and  Social
Science department. Other departments of the 50 odd departments and Chairs, including Environmental Science,
Law, etc. also contribute. We have large strength of colleges and students. We use students from Earn and Learn
scheme as anchors, for transmission, as artist, for outdoor recordings also. We have programme committee which
includes professor HOD of departments like Extension, Journalism and Mass Communication, Sociology and rest
of the members are drawn from NGO and community.

2)  Social Capital
It is important for every CR to prove itself as a social entity. With the help of Extension department we have
started to work with groups in the community like bachar gat. Some NGOs are supporting us for the various

programme production for the community. Communication through such mediators helped us to find out radio
volunteers in the community.

3) Physical Capital

We have studio around 800 sq. ft. with acoustic treatment. Studio is divided into announcer (Broadcast) studio, talk
studio and recording studio and a separate transmitter room. All are supported with UPS power supply. We have
separate PC for recording, editing and transmission. There are enough handy recorders for outdoor recordings. We
have given Cenix recorders to our radio volunteers, so they can record the programmes whenever they want. We
have setup for phone-in programmes especially for visually impaired students like online radio examination, live
agricultural practicals, etc. We have done live broadcasts of major events in university like Education Fair, Ayurved
Parishad, disaster management, etc. Maintenance of equipments is provided by various departments’ technicians like
Electronic Science and Electrical Department.

4) Financial Capital
Total budget for VCR is provided by University of Pune.
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Achievements/Success Stories

After continuous broadcasting for five years, we found that more than 10% of the total population under coverage area
of Vidyavani CR listen programmes daily and regularly.

The total number of 20,000 listeners could have been more, if natural barriers like hills were not there. Now actual
participation in our programmes is up to 1% (of the total population under coverage area), of which students of Pune
University are more in numbers.

Number of radio volunteers from various departments of University as well as in community has joined the movement.
VCR has been able to establish a distinct identity, different from all other private radio stations in community. One of
community members presented their programme (Kajalmaya) on VCR and later converted the programmes into stage
shows. Another has published a book on programme series (Prameyanchi Udyane) based on what he had presented on VCR.
Programmes’ quality are always recognized by listeners. Many programmes are rebroadcast on listeners demand.

Radio for the Visually Impaired

One of our visually impaired listeners who runs a telephone booth in Pune University campus asked us to arrange for visually
impaired people to take part in programmes broadcast. We then started special training and production of programmes.
That includes visually impaired members as anchors and artists. Moreover, some programmes are conceptualized, written,
produced, by visually impaired persons except for the technical support given by us.

e Online radio examination,
e Phone-in programme on general knowledge,
e Special programme on 200" birth anniversary of Louie Braille,

e Practical training of horticulture with the help of radio-tele-conference.

What help do we need?

Due to the natural restrictions in the coverage area of Vidyavani Community Radio and low power transmitter, community
in the area of 7- 8 Km do not receive Vidyavani CR programmes with clarity. Peoples in this region ask to increase the
power of transmitter, so they can listen their Vidyavani CR programmes with clarity. We have applied to I & B Ministry
of India for permission to increase the transmitter power and to shift the tower to higher location in campus, which will
increase our listener ratio also.

BEER Rk mrnanuzanses 107
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Vidyavani CR: Community member at the studio
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Radio Namaskar @90.4 MHz: The Lighthouse of

Information for Coastal Odisha

N A Shah Ansari, Young India, PO Konark, Puri-752 111, Odisha
Web: www.radionamaskar.org Phone: 09040904904 E-mail: radionamaskar@gmail.com

Background

Radio Namaskar was launched on
12 February 2010 and has been set
up by a Civil Society Organisation,
Young India. The CRS broadcasts
for 8 hours every day (7 am — 9 am,
2 pm —4 pm, 6 pm — 10 pm). The
CRS intends to overcome the social
problems prevalent in the geogra-
phy it serves through a communi-
ty-owned process, the community
radio station being a major tool of
the process.

Broadcast Content

We broadcast programmes that in-
form and educate people with a
view to empower them. Almost 80%
of the programmes of Radio Nam-
askar are recorded from the field.

Radio Namaskar: Field tour

Jana Soochana — a programme that
provides information about the various welfare schemes/programmes being run by the Government. Hala Chal features
an interactive discussion on local programmes and events. Chasa Basa Katha is a magazine on agriculture featuring interac-
tive discussions about local farmers and agriculture experts. Ajira Nari is a women’s programme that educates them about
women’s rights, gender concerns and provides information about the day-to-day needs of women in society. Yuba Barta
is a youth-based programme about careers, sports, about promoting voluntarism. The aim of this programme is to help
the youth of the community to become better citizens of the nation. Chala Gaon Ku Jiba is an interactive programme that
focuses on problems and issues generally faced in villages. Angya Namaskar is an interview-based programme that features
noted personalities from the community. Mita Pain Gita Tie is a programme that showcases local talent from the commu-
nity. Janata Darbar (Citizens’ Court) is people’s forum to raise their voices and opinions through the radio.

Capital and Sustenance

The CRS was set up at a cost of I 11 lakh (excluding the cost of the transmitter which was provided by UNESCO). A
majority of the amount has been generated through loans from like-minded organisations and individuals whereas a small
part of the total cost has been invested by “Young India’. The total infrastructure also includes equipments like computers
and a few studio equipments donated by individuals and organisations.

Radio Namaskar doesn’t recruit professionals from outside but picks members of the community and trains them to be-
come technicians and programme producers. Most of the team members are volunteering while two persons are employed
to look after overall management. Monthly cost of management that comes to around < 20,000 is being met through con-



tributions from the listener groups. Recently, a com-
munity-based marketing system has started with active
involvement of radio volunteers and listeners groups.

Experience Sharing

Radio Namaskar came up in February 2010 after getting
license in a process time of over 3 years. It was a chal-
lenge for us to set up the station as no model CR oper-
ated in Odisha before. Without taking support from any
consulting organisation for technical or content genera-
tion and management due to resource crunch, we exper-
imented with local technicians and community members
as programmers. Fortunately, it clicked!

However, without any sponsored programmes from : %

the Government or other sources, Radio Namaskar is ""’ = 0.

still struggling for sustainability but does its bit to im- Radio Namaskar: Radio volunteer at field
prove the life of people with all commitment.

Study/Impact Analysis Done

We have conducted a study with 72 listener groups in different villages in August 2010, after 6 months of launching of Ra-
dio Namaskar, with 500 samples. The outcome of the study was encouraging. On the basis of feedback from the sampled
listeners, new programmes like Halcha/— packed with information about local happenings, community programmes, events
and festivals, and the other Janata Darbar, intended to involve and empower the listeners to speak out on radio what they
want to, have been designed.

Programmes broadcast on Radio Namaskar have helped bring down school dropout rates in the nearby villages.

Achievements

Radio Namaskar played a role in unearthing the ¥ 2000 crore Dal scam in supplying Dal to Integrated Child Development
Scheme (ICDS) centres and schools. As a result, the Odisha Government changed its procurement and supply policy. After
informing the community members about their rights, the CRS also mobilized over 700 RTI applications to various offices
from its broadcast area. Apart from this, after persistently informing the community members about the importance of
education through their Chala School ku Jiba (Let us go to School) campaign, 165 schools within the broadcast area now
have zero dropout rates of children and in another 150 schools in the area children have also returned to school to con-

tinue their education.

Challenges

Radio Namaskar requires resources for ca-
pacity building of communities to run the
centre with improved media skills. In order
to achieve this, Radio Namaskar desperately
needs a advanced and automated technol-
ogy with programme production centres in
every Gram Panchayat. The CRS also wants
to upgrade its transmission bandwidth to
expand its coverage area for a wider impact
of its programmes. Since all the boatmen in
the sea depend upon this community radio
as only option for both information and
entertainment, an upgraded and powerful
transmission will surely help them a lot.

Approval from DAVP and Information and
Public Relations (I&PR) Department of the
State Government would also be of great
Radio Namaskar: Studio help in ensuring sustainability of this unit.

Odisha
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Honey CR @90.8 MHz: Promoting Community Broadcasting

G Ravi, Station Director, Achariya Arts and Science College, Achatiyapuram, Villianur-605 110, Puducherry
Web: www.achatiya.in Phone: 09362447020 E-mail: uraikavi@yahoo.com

Background

Achariya World Class Educational Corporate has established high class
educational institutions in the Union Territory of Pondicherry with a
vow to disseminate top rank education to students from all walks of life
especially rural community.

The corporate established a community radio station in the year 2007
in the name of Happy FM with operating license from the Ministry of
Communications and Broadcasting, Government of India. In 2011 it
has established the latest Digital Studio with modern equipments and
renamed it Honey CRS within the rules and regulations of community
radio service and continues the community service of broadcasting for
the benefit of people especially those who hail from rural community.
The primary objective of the Honey CRS is broadcasting programmes
concentrating on the very important social issues like education, health,
agriculture, environmental problems and uplifting women.

Honey CRS: Studio

Honey CRS broadcasts on 90.8 MHz in for a total of 6 hours, and reach is around 15 Km radius from Villianur, a suburb
at a distance of 9 Km from Pondicherry covering about 25-30 villages. The broadcast timings are from 9 am to 12 noon

as first transmission and from 3 pm — 6 pm in the evening as second transmission.

m Programme Focus

Programmes that broadcast in the morning are repeated in the afternoon session to reinforce important community needs.

Honey CRS produces 60% of the programmes that are transmitted and the rest 40% are produced by NGOs and other
non-profit organisations operating in the area. The highlight of the broadcast is non-transmission of film songs and ad-

vertisements with the only objective of promoting important community issues without the motive of monetary gain.

Honey CRS: Community interaction

Capital and Sustenance

Achariya World class educational Corporate
has invested about I 25 lakh for setting up
Honey CRS and earnestly strives hard to bring
about the best prototype in Community Radio
Stations. With a view to fulfill this objective a
well qualified and experienced person in the
field of media is appointed as the Director
of the Honey community radio station. Fur-
ther a visually challenged person who is a well
equipped folk culture artist and a programme
compere has been appointed as fulltime em-
ployees apart from a few part-time employee.
The recurring monthly expense of the CRS is
about ¥ 90,000.



Puducherry

Achievements

We have produced many socially important content pro-
grammes and broadcasted through Honey CRS. Among them
the audio and video depiction on eye donation has played an
important role as an eye opener programme among them. We
have identified about 15 visually impaired people in the com-
munity and have produced a short video film apart from the
audio programme with song and music and is regularly broad-
casted. After listening to this audio programme on the impor-
tance of eye donation, a family living in the village of Villianur
has come forward voluntarily and donated the eyes of one Mr
Nagasundaram who had passed away recently in their family
with the supporting help of our CRS team.

Further a visually impaired person Mr Janarthanan has been introduced to us who happens to be a talented folk art-
ist. We have taken him onboard as a regular performer in our radio. Today, he has become a popular artist among the
listeners of the radio.

Honey CRS: Studio
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Nila CR @90.4 MHz: Holistic Approach to Engage the Community

Dr VSK Venkatachalapathy, Principal and Director,
Sri Manakula Vinayagar Engineering College, Madagadipet-605 107, Puducherry
Web: www.smvec.ac.in Phone: 09443444844 E-mail: vskvenkatachalapathy@yahoo.com

Background

Nila CR 90.4 MHz is a part of Sri Manakula Vinayagar Engineering College, run by Shri N Kesavan, Chairman, Shri M
Dhanasekaran, Managing Director, Shri SV Sugumaran, Vice Chairman of Sri Manakula Vinayaga Educational Trust at
Madagadipet, Puducherry.

Radio Team: Mr A Gnanevel, Addl Director
Miss K Vasanthi, Production Assistant and announcer
Mr U Balamurugan, Technical Assistant and 15 community level production assistants

The area coverage includes more or less 49 villages in Nettappakkam panchayat commune, Mannadipet panchayat
commune, Villiyanur panchayat commune and also some parts of Tamil Nadu. It was started in 2005 being first of its kind
in self-financing engineering college in India. This self-sustaining initiative has no source of income from outside either by
commercial advertisements or through grants. We also do not carry any film songs in the community radio. Broadcasting
timings is from 9.30 am to 6.00 pm on all days, broadcasting for 8 hours and 30 minutes.

Programme Format and Focus

Interviews, debate, discussion, songs, jokes, stories, talk show, radio report, jingles, public service announcements, quiz,
tips, drama, etc. The community people are engaged as production assistants, in programmes and also in conducting

m camps, meetings. They are used in interviewing others on many occasions. They are very useful in getting the feedback of

the listeners, like their taste, expectation, etc. in our presentation.

Experience Sharing

e Good content presentation, but blocked by other powerful .
transmitter and transceivers — once reached up to 30 Km, but now
only 6 — 7 Km

e Medical programmes attracted the people very much
e Trained and qualified members working

e Programme aired with what is available

e No consultants have been hired ;h"" -
' e I T e -
e Outreach activities are very essential Nila CR: Reaching the unreached

e The needs, aspirations, thoughts of the people can be understood, only when we go and mingle with them, as they are
rural people

e Mixing the various contents in different designs, and presenting them in a colourful way and in a proper ratio are
essential (60% message, 40% entertainment)

e Nose for the news — This can be followed to go out and record the programme. We have good expetience in this.



Gauging the Impact

Cancer was identified in Kumulam village in Tamil Nadu;
cause of it was noted with the help of Sri Manakula
Vinayagar Medical College and Hospital, proper guidance
and awareness were given, in direct contact with people
concerned — remedial measure was taken — contaminated
water running by was identified — now good drinking water
tank provided — they are free, little by little from it.

Wasp like poisonous insects killed a person in T' Palayam
village — it was reported to forest department. Remedial
measure was taken.

Awareness camp and training were given to village women
on herbal plants and medicine; herbal plants are grown in
villages little by little.

Women’s education is stressed, wherever we go for
programme and is now given importance by the people.
It is a success.

Reaction given to the importance of breast feeding, in
a camp, by an old lady, having 7 children and a Muslim
woman having 3 children, is an alluring one.

The response, given by a boy of 7th standard in
Government Middle School in an exhibition about
natural manure useis noteworthy. So, he was interviewed
very eagerly and his message is aired often.

In a village, near Kandamangalam of Tamil Nadu,
public toilet which was not opened for public use,
for 2 years, due to unknown reasons. It opened for
public use, after our radio had an interview with the
village president.

When an old lady named Mrs Pattammal of
Andiarpalayam village in Tamil Nadu, spoke about the

Puducherry

CHENNAI

Sri Manakula Vinayagar
Engineering College
Madagadipet

TAMIL NADU

Nila CR: Location

Nila CR: Involving all students to engage with community

remedy for Asthma, after using Thooduvalai, a herbal remedy was aired and response was very encouraging.

Medical camp, conducted in Narikkurawas area, revealed that, our radio should do a lot to tribal society nearby.

When village women showed different food items prepared with natural food materials, in a competition, held for

nutrition awareness, we were excited at their approach.

Talk show about AIDS awareness, gave us boost to repeat the programme concerned.

The feedback given after the TB awareness programme was broadcast, is fruitful.

Innovation and Creative Approaches

We have to go the level of the people in all aspects. Our soft skill should be so attractive that they must accept what we

say and they must come forward to programme participation and production; Baseline survey, camps, competitions, taking

part in functions and festivals, inviting them using our vehicle, to our studio, giving audio training, recording their voice,

sample playing, presenting mementos, certificates, etc. all these are essential for community participation. They must feel
that this radio is theirs and it is for them. This Nila CR has good experience in these aspects and that is why it has good
programmes and community listeners.

What Further Assistance do You Need?

Transmitter power is to be increased

Proper encouragement is to be given by the Government

As the content is useful to the communities, these can be shared by other CR stations including commercial FMs

Financial assistance could be provided for good programmes
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Puduvai Vaani @107.8 MHz: An Innovative Approach to

Content Development

S Saleema Rabiyath, Programme Executive, Pondicherry University, Kalapet-605 014, Puducherry
Web: www.pondiuni.edu.in Phone: 09976796865 E-mail: puduvaivaani@gmail.com

Background

Puduvai Vaani is a Community
Radio Station established by the
University with the support of
UGC, New Delhi. Technical sup-
port for setting up the CRS was
given by Dr R Sreedher, Direc-
tor, CEMCA, Commonwealth of
Learning (COL), New Delhi. The
radio airs at 107.8 MHz a frequen-
cy which is currently extended to
a catchment area of 20 Km. ra-

dius from the University campus.
The CRS transmits programmed
for 9 hours/day on weekdays and
12 hours/day on weekends with
both English and Tamil language
programme on weekends.

Puduvai Vaani: Action

The Journey

m The test transmission of Puduvai Vaani started on 23 August 2008. The CRS has been started with an aim to make aware-

ness among the people to improve their lifestyle. The CRS aims to inform, educate and entertain all sections of the society
and its programming (both in Tamil and English) include programmes on women’s empowerment, communal harmony,
health and education.

Special programmes in standard format both in Tamil and English are regularly produced by the production team. Radio
tutor series and subject related documentaries made by this team are aimed at providing Adaptive Learning Methods for
the students of primary, secondary and higher education. Rural men and women, children and senior citizens are also given
enough opportunities to share their views, experiences and expectations.

Content Development

As a novel way of developing content for broadcast while engaging with the community at the same time, Puduval Vaani
gives training and conducts a variety of competitions throughout the year. Through these events the CRS has been able to
record nearly 300 hours of programme. Mass Communication students who are attending their ‘Radio Production’ practi-
cal classes have built up nearly 200 hours of content for the radio station too. Experts from the Pondicherry University
also contribute with a lot of programmes. Apart from these, engaging with the community and being involved with them
by organizing live programmes through which the CRS has been able to record nearly 500 hours of content.

Funding and Sustainability

Puduvai Vaani was launched with a capital investment of ¥ 25 lakh for procuring Equipment, Installation, Computer Sys-
tems, Software, Acoustics and Furniture. An annual recurting expenditure of ¥ 10 lakh is incurred on Production Staff
Payment, Transmission payment, Programme Production, Repairing, Servicing and Purchasing new equipments. This



Puducherry

expenditure is financed by the Pondi-
cherry University. The CRS regularly
conducts annual Science Day Competi-
tions for students of High and Higher
Secondary Schools, Colleges and lis-
teners of Puduvai Vaani, on the oc-
casion of National Science Day with
the financial support of Department
of Science Technology and Environ-
ment, Puducherry Council for Sci-
ence and Technology, Government
of Pondicherry.

The Challenges

Initially, with less man power, content
development and community approach
was a challenge for Puduvai Vaani. But

this has been solved through a very in- Puduvai Vaani: Event

novative and creative idea and with the
support of University students, NGOs, Schools, Colleges, Self Help Groups and the community the CRS now has more
than 1500 hours programmes in its archive.

Impact Assessment

Puduvai Vaani has conducted a survey on the impact of the CRS on the lives of the local community. Some of the ques-
tions that were asked as part of this survey were:

* How did the people become aware of the CRS?
* What are their favorite programmes?
* What are the changes they want to see in programme structure of the CRS?

* Their interest in participating in Puduvai Vaani Radio Programmes.

Taking cognizance of the feedback from the community some changes were made in the programme schedule of
Puduvai Vaani.

Puduvai Vaani: Studio
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Radio 7 @90.4 MHz: 6 years of Combining Education and

Entertainment in Jaipur

Ms Salila Bhansali, IIIM Campus, Jaipur-302 020, Rajasthan
Web: www.icfia.org Phone: 09783307368 E-mail: fmradio7@icfia.org

Background

Radio 7 was set up and launched on 7 March 2005. In |
the last six years, the broadcasting has gone up to 7
hours daily (06:30 am — 08:30 am and 01 pm — 06 pm)

Obijective

Radio 7, Jaipur endeavours to provide education and
information through entertainment and entertainment

through education. Radio 7 provides ‘edutainment’ to
its listenetrs.

The programmes are conceived, conceptualized and
showcased with the help of students, faculty, staff and
local people from the community.

In its purpose to disseminate information, participa- Radio 7: Studio

tion and intervention of the community is largely encouraged, through various radio formats and recorded as well as
phone-in programmes assure participation of listeners.

Broadcast Content

Education and information are the main contents of all Radio 7’s programmes. The endeavour is to equip the listeners
who are mostly students and their families with updated knowledge and information. It is also aimed to provide an edge
above the others and also hands-on experience of the radio to students.

We address diverse needs of the student community and local community at large.

Issues like, health and hygiene, women’s health, re-
productive health, awareness programmes to value
the girl child, cancer, AIDS, seasonal diseases-pre-
vention and cures, awareness of human rights, con-
sumer rights, etc. are done through a variety of radio
formats-like discussions, radio talk shows, group dis-
cussions, drama, interviews and folk songs, with the
help of local experts and specialists and students.

Capital and Sustenance

The expenditure incurred on the establishment of the
radio station was a total of ¥ 35 lakh, which included
refurbishing of the building, acoustics and setting up
of the studio by BECIL on a turn key basis.

The recurring expenditure of Radio 7is ¥ 15 lakh per
annum, which include the salaties of the staff, upkeep

and maintenance of the studio and its equipment and
electricity bills and other daily direct expenditure.

Radio 7: Interaction session



Experience of Last Six Years

Radio 7 is proud to speak of its
successful 6 years of existence
with  uninterrupted broadcast
ever since.

We have been providing a platform
to many experts who wish to share
their knowledge and reach out
larger masses.

We have been successful in mo-
tivating a listener in creating a
studio layout the size of a nail in
silver (a monitor two chairs and
all) because of the uniqueness of
the radio.

Very successfully counselled stu-
dents and parents during exam
times and also problems related
to teenagers.

Rajasthan

Radio 7: Interaction session

15 episodes related to various physiological, psychological, social and growing up problems of the adolescence.

24 episode programme, identifying students of various ages to appeal to the people to safe guard the environment,
which has motivated listeners to plant more trees and avoid pollution.

Motivating and showcasing the local talents once a week in Rajasthani and half an hour daily on demand is very well

received and appreciated.

Radio 7: Interaction session
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Alwar ki Awaz @90.8 MHz: Community Radio Edutainment for the

Alwar Community
Prof Ashok Singh Sunhal, Chief Manager-Projects, IET Group of Institutions,
North Extension, MIA Alwar-301 030, Rajasthan
Web: www.aietalwar.com Phone: 09799110006 E-mail: assunhal@gmail.com

Background

IET Group of Institutions was given the approval for the setting up of a Community Radio Station, given the frequency
90.8 MHz. Being a new station, we do not have much experience. The current status of the project is that the studios are
getting ready in Alwar Campus and we will soon be on air.

Aim

The Community Radio Station — Alwar ki Awaz aims to provide a wholesome entertainment and educational programmes
to the local community members and the institutional students in the campus. These programmes are aimed at the youth,
women, children and elders.

Programme and Management Committee

For this purpose a committee for programme management has been conceptualized. Students and local community
members will form the thrust of the community radio’s content and decision making activities.

Programming Thrust

The programmes will cover entertainment, education, health, employment, entrepreneurship, agriculture, credit and
finance, dissemination of information to the people on various State and Central Government schemes/projects along
with imparting knowledge on natural resource management and cover cultural heritage and environment and climate

m changes, etc.

Engaging the Community

The plan for the community radio station is to engage the local community. Different formats of the programmes
have been thought of. These will include: interviews, phone-in programmes, drama and plays, radio magazine and
songs, etc.

Executive Committee and Advisory Committee

The following are the Radio Station Executive Committee Members: Dr V K Agarwal, Chairman, Dr Manju Agarwal,
Executive Director, Mr S P Garg, Director Finance, Mr Ashok Singh Sunhal, Station Director

The day to day programming and transmission will be under the following Advisory Commitee Members

Manager (Programming and Operations) — under appointment, Ms Uma Khandelwal, Member Faculty, Ms Chitra Mudgal,
Member Faculty, Member Student Community (Male), Member Student Community (Female), Member Local Community
(Male), Member Local Community (Female).

We plan to have volunteers from the Institutional Staff, Student Community and members of the public.
Establishment and Sustenance

As the Radio station is being set up the capital expenditure would constitute is the cost of equipment, accoustics of
studio, etc. This is being borne by the institution. Operational Cost is yet to be ascertained after the commencement
of transmission.



Apno Radio Banasthali @90.4 MHz: First in Rajasthan, Giving

Voice to the Community in Tonk

Lokesh Sharma, Station Director, Banasthali Vidyapith Tonk-304 022 Web: www.banasthali.org
Phone: 07737559530 E-mail: sharmaislokesh3@gmail.com; radiobanasthali@gmail.com

Background

Banasthali Radio, operating at a frequency of 90.4 MHz, was the first community radio station licensed in the state of
Rajasthan. Reaching out to areas within the radius of 10-15 Km, it primarily covers the north-eastern part of Tonk dis-
trict. Banasthali Radio has been operating since January 2005 as a campus radio station for students. As the signals were
received in almost 50 villages surrounding the campus, students started outdoor recordings as part of the extension activi-
ties of Vidyapeeth. Over the next twelve months, community members began to be initiated, trained and inducted into
programme production, presentation and supervision of transmission.

Research Study on Listenership, Community Participation and Impact of Programmes

The baseline study was initiated from 25 October 2010 in collaboration with CEMCA (Commonwealth Education Media
Centre for Asia). The survey was conducted primarily by community volunteers and students of Banasthali Vidyapeeth.
The survey covered 1000 homes from 50 villages around the campus.

Objectives
The baseline study aims to achieve:

® Documentation of the socio-economic and demographic profiles of the target listeners.

® An in-depth understanding of the media habits of women and youth (above 15 years of age), particularly with refer-
ence to radio.

® Identify issues of concern for the community.

® Assess the willingness/interest among women for participation in the community radio initiative

Survey Findings

Favorite Channels: Radio Banasthali appears to be the most popular channel, preferred by 94 per cent of the respon-

dents. Only a very small percentage prefers other channels such as Radio Mirchi (14.9%) and FM Tadka (12.4%).
What do you like most about Radio Banasthali?

The most popular feature of Banasthali ra-
dio is the music (mentioned by about four | ™ 1. I get to hear about new things happening in my neighborhood.
out of ten respondents (40.4%)). Ilike the | g

\ 2. 1 get to hear voices about my community
programmes’ was mentioned by 11.2% of ’ ’ ‘
the respondents. Other responses were ‘I | © 3. Ilike the programmes
can participate in the programmes’ (7.5%) | = i 1lkethenmsic
and ‘I get to hear voices about my com-
munity’ (4.9%). One in ten respondents | = 5. Ican participate in the programmes
(10.6%) also mentioned that they liked the 7%

22%

presentation.
40%
Participation in Radio BanasthaliMore 35%
than four out of ten respondents (42.6%)
have participated in one way or the other in il 1% 3%

11% 5% 1%

the programmes of Radio Banasthali.

Rajasthan
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In what way have you participated? e e
o . Workshop on Radio Progrwaine Profuction
Out of those who have participated, maximum respon- Village Youth Volunteers

dents did so through phone-in programmes (25.8%),
followed by talent (5.8%) and through discussions held
by the station. Only a small percentage have participated
through events and competitons (3.1%) and programme
production (20%). Responses with regard to favourite
programme is provided below:

Which programme do you like in Radio Banasthali?

Can Radio Help in Finding Solutions? It is hearten-
ing to see that most respondents (95.7%) said that radio
had the potential to find solutions to problems.

Apno Radio Banasthali: Volunteers workshop

Focus Group Discussions During Com-
munity Survey on Radio, Niwai Block, Tonk
Village: Sonara, Time: 2.30 pm, Date: 30 January 2007

The time is 12 noon but a number of people have turned up for the meeting, People have heard about Radio Banasthali.
People do listen to radio but agree that with the entry of television they prefer

:m = watching television.
:ﬁ 125 120 129 -
i I R Main Points of the Discussion
80 75
% ® Banasthali community radio programmes should be prepared to serve the rural
2 community.
0
“SF T2 s 4 i § 3 ®  Blakti Sangeet, information regarding farming, animal healthcare and disease
H g £ & a9 E & . . . . .
;5? v g 48 DS § prevention, folk music, and employment related information, women and child
§ y § 5 F ¢ =2 ¢ & . . .
& $6 5 ; g 5 health are some of the programmes that should be aired by Banasthali Radio
° i Station, preferably from 6 pm — 8 pm.

® Radio should be a medium to solve local social problems, and advocating for Governments to resolve.

Members who Participated in Focus Group Discussion

Ram Sahai, Mohammad Sayed, Shankar Jangere, Chauthmal Meena, X
Ramkishore, Babulal Barawa, Durga Singh, Kaana Ram Meena, Phool Title Sample %
Chand Jogeed, Anwar, Ramratan Meena, Gul Mohammad, Manbhar

Devi (sarpanch), Choti Jangere, Dhapu Devi, Kamala Devi, Murshida 1. Yes 957 95.7
Baano, Narayani, Parvati Jangere, Santosh Devi, Shanti Devi, Rajendra 2. No 9 0.9
(Village Youth Volunteer of Gramsahkti) ) : :

As per the survey results held in February 2010 around 15000 people from 3. Not sure 34 3.4
46 villages in the vicinity are its regular listeners.

s vicimity are its reguia Total 1000 | 100%
Conclusion

Radio Banasthali has been the voice that knits together people into the velvet of humanity. It’s been a very unique and a
noble cord that binds varied sections of the community and produces the music of love.

There are various regular and special programmes for community development. These are inclusive of: Aao Gaon Cha-
lain, Badal Rabi Tasveer Gaon ki, Swasthaya Charcha (interactive informative programme on fluoride, respiratory diseases,
diseases due to smoking, joint pains, snake biting, and first aid for snake biting), Kaw &i Batan (Interactive programmes
on personal hygiene, cleanliness, draining system, gitl education, pollution, etc.), Aabar-1"ihar, Hamare Apaji Ki Seekh,
Algoja, Seedhi Batan (face-to-face interaction of villagers with the village officials like sarpanch, etc.), Anndata (direct
interaction of farmers with the agriculture experts), Aapna Gaon Ri Batan (a drama series on the local issues relevant
to the community members)

Radio Banasthali reaches out to the community through live phone-in/phone out programmers (daily 8 am — 9 am) such
as, Aao Siekhien, Swastha Pashu Nirogi Kaya, Parvarish, Udaan. This provides an opportunity to the listeners to interact directly
to the radio station through phones.



Radio Eminent @90.4 MHz: Realising Social Change through

Innovative Programming

Laxman Lal, Coordinator, Diggi Malpura, District - Tonk-302 022
Web: www.eminentcampus.in  Phone: 09351381347 E-mail: eminentcampus@rediffmail.com

Background

75 Km from the capital city of Jaipur
is a village named Diggi in the Tonk
district, Rajasthan. It is the place, from
where the first radio waves of Radio
Eminent went on air on 90.4 MHz. It
is located in the campus of Eminent
T T Girl’s College, Diggi. The broad-
cast are of this community radio sta-
tion is the 20 villages surrounding the
college. Launched on 6 January 2008,
this CRS broadcasts for 8 hours/day.

Programming Focus

This region of Rajasthan is yet to be as
developed as the other regions of the
state and is also fighting against many

social evils. The first challenge after

Radio Eminent: Interaction with community

starting the radio station was to get the
participation of the community and especially the women who are confined to their houses.

The students of the Eminent T T Girls College and the village volunteers are the major resource of the broadcast content.
Their active interaction and participation with the community people provides content for producing various programmes.
The villagers record various folk songs in the radio studio. On one hand, the internal and external educational experts
boost the knowledge of the community there, on the other hand, invited doctors take care of the community health. The
needs, necessities and problems of the community are been discussed with various officials and public representatives
in different programmes. Live phone-in programmes have proved to be a greater tool in ensuring direct and convenient
community participation. It has created a direct connection between the community and the radio station. The community
people who are unable to come all the way to the radio station get an opportunity to participate in the programmes. Apart
from this, a team of professionals is working as a medium between the two i.e. community and radio.

Sustainability

The Radio Eminent is operated by Eminent T'T Gitl’s College, thus the required fund is been generated by the organisation
itself. The current capital expenditure is T 2,500,000 with an annual expenditure of I 1,500,000. The station plans to get
in touch with various organisations that provide funds for community radio stations. Ultilising those funds, the CRS aims
to introduce better technology and more manpower in the station.

Social Change through Radio

Dowry, early child marriage, child labour, etc. are some of the major social issues of the society. The CRS has been attempt-
ing to sensitise its listeners about these social evils in a bid to reduce the menace they pose to the society. Education to all,
health and sanitation, safe motherhood, child care covers a part of the radio broadcast. Several programmes are made to

Rajasthan
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create an awareness of govern-
ment schemes, family planning,
agricultural advancements, etc.

Impact

The CRS has been operational for
3 years and 3 months with new
programmes being broadcast for
4 hours in the morning with a
repeat broadcast in the evening;
The CRS operated in a region
of Rajasthan that is considered
backward and has found that lay-
ing emphasis on education and
women’s empowerment, there
has been revolutionary changes
in the social fabric of the region,
especially since the CRS is being
run by a Gitls” College. It has
noted dramatic changes in the

statistics concerning the number Radio Eminent: Studio

of girls who have been educated in the broadcast area of the CRS and women who used to stay behind the purdah are now
actively involved in the programming of the radio.

Radio Eminent: Event
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Radio Madhuban @90.4 MHz: Values-based Programming

Yashwant Patil, Station In-charge, Prajapita Brahma Kumari Ishwariya Vishwa Vidyalaya,
Achalgadhm Mount Abu, Sirohi-307 001 Phone: 09414154343 E-mail: yash108@gmail.com

Background

Launched in March 2011 by the Prajapita Brahma Kumari Ishwariya
Vishwa Vidyalaya (PBKIVYV) the radio broadcasts 24 hours a day with
the programming being repeated 3 times a day and is run by volunteers.

Broadcast Content

Radio Madhuban is the first community radio station in southern Rajas-
than. We move with the goal of serving the community by knowing and
fulfilling their needs. Our programming content is based on value edu-
cation, women’s empowerment, provoking positivity in people’s mind,
organic agriculture, environment, knowledge and virtues-based songs,
etc. Health, hygiene, safety are the other areas that we focus on. The
programming content is decided equally by our internal team and from
the community that we serve.

Capital and Sustenance

The infrastructure was provided by PBKIVV at the cost of X 10 lakh.
Our day-to-day operations are supported by our team of volunteers.
We do not have any sponsorship support nor are any advertisements
run so far.

Achievements

PBKIVV is a leading value educational organisation. The team behind
the CRS believes in making lives better by educating and guiding the lis-

Radio Madhuban: Poster

teners in a right manner. The first successful project of Radio Madhuban is Shiksha. Through this project, we could collect
enough stationery for 100 children in 5 days and the same was distributed among needy children.

Experience Sharing

We create all our plans with a view to uplift people in lower sec-
tions of society. Education, Healthcare, Women Empowerment
and Agriculture are the fields we feel we need to focus on continu-
ally. Professionals in the field of radio, associated with the organi-
zation have offered their services occasionally. These have helped
us with production, RJing, sound engineering, transmission. At-
tending the 1st Community Radio Sammelan in Delhi helped us
get a first hand feel of how community radio stations function.
Brother Shakeel of Jamia University Community Radio Station in
Delhi also showed us his radio station.

Radio Madhuban: Studio
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Study/Impact Analysis

“A person on a hungry stomach is not inter-
ested in knowledge. He needs food first.”

We believe there is a great deal of physical
service that needs to be done to the poorer
sections of society in Mt Abu and Abu
Road, to help them lead a better life. This
is the purpose of Radio Madhuban. To ca-
ter to the physical and more basic needs of
people in our area. To empower them by
way information, interaction, involvement,
by organizing drives, by addressing basic
hygiene issues, healthcare initiatives, wom-
en empowerment and agriculture. Our plan
is to improve the lives of people in our dis-
trict. But we do remember that one needs
to be entertaining as well.

Creative Innovation Radio Madhuban: Shiksha project
Our thoughts create our lives. It is a phrase that typifies the Brahma Kumaris approach. No doubt, physical efforts need

to be made. But in addition, we can work on our mindset to be doubly effective.

To help farmers have a bumper crop, we have created a capsule that encourages farmers to visualize a balanced rainfall
this rainy season. This is to help them realize that when a group of people with a positive mindset command something
to happen, even nature obeys. This will help them understand that it is not only good seeds, good soil that are resources,
but our thought itself is a resource that can be used just like any other resource.

What Help do You Further Need?

We would like to visit 3-4 community radio stations, the ones that focus on agriculture especially.

Radio Madhuban: Shiksha project



Tilonia CR @90.4 MHz: An Oasis of Knowledge and

Information in the Desert

Ram Niwas, Barefoot College, Village Tilonia, District Ajmer-305 816
Web: www.barefootcollege.org Phone: 09928376558 E-mail: tilonia.radio@gmail.com

Background

Tilonia CR @90.4 MHz is a rural community radio station started at Tilonia village, based out of the famous Batefoot
College campus in Ajmer, Rajasthan. Launched on 9 November 2009 the CRS has access to a rich repository of traditional
Rajasthani folk music at their disposal which has helped them carve a niche already. The CRS broadcasts for 6 hours daily
(7am—9am, 1 pm —2 pm and 6 pm — 9 pm). The transmitting range of the CRS is within a 15 Km radius which covers 15
villages including Patan and Kishangarh with a primarily local Marwari community being the primary audience who speak in
Marwari dialect and Hindi.

Broadcast Content

With its genesis from the Barefoot College, a not-for-profit, non-government organisation that provides basic services
and solutions to the unique problems faced in rural India the broadcast content of Tilonia CRS heavily reflects the work
that the parent organisation has been doing since its genesis. The barefoot approach of providing skills training to illiterate
rural men and women to make them independent and self-reliant is the focus of the CRS too.

Tilonia CR: Poster collage
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The programming of the CRS showcases discussions and knowledge sharing on water management techniques (drinking
water, rainwater harvesting, etc.), healthcare, environment protection and sustainable living, use of renewable energy (solar
lighting, solar water heating, solar cookers), employment and self-employment opportunities, etc.

Aware of the exact information needs of the community, Tilonia CR also imparts information about the Right to Infor-
mation Act, the Mahatma Gandhi National Rural Employment Guarantee Act, rights of women and children to make the
rural community aware of the rights given to them by the Government.

Capital and Sustenance

The capital expenditure in setting up the CRS was ¥ 5 lakh and the annual cost of operations is I 240,000.

Innovations/Achievements

The Barefoot College Tilonia and SWRC have over 30 years of experience in using traditional media for creating awareness
on key developmental issues. There is an extensive archive of recorded music, puppetry and other content developed in
the course of our past work. We have an opportunity to reach this knowledge through the community radio and extend
the outreach work already embarked upon by our organization. All our activities are conducted through extensive com-
munity participation and engagement of the community including management activities. It is our innovative approach to
bottom-up development that will be furthered through the Tilonia CR.

The CRS also works on preservation of indigenous culture by recording and broadcasting folk lore and songs which is
also archived with Barefoot College.

Another notable achievement for the Tilonia CRS is that it is using Linux as the base for their entire operation as a CR
station, thus licensing costs of software, etc. is further reduced.

Challenges

Being located in a remote and rural area, the CRS faces challenge in handling and maintenance of their equipment and
software and do often require external support for training the personnel in the use of equipments and the use of reliable
open source software for recording and editing programmes.

Tilonia CR: Studio presentation
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Anna CR @90.4 MHz: India’s First Community Radio Station

Dr I Arul Aram, Director, Educational Multimedia Research Centre (EMMRC)
Anna University, Chennai-600 025
Web: www.annaunivedu Phone: 09789072466 E-mail: arulram(@yahoo.com

Background

Anna Community Radio is the first community radio in India, with an educational institution taking the lead in service
of the downtrodden in the local community (rather than the teachers and students on the campus). Broadcasting for
11 hours daily (original programmes of 5 hours, 30 minutes and repeat of the same duration), the radio station covers
Kanniga puram, Mailai Balajinagar, Venkatapuram, Nehru Nagar, Velachery Check post, Kottur puram, Chitra nagar,
Kabali thottam Canal, Vannandurai, Mylapore, and Saidapet in Chennai. The programmes start every day at 7 am and
close at 6 pm, and this rigour is
kept round the year. The timings
suit the slum clearance tenement

women who are our primary target
listeners. The Anna CR Station was
inaugurated in 2004 by the then
CM, Honorable Ms Jayalalitha and
the first founder director of the
station was Dr R Sreedher.

Broadcast Content

Anna Community Radio mainly
focuses on social issues, health and
nutrition, environment, personal
hygiene, self-motivation, personal-
ity development, science awareness
and education, career guidance, and
music. It broadcasts various pro-
grammes on these areas which have
participation of community mem-
bers, students and experts. It has
run two Department of Science and
Technology (DST) projects: one on Science for Empowerment of Women ‘Sakthi Arivayads’; and another on Science for
Health and Nutrition of Women ‘Nalam Peruvai Thozh7 . The programmes being broadcast are usually in the form of maga-
zine format, radio skits, discussions, interviews, quiz, talk show, music show, folk show, and live phone-in.

Anna CR: Studio

Capital and Sustenance

The capital expenditure of Anna Community Radio was I 800,000 in 2004. Anna University funds ¥ 500,000 every finan-
cial year for its community radio. The Department of Science and Technology, Government of India, has also given two
yeatly projects on empowerment of women of about ¥ 3,300,000. Funding also comes from other NGOs like REACH
and Nalamdana to do programmes on specific topics such as tuberculosis and AIDS. So far the radio station does not have
any advertisement support.

Tamil Nadu
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Anna CR: Event

Focus on the Community

Anna University is located at the heart of Chennai city which is media saturated. But this part of the city has several slum
clearance apartment tenements, if not slums. The radio station is on the ground floor of the EMMRC building which is
primarily meant as a higher educational media centre. The doors of Anna Community Radio are always open to the com-
munity members. The community people, particularly women, walk in to do programmes. Some of them are also trained in
audio production and broadcasting, They themselves select the topic, prepare the script, find the resource persons and take
an active part to give quality programmes. They even do the recording and editing on their own. A few media students of

m Anna University reach out to the community along with community volunteers. Community members form the backbone

of our production team.

Off-air programmes are also done in the community spaces. These include AIDS awareness campaign, swine flu aware-
ness campaign, medical camps, and pollution control campaign. Feedback is normally got by phone-in programmes and
engaging the communities in off-air programmes.

Experience Sharing

Anna Community Radio mainly focuses on social issues, health and nutrition, environment, personal hygiene, self-motiva-
tion, personality development, science awareness and education, career guidance, etc.

Anna Community Radio has been able to make a partnership with the Department of Science and Technology of the
Government of India, the Chennai Police, the Tamil Nadu Adi Dravida Housing and Development Corporation, the
Sankara Nethralaya Eye Hospital, Cancer Institute, Kalakshetra, Banyan, Alcoholic Anonymous, Spastic Society, Abil-
ity Foundation, the National Institute for Visually Handicapped, CRY, the Tamil Nadu Pollution Control Board, and
Apollo Hospitals.

The weekly live show with the community called Samuthaya Nerkanal (face-to-face with the community) is a hit. This
has completed seven years of continuous broadcasts, and succeeded in forming three women’s self-help groups. It is
a phone-in programme with the community in which several social problems were taken up by bringing in experts in
different walks of life such as police officers, environmental experts, safety experts, and making them interact with the
community members.



Another programme Saidayin Ethiroli (echo of Saidapet) was to identify problems in one specific community and to find
solutions and air it. For example, cleaning of the Adayar river, for which the officials were contacted and the river was
cleaned. Many other civil problems in Saidapet were also solved through this programme.

Interviews with ordinary people like gypsies, snake charmers, and housemaids were done. The gypsies were brought to the
studios of Anna Community Radio and were interviewed about their lifestyle, food habits, culture and day-to-day prob-
lems. Followed by the gypsies, many other communities were interviewed about their lifestyles.

Sakthi Arivayadi (women, know your power) and Nalam Peruvai Thozhi (get well, fellow women) were main science projects
for the women funded by the Department of Science and Technology, Government of India, and broadcast by Anna
Community Radio which involved the communities for programming, study and impact analysis. These projects helped
Anna community radio to learn well about its listeners and to boost up programming to satisfy the need of the communi-
ties through its programmes.

The reach of our 50 Watts transmitter is said to be 15 Km radius. But because of the dense concrete build-up in Chen-
nai city, the reach of the radio is at places as low as 5 Km radius. The station is getting elaborate acoustics now.

Since the radio station functions as part of a UGC television production centre (EMMRC), production people with train-
ing in audio-visual production are readily available to train the radio staff and also to pitch in whenever there is a need.

The radio station was set up under the guidance of Dr R Sreedher, then Director of EMMRC, who himself is an eminent
radio professional, and hence there was no need for a radio consultant from outside.

Sharing Ccontent

The station also gets content from the National Institute for Visually Handicapped, REACH, the Tamil Nadu Pollution
Control Board, etc. The station also gives its programmes free for upcoming community radio stations in Tamil Nadu and
Puducherry where the language is predominantly Tamil.

Study/Impact Analysis

Anna Community Radio has conducted several formative and summative studies. It had run two Department of Science
and Technology (DST) projects: one on Science for Empowerment of Women, and another on Science for Health and
Nutrition of Women. Baseline surveys had been undertaken for these projects. When each new project is undertaken,
new communities were surveyed and they have been brought into the fold of Anna Community Radio. After every pro-
gramme was over, feedback is taken to access the success of the messages disseminated. While baseline surveys helped
assess the listeners’ needs and change the strategies to the changing needs, feedback helped assess the effective reach of
the programming,

Baseline survey and capacity building have also been undertaken for new upcoming Planet Earth environment awareness
one year DST programme.

Anna CR: Action
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Dinamalar CR @90.4 MHz: Preparing to Reach the Community

Dr R Lakshmipathy, President, Subbalakshmi Lakshmipathy College of Science,
and Publisher of Dinamalar Daily, TVR Nagar, Madurai-625 022, Tamil Nadu
Phone: 09894727999 E-mail: tlp@dinamalar.in

Background of Dinamalar Group

The newspaper ‘Dinamalar’ was established in the year 1951 by the Patriotic
Freedom fighter Mr T V Ramasubbaiyer. He is the most beloved father of Dr

R Lakshmipathy. Now the newspaper has ten editions published from different ’x‘
places in Tamilnadu and Puducherry. It has also launched an e-newspaper which has
highest hits in the world as per ALEXA statistical web site sponsored by Google el \
. ! i
and also manages a website updated then and there concurrently. j - %, {
Dr R Lakshmipathy is associated with the newspaper for more than 53 years and has T ' .

been the Chairman of Press Trust of India for two terms. With his rich experience
he promoted the Subbalakshmi Lakshmipathy College of Science with the motto

‘Learning for better living’. Since inception of the college it has been conducting

job oriented courses and the students are employed successfully.

The college is situated in the rural area, 16 Km away from the temple city, Madurai
South Taluk, Madurai, Tamil Nadu. The place is called Eliarpathy which is a village
panchayat and the campus within the village is named as TVR Nagar, in memory of

il S A
Dr R Lakshmipathy

the great father. The campus is located in the national highway from Madurai—Aruppukottai—Tuticorin.

The radio station will be managed by the college to cover a radius of 15-20 Km. The frequency allotted is 90.4 MHz with
a power output of 50 Watts.

The equipments are from Bharat Electronics Limited, Bangalore and we have scheduled to go on air latest by 1 July 2011.

Study/Impact Analysis

We have done initial study and found that there exist large scope for creating awareness amongst the local community and
we will be conducting another survey after we go on ai.

Innovation and Creative Approaches

We observe that there is an absolute need to create awareness on the evils of drug abuse, drinking, smoking, corruption,
female abuse, child labour, self-employment, voting rights, benefits of education, hygiene, clean environment, mechanisation
of agriculture, rain water harvesting, etc. Using the youth force studying in the college we plan to educate the local
community and at the same time groom the students as best citizens.
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HCCR
Holy Cross CR @90.4 MHz: Engaging the Community for

Sustainable Development

Shitley Deepak, Coordinator, Holy Cross CR, Madurai Road, Trichy-620 008
Phone: 09894647909 E-mail: winreach@yahoo.co.in

Background

Holy Cross Campus Community Radio
was launched on 19 December 2006 with
one hour of transmission each in the
morning and evening from the College
premises. Transmission time: 6.30 am —
7.30 am and 5 pm — 6 pm. Within one
year, the station now beams programmes
for five hours in the morning and repeats
in the evening from 5.30 am — 10.30 am,
and 3.30 pm — 8.30 pm reaching area of
16 Km. Holy Cross Campus Community
Radio has designed an innovative, valu-
able and simple to follow programme
format. The studio has technically sound
transmission station with all equipments
and production facilities including the re-
cording studio.

HCCR wants to have the concerns and
voices of the less privileged in society ] 'I Holy Cross CR: Campaign event
take centre stage for a fair and just world.

The overall objectives are to empower the women, people with disabilities and children on various development issues and
focusing on finding solutions to problems that are relevant to the community it serves.

Ensuring Community Participation

Holy Cross Community Radio plays an important role by actively engaging with the community members from Jeeva Na-
gar, Kalnayakkan Street, Kolathamedu and Dharmanathapuram areas. The interactive nature of our programme makes it
a powerful medium for education and development in the region.

Besides, it works with local community groups including NGOs and schools within the radius of 5 kilometres whose
voices and concerns are sought and broadcast. Besides phone-ins, community participation is also encouraged through
community involvement in programming and production.

SWEL Water Conservation Campaign: Adopts Four Pronged Approach to Spread Awareness

Impactful campaigns like ‘Leaving your tap running for two minutes while you brush your teeth could lead to wastage of
up to 10 litres of water a day’ formed part of the ad campaign SWEL- Save Water, Earth, Life launched by the Radio on
15 February 2011. The awareness campaign adopted a four pronged approach including a photo exhibition, release of a
magazine, a compact disc and taking out a rally and street play to sensitize citizens on saving water. With over 400 students
participating besides community members from Kalnayakkan Street and Kolathamedu Street, the campaign advocated
simple measures such as using bricks in the flush tank, using a full load while washing machines, fixing leaks and practicing
rain water harvesting,
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Linking Campus with Community

It enables community members to learn from students and vice-versa, besides giving voice to local talent. It also enhances
their communication skills, and as an interaction forum for subject matter experts to share their views.

Training and Capacity Building

We provide training and opportunity to groups traditionally marginalized by mainstream media, establishing community
radio as an important part of community development. We enhance the capacities of local people and students to work
together to tackle a range of social problems, including poverty and exclusion through radio by nurturing the creative

talents of the community and to provide a forum for a diversity of opinions and information, besides entertainment,
expression, and participation and rights of the people.

The capacity building programmes for the students and community members are organised every month at HCCR. Experts
are invited to build the capacity of students and community members. Different formats in programme production,
technical inputs like, editing, recording, transferring wave files from the flash recorders are taught to the participants.

Students participated in essay writing competition, cartooning competition, rangoli competition, collage and slogan
writing, wealth out of waste are organized every week for the students. We provide a platform for students to exhibit
their creative talents.

Ms Geetha Lakshmi, a woman from Jeeva Nagar, and only class 12 pass, who was struggling as a marginalized individual
in the society was made aware of her potential and given so much motivation that she is now the station manager of Holy
Cross Community Radio. Understanding the needs of her community, her lively shows ate very popular, ensuring high
level of community participation. She is able to help people overcome their shyness and interact freely during live shows.

Holy Cross CR: Studio



Focus on Sustenance

We are responsible in financing the daily expenses, salaries, light, telephone, stationary, as well as others necessary services.
This effort is very significant if we take into a count that the cost of operating a radio station is very high. Local donations
and sponsor provide some income to operate. We also organize special activities on festivals, local festivities and other
activities to obtain resources for the functioning of the station. Most of the Funding is by the Management of Holy Cross
College, NGOs, Department of Science and Technology, and also by IGNOU.

Evaluation

Evaluation carried out by CEMCA explores the strategy of using radio to impact audience knowledge and attitudes. The
report shows notable success in changing and enhancing knowledge and attitudes on topics including HIV/AIDS, family
planning, mother and child health, environmental issues, social and administrative issues, and gender inequality.

Other independent research studies also validate the value of the radio programmes, and announcements for action.

So far we have produced over 400 radio programmes specifically on Women’s Health. The research found that women
were particularly influenced by radio, whereas men had access to other information sources, such as word of mouth,
because of their greater mobility. Eighty members - both men and women - of 8 listening groups who had been regular
listeners of HCCR for at least 2 years were asked whether they had been able to implement actions that the radio
programming advised.

Between January and February 2011, HCCR and local non-governmental organisation (NGO) partners produced a
series of radio programmes encouraging people to prepare clean water at home and hand washing, A random survey
of 173 women demonstrated that the majority (59%) cited HCCR as the main reason for their adoption of healthy and
clean practices.

The team’s survey on health and hygiene coverage and impact among 100 listening groups found that health ideas from
radio programmes were reportedly being put into practice by almost all of them, such as the use of mosquito nets (46 out
of 173 practices mentioned), use of condoms (32 mentions), take-up of family planning measures such as injections and
pills (31 mentions), and prenatal and neonatal care (25 mentions).

Women were asked about their knowledge of ways to avoid pregnancy. The research found that women with good radio
reception were more knowledgeable about all types of family planning methods, for example, 46% of the former knew about
contraceptive pills.

Through mass contact activities like weekly appraisals, feedback each week from students and community, developing
participatory local content, and engaging community members as coordinators, especially to discuss issues and raise
questions, the HCCR engages with the community.

Community Based Outreach Activities

HCCR addresses a wide range of issues of critical concern to women and other marginalised groups in the fields of health,
legal, economic empowerment, education, human rights, good governance, leadership, agriculture, peace building, and
environment. These activities help build the confidence of the local community and students.

Cookery Competition - Annapoorani focusing the importance of using earthen pots and local vegetables in everyday
cooking was in both the communities — Kalnayakkan Street and Kolathamedu. Around 50 women participated on both the
days. The results were announced in the morning transmissions on 4 August 2010 and 14 August 2010. The participants
were given a platform to read out their recipes in the radio.

Rangoli Competition - To populatize our Radio programme, rangoli competitions are organized at regular intervals

Green community - To promote a greener community, 1000 were distributed on 14 August 2010.The community mem-
bers planted these saplings in the community.

The station has signed an MOU with REACH, an NGO from Chennai to broadcast Programmes to create awareness on
Tuberculosis through the radio. The station has also signed an MOU with LEAD, an NGO to broadcast programmes to
create awareness on SODIS and hand washing;

Film Festival: Down to Earth

High drama, edge of the seat, action and spectacular visual appeal: the Down to Earth Film Festival organised by Holy
Cross Community Radio had them all. Through the screening of nine films, the festival helped augment awareness among
youth on environmental issues. The event attempted to augment awareness among youth by highlighting significant envi-
ronment issues. Around 300 students across disciplines from ten colleges participated.

Tamil Nadu




Compendium 2011: Community Radio Stations in India

J

Kalanjiam Samuga Vanoli @90.8 MHz: Empowering the Fragile

Coastal Community

Naguveer Prakash, Dhan Foundation, Vilunthamavadi, Nagapattinam, Madurai-625 016
Tamil Nadu Web: www.dhan.otg Phone: 09042271293 E-mail: kalanjiamvanoli@gmail.com

Background

Kalanjiam Samuga Vanoli @ 90.8 MHz
was launched on 12 July 2009 and was
set up by Dhan Foundation in the Vi-
lunthamavadi Village of Nagapattinam
in Tamil Nadu. The CRS broadcasts for
3 hours every day. Kalanjiam Commu-
nity Radio has been established to use
information and communication as a

tool for change and through it, prepare
the coastal community to manage disas-
ters and strengthen their livelihoods to
cope with such disasters. The CRS also
intends to build skills of the commu-
nity to prepate and disseminate audio
programmes about the area concerning
their socio-economic and cultural de-
velopment and aid in the preservation
of local wisdom and traditional knowl-

edge systems. : I
m Broadcast Content Kalanjiam Samuga Vanoli: Studio

The broadcast content is designed through several programmes focused on a number of locally relevant topics. This
information and learning focus is combined with valuable information to the community, and giving a voice to the
community’s talent. These include agriculture, fishermen, women, children, health, leaders, education, culture and practices,
DRR (Disaster Risk Reduction), employment opportunities, herbal/home remedies, HIV awareness, SMS/postcard jokes,
cooking tips, information bits, and live interaction with experts, etc.

Capital and Sustenance

Kalanjiam Samuga Vanoli is a UNDP-funded communication project. The initial investment capital was almost completely
funded as part of their project. Community video a component of Kalanjiam Community Media currently meets neatly
10% of the cost for the station. The community radio volunteers are also trained as video documenters; act as source to
generate the income through video products. Local vendors, shops initially come forward to use this media as one way of
advertising for their products and services. The interest diminished in the absence of popular music which is not usually
played on the Kalanjiam. Tapping the local resources is yet to happen.

With DAVP empanelment on the cards we are looking at earning part of the funds from Government advertisements and
another part through local resources. Currently, the station is being partly supported by Dhan Foundation.
Achievements

At a time when stress-related suicides are increasing among the student community, a testimony from a community mem-
ber of Kalanjiam presented here comes as a breath of fresh air:



“I am Duraikannan, teaching in
the Government School in Vettai
karaniruppu village. I first participated
in the Kalanjiam CR on Republic
Day and shared my thoughts on
the India of today and the role of
the student community within it
Afterwards, I motivated my students
to prepare and enact a play on the
coastal environment, which was
broadcast in the Karaikal CR’s
Kalanjiam Vanoli slot. The efforts
and approach of the volunteers
induced my interest to do more.

Once the Kalanjiam Samuga Vanoli
90.8 MHz went on air, I started
giving five minutes of daily capsule
on thirukural and its relevance in our
everyday life. During exams myself,
as well as my fellow teachers present
a programme about how to study and

Kalanjiam Samuga Vanoli: Action

face the examinations. Community Radio Kalanjiam interviewed the students who secured good marks, sharing their

secrets in preparing for the exams and their future plans. The students found these programmes very much useful. In fact,

our school achieved 100 percent Pass in the public exams and it is a landmark event for a rural Government School like

ours. I would definitely say that the Kalanjiam CR has its share of contribution in this success.”

Kalanjiam Samuga Vanoli: Event
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Kalpakkam CR @90.8 MHz: Enabling Neighbourhood

Development

Dr P Sasidhar, Station Director, ESL. Campus, AECS-2, Kalpakkam-603 102, Tamil Nadu
Phone: 09442523825 E-mail: sasidhar.palagummi(@gmail.com

Background

The Kalpakkam CR Station (KCRS),
first-of-its-kind in any of the Department
of Atomic Energy (DAE) installations
was launched on 26 January 2011 at DAE
Township, Kalpakkam. The Wireless
Operating License (WOL) and frequency
90.8 MHz is in the name of _Afomic
Energy Central School-2 (AECS-2) on 20
December 2010. The KCRS was formally
inaugurated by Dr Baldev Raj, Director,
IGCAR on 26 January 2011.

The KCRS is broadcasting programmes
in the areas of Agriculture, Culture,
Fishing, Education, Health, Environment,
Women Empowerment, Music, History/ ) -
Archacology, Literary Segment, for the Kalpakkam CR: After Inauguration there is knowledge sharing

neighbouring villages within 12-15 Km of
m Kalpakkam Township. The KCRS has 4 hour daily transmission (including repeat transmission) during 6 am — 8 am and

6 pm — 8 pm. The KCRS activities are coordinated by Dr P Sasidhar, Station Director, KCRS (Scientist, Safety Research
Institute, AERB, Kalpakkam) and Shri B Venkanna, Station Manager, KCRS (Principal, AECS-2, Kalpakkam). The
KCRS is functioning with four technical staff and one non-technical staff employed for the operation and maintenance
of KCRS.

The pre commissioning survey has revealed that about 40 % of the population belongs to Agriculture sector comprising
of farmers and labourers. KCRS has drawn an expert panel from Agriculture Department and Krishi Vigyan Kendra to
provide useful information to the farmers daily.

Similarly, Education is another area where the community (17%) was interested. Our teaching staff of AECS-2 has produced
special programmes (e.g. Hundred out of Hundred- smmmis@ snmi ) to help the +2 students of our community to perform
better in the board examination in addition to other educational content. Health, Carnatic Music and Women related topics
also find sufficient representation in our programme content.

Conscious efforts are made to highlight the woman achievers in our community. Details of two such programmes are
highlighted below:

e An interview was broadcasted with a Lady Farmer: Smt Sabitha Balaji, on the topic of Organic Farming. She has given
an excellent insight into the benefits of organic farming,

e Another interesting interview was held with Smt M Kalaimathi, a lady Auto Driver, in Pudupattinam village, who gave
a good account of herself and carved out a special place for herself in the community.



Occupational Status of the community = Farmer CO"‘"‘"““Y Participation Interests
m Wage labourer W Music
30, 5% = Skilled worker W Theatre
25% Petty trade/Shopkeeper _
12% Education
m Self-employed
iculture/ Rural
Service - Government A gg'\::ol:mnlura

W Service - Private W Health

14% Home maker V
16% Student B Environment
4% Retired B Radio Jockey (RJ)
nf Unemployed S

5% 6% °F Others

These two women serve as role models for many women in our society and strength the emerging trend of empowering
of women.

We conduct interviews with special guests and transmit the content in both English and its Tamil translation. Recently, Dr
Anil Kakodkar, Former Chairman, Atomic Energy Commission visited our studios and recorded an interview.

Interview with Dr Anil Kaodkar, Chairman, AEC

A special weather bulletin for the fishermen for first time in the country has been introduced in a community radio by
KCRS highlighting the ‘Potential Fishing Zones’ and Wave Height particulars up to 100 km from the coast daily. This
was possible because of daily inputs obtained from Indian National Centre for Ocean Information Services INCOIS),
Hyderabad.

Schools in the neighbourhood visit our studio and record their variety programmes regularly. KCRS lay emphasis on
production of an exclusive 2-hour programme on special occasions like International Women’s Day, Children’s Day,
Independence Day, and Teacher’s Day, etc.

Towards capacity building in the areas of Agriculture, Fishing and Education, we are entering into collaborative and
cooperative ventures with M S Swaminathan Research Foundation, Chennai; National Institute of Visually Handicapped
(NIVH), Regional Centre, Chennai.

Survey and Analysis

As only few months that have gone by since launching of our CR on 26 January 2011, we are in the process of implementing
the findings of our survey conducted prior to our launch. The farmers and wage labourers constitute major work force
(~50%) in our community. Also, over 50 % the sample belongs to the age group between 21-40 years.

The choice of programmes and participation preferred by the community are broadly guided by the major occupation;
Agriculture and the dominant age group (21-40 years) towards education and music.

The preferred listening time for a majority of the sample appeared to be 6 am — 8 am (23%), 1 pm — 3 pm (23%) and
5 pm — 8 pm (13%). Accordingly, we have chosen 6 am — 8 am for morning transmission and 6 pm — 8 pm for evening
transmission.

Innovation and Creative Approaches Listening Time B
We have realised that the following three requirements
are vital for the success of a community radio station: ® 8-10AM
a. Effective Community Participation 23% WM
0 1-3PM
b. Harmonising Listener-Transmission Timings
m 3-5PM
c. Listen Through a TV )
"8 8% m 5-8PM
These are demonstrated by the following experiences: 5% = 8-10 PM
a.  We have evolved content development strategy by way 13% 8% 4% 11 After 10 PM
of visiting at least two villages per week to interact 9
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with community, to highlight the major
professions in that village, to ascertain
the availability of basic amenities, visit
the schools in that village and record
their programme. During one such
visit, we have brought out an interesting
feature on Trular Tribal Community’ by
highlighting their lifestyle, their traditions
and their aspirations. We have brought a
good feature on Sculptor Community
in the village: Poonjeri, close to historic
Mahabalipuram town.

The transmission timings and com-
munity’s preferred listening times must
converge for any CR to be successful
and purposeful. We are making careful
assessment of listenet’s choice and elec-
tric power availability before increasing
transmission hours.

‘Listen Through a TV is an innovative
approach we have implemented at our
Kalpakkam Township. Realising that
majority of prime time is guzzled by
TV viewing, a dedicated channel has
been allotted for KCRS in our Cable
Network and output from one FM
Radio could reach every home. Thus,
listeners need not have to buy a FM
radio and a TV remote can also tune
KCRS Programmes!!

Kalpakkam CR: Smt Lalitha Srinivasan rendering Carnatic music

We propose to explore this approach through other Cable Networks in our community to reach every home through a TV
and inculcate radio listening habit.

KCRS — Way Forward

KCRS has arrived on the CR landscape. We are the youngest on the block. My national ID no. is 102. In Tamil Nadu, our
roll number is 12 and among schools having a CR license, we are number 5. Our learning curve has just begun.

We will pursue our plans for another month or two and review our Fixed Point Chart in consultation with CCPMC and
community inputs. The possible directions that we may take up in our road map are:

Increase the number of transmission hours after careful assessment

Recording vs Transmission issues
Capacity building of:

® Music — Royalty and Copyright Issues
m Education and Environment Content

Training of teaching staff from AECS-2, other Schools and the members of the Community

Extending KCRS reception through Village Cable Networks

Initiating Collaborative Endeavours
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Kongu CR @90.4 MHz: Serving the Rural Community in Erode

Dr K Thangaraj, Kongu Engineering College, Perundurai, Erode-638 052
Web: www.kongu.ac.in Phone: 09843121359 E-mail: kongucrs@kongu.ac.in

Background

Kongu Community Radio is managed by Kongu En-
gineering College in Perundurai, Erode District, Tamil
Nadu. Operating at a frequency of 90.4 MHz it caters to
the needs of villagers in about 10 Km around Perundu-
rai. Kongu CR broadcasts for 10 hours (7.30 am — 10.00
am and 12 Noon — 7.30 pm) everyday.

Finances and Funding Support

The Community Radio Station has completed 3 funded
projects and apart from the funds generated through
these activities, the operation and management of the
CRS are taken care of by the management of Kongu
Engineering College. A few advertisements have also
been broadcast in the past as a way of revenue genera-

Kongu CR: Studio

tion. The capital expenditure for Kongu CR was < 2,500,000 with a recurting expense of ¥ 1,000,000 per annum. The 3
sponsored projects brought in additional revenue of 2,412,000 during the past 3 years.

Programming Focus

The Programme Management Committee consisting of community members, station staff, and management of the col-
lege meets once in 6 months. They decide on the nature, type of programmes, contents and feedback. Surveys have been
conducted among thousands of listeners and 3 listeners’ meets have been conducted to get feedback. Workshops and
awareness programmes have been conducted in villages, schools, teacher institutes and colleges.

Experience Sharing

The initial challenge for the CRS was competition from various commercial FM broadcasts. A survey conducted among
their listeners showed that Kongu CR enjoys popularity among radio listeners second only to Kodaikkanal AIR FM Rain-
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Kongu CR: Action
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bow which is the most popular FM Channel not only
in Tamil Nadu but also among all FM stations in India.
As one listener pointed out in a listeners’ meeting, many
people, tired of listening to continuous music and watch-
ing mega serials on TV have slowly turned their attention
to Kongu CR.

The studio set-up by Techno Media and transmitters
have been functioning very well and they have recently
acquired another transmitter from BEL as a stand-by.
Their technicians manage minor problems as a result of
which they have not engaged any consultants.

Most of the programmes and contents are developed
both internally and from the community. Apart from
members of the community, some of whom regularly
visit the studios and produce programmes, most of the
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students contribute to the content and delivery. Apart from sponsored programmes for which experts are roped in from
the outside, Kongu CRS is able to generate content with their own staff, making use of CR library and general library. The
students are very active in the production of skits and drama, apart from singing;

Study/Impact Analysis

Specific survey has been conducted among over 1500 women eliciting their listening habits, needs and capabilities. This has
helped the CRS to plan its programmes. The awareness programmes conducted has popularised Kongu CR among School
Children, Self Help Groups, teacher trainees etc. Kongu CR received Radio Duniya Award for ‘Best Campus/Community
Radio 2008’ and was a finalist in ‘Manthan Award South Asia 2010,

Innovation and Creative Approaches

‘Mann Vaasana?’ (Local Fragrance) a series focusing on the rich heritage and culture of the region conceived, scripted and
broadcast for neatly 12 years entirely by the local community has been well received. Awareness programmes and health
camps conducted by CR crew at different villages and schools on health needs, pollution, nutrition and climate change
have evoked attraction towards CR. Live phone-in programmes with elected representatives; popular science programmes
on important scientific discoveries have evoked listeners’ interests. Among the most popular live programmes, the inau-
gural address of Mr Mayilsamy Annadurai, Project Director, Chandrayaan Mission and the valedictory address by Dr AP]
Abdul Kalam, our former President on the occasion of Erode Book Fair created waves among listeners.

Using the scripts of programmes broadcast two booklets (i) Chandrayaan (i) Save the Earth have been brought out. Two
more popular science broadcasts also will be brought out in print.

Kongu CR has organised several health camps and awareness programmes for Women and Children with the help of ex-
perts from Erode Branch of IMA and IRT Perundurai Medical College. More than 1000 women and children participated
and benefitted.

With the help of community volunteers, Kongu CR organised several awareness programmes on Global Warming and
Climate Change in schools, colleges, teacher training institutes and among women SHGs. More than 3000 students, teach-
ers and community members attended these programmes.

Challenges

Out of more than 20 CR stations in Tamil Nadu more than 10 stations have been allotted the same frequency 90.4 MHz
which unknowingly causes overlap and disturbance. The concerned Ministry is requested to look into the complaints and
take suitable remedial measures.

Kongu CR: Event
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KSR CR @90.4 MHz: Talking its Way to Betterment

Dhivya Ramalingam, KSR CR, KSR College, Kalvi Nagar, Tiruchengode-637 215
Phone: 09894951515 E-mail: contact@kstcas.edu

Background

It was the initiative of KSR Educational and Charitable Trust to start up a community radio station to disseminate the
knowledge about education, health, environment, developmental issues, issues related to women, women development and
also the social issues where the community and the community people get benefited through the radio programmes.

KSR Community Radio — 90.4 MHz with its seven months of transmission had its programmes on various themes
giving varieties. The programme content had equal contribution activities, events from campus and from the community
folks. KSR Community Radio started its first broadcast on 15 July 2010. The transmission takes place from the 50 Watt
transmitting system with the coverage area of about 15 Km in and around KSR campus with clear reception. 252 days
of transmission with 504 hours of programme content on air making about eight hours of transmission with two hours
of fresh broadcast every day where the repeat transmission is from morning 9 am — 11 am, afternoon 1 pm — 3 pm and
evening 4 pm — 6 pm respectively.

KSR Community Radio has equivalent programme content from the community that reflects the pulse of the community
capturing their life style, their needs, ideas, views, achievements, their problems and also the solution. The programmes in
KSR CR involves all section and sectors of it listeners group from the community where the total population of the 12
target villages is approximately 258,473. The formats of the programme include interview, feature, discussion programme,
drama, speech and interaction with the student and the community people.

Whereas the programmes on education from the campus (14 KSR institutions under one roof) has the information on
career guidance, character building and personality development, college event, special lectures, talks, seminars, conferences,
workshops, association meets and faculty knowledge sharing, speeches of field experts, guest lectures and discussion
programmes. Programmes that exhibit the student’s talents on writing poems, singing, storytelling, drams, mimicking had
a good involvement from the student community and also

increased the listenership among students from schools and
colleges. The most liked radio formats among the listening
group is the music, live programmes (we are yet to start with
the live broadcast), useful information and folk songs.

KSR Community Radio has broadcasted many programmes
on HIV/AIDS on what is HIV/AIDS, about the importance
of HIV testing, misperceptions about HIV, why women need
to know about HIV/AIDS and where to get tested and many
more. Interaction with the field workers from the community
level helped the listeners to get information on the testing
centres for HIV, the process, cost, place and significance
of HIV testing before marriage. The regular PSAs that are
broadcasted on KSR CR provide information on education,
health care, rights issues, toll free helpline numbers for HIV,
about HIV, TB and many more.

Experience Sharing: Feedback from Listeners

1) Thangamani, age 38: “Women in the community were

very much happy to know about the existence of such
a radio station — that would be useful to their community

KSR CR: Street play in a village about HIV/AIDS

studying children especially the women who would have a
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resource and also a platform
to share their views ideas and
others too”.

She also adds that, it must have
started before itself so that
she and her community people
might have had this service to
solve many problems and shared
many things to our community.
Mrs Thangamani is from Mand-
gapalyam, a small village near

Tiruchengode.

i) Mrs Malarkodi: India’s
First Women Lorry driver from
Tiruchengode, District Namak-

kal, Tamil Nadu she who re- KSR CR: Interview with yoga master on awareness about yoga for good health
sides now in an interior small

village near Sankari “she was happy that her interview was on Air on World Women’s Day — and also being a part in creat-
ing awareness among women on that day”. She also told us that she was excited and happy to see the team there in that
interior village for that interview recognizing her talent.

iii) Arumuguam, Manager, Erode Poomphuhar: “Community Radio station will surely help the community in
spreading awareness among the community about trade, entrepreneurship and give information to the local entrepreneurs
in the community about trading, skill for trading. Also these CRs will play greater role in encouraging education to children
below 14 years, informing about health care and also to motivate and encourage artisans from indigenous people

Challenges - Reachability and Coverage

i. The reception in the mobile phone and also in receivers is found to be unclear in most of the areas in Tiruchengode
municipality town.

ii. Disturbance and crossing of frequency was observed with the nearby Community Radio stations (Kongu CR — 90.4
MHz and PGP CR — 90.8 MHz) at few locations.

Study/Impact Analysis

m Socio-Economic and Demographic Profile of the Listeners

The KSR Community Radio encompasses 12 villages and they were enlisted as survey respondents. From each village 25
respondents were categorically selected such as men on daily wages, owning business, below 40 years of age and women
such as home makers, Self Help Group (SHG) women, women on daily wages, students studying in Government schools
and school drop outs. Many have school education up to 5th standard. Recently, lots of educational institutions have
emerged to provide education to the upper middle class only. There is a large bulk of lower class people who have stopped
their education at school level. The rate of drop outs is more due to the economic conditions of the family.

The educational qualification among the listeners is about 20% of the total population in our target group. The main
occupation of the people who reside in the coverage of KSR CR includes dyeing units, power looms, oil refineries, sugar
factory, cotton mills, and both large and small scale textile units. More than 60% of the total population are labourers and
less than 30% fall under the category of self employed who involve in occupation such as poultry farming, agriculture,
and cargo transportation, rig units and truck and lorry body building. About 15% of the population under the coverage
area are unemployed.

The greater part of the region comes under the rural community consisting of traditional farmers and weavers with
a majority of the population earning below ¥ 3000 per month. Only less than 10% of the population has a mote than
% 8000 as their monthly wages. When it comes to media ownership, about 73% of the entire population in our reachable
area posses their own radio sets which makes it easy to reach our community people through our radio programmes. Radio
is the preferred medium to be used even while they are at work place or at home doing their cottage business or house
based works.
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MOP CR @107.8 MHz: CR Station at the Heart of Chennai

Dr Usha Ravi, Dean (Academics), MOP Vaishnav College for Women, Chennai-600 034
Web: mopvaishnav.ac.in Phone: 09444012043 E-mail: usharavi62@gmail.com

Background

MOP Vaishnav CR Station 107.8
MHz is located at the college
campus situated in the heart of
Chennai was started in March, 2005.
The reach of the community area
despite being in the commercial
hub of the city spans a radius of 5
Km The MOP CRS broadcasts for
twelve hours.

The CRS has a state of art facility
in terms of an acoustically perfect
studio and control room with ex-
cellent recording, editing and du-
plicating facility. The studio has In-
ternet connection with broadband
facility. A dedicated landline phone
is available for interactive use be-
tween participants and listeners. : R :

All the recordings are preserved on MOP CR: Jute bag sale

DVD including the mandatory 90 days’ programmes. There are as many as 10 digital recorders for use by the community
volunteers for field recording. Live broadcasts from field are put out using the telephone. The team comprises Media Con-
sultant, Mr Vijaya Thiruvengadam (Retd Station Director, AIR Chennai), Sound Recordist and Editor Mr Chandramohan,
Production Assistant Ms Aruna and technical staff appointed for running and maintenance of the studio.
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Sustainability through Grants

The activities of MOP CRS are financially supported by the management of the college. MOP CRS has also been
sanctioned two projects with a funding of ¥ 12 lakh each by the Department of Science and Technology, Government of
India for conducting the following projects.

e Planet Earth for Women and Children through Community Radio — Vaarungal bhoomiya khakha
e Science for women’s health through community radio — Penne Nee Arivai

The primary motive of the projects is to educate under privileged women and children on different aspects of environmental
science, health and nutrition.

Engaging with the Community

MOP CRS believes in community participation and goes an extra mile by bringing in people from the community
and training them in radio station management and production techniques. Women empowerment is initiated through
programmes on entreprencurship, her role in the community, the family and as an individual. The station is manned
by the students and community members in the processes of scripting, producing, directing, recording and editing;
Colloquial tones and local flavour in different genres with star characters from amongst the community makes this very
close to the community.

Tamil Nadu
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MOP CR: Discussion forum

Experience Sharing

Enlisting and maintaining listenership amongst the community was a challenge faced by MOP CRS. This was overcome by
persistent efforts through field activities such as health and medical camps and entrepreneurship development programmes.
Yet another challenge faced by the CRS was popularization of the concept of community radio stations in the midst of
popular commercial FMs. This was made possible by airing multifaceted programmes that translated itself into a way of
life, making it a people’s movement - to opine, to hear and to cater to the fellow man’s need.

Study/Impact Analysis

Results of the study, ‘Community radio: An effective tool for nutrition education” An MOP CRS model has provided

m insightful information on the impact of MOP CRS on its community.

Nutrition and Health Status of the Focus Community

Numerous examples exist of how community radio stations have made a significant contribution to the health and social
development of their communities. The emerging role of community radio has not simply been to promote health, but
rather to shift power back to the community by developing skills that enhance and boost the community’s voice. As a
tool for social change and participatory communication, community radio has several advantages over other media. First,
because it is oral communication, it is ideal for populations that remain marginalized due to illiteracy or low literacy.
Second, communities can directly participate in the production and broadcast of programmes to strengthen cultural
relevance. Third, the production and broadcast of radio programmes is less expensive than other mass media.

The focus community of MOP CRS is densely populated slum in the heart of Chennai city. A need assessment survey with
special thrust on nutrition and health conducted at the community revealed the following-

Poor awareness pertaining to

e nutrition

e health care

e child care

e sanitation and hygiene

e lack of scientific information on nutrition-health problems
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To address this gap existing in the community, MOP CRS resorted to a three pronged approach
e Nutritional and health screening of the community to identify the problems
e To identify the underlying cause of the problems

e To undertake specific actions through CRS programmes and community based field programmes in the community

Nutritional and health screening

The screening camp, conducted by a team of eminent doctors for 716 members of the community, revealed:

e Malnutrition (obesity - women 10%, men 15% and under nutrition - women 20%, men 6%, and children 18%)
e Anemia (women 20%, children 25% and men 22%0)

e Diabetes mellitus (women 12% and men 9%)

e Skin problems (women 22%, men 12%, and children 30%)

e Vitamin deficiencies (women 20%, men 10%, and children 32%)

e Worm infestation

e Poor hygiene and sanitation practices

To address these challenges, Community Nutrition Education (CNE) Model was developed. This model aimed to
organise education and community based activities to

e Help the community to improve their nutritional knowledge

e Bring about a behavioral change related to nutrition and health

e Increase community participation in health and nutrition programmes

The above model was implemented by MOP CRS at its focus community. The assessment of the short term, medium term
impact carried out shows the following

e Use of millets like ragi in food preparation

e Preparation and use of home-made weaning foods

e Exclusive Breast feeding till 6 months of age and slow introduction of weaning foods

e Inclusion of green leafy vegetables (drumstick leaves)

e Preparation of healthy snacks and avoiding chips, kurkure, etc.

e Implementing simple and basic hygienic practices

e Keeping home and environment clean

e Practicing simple ergonomic exercises taught by a doctor

e Local voices on nutrition and health

Long term output of the study revealed the prevalence of:

e Decreased risk factors for nutrition related health problems and chronic diseases

e Decreased incidence of complications of chronic diseases

e Healthy and productive life

Thus this experiment using the community radio as a catalyst for a two year period by MOPCRS has proved to be
successful. Sustenance of this effort requires repeated and focused implementation.

Innovation and Creative Approaches

MOP CRS has carefully used its resources to make a difference in the community. Being run by a college who believes
in shaping the future through the young minds, the CRS activities are student-centric, promoting social consciousness.
The programmes conducted at the radio station and at the field make efforts to gain an active participation of the school
children and adolescents of government schools and children of low income households.

Creating and spreading awareness about self employment ventures is another creative approach that the CRS engages itself
in. The primary aim of this approach is to augment women empowerment in the immediate community. Programmes and
discussion forums are created to popularize and make aware the features of entrepreneurship.
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Muthucharam CR @90.4 MHz: Servicing Multiple Rural
Livelihoods with Infotainment

M Divyasri, Lecturer and Station Manager, Department of Viscom,
SRM University, Kattankulathur, Kancheepuram-603 203, Tamil Nadu
Phone: 09790946086 E-mail: divyarathnam@gmail.com

Background

SRM University in Kattankulathur campus has established a Community Radio Station in the name of Muthucharam
CR at the frequency of 90.4 MHz. This area is situated 40 Km (by road) south of Chennai. The SRM CRS is intended
to serve the communities living in and around Kattankulathur up to the radius of 15 Km which includes 39 villages. Its
neighbourhood primarily consists of rural segments.

Major communities include agriculturalists,
chamber workers, tribal community people,
small-time vendors, IT industries. Paddy and
certain vegetables are cultivated to large extent.
The region also has several schools, colleges
and universities. The student community is
in quest of quality educational, motivational,
sports and cultural programmes.

Youth and women, who can be motivated and
moulded as entrepreneurs/self-employed,
constitute a major part of the community. It
has considerable population of senior citizens
who need care and counselling. There are
other charitable trusts and non-government

organisations working for the betterment of
the needy.

Muthucharam CR: Studio

Duration of broadcast is totally seven hours
including origination and repeat. Broadcast timings are from 9 am — 4 pm.

We suggest different and interesting programme formats for the community through self experience, drama, conversation,
songs, group discussion, interview, etc. These formats almost make the participants to be on their own in presenting a
particular topic.

We engage the community members in identifying the issues around their community develop a script or story based on
the issue and also present it in their own style. They are also members of the advisory council working for the programme
development and needs. We indentified few passionate community representatives from the coverage area who really
helped us out in conducting the baseline study successfully.

Experience Sharing

Setting up of the station in the central place of Kattankulathur campus itself is the most interesting part where villages are
now engrossed with industrial complexes, I'T companies, etc. Moreover the rural community doesn’t see the campus as a
renowned University anymore but also as a place to voice out their views.



We have not faced any technical difficulties so far
because most of the programmes are recorded outside
the studio with good quality of sound including the
natural ambience. We get full co-operation from the
community and from the University.

Our Advisory Council consists of members from the
community and within the campus. We get a good
blend of opinions from two sides and with different
perspectives. We used to have a casual discussion
open to all issues in the community and come up
with a strategy of presenting it on air. Most of the
programmes are made conversation type so as to
make it real and easy to understand to the listeners.

Study /Impact Analysis Muthucharam CR: Action

Since it has been only five months we started our operations, we are yet to conduct the study on impact of programmes
on the target group. We do get instant comments from the community, other NGO representatives, and Varsity students
about programmes which help us to change the style of presentation and strategies effectively.

A door-to-door survey of rural residents and student community in the Kattankulathur CR coverage zone ranging up
to 15 Km radius was undertaken by trained community volunteers. The Questionnaire specifically designed by Ministry
of Information and Broadcasting, New Delhi for the baseline study was used. A team of 20 community volunteers were
involved in collecting data on a total of one thousand samples in one week. Each volunteer carefully and professionally
interacted with the respondents and gathered a maximum of 12 samples in a day.

Innovation and Creative Approaches

We are in the progression of exhibiting local rural community’s talents by showcasing their products, artistic works, culture
through street plays, kiosks, other media exposures. We strongly believe that these factors would let us reach the unreached
easier, to get them involved in content development and programme management.

What help do you further need?

We would like to take up the ‘Science for Women’ project and also other socially responsible projects from other national
and international agencies to share and serve the community better. More training programmes and workshops will
facilitate us in serving the community.

Muthucharam CR: Event

Tamil Nadu
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PARD Vaanoli @91.2 MHz: Community Radio Focusing on Rural

Development in Madurai

James Rajasekharan, PARD, Box 87, A4/1018, Siti Vinayagar Kovil Street,
Thasildar Nagar, Madurai-625 020, Tamil Nadu
Web: www.pard.otgin Phone: 0452-253349 E-mail: pardmadurai@hotmail.com

Background

People’s Association for Rural
Development (PARD) has got
the license to run a Community
Radio Station in T Pudupatty
in Thirumangalam Block in
Madurai District.

This Community Radio Station
is functioning in the name of
PARD Vaanoli. The Community
Radio Station is functioning in
the model farm of PARD.

PARD Vaanoli was officially
inaugurated by the then District
Collector, Mr N Mathivanan on
8 September 2009. Initially the
CRS started broadcasting the
programmes for one hour daily

PARD Vaanoli: Engaging school children

At present it broadcasts its
programmes for three and a half an hour per day that is from 1.30 pm — 5.00 pm PARD Vaanoli is audible in more than
sixty villages in five blocks by name, Thirumangalam, T Kallipatty, Sedapatty, Peraiyur and Kallikudi.

Holistic Rural Development Programming

The programmes being broadcast are mainly community based. These include coverage on: Importance on Education,
Health, Legal Aid and Legal Awareness, Sustainable Agricultural Practices and Citizen’s Rights. Apart from the regular
programmes special day programmes were prepared and broadcast, with the active participation of the local community
members, like local festivals and the special days declared by the international organisations such as World Women’s Day,
World AIDS Day.

Community Members Make it Happen Here

With the support of the dedicated staff team of PARD Vaanoli, it could collect cultural songs from the community
members and now it has a voice bank of the community songs for more than ten and a half an hours. PARD Vaanoli
enjoys the fullest co-operation of the local community. It has regular listeners by which it receives regular feedback on the
programmes that were broadcast.



Problems Faced by PARD Vaanoli

There were several challenges that the community radio station faced. A few of these have been documented for wider
sharing among the CR community.

1. Lightning effect on PARD Vaanoli on 23 September 2010 made a heavy damage by which it happened to shut down
entirely and after a gap of 67 days on 29 November 2010 it restarted its broadcast.

2. With the experience gained in the past period, we could very well extend our programmes for more time. But due to
the existing frequent power cut in the State, and again as our community ratio station is functioning in the backward
rural area, we cannot rely upon our UPS for running the programme.

Fund Raising Efforts

As the PARD Vaanoli is functioning in the remote villages in the District, which has no commercial value, during these
one and a half year period, we could get only two advertisements and so we could not expect a saturation point in our
financial position.

As we are from a small NGO which has no office in New Delhi, we could not fill up the online registration for the em-
panelment of DAVP to make ourselves eligible to get the Government advertisement which could be a source of income
for sustaining our radio programmes in our adopted area.

What Do We Expect?

We would like to learn how other stations have kept their activities going, raised funds and overcome challenges. We also
invite expertise to come to our location and help us with practical management tips. We feel that greater networking and
knowledge sharing will make a big difference to the community radio stations across the country. We would benefit from
support of other networks to assist us with the DAVP registration, etc.

PARD Vaanoli: Reaching out to the community through radio dialogues

Tamil Nadu
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Periyar CR @90.4 MHz: Replicable PURA

(Providing Urban Amenities in Rural Areas) in Thanjavur

G Gandhimathi, Periyar CR, Periyar Maniammai University Campus,
Vallam, Thanjavur 613 403, Tamil Nadu
Web: www.pmu.edu Phone: 04362-264600 E-mail: pmu@pmu.edu, ramlak_2000@yahoo.com

Background:

Periyar CR is located in Vallam
Tanjavur district in Tamil Nadu.
The station began function-
ing from 29 September 2007.
The aim of Periyar CR (Life
Changing Radio) is to empower
the local community, which is
for the cost part impoverished
and illiterate. This is achieved
by helping them to make pro-
grammes to strengthen the
social impact of community
activity to combat poverty, ex-

clusion and voiceless including
W : Py

women’s health, education and 5
SO on. Periyar CR: Children participate in programming at the studio

Further, Periyar CR strives to disseminate Scientific, Technological, Social, Cultural, Agricultural information to the gen-
eral public especially to the rural folk in an around 25 Km of Thanjavur, the South Indian granary district in Tamil Nadu.
Our aim is further extended to empower the local community to strengthen the social impact of community, to combat
the poverty, lack of access to education, etc.

For this we are broadcasting various programmes for 6 hours a day, including the forums like Unarnthom Uzhavai, Pagutharivu
Pinchugal, Manavar Ulagam, Samuthaaya Nooku.

Capital and Sustenance

The Periyar CR broadcasting is endowed with the required equipments and paraphernalia with the value to the tune of
R 30 lakh.The programme contributors are students, faculty members, members of social welfare otganisations, periyar
PURA villagers.

Research Study on e-Learning through Community Radio

The study undertaken by Gandhimathi, Narmadha and Gabriel, and published in the International Journal of Action
Research in Engineering and Poverty Reduction (Voll, issue 3, December 2010) disseminated the findings of on-going
social development analysis and the effectiveness of imparting (e-Learning) primary education through community
radio for PURA people. Data was collected through multiple means from 7 villages, representing the 7 clusters and out
of the 65 villages being covered by the Periyar PURA programme, and also under the listeners base of the community
radio station being run by the organisation. The method of data collection included investigation of feedback letters,
live interactions with listeners, semi-structured interviews with rural people and observational visit to the PURA
villages. The discussions included community driven development, social analysis and policy pertaining to education,
health and livelihoods.



Periyar ~ Community  Radio
caters to the interests of a
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regional community spread
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around an area, broadcasting
material through participatory
knowledge sharing; to train
few community representatives
to develop basic production
and post-production  skills.
Speaking truly, there is a limit
to transmit demonstrative
knowledge through the radio
medium. In order to enhance
communication activities and
for the e-Education to be fully
involved, itis necessary to train
the teachers themselves in
communication skills so that
they can actively participate
in the transfer of knowledge and technologies. It’s a techno-based audio medium where important local issues are
broadcast with the local people’s ideas and opinions.

Achievement/Success Stotries

We conducted National Workshop on ‘Role of Community Radio for Social transformation (NRCST)” on 30 October
2009. Dr Rogou from Canada (2007) and Dr Krish Kaffman from US came and visited our Periyar CR during 2008 ob-
served our activities, and appreciated our services to the Periyar PURA village Community people.

Our former President APJ’s Secretary appreciated our services and select the Chutti Paralumandram as the best ‘on air
programme and he brought the message to our former president. Dr AP] Abdul Kalam stated that Periyar Community
Radio plays a vital role and recommended that the Periyar PURA be promoted as the India’s practical PURA model.

])

- | PERIVAR FM 90.4 MHz
= Periyar Nagar, Vallam, Thanjavur- 513 403. Tamil N_al.".J India
P|; +81 4362 - 264600 Email : headce@pmu eau
Fax: 401 - 4262 - 2646560 web: www. pmu.edu
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Periyar CR: Engaging the community
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PGP Radio @90.8 MHz: Namakkal is Archiving Folk Traditions

M Ganapathy, PGP Campus, NH-7, Namakkal-637 207, Tamil Nadu
Web: www.pgpedu.ac.in Phone: 09442958199 E-mail: ganapathydnm(@gmail.com

Background

PGP Radio was launched on 6 June
2010 by the PGP Educational and - o)
Welfare Society in Namakkal, Tamil :
Nadu. The CRS broadcasts for 8
hours every day with 4 hours of origi-

N3

nal programming broadcast from 7
am — 11 am and another 4 hours of
repeat programmes broadcast from 4
pm — 8 pm. The station manager is MS
Perumaal, IBPS (retd) Former Direc-
tor Doordarshan Chennai.

Broadcast Content

Content is put together by the com-
munity, students and faculty. PGP
Radio aims to broadcast needs-based
programming for the welfare of the
community it operates in and intends

to accommodate the ‘voice of the )
. S .. . PGP Radio: Event
voiceless’. The principal motive of

m setting up the CRS is to act as a bridge between the Government/welfare organisations and the citizens/beneficiaries who

reside within the coverage area of the radio station. Programmes for the CRS are produced by inviting the local talent to
perform at the CRS. The programming content covers healthcate, sanitation, local culture, career and education related
guidance to students, etc.

Programme Format

Talks, interviews, statements, group discussions, and songs, local facilitate folk art forms, plays, skits, features, radio reports
on important events, seminars, rally on public causes, etc. Programmes are devised as per the Base line survey report and
also by the suggestion given by members of Programme Advisory Committee. Students in nearby villages interact with
community leaders and NGOS and record important events and festivals. Reach of PGP CRS broadcast and feedback are
ascertained through field visit and phone call.

Capital and Sustenance
Capital expenditure for setting up the CRS was X 33 lakh. The recurring expense for the CRS is X 4 lakh per annum.

Achievements

Our programmes are produced keeping in mind the two target listener groups — the local community and students. We also
organise events on issues that are useful for the local community like students’ rally on HIV/AIDS awareness, traffic safety,
tuberculosis prevention, etc. The same issues are also covered by our radio station in the form of programmes. Despite be-
ing faced by tough competition from mediums like TV and commercial FM radio, we are happy to report that PGP Radio
still enjoys good listenership and complete involvement from the community in our programming.
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We are also in the process of identifying local traditional talent and preparing an archive of folk traditions of Kongu region
in Tamil Nadu.

Experience Sharing

Our key challenge was to compete with FM commercial stations and AIR broadcast to get listeners. We are glad that our
listeners’ base is slowly increasing. We invited a consultant for TRANSMAN transmission. This has greatly facilitated our
transmission. Professional training help and assistance to keep on updating facility will be useful. We have good quality
programme ideas, due to our constant efforts for monitoring the listeners’ interest and also inputs from our students.

Study/Impact Analysis

We get feedback regularly, from listeners through students and faculty who live in neighbouring communities within the
reach of our Station. We always review subjects of interest and device our programme accordingly. Members of our Ad-
visory Council, village leaders in our surrounding areas, SHG members, Principals of our colleges and schools (Nine) and
our students who live in our hostels as well as our day scholars constantly monitor our programmes and give regularly their

views about the quality of our programmes and also their valuable suggestions.

Innovative Creative Approaches

Economic conditions in the surrounding areas are improving, People are showing interest in traditions, rituals and culture.
Festival related to Local River Kaveri is a popular event. We researched into it and broadcast a programme about the sig-
nificance and related aspects it. Since this is agrarian area, water occupies an important place in the economic activity and
daily life. Thus we identified the significant aspects and the rationale of the particular festival and covered it in our broad-
cast. Another programme was devoted to Pongal, the famous harvest festival of Tamil Nadu and also secular in nature.

These two programmes were received well by local community.

.
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PGP Radio: Studio
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With the linked facilities, PGP colleges annual day celebrations was broadcast live from OB spot for a duration of three
and half hours, with technical perfection on 5 March 2011.

Educationally this area is progressing well. Parents are interested in education and job prospects. We are broadcasting such
programmes. Recently we interviewed a local student with high score who was Tamil Nadu State topper. These programmes
elicited good response. Self Help Groups (SHG) of women is quite effective in this area. They have appeared regularly in
our programmes. Consumer awareness, Road safety, aids awareness and awareness programme on ensuing State Election
and the need to exercise vote are major events in this area in which our students and local community are involved. We
covered these, edited, capsuled and broadcast the programme. We propose to continue such useful programmes.

We are glad to state that in the recently held National Community Radio Sammelan — New Delhi 7-9 April 2011. We got
CEMCA - ‘Community Engagement Award’.

What help do you further need?

Capital expenditure, running cost and programme expenditure are totally met by our Trust. We need Government ad-
vertisements and also help from Government of India and other organisations to help us in the technical area. Regional
workshop imparting technical aspects could be organised. Similar workshop on programme content and presentation by
professional experts could also be organised.

Programme on health, education, consumer rights, sanitation, water, and environment, etc. could be prepared in Tamil by
Government. This could be broadcast in our programmes supplementing our in-house productions.

PGP Radio: Action



PSG CR @107.8 MHz: Furthering the Legacy of Educational

Excellence in Coimbatore

Dr B Chandrasekaran, Station Director, PSG College of Technology, Coimbatore-641 004
Web: www.psgtech.edu Phone: 09003829486 E-mail: psgfm@psgtech.ac.in

Background
PSG Community Radio (107.8 MHz) is the Coim-
batore’s first Community Radio operating from the

PSG College of Technology, the institute of aca-
demic excellence under the PSG and Sons’ Chari-

ties, the 85 years legacy in Education and Industry
started PSG Community Radio with the basic aim of
helping the society on a larger canvas in raising the
awareness, knowledge and serve as tool for the social
upliftment through the art of infotainment. The CRS
was launched on 12 December 2007 and currently
broadcasts for 8 hours daily between 6 am - 10 am
and 6 pm — 10 pm.

PSG CRS makes frequent visits to its blanket area : .......,- ARG | et

e T G4
of broadcast for on-the-spot assessment of the me-

sm ‘”‘"' WNAvA snueeenmnm SABHA

dia development needs identifying the content that

could be emerged out of such visits. Hence there is

no shortfall or struggle for programming. PSG CR: Community members giving programme

Programme Content Management

The basic idea of this community radio is to work along with the common man, and use this communication medium to
create awareness, give information, participate in local self governance and provide entertainment - all based on requests
and feedback from the community.

The members of the staff and the cross-sections of the community involved in the broadcast are given training from time
to time. However, the services of consultants from outside are not hired except for the programmes broadcast.

PSG CRS interacts with people as to how far the programmes broadcast are reaching them. They are invited to visit the
studios. This helps a lot in establishing individual relationship with listeners penetrating into the common man very easily.
It motivates people themselves come out with different ideas to project themselves in every possible way and thereby get-
ting their problems solved by the local administration.

Capital and Sustenance

The total capital expenditure incurred was X 2,449,069 and the recurring expenditure of the CRS is < 625,700. PSG CRS looks
forward to funding from autonomous bodies like RVPSP-DST, CEMCA, and REACH, etc. for creating new new programmes
every now and then which will be of immense use to the community, the down-trodden, women and children in particular.

Baseline Survey

A baseline survey was conducted to get an understanding of the socio economic profile of the community that is being
served by the CR station. Further, the objectives were to gain an understanding the media habits, the environmental con-
cerns of the community and their willingness to participate in the programming for PSG CRS. Listenership programmes

Tamil Nadu
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related to the environment with special focus on water sanitation and hygiene on field activities (garbage vermi-com-
posting), clean safe water, grievance redressal phone-in, etc. It was felt that nearly 24% of the listenership is for PSG
CRS among the audience. Other issues that came up related to the following needs:

Training workshops for participation in community radio; Skill training in manufacture of eco friendly products (paper
bags); Radio programmes production; Continuous support.

PSG CRS is a popular community radio station with the reach of the radio being fairly large, extending even slightly
beyond 15 Km radius. The well equipped radio station is manned by a dedicated team comprising the station manager
and other technical and faculty representatives. Keeping in view the good signal reach, infrastructure and the team, the
potential of PSG CRS as a community radio is high.

Suggestions for Programme Focus for PSG CRS that Emerged from the Survey

e Programmes should be made using the community representatives

16%

e Programmes pertaining to water, hygiene and sanitation must be covered

24%
e Programmes related to communicable diseases are essential

e Training workshops which will help the community participate in PSG radio
programmmes

e Special training workshop for RJs

e Thrust on field activities such as 60%

Vermi-composting; Water recycling; Rain water harvesting; Garbage man- [ oc-oe mothers T Non-Listeners

agement (reuse, reduce and recycle); Experts forum on health and hygiene;
Face-to-face interactions with ward officials for grievance redressal

e Skill training for preparation of eco friendly products

With this, it was evinced that PSG CRS would be eligible to obtain support from Department of Science and Technology,
Government of India for the project ‘Planet Farth’ focusing on women and children.

Achievements/Success Stories

The CRS provides free community radio training to women’s
self-help-groups, school teachers, students and housewives on
anchoring, presenting and producing radio programmes. Particularly
the students are given hands-on-experience in handling broadcast
equipments, the number of beneficiaries being 120 students a year.

Uravupaalam is a unique field based programme bridging the gap

between the community and the governance evokes tremendous
response from listeners. In the programme, local officials, political

PSG CR: Studio

leaders, developmental authorities are roped in to
discuss issues like water and drainage problems, etc.

Blood donation: Off-broadcast liaising between pa-
tients and/or their representatives who call PSG CRS
for blood and the blood banks in Coimbatore and
ensuring the donation in emergent situations, besides
making regular announcements on blood donation.

Further Help that PSG CRS Needs

PSG CRS aims at getting its transmitter-power in-
creased to 250 Watt, so that it could serve larger num-
ber of people in Coimbatore. Global networks like
CEMCA could play a major role in giving a helping
hand to PSG CRS.
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Sivanthi CR @90.4 MHz: Servicing the Coastal Community

I Sehar, Station-in-charge, Aditanar College of Arts & Science, Virapandianpatnam, Tiruchendur-628215
Web: www.aditanarcollege.in Phone: 09486391546 E-mail: isehar_9307@yahoo.co.in

About Sivanthi Community
Radio

Aditanar College of Arts and Science
is a highly reputed college in south-
ern part of Tamil Nadu in the district
Tiruchendur. Sivanthi Community _

Radio is inside the college campus. It
was formally inaugurated on 14 Sep-
tember 2007 and is regularly broad-
casting on 90.4 MHz over a radius of
12 Km covering 20 villages surround-
ing the college campus. The station

has its own broadcast and record-
ing studio, transmission tower and
equipments for outdoor recording.
Community members and around

20 students from various colleges are

involved in programme production .
and presentation. Sivanthi CR: Field

Sivanthi CR has been actively involved with the representatives of the community as well as members of the self-help
groups in the surrounding villages. They are participating in programme production. Sivanthi broadcasts for six hours daily
with two slots, one in the morning and one in the evening, Its programme schedule is from 6 am — 9 am and 5 pm — 8 pm.

157

Programming focus

The programmes of the community radio station are designed keeping in mind the specific needs of the community that
is being served. Being aware that a large number of the people have health problems, there are special programmes on
children’s health, interviews/discussions with doctors and programmes that try to inculcate nuttitious food habits among
people. In a society riddled with superstitious beliefs,
the CRS attempts to root our superstition from the
society through special programmes, music and drama
for social awareness. Along with them, there are pro-
grammes aimed at helping the youth of the community
learn English, gain self-confidence, programmes on the
environment, etc.

Profile of the community

The college undertook an initial survey where it
found that 15% of the local population was affected
by Anemia. Radio listeners were about 28%, among
them, 5% of the people were only the listeners of
Sivanthi Community Radio. 60% of the people be-
Sivanthi CR: Event lieved in superstitions like “pregnant women should
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not be allowed to come out during an eclipse”. 63% of the people believed “pregnant women should not eat pa-
paya”. Sivanthi Community Radio is located in the coastal region of Bay of Bengal. Six villages in the broadcast
coverage area are fishermen villages. There were many children affected by health problems.

The survey question was: “Are you affected by anemia?” -
Response to Survey on Anemia

Out of 1000 respondents 147 people were taking anemia treat-

90
ment among the target group of Sivanthi Community Radio, as %
indicated in the table and chart below: g o
£l
Title Sample Percentage &1 Gaibash
Yes 147 14.7 i
No 853 85.3
Are You Taking Anemia Medication?
Measures being taken to engage the community Respoims

The objective of the community radio is to understand aspects of
the community that are priority for them, and use it as inputs for programming. Such a strategy makes content of the CR
station focused and relevant to the listeners.

After identifying the problem in the target group, many programmes like medical camp, awareness, and capacity buildings
were conducted. Efforts have been made to increase the listeners of Sivanthi Community Radio. In every programme five
to ten quiz questions were asked to the target group about the programme broadcast. The winners were given FM radio
sets as prizes. This idea was suggested by Dr R Sreedher, Director, CEMCA, New Delhi.

Success Story

One of our target areas is Virapandianpatnam, a fisherman village. There are about 750 families; all are fishing in the Bay
of Bengal. Their primary food is fish. They did not know about vitamins and minerals found in the vegetables especially
in the leafy vegetables. We conducted a health and hygiene camp in that area. The resource person (a doctor) explained the
importance of green, leafy vegetables. The local people started to cook the leafy vegetables only after understanding this
from a radio programme that was broadcast.

Sustainability

Sivanthi CR received the Department of Science and Technology, Government of India’s ‘Science for Women’ project in
the year 2009. The management of the Aditanar College is spending a huge amount every year for producing programmes.
It also undertakes awareness programmes and medical camps. The CSR has a capital expenditure of ¥ 8 lakh and recurting
expenditure of ¥ 3 lakh. The Department of Science and Technology, Government of India, has granted X 14 lakh during
the past 3 years for the implementation of ‘Science for Women’ programme with a focus on women’s health.

Sivanthi Community Radio is hoping
that the empanelment of the community
radio with DAVP will be made soon with-
out any hurdles. This will make it possible
to get advertisements. This is an impor-
tant source of income generation and will
enable the sustenance of the community ra-
dio station.

Accolades for Community Action

Having a CR inside the campus is very
effective, since the students are directly
contacting and helping the community. In
NAAC accreditation of the institution, the
community radio played a vital role which
resulted in Adiatanar College of Arts and
Science getting ‘A grade’, and Sivanthi

Community Radio is committed to serve
Sivanthi CR: Studio the community.
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TNAU CRS @107.4 MHz: Successful Precision Farming

Achieved through Community Radio Programming

Dr S P Ramanathan, Professor and HOD, Department of Market Extension,
Tamil Nadu Agricultural University, Coimbatore-641 003
Phone: 09442284759 E-mail: dme@tnau.ac.in

Background

TNAU CRS was launched on December 2010 and
was set up by Tamil Nadu Agricultural University
(INAU) at Coimbatore, Tamil Nadu. The CRS
broadcasts for 2 hours, 30 minutes every day. The

programming of the CRS is focused on the agrar-
ian communities within the broadcast area of the
community radio.

Broadcast Content

We focus on content that is relevant to the farm-
ing community and provide them with the kind
of knowledge and information that they require
for their occupation. We inform them about the
daily market prices of various commodities across
different agricultural markets in the state and also
offer price forecasts of agricultural commodities.

We also share information about agricultural and

horticultural technologies for increasing profit- TNAU CRS: Studio
ability of farming through interaction with agri-

cultural scientists.

A special section of our programming is also dedicated to animal husbandry technologies featuring interaction with veteri-
nary experts. Announcements are also made about farmers’ mela, seminars, workshops, sale of agricultural inputs, etc.

Apart from the agri-related programmes useful tips for students like career guidance and entertainment programmes like
music shows are also broadcast.

Thus, broadcast covers a range of information for farmers and TINAU students as indi-
cated below:

(i) Daily weather conditions
(i) Daily market prices of agricultural commodities across various markets in the State
(iif) Price forecasts for agricultural commodities

(iv) Agricultural technologies for increasing the profitability of farming — This content is mostly delivered by Agricultural
scientists, experiences of farmers are also broadcast in this section

(v) Horticultural techniques for increasing the productivity of horticultural crops by experts, farmers experiences after
adopting those modern techniques

(vi) Animal husbandry technologies for improving the productivity of cattle by veterinary experts
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(vii) Announcements regarding farmers’ mela, seminars,
workshops, etc.

(viij)Announcements regarding sale of agricultural
inputs, seedlings, subscribing farm journals, etc.

(ix) Health Tips

(x) Useful information for TNAU students like
career guidance

(xi) Entertainment aspects like music

(xi) Language practice, etc.

(xii) Capital and Sustenance

For the initial establishment of the radio station we
received a grant-in-aid support from Media Lab Asia

for transmitter and other facilities. The recurring ex-
penditure for the CRS is ¥ 5 lakh/year

. TNAU CRS: Event
Achievements

TNAU Community Radio was named as ‘Tawil Nadu Velaan Palkalaikkazhaga | ivasayee’ CR @107.4 MHz.

A Success Story on Precision Farming

The Precision Farming Techniques promoted by TNAU was widely popularised through TNAU CR. Many farmers who
adopted these precision farming techniques recorded their experiences through the Community Radio. Field recording
was also done to further popularise the PF techniques. So, adoption of PF techniques by a wide array of farmers can be
attributed as the success story of CR technology popularisation.

TNAU CRS: Action
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Radio Khushi @90.4 MHz: Infotainment to Serve the

Hill Region in Uttarakhand

Sunil Bakshi, Administrative Officer, GNFC Society, Mussourie-248 179
Phone: 09837032151 E-mail: admnofficer@gnfcssociety.com

Background

We are glad to introduce ourselves as the first community radio station in Mussoorie and this region of Uttarakhand state.
On 16 April 2010 Radio Khushi started with a broadcasting time limit of 4 hours. It has today managed to upgrade the
time limit to 8 hours and further Aims at increasing it. On board are Radio Khushi 90.4 MHz with it’s young, energetic
RJ’s from GNFCS and popular professional RJs like R] Nupur Karanwal. It aims at reaching out to the local community
of Mussoorie, Dehradun and the region around. They work closely to build up connectivity with masses by presenting
entertaining radio shows conceptualized and scripted by the students of Guru Nanak Fifth Centenary School, Mussoorie
under R] Nupur Karanwal (Programming Head) in the most outstanding manner.

Programming Format

The programme format includes current affairs, education, facts, the next generation, trends in fashion and technology, travel,
sports to discussing the most serious issues of social concern, and that too, in the most sensible and effective manner.
Vision and Objective

Our Motto.... ‘For the People and By the People...l’, i.e., to serve the people of this region by way of spreading social

awareness through infotainment. Our aim is to build connectivity with the masses, the community around us.

Being an Educational Institute, Radio Khushi 90.4 MHz was started by the Guru Nanak Fifth Centenary School society
with the aim to encourage and inculcate the importance of education amongst the masses in this region of Uttarakhand.
Keeping the aim in sight, the entire team of the radio station that includes the young energetic students of Guru Nanak
Fifth Centenary School, have been incorporating the required practice to make their listeners aware of the importance

R HOUSE GURBANI SANGEET CONFETMON
i IR v e
3 LATE Wi )

Radio Khushi: Event
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The series covers primarily ‘Prathmik Shiksha... followed by ‘the importance of girl child education’. Guru Nanak Fifth
Centenary School initiated to put the above into practice and started a Radio Khushi club in Guru Nanak Fifth Centenary
School, that was not just confined to the radio station but, in actual, takes pride in faking action in what it preaches through
its radio station. The Radio Khushi club has been regularly giving a helping hand to the under-privileged students in their
studies.

The vision and action together has brought Radio Khushi to a level where it’s just growing in the hearts of the masses and
leaving a mark, with every passing moment. Radio Khushi’s belief is in taking action on what it preaches. It involved the
local community around by means of talk shows and shared their views on social awareness issues on a broader spectrum
through the strength of its media... It has also, taken pride in being associated with local organizations for spreading
social awareness, be it health related, environment related or education related issues, through the media of radio or, in
participating in such events organized by the social bodies or by Radio Khushi.

Working on the feedback it has been constantly getting from its listener base in Mussoorie and Dehradun via, SMS and phone
calls, Radio Khushi has brought itself to a level where now, people of the community around including the listeners, have also
started initiating in participating and believing in our motto: ‘For the People and By the People...” Today, Radio Khushi has
become the voice of the people.

With its unique style and presentation, Radio Khushi, grows to spread its wings of Gyaan in and around this region
of Uttarakhand, so much so, that it has attracted media coverage from every top news channel of Uttarakhand viz-a-
viz, E-TV, Sadhna Channel, Jain TV, including the print media like Times of India, Garhwal Post, i-Next, Amar Ujala,
Mussootie Times, and Himachal Times.

Experiencing Success

Realizing the adversities of global warming and pollution affecting the environment across the globe, Radio Khushi
made a difference to the environment by doing its bit!! Radio Khushi participated in full swing and played a vital role in
incorporating the ‘Ban on Plastics’ in Mussoorie and make it a totally plastic free zone, with an initiative taken by a social
service club of mussoorie in partnership with Local Municipal Corporation of Mussoorie.

Radio Khushi’s Role

It participated in the rally organised with the aim to stop

the usage of polythene in the Region of Mussoorie, that
is a big threat to the environment and beauty of the city
and make it a beautiful.., healthy environment to live in.
Through the Strength of it’s wide spread media coverage,

Radio Khushi focused on shows like ‘Save the Soul 4 —
of Purity...I’, ‘Mussootie as I see it...!II” including short |l . m =gl
ird SANOTO WUl e

Public service messages like, ‘save the environment’ and » B e | pLASTICS [t
‘bolythene hattao.., paryavaran bachao...! from the students

of Guru Nanak Fifth Centenary School as well as, local
community people.

Looking at the above mentioned achievement, Radio
Khushi has now, initiated and started two other major
campaigns, ‘Paani bachao...” and ‘save tree” This Hilly Region of Uttarakhand faces major problem of water supply and is
also, losing its natural beauty due to the decreasing greenery.

Radio Khushi: Action

With its unique blend of entertainment and information, Radio Khushi gained much popularity through a series of shows

voluntary blood donation.

Exploring and Encouraging New Talent

Radio Khushi has been exploring and promoting new talent amongst the youth in the region and providing them a
platform to showcase their talent.

Radio Khushi takes pride in showcasing the young talent that is attached to it. The young enthusiastic R]’s from Guru
Nanak Fifth Centenary School who in their own unique style present the shows, public service messages, short meaningful
poetries have added a different flavour to Radio Khushi. Flavours that speak different languages and present different
shades of Indian Culture celebrating ‘Unity in Diversity!!’
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Kumaon Vani (TERI) @90.4 MHz: Farmers’ Voices from the Hills

Mohan Karki, TERI Trisha Farm, Gram Supi, Block Ramgarh, Nainital-803 119
Web: www.tetiin.org Phone: 09536476660 E-mail: kumaonvani@gmail.com

Background

TERI set up the community radio station at its Trisha Farm in Gram Supi, in Mukteshwar region, Ramgarh Block, Nainital
in the State of Uttarakhand. It was launched on 11 March 2010 and has been broadcasting for six hours with two hours
of original programming and four hours of repeat programmes. TERI
has envisioned that the community radio coverage of important farmer-
related developments will stir the farmers to action. It is designed to create
the most important linkage between academic research and expertise with
farmer needs and resolution of issues. As a result of the close interactions, |
the Kumaon Vani staff is now invited to various community functions and
activities. In a short span of about a year, the community radio station has
picked up a good rapport with the local community.

Experiences

Some of Kumaon Vani achievements in the past year are as follows:

Kumaon Vani: Event

Farming

Problem: — Lack of information and limited dissemination channels for farmers.

Efforts — Direct interaction with the Government through established sub-centres. Due to the increased interaction with
people and participation in village meetings and community programmes, it is now easier to gather information. Thanks
to all these, the CRS is also able to bring out well-researched programmes for broadcasting,

Result — The farmers of Sunkiya village went to the sub-centres set up by the Govrnment, to obtain information and avail
facilities provided by them. Now they can talk with the unit officer to develop content for relevant radio features, which are
aired periodically to the local community. The farming community purchased nearly 5,000 high-yielding plant varieties avail-
able in TERI, after information about these was disseminated through radio. 200 farmers from the village participated in the
Vivekananda Agricultural Research Centre Fair held in Kosi and also purchased high-yielding variety of seeds from them.

Community Involvement

Efforts — Increased interaction with the community members has enabled the creation of well-researched and knowledge-
based programmes with community members. Cultural programmes are also prepared and the community members are
invited to the studio for their comments, performance. The CRS also prepares programmes with help from Scientists and
Experts working in the vicinity.

MGNREGA

Problems — Inadequate access to information about the scheme, particularly among women of the area, hence, people are
not secking employment under the scheme.

Efforts — The CRS team met with villagers to understand their problems and then programmes were prepared n the basis
of this interaction so that targeted information is provided to them. Success stories were documented and broadcast to
enhance and showcase the impact of the Act and radio dramas, etc. were prepared whenever required.

Result — The local populace can now identify with the problems being faced by others. Villagers of Sunkiya, Dadima, Supi
and Kokilbana have acquired information about getting employment and getting a job card from the village head. Women
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are also taking advantage of information disseminated through
radio programmes in getting their job cards

Tourism

Problem — Lack of knowledge of local tourist destinations.

Efforts — To convey the information about areas, which are
suitable for promoting tourism and to provide information
related to historical geographical sites in the vicinity.

Impact — People in villages have gathered information about
specific locations through radio broadcasts focusing on tour-
ism. Community participation has increased as locals started
sending information through phone calls from Bargal Kausani
and Joshimath, about scenic locales in their vicinity.

Information on Government/NGO programmes

Problem — Lack of awareness, lack of procedural information.

Kumaon Vani: Action

Efforts — Arohi Haat organised an awareness about the rights were conveyed.

Impact — Under the Public Distribution System for food grains, the residents of Budi village insisted that the ration shop

dealer should display fixed price on the board.

According to the organisers of Arohi Haat, people’s participation increased by three times compared to previous years.

Participation of people in mobile camps in the Kashyalekh area has increased.

Challenges for the Station

e The CRS would like to further increase community participation

e More creativity for new radio programming formats
Y prog g

e Maintenance of equipment and infrastructure is expensive since the radio station is at a remote location

e Access to information about Government schemes and programmes

e Confidence to do more live programming

e Generating revenues for the radio station through advertisements

How is the Community Engaged?

e Through phone-ins

e Listeners send SMS and also write to the radio team
e Village meetings held in nearby villages

e Radio team goes to villages in the area to record songs,
interviews, features, etc.

e Kumaon Vani is invited for community programmes

e Better community participation as locals come to the stu-
dio and are willing to express their opinions through radio

e Increased local participating in live broadcasts

e Individuals from the community send their requests to
the CR station asking us to broadcast programmes of
their choice

Kumaon Vani: Community engagement

e Women and children participate in recording radio plays and other programs

e Government and NGOs are ready to help and support by providing funding and content

e Obituaries are given through radio

e [Locals are now willing to give small advertisements on radio
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Aap Ki Awaz @90.8 MHz: Nurturing the cause of

the Girl Child in Agra

Deepak Singh, Bharati Shiksha Sansthan A-31, Sainik Nagar, Rajpur Chungi Agra-282 1001
Phone: 07500060000, 09837504400 E-mail: aapkiawazfm@gmail.com

Background

Bharati Shiksha Sansthan set up the community radio Aap Ki Awaz recently on 11 February 2011. We were allocated the
frequency 90.8 MHz. We have 12 hours of broadcast with 6 hours of original programming and six hours being repeat
broadcast. We are just finding our feet as a new community radio station.

Programming Focus — Multiple Formats, Catering to Different Audiences

We start our day by broadcasting a devotional programme ‘Nirmal Vani in which people from different communities par-
ticipate and share their thoughts on devotional topics. Then we broadcast ‘Aap anr Zindag? and there is a segment in which
we broadcast a career related programme in which many counselors and students participate.

A programme related to health is broadcasted naming ‘Health is Wealth’ follows in the schedule of our daily programme.
This programme covers problems of community people with the help of reputed doctors.

After that we broadcast a programme with the name ‘Chalte-Chalte in which we broadcast useful and knowledgeable stories,
wherein children and local community singers participate. The community participation is highly encouraged. They come
up with new ideas and also present other activities. When we broadcast live shows like ‘Lifestyle-Feel Good, Feel Life” and
‘Sab Rang Ek Sang, there is a great deal of enthusiasm among the listeners. In this segment, we talk about the latest issues
and problems faced by community members related to water, electricity and other day to day problems of civic affairs.

Achievements/Success Stories

Our organisation has been actively engaged in taking up the issues of the Girl Child. We have recently promoted a car rally

organised for the welfare of girl

child with the name ‘Save the C_M-&_Mﬁl_‘r_{_"'ﬁ"_-

Gitl Child’. We have broadcasted
this special programme through
our community radio station.

We have organised an action
event for women on the occasion
of ‘International Women’s Day’
for the welfare of community
women and to make them aware
with the women’s rights. And
since we are new, we believe that
this is just a start. We are looking
forward to work more for the
community.

Capital/Sustenance

The total capital involved in our
community radio is somewhere

around % 25 lakh and the organi- STUDENT S ——
CAREER PROGRAM a7 avaz s

sation is using its own building;
Since the set up is new, there is Aap Ki Awaz: Students participating in a career programme
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no source of income from any medium, so the organisation is running this radio station by itself. The organization is
spending around ¥ 50,000 pre month for running this station because the broadcasting time is 12 hrs daily, as well as to
cover other operational and maintenance expenses.

Expectations

We would like to learn from other established community radio stations as to how they are managing content development,
continuous engagement with the community, feedback management and most importantly sustainability related issues. We
are also looking forward to new and innovative ideas that may have been tried by other community radio stations. Our
biggest challenge is to ensure that our listeners tune-in to our CR station and we are able to provide value added services
to the listeners.

INTERACTION WITH COLLEGE
STUDENTS N FACULTY "AAPKIAWAZ 20.8 FM"

Aap Ki Awaz: Interaction with college students and faculty
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FM 90.4 mhz

Radio Adan @90.4 MHz: Bringing Agro-tech from Lab to Land

Dr Sarvjeet Herbert, Sam Higginbottom Institute of Agriculture, Technology and Sciences
(Deemed University), Allahabad-211 007
Web: www.shiats.edu.in Phone: 09415316348 E-mail: stmcindia@yahoo.co.in

Background

Radio Adan 90.4 MHz
operates out the Sam Hig-
ginbottom Institute of Ag-
riculture, Technology and
Sciences (SHIATS) cam-
pus in Allahabad, Uttar
Pradesh. This institute is a
deemed University. It was
earlier known by the name
Allahabad Agricultural In-
stitute. The Radio Adan
was launched on 25 April
2009. The CRS serves a
large community of farm-
ers based around the cam-
pus. The CRS broadcasts
suitable programmes for
12 hours daily. The stu-
dents and faculty work to-
gether to develop the con- Radio Adan: Action

tent suitable to the community needs and to bring the knowledge to the farming community.

The School of Film and Mass Communications (SFMC) runs and manages the Radio Adan 90.4 MHz, as a part of its so-
cial commitment and responsi-

bility towards the community
within which it is situated; ad-
dressing itself to the residents
of Allahabad. This commu-
nity radio broadcasts educa-

tional, enrichment and wide

range of rich socio cultural
programmes by the students;
under the supervision of the
faculty members produce the
radio programmes. CR Radio
is a space that provides an ex-
cellent learning experience to
our students. SFMC Radio sta-
tion is a good source of hands-

: = on experience for students of
Radio Adan: Studio mass communication.
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Broadcast Content

Keeping in mind the community that we serve, the programming focus of the Radio Adan is more towards agriculture
information sharing. Many of our programmes are produced with the help of agriculture experts with an aim to inform
and educate the farmers about the latest agricultural technologies that they can use. Our aim is to aid in bringing technol-
ogy from inside the Lab to Land.

Guests and experts from various fields are often invited to our studio for interactions with the farmers and other com-
munity members and occupational groups through special phone-in programmes.

Apart from programmes on agriculture we also produce and air programmes related to healthcare and hygiene and other
social issues as are relevant to the community. Our primary aim is to empower the listeners with skills and capacities to
enhance their agricultural incomes and strengthen their livelihoods security opportunities.

Capital and Sustenance

The infrastructure for setting up the radio station and running costs are being met by the University.

Achievements

Radio Adan 90.4 MHz has been running successfully since 2009. There has been a general improvement in the awareness
levels and the lifestyles of the community through the information being provided through the CRS. Our invited guests
and experts directly respond to specific queries from the community through live phone-in shows. The keen participation
of the community members and their interactive queries during the phone-in programmes indicate the continued interest
in the topics covered by Radio Adan.

Radio Adan: Event
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Agra Ki Awaz @90.4 MHz: CR Station Voicing the

Aspirations of an Indian Town

Dr Girija Shankar Sharma, Station In-charge Dr BR Ambedkar University, Paliwal, Agra-282 004
Web: www.dbrau.ac.in Phone: 09927082862 E-mail: agrakiawaz(@gmail.com

Background

The Agra Ki Awaz com-
munity radio station was set
up by the Department of
Journalism and Mass Com-
munication, Dr BR Ambed-
kar University, Agra, Uttar
Pradesh on 30 October 2010.
Inauguration was done by
Governor of Uttar Pradesh,
Hon’ble Shri BL  Joshi.
Chief Guest of the occasion
was Supreme Court Justice
Shri Markandey Katju. The
community radio station has

been producing 2 hours of
original broadcast each day.
It caters to the interest of all
sections of the community
that it serves, reaching about
10 sq Km of the stations
radius. Agra Ki Awaaz: Studio

Broadcast Content

The community radio centre Agra Ki Awaz follows the aim and work procedure of a standard community radio. The
subjects of our programmes, which are from the community itself, will be the base of the development of the city. Com-
munity radio is a tool which is made on the local intelligence, behaviour, nature and way of living of society. The pro-
grammes which influence the change in society are first thought and outlined carefully, after that they are considered. The
CRS focuses on programming created by the community that is intended to help build a better Agra.

We get feedback, and by considering those feedbacks we create new programmes in which the part of society is present.
We make programmes, reflecting the hopes, aspirations, problems and concerns of the people, and also drawing upon their
active participations along with entertainment of the students of the University, college and local talented persons. Pro-
grammes to promote the welfare of student’s career counselling are also made. We want to create harmony and a healthy
environment in the society through the community radio.

Apart from showcasing local talent, the CRS also broadcasts shows that provide career counselling to students.

Enhancing the reach: Multi-Media Strategy

For example, our hugely popular daily programmes Agra Ki Awaz, is a call-in programme in which government officers,
elected representatives of Municipal Council and the panchayats, educationists, medical practitioners, lawyers, social work-
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ers and other eminent local citizens are invited
as guests/experts. The listeners are informed
about the guest of the day in advance so that
they are ready to ask their questions on phone
during the live-interview of the guests. This pro-
gramme has emerged as an effective platform
where Agra residents can discuss their collective
problems and seck solutions.

Capital and Sustenance

Capital expenditure for setting up the CRS was
% 30 lakh (approx). The recurring expenditure
for the CRS is T 770,000.

1. From UGC GRANT: Some of the amount
will be met out from the UGC grant allocat-
ed to the University in XI 5-Year Plan in the
heads — student welfare and sports. There is

Agra Ki Awaaz: Event
also a provision from IFM in this grant. We

may pay the salary of 01 Technical Officer (Radio Station), 02 Technician Assistants (Programmer executive/Computer
Operator/Sound recordist) from this head. Salary of Class IV employee may be paid from the grant allocated in Student
Welfare Head.

2. From the Department: The monthly salary of 01-Rj(Radio Jockey) and expenditure on contingency will be met out
from the journalism course which is a self-finance course. The department will also run a new self-financing course
from this session named as ‘PG Diploma in Radio Jockeying’. R will also teach this course along with his/her duties as
RJ at the radio station.

3. From Advertisements : We will accept advertisements as per prescribed rates and rules of government of India. These
advertisements will help us financially in the coming future to meet out the expenses up to some extent. We can accept
advertisements for 50 minutes duration in 6 hrs programmes as per Government policy.

Achievements/Success Stories
Some of the special programming that has been produced by Agra Ki Awaz are as follows:

Discussion on Ragging: On 2 November 2010, 6 students from various colleges in Agra were invited to the studio for a
discussion on ragging among students. The show, broadcast on 4 November 2010 was highly appreciated by the student
community of Agra.

Interviews with Doctors: More than 10 interviews and radio talks of doctors were recorded and aired by Agra Ki Awaz. The
discussions have generally been about child care, women’s health and general physiology. A radio talk on Naturopa-
thy was also broadcast. Among these stories
the most appreciated has been, ‘Dengne Se Kaise
Bache? (How to protect yourself from den-
gue fever) broadcast on December 24, 2010.
A rally was conducted at Shaheed Smarak for
awareness of thalassemia (inherited disorder
of haemoglobin metabolism resulting in fa-
tal anaemia) under Dr Anil K Agarwal which
was very successful and was appreciated by lot
of people.

Folk music: Several radio programmes were re-
corded on Folk artists and folk music. One of
them was Veer Gatha, broadcast on 20 October
2010 which was a musical performance of folk

: song by a group of farmers from village Bah,
Agra Ki Awaaz: Action near Agra was much appreciated.
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CMS CR @90.4 MHz: Community Based Programming Creates

a New Learning Ethos

V Kurien, Head, City Montessory School, Lucknow-226 001
Phone: 09415015039 E-mail: rksingh34@tediffmail.com

Background

City Montessori School community radio was launched on 1 July 2005 as a campus radio. It covers 16 hours of broadcast
with 8 hours original programming and 8 hours of repeat. It makes the programmes based on the need of the community
people be it health, employment, food, nutrition and other social issues like Child Labour, Women Empowerment, Family
Planning and Birth Control and other health related problems.

Programming Focus: Community

CMS community radio also focus on the issues which are of daily concerns to a common man, usually some problems
that have come forward are Agriculture, Sanitation and Hygiene, Advice on Legal Aspects and Mother and Child
Care. Needless to say the channel is more of voice of people rater than being any thing else. CMS CR also broadcast
programmes that showcase the culture of the village, for example the way they celebrate Holi, Diwali, Dassehara and
other regional festivals.

Special features presented on special occasions are an integral part of CMS CR. Live phone-in-programme is a weekly
segment on every Sunday where a renowned medical expert is called who answers to the health related problems of our
listeners. CMS community radio also aims to treasure the folk culture of the community when the community women
come to studio for the recording of folk songs and sanskaar geets (devotional songs).

Few of the prominent programmes broadcast on the CMS community radio are Sebat Ki Baat Doctor Ke Saath, Geeto Ki
Jhankaar, Nayi Subab, Nanhon Ki Dunia, Career Mitra, Shakti and Anmol Ratna, and Hum Honge Kamyaab.

Capital and Sustenance 171

CMS community radio is a venture of City
Montessori School headed by a visionary couple
Dr Jagdish Gandhi and Dr (Mrs) Bharti Gandhi.
CMS community radio has two stations one at
CMS Inter College 2, Vishal Khand Gomti Nagar
and another is at CMS Girls’ Degree College,
Kanpur Road, Lucknow. The day at CMS CR
begins with a meeting with the Head of the

Department and responsibilities are delegated to
the team members after which begins the work
of recording and anchoring of educational and

inspiring programmes.

CMS CR: Quiz competion

Our focus has been on transmission of such

highly educative programmes that enhance the knowledge and all-round personality of the community listeners. Various
health experts like the heart and yoga specialist, eye specialist, dieticians, neurosurgeons and consultants from different
fields have been involved in preparing useful programmes for CMS CRS. Interactive programmes are also prepared so
that the community members get adequate information about their health and other problems they face in their day-
to-day life.
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Our main source of capital is the income generated from the school fees. The efforts of CMS CRS were realized when the
Department of Science and Technology (DST) bestowed the CRS with the project ‘Planet Earth’ in the Year 2010 where
we have received a grant of I 700,000 for producing the programmes on the subjects pertaining to Earth and conserving
environment for six months.

Experiencing Success

Since March 2008, the CMS CRS team had also actively begun to work within communities around Lucknow. This
has helped the station produce and broadcast community based programmes alongside educational programmes. The
initiative has also been taken to try and encourage community people to become volunteers and take the ownership
of the programmes. We have had mix experiences in this endeavour. After getting women to overcome their fear of
the mike, in their first attempts to record local folk songs and those that Mahila mandals compose for festivals and
community gatherings, the CMS CRS team faced an unexpected obstacle, a misconception that recordings and songs
recorded by the community people are being sold at very prices in the market and the women were being cheated of
big money that the community people could make, but gradually we were able to remove this misconception from their
minds. Our efforts have begun to bear fruits as we managed to motivate 20 community volunteers from Makhdoompur
and Nijampur Malhaur village.

Here are few people from the local community who think that CMS community radio has changed their thinking and
mindset towards life, it has become a success story and source of inspirations for the other members of the community.

Ramesh Yadav

A farmer who stays in Malhaur village is associated with CMS community radio from the year 2009. He with many other
people from the same village was invited to CMS Community Radio Studio for training cum workshop where they got
trained on computers for different functions like recording, editing and mixing, Ramesh, who was very shy in beginning is
almost a changed man now as he himself says, “I never got an opportunity to learn how to use the computer. However, 1
am happy that I got an opportunity to speak on the radio.”

Since the day CMS CRS invited him to participate in a panel discussion, Yadav has emerged as a more confident person
and now he speaks on the mike confidently. “Change will come only when people in the village change their mindset and
authorities take their responsibilities seriously.” he says. Now Ramesh is a dynamic volunteer for CMS CRS in Malhaur who
not only co-ordinates the different activities of CMS CRS but also encourages other community members to participate
in various programmes produced by community radio.

Ramesh has also participated in many phone-in-programmes in studio which has boosted his confidence up to a great extent.
He has also participated in many drama programmes like a health programme Arogya Mantra and a soil related programme
Mati Ke Rang produced by CMS CRS under the project ‘Planet FEarth’ a programme of Department of Science and
Technology (DST).

Chenavati

A 21-year old young girl came to the studio in March 2009 after she heard bhajans being played on this community radio
channel. After initial fumbling she has managed to settle down to contribute to making various radio programmes. With
her confidence growing, she learnt the basics of computer and graduated to announcement and supporting the phone-in-
programmes. She too admits. “Earlier, I would not speak. I have to thank CMS CRS for giving me this opportunity.” She
adds, “It is a great experience, when we are speaking on the radio. Our family is able to hear us, what can be better?”

Chenavati is a dynamic and regular volunteer of CMS CRS who not only plays various roles in the radio programmes but
also encourages other women of her community to come for recording of folk songs and other activities. “CMS CRS has
changed my personality and the outlook towards life.” she says.

Shivani Agrawal

A 20 year old polio affected Shivani is one of the four sisters who lost their father a few years ago. She is studying
for her graduation and has been coming regularly to the CMS community radio station to learn the use of computer
for different works at a radio station like recording, editing and mixing of the programmes. A few months ago, this
extremely shy girl who would never reply to any question, now speaks boldly and confidently and regularly participates
in various programmes produced by CMS community radio. She is also a regular participant in phone-in-programme.
Shivani herself admits, “I have been scared to speak to people but now I can speak on the mike and record my poems
and Bhajans in community radio station. This has boosted the level of my confidence”.
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CMS CR at Girls Degree College @90.4 MHz: Changing Lives

and Destiny in the Old City of Lucknow

Varghese Kurian and RK Singh, CMS Girls’ Degree College, Lucknow-226 012
Web: www.cmseducation.org Phone: 09415015039 E-mail: vkurian@csmeducation.org

Background

CMS Community Radio @90.4 MHz was launched on 23 September 2005 and was set up by the CMS Girls’ Degree
College in Lucknow, Uttar Pradesh. The CRS broadcasts for 8 hours every day with 4 hours of orlgmal content and
4 hours repeat broadcast. CMS :
Community Radio has two sta-
tions: one at CMS Inter College
2, Vishal Khand Gomti Nagar
and another is at CMS Girls’
Degree College, Kanpur Road,
Lucknow. CMS Community Ra-
dio is a venture of City Montes-
sori School headed by a vision-
ary couple Dr Jagdish Gandhi
and Dr Bharti Gandhi. We have
provided a description here, and
would like to reiterate that the
management of both stations
is done by the same commit-
tee. These twin stations allow

the reach to extend to a much

wider range and also to impact
the audience.

Broadcast Content CMS CR: Event

The day at CMS CRS begins with a meeting with the Head of the Department and responsibilities are delegated to the
team members after which begins the work of recording and anchoring of educational and inspiring programmes.

City Montessori School Community Radio creates programmes based on the needs of the community, be it health, em-
ployment, food, agriculture, yoga, science education, sanitation and hygiene, and social issues like child labour and women’s
empowerment. Live phone-in-programming is a weekly segment on every Thursday in which renowned agricultural ex-
perts are invited to the studio who responds to agriculture-related problems of our farmers.

CMS Community Radio also aims to treasure the folk culture of the community and encourages members of the com-
munity to come to the studio for recording of folk music as a way of preserving traditional art and culture. Some of the
programmes broadcast on CMS Community Radio are E& Nanha Sapna, Yuva Manch, Khel Sansar, Singhasan Bateesi, Sargam
(a classical music-based programme), Baghvaani, Gyan Darpan, Tai Bataye Baat.

Capital and Sustenance

As CMS is an educational institution, the main source of capital and sustenance of CMS-CRS is the income generated
from the school fees. The efforts of CMS CRS were realised when the Department of Science and Technology (DST)
bestowed the CRS with the project ‘Planet Earth’ in 2010 where CMS CRS received a grant of I 700,000 for producing
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the programmes on the subjects pertain-
ing to earth and conserving the environ-
ment for six months. These have been
the source and sustenance of CMS CRS.

Achievements

The success saga CMS CRS is the word
of community people who feel that CMS-
CRS has changed their life and their des-
tiny. Here are a few people from the local
community who think that CMS Com-
munity Radio has changed their thinking
and mindset towards life, it has become a

success story in the community.

Sarita Rawat a girl from the community
who has been associated with CMS Com-
munity Radio since 2010. She is a very talented girl and singer of folk songs. Being a hard working and sincere member of
CMS CRS volunteer team, she is ever thankful to the CMS-Community Radio for grooming her personality.

CMS CR: Studio

Ramesh Yaday is farmer who stays in Malhaur village has been associated with CMS Community Radio since 2009. He, with
many other people from the same village was invited to CMS Community Radio Studio for training-cum-workshop where
they received training for using computers for different functions like recording, editing and mixing. Ramesh has emerged
as a more confident person and now is able to speak on the mike confidently. “Change will come only when people in
the village change their mindset and authorities take their responsibilities seriously.” he says. Today, Ramesh is a dynamic
volunteer for CMS CRS in Malhaur who not only co-ordinates the different activities of CMS CRS but also encourages
other community members to participate in various programmes produced by community radio.

-
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CMS CR: Action
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HINT Radio @90.4 MHz: Reaching a Peri-urban, Aspiring

Community in NCR

Vijay Sekhri, Hint House, Hint Chowk, Raj Nagar, Ghaziabad
Web: www.hintgroup.org Phone: 09810139911 E-mail: hintradio90.4@gmail.com

Background

Hint Radio 90.4 MHz is an arm of Hint Media Group, covers Ghaziabad city and some blocks. The Community Radio
was set up by Hint Media Group with a vision of its founder legendary journalist Shri Vijay Sekhri. In a short span of
11 months, Hint Radio made its presence felt in the district. Hint Radio is the only community radio in Ghaziabad. Hint
Radio has made a steady stride in providing wholesome entertainment and information to its listeners. A staff team of
Hint Radio has held camps to encourage village kids for education. Hint Radio is the only electronic medium being used
to communicate with the rural mass of the area. In its existence of 11 months, Hint Radio played a pivotal role in bringing
a catalyst change in the life of rural folks of the district.

Broadcast Contents

Hint Radio mainly produces programmes on Education, Health, Family Welfare, Agriculture practices and Legal aid
and Legal Education. The broadcast contest is decided by the local people only and finalized by the Programme Head
of the station.

Some of its programmes are as follows

Astha: The main objective of the show is to aware people of social evils; Kissan Ko Salaam: This is a show meant for
rural folks; Hit Hain To Fit Hain: This show takes health and fitness to the listeners; Daastaan-E-Ghaziabad: In this
show we take listeners to the history of the city. Career dot com: This show talks about various career options of students;
Tax Salah: This show provides an in-depth analysis of tax structure; Health Junction: This show talks about diseases
and their cures.

175

Infrastructure and Sustenance

Hint Radio 90.4 MHz is run by the Hint Institute of Mass Communication, affiliated with the Guru Jambeshwar Univer-
sity, Hissar. It started with the financial support of Hint Media Group in its own building in space 5200 Sq ft covered area
in Hint House. Initial capital investment was around < 25 lakh.

Hint Radio has three studios, two offline and one online with complete ecostic treatment of high standard. Eight R]Js are
working on salary rolls and ten are taking free training of Radio Journalism at present. The Radio Station has 16 extra edit-

ing tables, apart from three well equipped studios. Radio station owns a separate four wheel vehicles for field coverage.

Hint Radio has now come to the level of fetching few commercial advertisements but that is still not sufficient to meet
out all expenses. Expenses are met out with support of the sister units of Hint media group. Hint Radio compensates this
support by giving advertisements of all other concerns of Hint Group. This in-house support is good enough to sustain
the smooth running of Hint Radio with respectful standard, with this we can serve best to the community and will remain

with best of our efforts in community services.
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Achievements

Since its launch, Hint Radio has made a steady stride in providing wholesome entertainment and information to its listen-

ers. Today, it is one of the largest private community radio network in terms of audience.

Hint Radio is the only electronic medium being used to communicate with the rural mass of the area. In its existence of 11
months, Hint Radio played a pivotal role in bringing a catalyst change in the life of rural folks of the district. Hint Radio’s
theme song ‘Hamara Ghaziabad’ has become a huge hit among listeners. The district administration has selected it as a
part of Ghaziabad Mahotsav — the annual cultural fest of the district.

No cost was spared to ensure that Hint Radio set the standards for quality of broadcast and coverage in each of its areas.
Hint Radio has its own state of the art studio in Ghaziabad. Transmitters, mixers and coders were sourced from globally

renowned suppliers.
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Radio IIMT @90.4 MHz: Creating Sustained Value for the Unreached

S Vijay Gopal, IIMT Group of Colleges, Ganga Nagar, Mawana Road, Meerut
Web: www.iimtindia.net Phone: 09808063822 E-mail: director_radio@jiimtindia.net

Background

Radio IIMT 90.4 MHz is the first
Community Radio Station of
Meerut. Having initiated our broad-
cast with 2 hours of programming

daily, today we are broadcasting 18
hours every day (6 am — 12 mid-
night). The population of Meerut is
about 30 lakh. Our team consists of
One Programme Head and 6 Radio
Presenters whose sustained efforts
have made Radio IIMT a pack-
aged infotainment station, with the
motto ‘for the community, by the
community and of the community’.
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This is an initiative undertaken by
Shri Yogesh Mohan Gupta, Chait-
man of IIMT Group of Colleges.

Programming Focus

Our programmes are devised keep-

Radio IIMT: Engaging the Stakeholders

ing mind the population, which is a

mix of rural and urban populace.

At present, we are broadcasting programmes based on employment, Child Psychology, law and rights of citizen,
home remedies, healthy recipes, environment protection, career guidance, inventions and discoveries, agriculture,
health. We also have community participation in our programming in the form of performance of folk songs, etc.
by the community members.

Innovative Approach to Keep Audience Interest Alive
Catering to a population that is a mix of rural and urban masses, Radio IIMT’s programming is a mix of informative and

entertainment programming,

The focus of our station is to combine the objectives of development and reaching the community with the value that is
created by community radio in all spheres of life. The innovative approach of combining knowledge sharing with creativ-
ity and entertainment value is the reason for the success of our community radio station. If we want knowledge to be
absorbed by a wide variety of audiences then creative programming mix is very critical.

Broadcast Content: Thrust on Variety

Shows on employment opportunities and career guidance cater primarily to the youth, while for others we have pro-
grammes that delve into child psychology, legal aid, healthcare tips, cookery, agriculture, etc.
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Apart from these we also air shows where music is played according to the audience’s preference and have another section
on popular entertainment news.

Radio IIMT broadcasts educational, health, cultural, social, consumer law and agricultural based programmes incorporat-
ing interviews of community people invited as guests to various shows.

Achievements

Inviting important and famous personalities also make it very attractive to the listerners who get expert views and analysis
on a variety of subjects. Some of the leading personalities who have participated in our programmes include: Prof SP Ojha
(Ex VC Ch Charan Singh University, Meerut); Film and Television Serial Director Himanshu Kansal; Dr Naveen Lohani
(HOD, Hindi Department); Prof SVS Rana( Pro VC), Shri Jitendra Singh Bana (Bar association Meerut) Shri KK mittal
(Law Department Meerut College); Shri Khagesh Bahadur (President, District Consumer Forum) and many others. This
is a regular feature with IIMT radio.

Our programme Roggar Update has generated awareness and employment for people who were sitting idle with Matricula-
tion and Higher Secondary Certificate. The focus is to bring to the notice of the listeners to vacancies issued by the Soochna
evam Prasar Mantralaya, focusing on the youth who have completed their schooling;

Our programme ‘Life Line” has been able to give free medical advice by doctors in our show.

Our programme D7/ Se has given a platform to the rural people to explore their talent in singing and talking on various
issues open heartedly.

Our programme Kanooni Salab is catering to people who want to know about various laws pertaining to day to day problems,
harassment, consumer protection, discrimination, dowry etc.

Radio IIMT: Studio
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IITK CR @90.4 MHz: Connections with the Community

Reema Mittal, Programming Head, II'T Kanpur, Kanpur-208 016
Phone: 09415759394 E-mail: 90.4@jitk.ac.in

The Humble Beginnings

II'T Kanpur has been disseminating seeds of knowledge since its inception and its latest initiative is the launch of the IITK
community radio. The station started on 27 September 2010 with the motive of connecting the campus with its voice and
with the unheard voices of the neighboring community. The surrounding community includes several rural spaces like
Lodhar, Kukradev, Singhpur, Kursauli, Nankari and suburban spaces like Kalyanpur, Rawatpur, etc. The programmes are
run for 4 hrs daily - 1-3 pm and 6-8 pm - covering an area of 10-15 radial Km.

A whole gamut of programme is aired - Rhythms (Indian classical and semi-classical music); interviews of eminent
people on varied themes of Indian democracy and higher education, musicology, migrant laborers’ issues, etc.; Yoga and
Naturopathy; Storytelling Sessions for children featuring stories of several great Indian writers like Munshi Premchand,
etc.) Unheard Voices of the community; Miscellaneous programmes by Campus Community; and Special Features on
festivals and National and International Days.

Nurturing the Voice of the Community

So far we have tried to engage the community as programme producers. We reach out to them through mails, through
regular radio announcements and through field visits. The discussions are held over ideas/themes and once the concept
is finalised the team and volunteers work in tandem. Several campus students and faculty community have recorded
their voices with us. Also, many people from neighbouring villages have come forward and effectively used this medium
of communication. Some people have also shared their recorded audios and videos through mails. Regular feedback is
received on our e-mail, and some through field surveys.

Funding status

As of now, there are no funds earmarked for the Radio. It runs purely on voluntary basis though some of the costs are borne
by the institute. However, we have procured some informative programmes through collaborations with organisations like
Vigyan Prasar, Department of Science and Technology, Government of India, New Delhi. 179

The Journey so Far

The journey so far has been arduous.
Sinceitslaunch, several challenges have
confronted us. Though the station
has all the necessary equipments and
space, there is a shortage of staff
required for the smooth functioning
of the radio. Due to the crunch of
financial resources, staff recruitments
cannot be done and production work
is also hampered.

The user group of IITK CR is a
varied cluster. Nature of audience
is quite different within and outside
the campus. In fact there are several
different user categories even within
the campus. Programmes for all is ) RN h
indeed a challenging task. Yet, the HTK CR: Shri Umakant Pathak, a flautist, who has been playing flute since childhood,
variety of the programmes aired today in the recording room with his flute.
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on our radio posits that to some extent we have been able
to overcome this challenge.

Presence of other popular media forms like Internet, TV,
i-phones, etc., on campus and repositioning the radio there
in has also been challenging. What still remains challenging
is the regular generation of quality content in the absence of
financial resources and trained manpower. Till date all the
technical difficulties have been handled efficiently.

Nevertheless the initial response has been encouraging.
The picture is not that grim as it looks like. We have had
some exciting moments as well. The first such exciting news
was received on 27® November 2010 when Hindustan ‘ 1
Times ran an article of one of our programmes ‘Yoga and IITK CR: Youngfa‘cesfrom the surrqunding village called Nankari
Naturopathy’. This follows sharing of mails and feedback. recording a group song in full enthusiasm.

Through our programme on classical music we have been able to tap the local talent spread around in the community.
And finally we managed to involve some organisations like Jan Chetna Manch and Apna Ghar hostel that work for
underprivileged children in our radio.

We have been following a simple content development strategy. Our team constantly works on theme based programmes.
Eg., 3-hr programme on classical music titled ‘Glimpses of Classical and Semi-classical music with Mrs. Amarabati Biswas’.
The scripting and narration has been done by a team member. The second approach is to invite the community to pitch in
the ideas and after lot of discussions and brain-storming the concepts are developed and content is created. Some of the
programmes have been procured through collaborations with organizations like Vigyan Prasar, New Delhi; Jamia Millia,
New delhi; Shramik Bharti, Kanpur based NGO; and City Montessorie School, Lucknow. Another approach that we have
followed is to go out on field visits and record the interesting stories that we come across. For example, on children’s day
we visited Swami Vivekanand School running in a neighboring village called Lodhar and recorded the talented voices of
the students as well as teachers. At the end of the visit we had 1 hr of quality programme with us. The struggle has not
been in generating good quality programme ideas but in finding dedicated and sincere people to work on those ideas and
implement them.

Study/ Impact Analysis done

As a 7 month old radio station, and being nascent, no formal study has been conducted. Our regular feedback from
mail and field feedback is an important indicator. Some field surveys for the community lying outside the campus have
been done like in Lodhar, Panki, and Nankari villages regarding the radio signal, frequency, quality of programmes and
suggestions were also sought.

Advocating the local needs through community radio:

During a field survey in Hirdyapur village, we were informed by villagers that there is no health dispensary in few kilometers.
Village Voice is the programme that will focus on the lives of the surrounding villages — problems as well as success stories
— and will involve the villagers. Doctors participate in health coverage programmes.

Innovation and Creative Approaches

Tapping the local talent and celebrating its diversity has been a key content development focus. We engage them as follow:
e Inviting schools and NGOs and other relevant groups working in the city to associate with our radio for relevant social content.

e Floating various ideas through our website and inviting volunteers to work with us. This will serve the dual purpose as
volunteers will gain experience and participation certificates as well.

e Planning and giving regular slots for interested agencies. For instance, underprivileged kids of Apna Ghar hostel record
their programmes every week, being aired every Sunday.

e We also receive pre-recorded programmes through our mail id.

e Forming small teams of talented and young teenagers from villages, holding regular meetings with them and sending
them out in the villages for stories.

Constraints

Sustainability and funds are a major challenge. Moreover, organisations working in the social sector like UNESCO, UNICEF
can help community radios in developing educational programmes. A programme repository with some virtual sharing
tool can be developed. We look forward to more interactions and exchanges among the community radio fraternity.
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Lalit Lok Vani CR @90.4 MHz: Tapping Local Talent in
Bundelkhand Region

Mradul Srivastava, Station Manager, Village Alapur, Birdha Block, Lalit District-284 403
Phone: 09648939942 E-mail: lalitlokvani@gmail.com

Background

Station was established on 3 September 2010 and currently there is one hour original programming and two hours
repeat broadcast happening each day. The station designs programmes as per the needs of the community in the local
Bundelkhandi language. The programme con-
tent is developed bearing in mind to combine 2 oA T,

information and announcements with enter- ' : >
tainment for the audience. The programmes
are focused on the community needs especially

with respect to livelihoods issues, women’s em-
powerment, agricultural diversity, development
of local resources, government schemes, etc.
These are given priority to inform the listeners.
All the team members are trained in commu-

nity participatory processes, and develop local
content in consultation with the community.
The content and schedule is approved by the
Management Committee of the CR Station
which has community members at the decision
making levels.

Sustainability Efforts

_.‘:. 43 i J

In its annual plaflnlﬂg, Lalit Lok Vani has cre- Lalt Lok Vani C: Launch event
ated an annual budget and funding plan. The

budgets are prepared as per the plan each
month. Revenue generation plan is based
on membership, registration of local tal-
ent, announcement, renting of studio
time, local advertisements and costs to
get trained for broadcasting and technical
management revenues.

Infrastructure of TLalit Lok Vani is de-
veloped by WML, Kolkata and this pro-
gramme/radio station funded by Uni-
cef. Recurring cost of Lalit Lok Vani
about ¥ 17 lakh per annum. We collect
revenue/recurting cost through reg-
istration, membership of radio, local
shop advertising, greeting message, lo-
cal announcement, hall rent, etc. In the
six months since launch, the commu-
nity has contributed a substantial part of
Lalit Lok Vani CR: Studio 40,000 in revenue generated.




Compendium 2011: Community Radio Stations in India

Supporting and Encouraging
Local Talent

Lalit Lok Vani’s biggest achievement
is that it is Uttar Pradesh’s first rural
community radio station in the Bun-
delkhand region serving nearly 2.5 lakh
population spread over 120 villages,
including some bordering villages of
Madhya Pradesh.

The Bundelkhand region has a rich cul-
tural and oral story telling heritage. Lalit
Lok Vani has provided an opportunity to
over 100 local artistes to share their tal-
ent with the villagers in the region. This
has provided a big boost to the local tal-
ent and encouraged the preservation and
revival of the local culture.

Management and Collective - - -
Thinking Lalit lok vani CR: Studio

The Lalit Lok Vani community radio station is governed by a locally established Management Committee. The Committee
has suggested that local talent can be built by building capacity. Towards this end, Lalit Lok Vani has been doing narrow
casting sessions in backward and remote villages on a regular basis.

Way Forward

Lalit Lok Vani has ensured that the programming focus must be matched with revenue generation efforts in order to sus-
tain the radio station. While community participation is going on well, we would like to learn about how other stations have
managed, especially those that are operating for a long time. Management skills amongst all local community members and
formal capacity building programmes would also be beneficial for its members. New project related funding opportunities
will also be explored. Greater networking among other existing community radio stations will give a new impetus to the
overall success of all CR stations, as it will also benefit the community served by Lalit Lok Vani.
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Radio Noida @107.4 MHz: Supporting the Urban Poor in the

National Capital Region

Braham Prakash Yadav, Asian School of Media Studies, Film City, Sector 16-A, Noida
Web: www.radionoida.fm Phone: 09968543245 E-mail: info@tadionoida.fm

Background

Launched in November 2009, Radio Noida was set up by Asian School
of Media Studies and caters to the large rural community of the sub-
urb of Delhi in the National Capital Region. Radio Noida has focused
on edutainment with programming of 14 hours of daily broadcast.

Broadcast Content

Community radio is a prior agenda that can help building up partici-
patory practice in the society, which leads to people’s governance. It
can facilitate people’s access and promote their participation in local
level decision-making process, which ultimately results into participa-
tory governance in the society.

Radio Noida’s programme content related to the community and
focus on issues relating to education, health, environment, cultural,
social, and consumer law based programmes and agriculture and rural
and community development. Radio’ on air programme include in-
terviews of community people invited by the community radio.

Capital and Sustenance

Radio Noida is fully supported by the Asian School of Media Studies.
It includes capital expenditure and operational expenditure.

Taking up Social Cause and Achievements
The team of Radio Noida 107.4 MHz has established a social setup

w | | 4
under the name and banner of ‘Radio Vigyan Club’ to promote sci- Radio Noida: Event
entific education in slums and in villages of Noida with the help of
Vigyan Prasar.

Radio Noida is now adding and supporting social activities in Noida. The byline of Radio Noida — Apna Radio has ex-
tended the word Apna and started Apna School. Apna Shishu Sadan and Apna Library in the slums of Noida to support

; the all round development of unprivileged children
in the suburb.

In cooperation with Radio Vigyan Club, Radio Noida
has taken up an initiative and produced a radio pro-
gramme on the necessity of identity cards for the
welfare of the society. In the slum area of sector 16,
17 and 18, people who did not have identity cards/

voter identity cards, were provided forms to make the

work easy for them. The participation in the people

was overwhelming,
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radio that listens... CRE

& A unit of IMS Noida

Salaam Namaste @90.4 MHz: IMS Noida: Radio that Listens!

Barsha Chabaria, Station Head, IMS Campus, Sector-62, Noida-201 303, Uttar Pradesh
Web: www.salaamnamaste.in Phone: 09717411111 E-mail: info@ salaamnamaste.in

Background

Salaam Namaste has been operating for the past 3 years and has a 12 hour broadcasting live programmes and repeat of
talk shows. Live programmes have everyday “Topic of Discussion’ where comments by the community are invited and are
aired. Talk shows are designed with local doctors, educationists, and career specialists where the talk — topics are Health
and Nutrition, Career, Admission help, etc. Every show has a community involvement of 50 percentile and above.

Salaam Namaste also broadcasts programmes given by ‘Iigyan—Prasar’ for science awareness and environmental topics.
Health shows have local doctors speaking on different health issues, called ‘Salaam Sebaat’. A weekly Show called ‘Hum
mein hai Dum’ is a centralised for Women—Empowerment programme designed to encourage entreprencurship and
home businesses.

A special show called ‘Noida Ki Baat Noida ke Saath’is one where people from Noida villages come and talk about their
day-to-day living conditions, problems and solutions are sought from the Sarpanch. Teachers from different schools were
invited to guide students for exams which had an overwhelming response during this exam session and this show was
as ‘Radio—Tuitions’ Stories of under privileged and slum kids are covered through outdoor—broadcasting called ‘Nanhe-
Haantlh—Baade Sapne’. Career special programmes have local people in different professions who talk about the relevance of
the profession and how to make preparations to become one. It is called ‘Career Express’. Responses by the community
are invited and likewise changes are made in the programmes too.

Tobacea

Salaam Namaste: Community
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Innovative Community Initiatives

Cutting PPL play ont and up-lift of local talent: CRS Salaam Namaste is based out in Noida, which is an educational Hub.
There are quite a number of colleges where young teenagers have formed their own ‘Rock-Bands’ and they make their
own compositions. To fill per hour clock, song play outs are really important for any radio station and Salaam Namaste
had been paying for PPL license for the last two years. An innovative step to uplift the local talent and also curbing the
unaffordable license money has been through promotion of invited ‘Original Compositions” by local rock-bands in our
community which is played every hour. This is having a great response in a very short span of time.

Daan—Verdaan: A donation drive to help the poor and needy in the community a donation drive was initiated by Salaam
Namaste where the Community people donate everyday required stuff which is distributed in Slums of Noida. This is an
on-going activity.

Radio—Tuitions: Salaam Namaste started Exam Therapy in the year 2010, which was repeated in 2011 too as Exam Therapy
Season II, where teachers in Noida, Counselors in Noida, Food and Diabetic specialists, psychologists in Noida helped
students to prepare for exams. This acted as Radio—Tuitions.

Challenges in Revenue Generation
Difficulties in audibility and interference by similar other stations poses a great problem in mapping clients and that is why

they are reluctant to invest in such a radio station. Also whatsoever range is available that seems to be less.

We humbly seek co-operation and help by the Government to provide us projects like safety, traffic, and national holidays
celebration which could be in a calendar and this would chart out a frequent flow of revenue throughout the year.

Strategy for the upcoming year

The strategies Salaam Namaste is planning for the coming year is to approach all sorts of Government revenue sources,
because that seems to be the last possible help. Also, we wish to co-ordinate strongly with CEMCA to know how
technicalities and provisions change after completion of three Years.

v

Salaam Namaste: Engging the local community
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RadioJU
Just Lister!

Jadavpur Univ CR @90.8 MHz: Building Bridges, Connecting People

Prof Nilanjana Gupta, School of Media, UG Arts Building, Jadavpur University, Kolkata-700 032
West Bengal, Web: www.jaduniv.edu.in Phone: 033-24146060 E-mail: radioju@gmail.com

Background

Jadavpur University, Kolkata, on the Bengali New
Year, 14 April 2008 proudly launched West Bengal’s
first community radio station, Radio JU 90.8 MHz. It
is located in an area where different sections of soci-
ety co-exist in harmony. The population around the
University is a mix of middle class educated families
as well as slum-dwellers.

The CR station was set up as part of Jadavpur Uni-
versity’s ongoing Project TEQIP in collaboration with
School of Media Communication and Culture, JU.

Community Radio JU airs fresh programmes for 8.5
hrs daily starting from 11 am — 7.30 pm for 7 days
a week. The daily programmes may be generically
divided into four groups - children’s programme,
informative programmes, cultural programmes and
edutainment programmes. The format of the pro-

JU CR: A group of boys from a local NGO performed their
self composed songs.

grammes includes interviews, panel discussion, magazines. On special days like Women’s Day, Human Rights Day we

broadcast 12 hours of programming including 1 hour of phone-in programmes. The weekly schedule is available in the

Experience Sharing

official site of the University. We also rebroadcast BBC and Deutsche Welle’s programme.

Community Radio JU has completed three years in April 2011. It was not a smooth journey. We had to face several prob-
lems in 2011 to build the requisite infrastructure for transmission and creating a talent base to constantly produce quality
programmes. Community RadioJ U is indebted to the group of 100 active members who work voluntarily, round the clock.

JU CR: A street hawker is being interviewed by a
child radio reporter.

Additionally around 50 members are occasionally involved with
the radio station.

Community Radio JU brings people of different walks of life,
closer. Suchorita Banerjee, a visually challenged child radio re-
porter, says “I feel privileged to hear my voice on radio. It was
my dream to work in radio as it is one of the medium where you
can paint pictures with words. I feel like I am one of the nor-
mal children and here I have made many new friends. Now, my
friends wait eagerly for my show”.

Apart from regular interactive progarames, Radio JU also ap-
pealed for donations of food and drinking water to be given to
the victims of the deadly cyclone, Aéa, in Sunderbans in 2009.
Listeners and participants responded by contributing generously
to the announcement made by JUCR 90.8 MHz by collecting
relief material for Aza victims. Bulk of dry foods like biscuits,
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sattoo, puffed rice, clothes, children’s food like milk powder,
ORS, were transported to the victims residing in the interior
of Sunderbans with the help of National Service Scheme of
the University.

Study/Impact Analysis done

A survey of around 200 houscholds around the University was
conducted before the launch. The programming of Community
Radio JU is based on findings of this survey. Recently, a pilot sur-
vey was conducted which will lead to a larger survey to measure
the impact of Community Radio on its listeners.

Apart from surveys, we do live shows on special days and keep a
note of the callers. On an average we get 15-20 calls in an hour of
phone-in programme. At the end of each programme we men-
tion the telephone number and e-mail address of the station.
On a regular basis we get around 20 phones calls from listeners.
These help us to directly engage with the listeners and also map
the transmission range. This technique is responsible for convert-
ing a large number of listeners into performers.

Innovation and Creative Approaches

We regularly broadcast messages requesting listeners to conceptu-

alize and create new programmes and also give their feedback on
the existing programmes. JU CR: A visually challenged student recording his show.

We do weekly programmes on different marginalised communities in the area. We have done a series of programmes
on the lives of snake-charmers and Bax/ singers. These programmes were an instant hit. The programme on the lives of
snake-charmers was based on their lifestyle, the myths related to snakes, and also a word of caution from a medical prac-
titioner, in case of snake-bite.

The programme on Bau/singers helped us to record several rare folk songs and also document their journey. By broadcast-
ing these songs and interviews, the local urban population could enjoy traditional rural folk songs.

Community Radio JU is playing the role of a mentor for the students of UGC approved certificate course in Radio

Productions which started in 2009 under School of Media, Communication and Culture. The course focuses on the

technical, practical and academic aspect of radio. Among 20 students of the first batch, several students of the course

are working in radio and television stations in Kolkata. The students enrolled for the course get hand-on training in the 187
Radio JU studio.

As part of the education programme, Community Radio JU broadcasts daily one hour of programme “‘Sahaj Path’ based
on the syllabus of State Government. Teachers along with few students from Government schools try to recreate the
classroom like atmosphere in the studio. Sarva Shiksha Abbiyan, has approached Community Radio JU to provide these
programmes on a CD which can be brought into use for visually challenged children who are not residing in the trans-
mission area.

Students of undergraduate programme thanked Community Radio JU for helping them with their compulsory Environmen-
tal Studjes paper. This year, teachers from different faculties recorded their respective module on Radio JU. The queries of
the students were also cleared in the live phone-in programme.

The sound postcard was our way of reaching out to the community with the new year messages and dreams of children,
simultaneously providing a platform for the often talked about children’s right - the Right to be Heard. These were short
sound bytes ranging between two to three minutes, where our volunteers spoke to children about their dreams from the
year to come. Collected within the area of our transmission, the sound post cards feature a diverse range of children from
different socio-economic backgrounds-school children, school drop-outs, children living in the slums of Jadavpur Rail
Colony, children who work as casual workers in stalls around the University.
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In keeping with the essence, responsibilities and the medium of a community radio, we decided to use sound bytes of the
often neglected part of our community - the children, to express their hopes vis-a-vis their often harsh realities. The sound
postcards were deliberately short, so that it could be easily shared or uploaded, and the listener would not have to invest
too much time in stopping by and listening to them, either. It was not just our means of exchanging season’s greetings, but
also an aural mode for social outreach.

What help do you further need?

There are two major road-blocks:

i) Transmission: Under Government rules, Community Radio JU functions on a 50 Watt transmitter. As a result we are
facing great difficulty in reaching to a wide mass. Due to high rises and telephone towers, transmission is very weak and
in a few pockets in the locality the transmission cannot be heard. Also, in many places within 5 Km, the transmission can
only be picked by large and powerful radio sets. Most people today listen to the radio on their mobile. Here too there is a
great problem. We would like to urgently request the Government to grant us a high power transmitter so that transmission
within the 10 Km radius can listen to our interesting and socially committed programming.

i) Sustenance: A small amount of revenue is collected from advertisements. For the past 3 years, we are associated with
the Sarva Shiksha Abbiyan, NII'T. We also broadcast messages issued in public interest by West Bengal Pollution Board and
Save the Children. The revenue earned by these commercials takes care of the daily expenditure like the travel allowance
to school children and teachers and some tea and refreshments.

Even after three years, Community Radio JU is financially dependent on the University. The host institute takes care of
the monthly recurring cost like salary of the two staff, telephone bill, and electricity bill. The license fee is also paid by the
University.

We would like to approach the Government to make necessary arrangements so that community radio can become self-
sufficient.

Members of a local NGO, Sanlaap, shared their experience on 90.8 MHz.



West Bengal

s,
.

b
__I'
T

X
s
! l““

o

Radio SRFTI @90.4 MHz: Satyajit Ray Film and

Television Institute SRFTI, Kolkata

Sk Abdul Rajjak, Station In-charge, SRFTI, Kolkata-700 094
Web: www.stfti.govin Phone: 033-24328355 E-mail: stfticommunityradio@gmail.com

Background

Satyajit Ray Film and Television Institute, Kolkata, West Bengal is an autonomous Institute under Ministry of I&B,
Government of India which imparts thorough training in movie making both in film and electronic medium. It offers 3
years. full time postgraduate Diploma in Film Direction, Editing, Motion Picture Photography and Audiography. Students
come from all over India.

Community Radio Station, Satyajit Ray Film and Television Institute (CRS, SRFTT ) is a part of it. The programmes are
aired in the name — SRFTT 90.4 MHz. This CRS is not a training centre but it works as a community radio station. It
broadcasts the programmes which have immediate relevance to the community. It focuses on the geographical community
within a radius of 5 Km. centering the Institute. The financial, administrative and legal implications of the CRS is taken
care of by a ‘Principal Committee’ which consists of the Director of the Institute, Registrar of the Institute, two members
of the faculty residing within this radius, Senior Accounts Officer and one member of staff from the community.

Launch date/Daily duration

It was inaugurated by the then Honorable I & B Minister Sri Priya Ranjan Das Munshi on 24th May, 2008. It broadcasts
programmes from 10 am — 01 pm and 2 pm — 5 pm, Monday to Friday.

Broadcast Content

At present, it broadcasts programmes under the Headlines:

i) Cinema Technical- Seminars, Workshops, interactions with technical experts,

ii) Cinema non-Technical- interactions with eminent cinema personalities,

iif) Common Man’s own- interactions with locals and programmes made by the community
iv) Women’s own- Success stories of local women,

v) Medical-interactions with doctors of local hospitals,

vi) Local cultural programmes, Music, Literature, Open Forum etc.

Financial Sustainability

This CRS is being financially run by a part of the money, which SRFTT gets under Plan Head from Ministry of I & B,
Government of India.

Achievement/Success

The student community of SRFTT has benefited with the broadcast of seminars and workshops conducted by eminent film
personalities. The doctors of local hospitals discussed about preventive measures of different deases. Local auto-rickshaw
drivers, owners of roadside kiosks, house-building workers shared their socio-economic status and positive viewpoints
towards life. One State Government organization, with the help of Ramakrisna Mission gave training and workshops to
the farmers. These programmes wire recorded and broadcast by CRS, SRFTT to facilitate the other local farmers.






DIRECTORY OF FUNCTIONAL

COMMUNITY RADIO STATIONS




Compendium 2011: Radio Stations in India

wod'rewb@ybuls

ybuis JTeueyose /wod ¥T009T-ylebipueyd ‘vT-109S do
ysaxey eueyaly ud ‘rewb@olpe.ind €G/6005T860 Ausienun gefued yrebipueyd | eAewebinoAr | 2’16 | yieBipueyd 4
ybuis Bio°j00yos wod 82176692 yrebipueyd ‘g 8¢ -10109S
3 Japuiwred ‘siN ~UBIYNRAIN MMM reWB@WPBNIA | /8868692-2LT0 10042S YBIH YAIA yrebipueyd HONBAIA | 7706 T
9z2Ty8-uemis 1isia
8YT6907EE60 ‘peoy [endsoH
upued woo|rew /€208EVELY60 ‘IreH [ealpaN eAeeysney 0/o
uepns nypepn I #ipai@obulyaus | /9/2822-¥ST90 ueyisues ueynoxo 1yaus uemiS | 1ysus olpey | 06 0T
leyig ‘€05TY8-luebledo
‘undjejeAeAnyoaN eI jeezeg Jeylg
BABISBALS woo'|rewh TSTS6E6E660 BIWSS Od ‘eydes abe|iIn wiylwry
Texueys eduy IN @AfLpos'wie | /S97052-7STI0 uelRXIN UeAR) [ eAypohy [ueBredon opey | 06 6
urfio 9€0020S€860 T00008-eured ‘BreN ypng
1yz@yBuisin /wod 1202692€ swabeuep
ybuIS™>'N "Joid | Wod euredwgirmmm "euredwqi@oyul | /90.692€-2T90 ssauisng Jo aynsul euled | olpey wenn | 06 8
900T8.-ieyemns ‘indsiqg
wo2 ooyeA®@nos ‘areo 1se7 ‘xa|dwo) pajasnoH
PPy /w0 |rew 8TE.EG79860 Aisianiun
enng uedmjuy ‘I1q ©@ennpuelnyue JT6GEZ2Z-TIE0 uadQ anbipueH ejuey| euysuy reyemns) | ebuere] ueur 706 wessy /
¥TOT8.-reyemns
woojrewh ‘rebeN lojopiog yreuidoo
seq edrepuey N @nbedrepuey YZTEYOSEY60 Ausianun reynes eyemno unjopey | 806 9
620005-PegelapiH
wod 6.96ST67860 ‘epnbuefeseN ‘9z0T-G-€
wod | ‘lrewb@zzzeueyise /6LTTZL0E ABojouyoal
BURYISY YBYSIqY N ‘Buereniunymmm JUrNWN@Ooul | /L0¥T9ZEZ-0VT6 4O aNjIsU| [eLioWaW AeYSSY peqesspAH | Buerel [INM |  +°06 S
20§/ TG-ednii
‘peoy’L M ‘Buipiing oipey abs|j00
‘Uwpy dLl ‘ddo ‘8h3)100 ‘A'S [ejualuo
ur'02°00yeA®8002 Z8v7£299860 ElET[olo) elemsajeyuai
ewIes eueySIYgIA IQ | UrAlSISAIUNAS MMM ewJleseueysiyqgin /SS0¥922-1/80 [elUBLIO BlemsalequaA US yednui) us 706 17
ysapelid
ysapeid eiypuy eIypuy
1s1a YepaN ‘fepuein
woojrewb@eured webuesereyr ‘abejiA Jooysep olpey
ysaayes'Ad N W09 BIPUISPP MMM eAuadysasyres 1.2282-TS180 A18190S Juswdojana@ ueadaq Nepan weybues '06 ©
GT595287860 T0000S-PeqelspAH
woo ooyeA 160T¥Y.72 ‘SpIqY ‘PeOd'N'[ ‘resels olpey
inboose payez IN WOJJesels MMM ©@Inboorejpayez | /08TiY.¥2-0v0 | ISNIL [eUOREINPT UBYM 1|V PIOY peqesapAH ueddaq | 8207 z
IeAepoo) 1S9\ ‘20ZYES -welea
woo woojrewbh 92525907160 -ewiyg ‘4ndnuysiA USWOAA o}
Iwys3e1 'NA a “NUYSIAOIPRL MMM @IWYSHeUAYAIP | /798052-9T880 | 868|100 Buussuibug nuysiA LYS we.erewiyg dO NUUSIA | 106 T

uos.iad 19eluo)d _

auoyds|al _

SsaIppy _

uoledo’] _

uonels _ ZHIN _

S)em QG 19mod "ZHIN 8'L0T 2012 L0T'6'96 ‘216 ‘806 ‘7706 :Salouanbaly

(8SIM "L'N/a1e1S : 9AN0Y 8 0L paloday suonels)
eIpu| Ul suonels olpey N4 Allunwwod

ale1s

ON'S




Directory of Functional Community Radio Stations

opey
wod #00G2T-1esIH Ausienun
‘rewb®© L 9¥irews! 20..6€9T160 Aussanun [einynouby
Mife 1spuibor A urleuls Ney MMM | /UIlBUI NeY@S0P | /0ZLLEZ-299TO [einnonby eueAieH SO0 JlessiH | eueAleH SOO | 216 Sz
GS/80%
%270 /(2T€) 9T0zZT-uoehing
9¥9ETOV 7210 ‘Jeyin 6oApn euelieH
Bion@nre /9EEIZTTTS6 ‘AN 21uon03|F ‘8T 0J98S ‘L2 zeemy
uewrer My 'S Bio"eipuiy mmm /Biorelpuyn@oul | /SIETOV-7ZT0 8010 Buliolsay 8y L uoebing I3 uoefins | 8'20T 4
wod ooyeh TO0TZT-pedepue ‘peoy
©goueweliney/ul punyfeins-iyjaq ‘si 10108
wodoeuyoel ‘npa‘nUW@®@Jwl /G99900T66 ‘sndwe) ||jeAely suonnnsu| euyoey
Jlygques ysaynin N Aeuewolpes MMM Jiyquebysaynw /00T86TY-62T0 [euoneanpg eueyoey Aeuen pegepue | Aeue olpey | 8°/0T €Z
pueuy 1sia ‘0ZT88¢-TebeuepiA olpey sndweo
woo* yae|feA ‘peoy Ausianiun refeueApIA TeBeue/ApiA
PaA "1 ysareN ud npa uAands mmm ooyed@lesreu q S¥59€2-26920 Ausienun |ayed fepres yqgejren ygelreA | 06 4
T0008E-PegEPaWYY ‘Blpeyd
woo'8[2InoA ‘uapies eloIA ‘ddo ‘enua)d
1etelng
@Apoeemas /610 Z90ST¥52860 uondaday YMIS ‘UoneI0SSY olpey
nYsoX eweys ‘s B10"eMmas mmm ‘emes@|rew | /STTL.S92-610 s.uswopn pakojdw3 Jj8s peqepawyy ONIPNY | 06 12
reseno
urjrew S7/0£008680 ‘8G008€ pegepawyy ‘ejeys
reyplio Buese] N ul'oe B3I MMM -ealw@oThuere) /0G280E-/T/20 | uopedunwwo Jo ainisu| eipniy pegepawyy lUeBARIIN '06 0z
¥¥¥TFZ0T86 | ¥E00TT AN ‘eindweld ‘peoy Bury
woo /6006251 | 48INO U 00|d N ‘T°ON 10/d
ewieys fe19aN UN rewb@fesoduswiy | /800625y ~TTO Ai8100S uoneoNnp3 yiseds Iylea MN | olped SINIYM | 8'06 6T
1y[ea MaN ‘luny| Juesep
610 yreuuebel T6T6TZ6V |00Y2S 1usWabeue\
Was ysires (4p2) 1a | Bioryreuuehemmm @uorssiwpe | /00Z6T907-TTO [euoiyeussiu| yyeuueber Iylea maN ebey SNIC | 06 8T
wod ¥¥262€0T86 1yl2a MaN ‘luyoy
‘rewloy@.ewny /LOTY8TSY ‘G -10)09S ‘ealy [euonmnsul ‘g
.cmw._m._ \mho.m_tc_ /90T¥8TSY S92U3I0S EmEmmmcm_\/_
Jfefeureyq rewliN ‘SN | Bio'elpuiswil-mmm swil@wqrewaiu | /962z0.2-TT0 Jo anmsu| yreuueber 1ylea meN YO SWIC | 696 LT
£900TT-1Yl2a MaN ‘Brep I yiea
Eoo.__mEm Jesy eunly .msc_EmO ANC MaN
@chmmh._‘_.mco /W02 uonediunwwo)d
eyD s joid Ul"d1u OWII MMM ‘ooyeA@»gieyd | 2¥ST ¥7292-TT0 SSBN JO 8)msu| uelpu ylea MeN | olpedeudy | 696 9T
woojrewh G2Z00TT-yl2a MaN ‘rebep elwer
@J91UpeleadeysIp ¥¥99869z | ‘sndwed el|jIA elwer elwes| ej|
Juroe /21898692 | -l BILEC ‘BUSD YdIeasay uon
paks ¥ ' uUd Bio-osounjfemmm | lwl@eipawrpiood | /2T/.T869¢2-TT0 -eoIUNWIIOD SSBIN [eMPIY (Y ylea MeN | elweroipey | 06 ST
woo'|rewd £000TT-14[2q ‘sueT Aijered ‘g
@P'0640Np /Wod 99€50STT86 Aussanun
'YUIS wysielAeliA 1a uroenpliosmmm | rewb@y o6wynp | /0092 9922-TTO | Iyie@ ‘Buiures uado 4o |00yos 1yl2a meN doNnad| vo06 4
T.TS8G52160
/18822 indrey
1696€27C ‘900z61-1efeN >eysty yrebsneyyo
wod'|rewh 12192vv2 Ausianun
eloinl’s's ua ur'npa’nesrmmm @efeinelpuains | [7/22v2-TLL0 [einynonby Iypues edipu indrey | syoundrey | 706 €1

uos.iad 19eluod

auoyds|al

SSaIppy

uoiedoT]

uolyeis _

ale1s

ON'S




Compendium 2011: Radio Stations in India

TTLES.LTBY60

uos.iad 19eluod

auoyds|al

SSaIppy

uoiedoT]

uonels _

ale1s

nps 1L.,02¢6¢ ByereulR)
‘[edivew @ ediuew 16,02262 ‘v0T9/G-lediuey
‘olpel /npa‘jediuew 18202262 uoiesuNwwo) fediuey
reyg wekys uN npe‘fedivewrmwn | @dlwrreyqueAys | /T0ZTLSG2-0280 Jo aimmsu| fedivep [ediuei olpey | 06 8¢
wo9 ooyeA £00G/G-alojebuep
@Is1a1you /wod | 5ZK9YS8YY60 '02. xog
obay pleyary g urbio Bueresmmm | ‘[rewb@bBueresolpes 17 L6¥v2-7280 aba|j0D sniskoly1S aloebue 40 bueres | 80T 1€
woo'|rewh
@?2JwojuemypeL 1s1q Je|oy ‘YTTES
uelpueyo -wreu /wod’rewh G¥9/¥957660 210YIpNg ‘anua) 82In0say luemya
-wey eueyaly ‘s Bioepelfwrmmm | @epeliw-eueyole /02559 08860 pabeuepy Aunwwo) epelAp Iejoy ewweN ¥'06 9e
T0TS8G-ebIrRqIND
o 05.66598960 SHO luemiejuy exereuIe]
uroju-rexAusian woo /05028881760 eybues xeyprep SO
red Ine|red ‘s -lunebreqnb mmm ‘lrewb@daeine|ed 1202£92-2/.180 eAPIA Jemysaneseqeueieys ebreqino JUBAIRIUY 8'06 Ge
woo’|rewipal G978E88Y1760 S00085-pemieyq ‘rebeulysuy|
©Ppsenap /wod’|rew /9S€ 6781760 S92UBIOS [eiMNoubY Jo Aus
eddeelpusanad s IQ npa‘psen’Mmm -lJIpaI@PSENSION 1¥6¥7.¥772-9€80 | -19AIUN ‘UOISUBIXT JO B1eI01DaIId pemieyq SHD Iysuy 7’06 %5
T0000S-ninpebuag ‘peoy adejed
wod ‘SIamMoL ey ‘T/T-TT'SaIpns
wiy yoeal ‘Irewb @ uelpueyd Juswiabeue 10} I91UaD
-IN0BANOY/2ADYOIP ‘Auid /wod ooyeh 98988851860 8bs||00
uelpueyd Muld ‘s -ey/uroe’1bl-mmm ®@uelpueyd Auid /9T2ESEZ2-080 urer Jaaneye|\ uembeyg Us ninefuag | 8AndY olpey '06 ce
8,0095-ninfebuag ‘refeN d'C
‘aseyd pig ‘ssoid pig ‘g-T'vVO
wo2 ooyeA £E2Y798660 puilg sy 1oy Awspeay S80I0A
M UeyolN IN ur'B10’ qews Mmmm ©®696TqRWIS /920T8592-080 1Iysreye|\ euewey aalys ninjebuag euRWRY 7’06 ze
urro0o-ooyeA®oo|h /SEOET6TY60 BIPUI-YPC ‘S0008T-Nwwer
-Ueyysaurel /Bio | /ZyTI8T6TY60 “refen yseqns-oy nwiurer
oo|bueH ysawey N | Bioreyouedndmmm ‘reyoued.iid@ojul 16922S52-T6TO leyoued Jid nwwer | epreys oipey 7’06 TS
pueyeyr “1s1g eymies
wod GS9/8EP Y60 ‘less | ‘abe|jIA eMNUaN pueyireye
nsely’1'™) id ‘Jrewyipal@orodipre /¥€88¢¢ 79590 868100 010dr AV emyles dre)in oipey 706 (015
9GTSEEBTY60
wod wpis|spiysel /85¢1¢¢C68T0 9T29.T-d’H eibuey nsig
®@Jabeuew Jurblo 1002022 nue) eleysweleyg |ooydss ¥T0)
[eABWEN >osiunyd JIA ur610°A0y MMM ‘Aoy@osiunyd | /8r€T2Z-268T0 abe|lIA s,uaIp|iyd uelaqlL | eleyswelreyd | X9l IuseL | 706 ysepeld 6¢
ZTZELT-URIOS ‘BWRYS ‘Peoy IEUSRLIE]
yrebley ‘umopos seo |ndip JeaN
wovAjIs 8£88188T260 | Iuswalbeuely » uoleduNwWwod
B0y eyqineidsiN Biowordswrmmm @ woidsw 1030911p 1626¢2¢-¢6.10 JO sInisu| femued'S'IN uelos | 4O NDIASIN 7'06 8¢
urreeyouesuel
©@eslisolpel /ul GG0GeT-euekiey
ueyneyd “Ieeyouesuel ‘eslis
ybuiS eIpuBIIA IN @ueyneyd /8€0092186 Ausienun repna@ Areypneyd esls esliS olpey ¥'06 L2
6T96E60T66 6700TT-lyl2Ad MaN
woo'jrewh /8..0760S506 ‘efeN wenes ‘GyT
Jspuuns 1N ©P"06Yemawolpel /S¥S.TS9¢-TT0 1dVINS Iy|ea | 1emaN olpey 706 9¢

ON'S




Directory of Functional Community Radio Stations

wodrewb@ioereyp
unseA/wo’|rewh
@enweyny /610

EETETY-auUNd
‘Irewrereg ‘0AliN
‘ubeN eApIA ‘9nus)d Alunwwo)

uos.iad 19eluod

auoyds|al

SSaIppy

uoiedoT]

uolyeis _

ale1s

Aeyper feiAnA U "BIPUNIADI010BIIP T68T9.T8860 ABojouyda] uonewlou| IUIYBA 1YSLIX
/3l09 jowy A B10°pIpArMMA | /BIOBIPUMIADOMUI | /SGS6EZ-ZTTZO0 40 "1sU] ueyysield BAPIA newereg | eseypunsep | °0p | SAUSEBIEUBA TS
LELETY 18IQ Jebeupswyy
wod wod 0926152286 | ‘Bleyed @n[el Yemyssieyqeg <fo)
pemyres Jeyseyg i@ | ereneredyaymmm | "ooyeA@ygpemred T600 rIpUa) URABIA 1IUSUIM Jefeupawyy | ereneld MAM 806 0S
200v.1-1oirems Jeben juemieq
Blo-elpuireyqures woo'|rewbh 1G2/860T860 | V £6 @snoH 161e9 ‘uoresiueBio ueypeyd
ybuIS [IeN I | e peypOIper MMM ®@obuneyques /S66T¥EC-TSL0 9JINIBS [BI00S Aeyques undaiys olpey | 80T 6
d'N 9vvELY
1sIQ HepueyD ‘reen oysy
woo'|rewh ¥€989/521760 ‘peoy reybley ‘Auojod refeN zeemy
eArewes ysspems 1N urspueyY MMM | @zeemenjliapueyd /€29€SC-LVS.L0 | Weydued eyisues seyiA Jejung llapueyd M Uspueyd ¥7'06 8
8700TT-IYl2Q MaN ‘uolsuaix3
AuojoD yseyjiey ‘anuad
Alunwwo) indpniwez ‘g M\Aw_w%w_\n_,_
Bio GEGBOETTERO S[euoIssajoid U0
SIeA Aelnes) U\ Bioeipuidesrmmm | eipuidesi@aeineb JOOTVSTIEY ssauisnquby Jo A18190S uelpu| [uons U/ uesry| '06 v
15606208920 ysapeld eAYpe ‘pueyepung
Bio* /9TZTE0ESY60 | ‘Wrebwesal 1sig ‘eyyolo * 8febiL pueyyjapung
epnys elnuy 'sy 610" eASp MMM ersp@zepinyse /706902€-0TS0 | YYdIO SaAeuls)y Juswdoenaq B’YYaIO olpey 706 o
usapeld eAype 9T0z9Y
fedoyg peoy peqebueysoH zT
uioodod/wod woo'rereyq 02287176860 ABojouyoa| uloodod
reybuis Aelumun JN | TereyquolsSIAMmm uoisin@Aelunw /200£6852760 ® 92UBI0S JO AIMNSU| 4aMY redoyg olped | ¥'06 St
woojrewb®@Jy
‘mayrewnned /610
"ISejoew @ |moowe]
MayreN -nw/Bio7Isejoew £,00850€ TOT689-ElRId
A Ined /|moowen Bio ®@[ediound /Bio® /T008S0€ eniyiweueyled isejoeiN
weyelqy 1 A9y | ISejoewrobommm | isejoew@IsejoRW | /0008S0€-6970 | ‘BlreAnIyL 869]100 LSY4OVIN B|[eAnIIy L olped | ¥'06 147
wodrewb@Jabizuaq TOOT69-We|0X
woo'endsoy olpeJ/WoY’|rewIoy T0289/2 ‘rezeg Wej|0y| ‘peoy yoeag 19bizuag eelay
1818d pueulpiaA "i4 -1zuaqdoysiqmmm @dsoyizusqdoysiq /285999/¢-v/¥0 abs||00 Jebizusg doysig wejjox olpey | 80T 1314
G8GG69-WeindeyyueAniy | ‘wel
woo’jooyods 1au’|ooyosop T/68TS917860 | -100Xeyzey Hred 03pIA % w4 weindey)
Jewny ifes N elpawrewsop mmm @rewnyjifes 1SSVCTYC -T.¥0 | YHANIY [00YdS BIPSN 1VINSOA -ueueAnaiy d0 0d 706 [474
wod 9900€09Y¥760 1s1q peuAm
urexelayL ‘As@sssm /wiod | /8002Z 19900+2 'G790.9-PeuIn|eN ‘exeiema
ydasor sewoy 14 ‘rewb@lopewolpel | /FTE0VZ-GE6Y0 | A19100S 9DIAISS [e100S peueiem peuekep | llonep olpey | ¥°06 Ty
woo ¥¥0095-210[ebueg
‘lrewb@uelpued ‘ajou1D a1e9 ||oL ‘rebeN
'SWy /W09 0oyeA Aelip peoy urew iypebe 06 [eslaniun
uepeN'd'IN IIN ®?369]|09 [es1aAUN 020TTTEC-080 aba||00 [esianiun aiofebueg olpey | 8'90T (014
GOTZ.LG-1njwiny
doou woo'elp woo'|rewh ZveT022 | nfere ‘sndwe)d 1|SS ‘seipms 'yURYPPIS
-BMS BUBJBYINS Id | -BWByHeyppIS MMM @seueldyons | /99/.T0ZZ-9T80 | BIPSIA 10} 31UBD BYMERYPIS NS anmjung olpey | 806 6€

ON'S




Compendium 2011: Radio Stations in India

#T0509-A118Yd1puod

yreAigey olpeJiwy/ul woojrewh G9896/9/660 ‘lrefeN uewelereyuan'y lueep
BWI3IES 'S 'SIN | ‘npa’iunipuod mmm ®@Iueenreanpnd /TSSYS92-STH0 Aisianiun Alayaipuod Au1ayodipuod reanpnd | 8°20T e €9
wodAys@ssH( L0TS09-Ausylpuod ‘1edipebepe
juny-awoy | /wod ooyeA@Ayred Y8y YEYY60 abajj00 Bunsauibug
Ayredereyoerexuap N JUI' R IDAWS MMM B[RYIRIB)UBAYSA JTSTIV9Z-ST0 Jefeleuln ejneue US 1odipebepe dD elIN 706 29
fio-sexseweu | wod'|rewioy@elpul 70670607060
olpermmww | BunoA /wod|rewb [TL¥9€0LEV60 181Q UNnd ‘TTTZG.-euoy lTexseweN BSSLO
Uesuy yeys 'v'N AN ©JIexsewreuolpel /T.¥9€2-85.90 elpu| Bunox Areuoy olpey 706 19
79/.8€622760 90S¥-wiysem 1olasia
/Z8€€0052820 [IsyaL posty Od
woo ooyeAk /2205822 peoy U0 BpIEY JAM Sy
zaned d'V N @WIYsemAY | /TTS922 TS2L0 uonepuno4 apIAns Wwiysem euREMS | 706 09
eiyseseyeN
9TY9TH-IIBueS ‘peoy fenn
woo JIpueiN wey JeaN
“[rewyipai@anexob 865£.0£2860 1004 IST ‘UoljiAed 80YS
BNR}09) BUBYIIY 'S BURYOIR'SW | /Z0TZZEZ-E€20 [epUBIN BpLIY| e[ey eysuses 11bues dousalo | 06 65
2€62£806860 TOOY Tiy-rebeupaswyy
/6€28022160 ‘peoy
Bioehe| /706T2EC welysexiieg ‘efe|\ sexpua’
mejuin fedoo g | BloeAereysus'mmm | -eyaus@sebeuoipel /98GTZE2-T1720 |nues ueAjeyeg eAejeyaus rebeupawyy | JebeN oipey '06 8G
woo'rewbd@ 6t 60SSTv-enysereyen
Aepejx >GUG>_.—G>_£w\EOu 19/.1v0.£01760 _mhmumw ,Um>>mm£_>_ mcm_m._.
nnre 1fealys JIN ‘Hipai@1ysspuuew /00%70.L2-€LE20 eyisues Jifewes se)iAuUR elejes lysaQ uuen 706 LS
€05296¢¢60
1v€.866.5960
/S909695¢
wod 1¥909695¢
‘rewb@6pueue 12900695¢ aund
C_.QG.QC:Q_C: ‘Yynwyssp /oo /T9096952 _wC:n_ jo b_mhw>_:3 _ww__usuw
Unwysag pueuy N ._Cm>m>_u_>.>>>>>> __mEuO£©QMCMm,_v_ /660T09S¢2 uonediunwwo) Jo HCOEH\_MQ&D aund d0 _cm>m>v_> ¥ ,0T 9g
elyseleyeN STECY-AIYSeN
€T080152260 dwe) uoebaep
ned woo'|rewh /EVST9S-75G520 8ba||00
yssuwey [eysus IN ®@608[eMined 92J3WWOY % 8IUBIS ‘SUY OSIN AlyseN 1Se|\ olpey 06 GS
698¢11€CY60 ¥00TTY-aund
woo-ooyek /9TOEEYST ‘peoy 969]100 me
sexapueyd Aefues UN | wodepuIy MW | @JeepueyoAelues | /L T8TEYSZ-020 aINIsU| UOISIABIaL 3 Wil aund | IlLd OlpEY | ¥'06 vs
2S0007-requinin
‘() seuyi Stred uolun 'y
alesexe|\ UuniN I wod EOQ.:GE@ uone|oossy
feipueyd uineN “IN ._NQEJEOOQ.—.>>>>>> @EQE:EO@G.—.G‘_QJ $92591%92-220 S1UBpPISaY Mled uolun requiniy requiniy Oamﬁ 806 €9
86000%-requinin
(1se3) zniorviues ‘euley
woo” 7/.T79169860 ‘ueneyg apeuey ‘100|4 pig
semyly fexued I [rewb@isnwolpel /L9€S2S59¢-¢20 Ausienun requiniy lequniN | 1SN opey | 8°20T (A

uos.iad 19eluod

auoyds|al

SSaIppy

uoiedoT]

uonels _

ale1s

ON'S




Directory of Functional Community Radio Stations

uroe
‘yoa1bsd@wibsd
Jurroe yoalbsd

npeN [wey
“¥00T#9-2101RqWI0D

uel siobsd ®@sJobsd jurroe: 98176280060 ‘npawe|gad ‘T19T Xogd
-exaselpueyd ‘g IN | /nparyoaibsdmmm | yoabsd@rediound | /2/T2/G2-2210 ABojouyday jo 863]j100 OSd aiorequiiod SYO 9Sd | 8201 SL
7€0009-Teuusyd ‘peoy ybiH
woo wepequebuny ‘aue Al ‘02 ON
wiy'siodowyurroe | jrewb@zoinereysn €Y02T0VI¥60 UBWOMN
Iney eysn 'S | ‘Aeuystes-dowrmmm | asuryie@mpondow | /2920€€82-710 104 863]|0D AeUYSIeA dOIN reuuayo U0 dOW | 8°20T npeujwel v
npeN |lweL ¥£0009-leuusyd
npa npaaba)|09 ‘wexprequebuny
S uniy d0r "1 A8y | -obs|jooejohoymmm | -ejokoj@xsepdiay | 0028.T8Z-V7-T6 869|100 ejoAoT reuusyod doelokol | 806 €L
woo ooyeA@wel G20009-reuuayd
-|nJe jur'09'0o0yeA® ‘Apuing
Jwiyeuue/oiwa elpawa elnl /woo 9912/068.60 Alsianiun euuy
werejniy ‘| AN | /Npa‘AlUNeUUR MMM ‘rewb@ ebeew | /SOTO0EZZ-70 | ‘©4USD BIPSN BINA [eUOHEINPT reuusyo doeuuy | 06 2L
ueyiseley
SemIN wey woo 8559/€82660 | 9T8S0€-18wly ‘luebuepe eIA
N /Aoy lues N ‘lrewb@olpeleiuoll | /0TZ882-€9¥T0O | ®eluojiL abe|jiA 869||0D J00sereg BIUO|IL | Olpey BIUOIIL |  ¥°06 T
9000TT66.60 0€0TOE-Tem|y
/EEEYB0E0080 ‘VIIN ‘UIX3 yuoN
leyunsg wod /9000TT62660 yaleasay pue uoneainp3y zeenmy
YBUIS YOysY N |  WOdTem[elate Mmm ‘rewb@leyunsse | /2zzeee-rT0 2oUeApY 10} A18100S eIpul |1V Jem|y M femly | 806 0L
ueyiseley T00L0E-1Y0NS
‘NQy JUNO\ ‘Jenotes
ueA9 JeaN ‘[eyeiN ysexy
woo eAejeApiA eMysIA eALemys| uegnypen
[Fed ueMyseA I ‘rewb@8oTyseA EVEVSTYTY60 suewny ewyelg nedefeld ngy Junon olpey | ¥'06 69
wod ooyeA ueyseley
©Laseyseul /ui'0d
‘ooyeA@elpaw
Tysaxo| /wo’|rewh
©¢gysayol|sreweys
Juroerjleyiseueq 0€G6SGLELL0 220v0g-uoL
BWIRYS YsaxoT IN | Biotieyiseueqmmm @uiseyseul | /556822-8€VTO yndeApin lreyiseueq JuoL | olpeyoudy | 06 89
220z0¢ Indrer
ursndweo woojrewbh JYET8ETSEBO ‘py Indrer “1s1q quol ‘eindpen jusuwg
BUwIRYS 3BAIA A JusuUIWR MMM | @shdwedjuauiws /98TOV2Z-T¥TO | ‘I661Q 969]|0D S|ID "L'L WauIwg juoL olpey | 06 19
020z0<s-indier ‘renoeseue|y
89€/0€€8.60 ‘BIe\ Jeaneye ‘ZT 10108S
wy' Ly /€0000€€8.60 swabeue
llesueg e|ifes ‘s /Baoindrelsirmmm | 610" eloI® /oipelwy 1¥ST18.2-T¥T0 JO 3INMISU| [eUONBUIBIU| BIPU| indrep , oipey 7’06 99
Juny TOOT¥T-euelypn
[eyen ‘¥ 06 olpes INd woo'|rewyipal ‘UmoL [9poN qelund
ey yfuereyd ug | /wod yppbub-mmm ®@a2106ub 2/8€2¥2-T9T0 863]|0D s YeueN nino euelypNT YO 09ND | +06 59
EOU.OOSG\A O._”._”mow.\c._m_._o_tcon_ ,\:._CG____>
@1nexrein jurehu 020.¥%29€60 ‘peoy urey weindnjjiA ‘G'ON
INeq'9 "IN :_.G\A_\_mcom.\s\s\s -mcom©ﬁmwcomdm /66606TE-ETT0 wmw__oU QIJUBIOS 7§ SLY G\A_\_mco< >._\_w£o_ﬁcon_ d0 >mcoI 806 9

uos.iad 19eluod

auoyds|al

SSaIppy

uoiedoT]

uolyeis _

ale1s

ON'S




Compendium 2011: Radio Stations in India

woojrewbh

NpeN |iweL Z0TE09-wesiediey

©@wwnBered-reyp §28€2STYY60 ‘diysumoy 3vq Abieug
ISes /ui'0d-ooyeA /00508 7.2 olwoyy 1daq@ ‘z |00Yos [enusd SO
reypisesd IN Ogeisoee | /865T8Y.-2hY0 looyos ABisuz ool wespediey) | wexpedey | 8'06
woo'|rewh@|jouen €62T1.,2¢v060 9T0SGZ9-reinpeiN
wellueey /wod /99€800881760 ‘Auoj0d's's IloueA
‘lrewb@ysexe.d /080T9Z 199418 [10) JeAre|lid ‘8T ebnwes
ysexeld laaanben I\ 610 ueyp MMM -19aAnbeu ‘v6.0T92Z -2S10 uonepuno4 ueyq weujedebeN welluerey| 8'06
ur'02 ooyed@yoeal 800029-lredediyoniiL olpey
-uim jur0d-ooyeA 6067976860 ‘peoy reinpep Aunwwo)
Yedaaq Aspius s @20y WOISIA | /,£900/2-TEVO 863|100 ss010 AjoH IjredenyoniiL Ss0ID AloH | 706
ul'09'ooyeA 1SIQ UKo “INpUaYoNILL
®@abaj|jooseurlpe ‘GTZ829 Weureduelpuedeli olpey
uraha)|00 Jur02ooyeA 9¥ST6E98760 ‘refeN Jeuelpy IUeNS ‘6TZ/T Aunwwod
Jfeyss’| IN Jeuejipe'MmMm ®L0E6 teyss! /SLTSYZ 6E9Y0 | 80UBIDS % SV Jo 8680 Jeurlpy uuoanny IJIUeAIS 706
wiy npen [iwel
‘olpeJjwy/urroe eyl woo ooyeA €0./20L /S08€9-8p0J3 ‘iyrednpny L
uelemsmoy| "N I | -unbuas-apoia Mmmm ®© uaypueueypnsl /1022£2-v6210 | @69)100 Buusauibug Jeyunbuas | apobuayoniiyl HO 11BN '06
dyd-suoneis
olpeyANunwwod
/suoneisolpey S0T209-Inpnquiniadus olpey
Aunwwoo/urrob wod’|rewh juawdojana@ YINoA Jo Aunwwo)
iwysxereder-a ud “dpyepAlubrmmm ®@1aloidpye 82T29TLC-v¥0 |  @mMusu| [euoleN Iypued Alfey | unpaquiniadus lireyiuey| | 2°20T
ul'oe'nbuoy 2508€£9-9p0J3 ‘leinpuniad
®@sJ1onbuoy /wod ‘weAejednddoy ) ‘peoy
‘Irewb@JonBuo 6GETZTEYB60 uonels Aemjrey reinpuniad
ferebuey] M N urroe ' nbuoy mmm Jurroe'nbuoy @M 1295022-76210 aba)|0D Bunssuibu3g nbuoy) relnpuniad D nbuoyy '06
020G2Z9-Teinpe|y ‘tefeN repjiseyL
19a.4S |IN0Y| Jebeleuln
uel wiy-ljoueeApred wod’rewioy NS ‘8TOT/PV ‘L8 X0g ‘lloueA I"TONVVA
-eyyasefey sawer UN JurBiopred mmm ®@reinpewpred €6VE£€52-2570 advd reinpep advd | 2’16
wod ZTSTOvT S00v729-InBipuid ‘peoy AyoiL
Ieyseg |ned'r IN ‘wjrewnsed'mmm | urisniaoead®@ojul JOTSTOYZ-TSY0 |00Y9S [elLIsnpu| aoead InBipuig | YD rewnsed ¥'06
1,0Z.€9-NpeN |lwel
L HN ‘[explewen
woo’|rewh olpey d9d
Ayredeues N | uroe'npadbdmmm @wupAyyedeueh 66T8S627760 dod [exprewweN olped dod | 806
npen [iwex
wod GG/0/Z | E€TT6E9-Intey ‘weleedeneey L
jwemsndny| A ‘ooyeA@sAwesys /SST2.2 ¥2EV0 abaj0D Awemserewny] ‘A nuey| 0 DN 2’16
woo
‘lrewb @ uelpuales npen |lwej.
-39 /W0’ |rewb® GT2/E9 ‘@pobuayonii)
luus‘iney /npa GTSTS676860 ‘ebeN Iney
uesBAIULS BlIARY "Id 'SeISY@I0R0D | [TH.17/2-8820 869|100 USH apobuayonii HOUSY | 706
6S.1¥8¢cv60 €00T19-8401equwIoD
ueyleueweyd's id urroe'neui@swp /S¥2TT99-2210 | Aisisaiun reamnouby npeujiuel alojequiod SHO NVNL | 20T

uos.iad 19eluod

auoyds|al

SSaIppy

uoiedoT]

uonels _ ZHIN

npeujiwe]

ale1s

88

.8

98

S8

¥8

€8

Z8

18

08

6.

8.

LL

9.
ON'S




Directory of Functional Community Radio Stations

uos.iad 19eluod

auoyds|al

SSaIppy

uoiedoT]

uolyeis _

ale1s

wod'|rewb@v9T TT66ETOT860 peqeizeys ‘refen fey
eweys 1yoeld sy siyoeud /wod|rewh /9T.%99T6860 YMOYD 1UIH ‘@SNOH IulH
/uexas rewey U | BiordnoiBiuymmm @v'060lpeaulY | /9220T.2-02T0 AINIH pegeizeyo dO INIH | 106 TOT
AIEETN|
1BuelpuRWII@olpel 228€9080860 ‘peoy euemey ‘AuojoD JebeN
dse’awoy/oipel ~10108.1p/WO02 1¥922292 ebues 193204 .0, ‘rebeN LI
[edoo AefliA 'S U | pdUeIpUBWIIMMM | "ooyeA@UeaINe’) | /€922292-T2ZTO LA BIEETA LIl olpeY | ¥°06 00T
reuonauny
10U jereneye|
-weaquns/sayoueiq
-pue-sjooyas c00Tcc-Iseuelepn
/W09°S|00YdS ur'09°'ooyeA ‘elepeye] ‘O T/ST ON 10|d
Byr eyaN ‘s -weaquns mmm @eyl zzeysu €.6¥222-2S0 |00yas ysi|bug wesg uns IseueleA | elUBN OIpRY | 6'T6 66
BpION 'V 9T 101083
woo'|rewh ‘Ao wiid ‘ST/YT-04
NepeA @ApAweyelq /wy SYZEVS8966 ‘xa1dwo) oipms yemrep
ysexeld weyeig IN | Wy BPIOUOIPRI MMM ‘eplouolpel@ojul | /#SGZGTG2-02T0 |  S8IPMS BIPSA JO [00YdS UeISY BPION | ©epION olpey | /0T 86
ulr'sjsewreuweees €0E£T0Z-epIoN ysapelid
©pesyuonels ‘29 Jo1oas 1enn
ur'sysewreu ‘uraisewreuweeles TTTTTV.T.6 ‘sndwe)d SIN| ‘d8-V a1seweN
eleqeyD eysieg sy weees mmm @oyul | /88886/7-02TO | ‘SIIPMS luswabeue o amuisu| epIoN weepes | 06 16
wod"|reuwy 2T092Cg-MmouxanT
-Jpal@veybuISH ‘ealy [eHisnpul
ybuis /B10°uoneonpas 6E0STOST60 ‘AuojoD Va1 ‘@ Jo18s
MY A/ UsUNY A ud -WO@UBLMA | [ZVESEYEZ-22S0 ab9||00 sa162a SO MmouyoNnT | OIped SNO | 706 96
dn yrebuwezy isig
wod'|rewh L00¥T#0T86 K1100S arej|a/ [e100S B yrebwezy
Bag'H'S N IN @elwelBaquw T600 | uoneonp3 Bag ue|inuesyy ezin yreburezy JO 300N | ¥'06 6
woo’|rew T0O09ZZ-MmouxonT
Hpa1@reybuisii ‘peoy uoness g1
ybuis wyysJo/swyy/bio /Bi0°uoneonpas 6E0STOSTY60 ‘asnoH 1efer rep
M U/ USUNY A Id | "UOIEBINPSSWIO MMM -WO@UeLNA | /8E.8E92-22S0 |00yas auossauoN Ao MmouoNT | oIped SNO | 706 76
Ayredu) nuy ¥6€65.5T¥60 dn ‘91080z Induey|
N /Aoy prefres ua uroesHI@UBIWE | /900%652-2TS0 Andue] ‘1| Andues dO Ll | 06 €6
Bio indizeyo
ybuisdd N ndizeyBo6d mmm 0.,202228-7S0 869100 9d Indizeys | yoindizeys | +'06 26
£02£09-Wweindaayoue)
Jnyreimyueney| ‘rebeN NYS
wod'|rewb 9809760660 ABojouyoal U0
useAnid ‘s @weuyreseAnp /8¥9T6201860 » 90UBIDS JO “WSUl NYS | weinddsyouey| | wereyonyiny | 06 16
wo9 ooyeA
@000Z ejwel €0vET9-InAeluey |
/npanwd@nwd ‘wejen
Iyrewiypues) ‘s ‘s npa:nwdmmm | /npa nwd@rensibal 009t%792-29E10 aba||0D rewwelue|y reAuad Jnneeluey | 4D rehuad '06 06
220G29-Teinpen
‘peoy renoynddniy ‘rebeN Y°A'L
666.2.176860 80UBIaS 4o 8b8||0D [S¥%e)
Ayrediwysxe IN urreeweup®@dy | /6098T6£-2570 AuyrediwysxeT lwysxeinqans reinpep fepeweuld | ¥°06 68

ON'S




Compendium 2011: Radio Stations in India

urolurgiwy/:dny :eipuj Jo M09 ‘Bunseoprolg 9 uonewlIou| Jo ANSIUIN

: elpu| Ul suoneIS olpey Alunwiwo) uo uolrewlojul pajielsp Buiney si aus Buimoljo) ayL

0% 3
wod 2€000.-B1e)|0) ‘Ausianiun
‘rewb@euljowelel 29€9 ¥TI¥C Indneper ‘Buip|ing suy 9N
seq@ Yaysiyqy JA | urnpaalunpelmmm | /wod'jrewb@nlolpel /09091 1¥7¢-€€0 100|4 punol9 ‘eIpajA Jo |00YdS erex|ox olped NC 8'06 5 0TT
lebuag 1S9\
76000.-e1e)|0x
wod'rewb@olpes ‘lefeseyoued‘peoy ssed Ag N3
elfed NPav™3's 1A UI'AOB IS MMM Aiunwwoonys GGEBCEVC-EE0 ainisul AL % w4 Aey nlefies elej|oy | 114dS olpey ¥7'06 60T
pueyyerenn ‘6.187¢
auoossn| ‘peoy ybuis geiysiy
Jepres ‘e7-ubueys/|iiH JUSdUIA
urooyeA TGTCE0LEBBO |ooyds
ysxegq |luns 1IN @1ysnuypolpels /L€92€9C-SETO Areusiuad yyi4 deueN ning SI00SSNIAI | 1IYyshy3 olpey ¥'06 80T
SYTEIC-pueLRIeNN
woojrewh ‘rebeuiued ‘tebeN ‘'s'nisia
©TOSyueap /wod ABojouyda] pue ainynauby PUBLREIENN
Jewiny| eipuaig N ‘rewb@eS6THUBIIY 98G17CETTY60 jo Ausianiun ued-g'o Jebeuiued Sd0 Nd9dO 8'06 10T
pueuyerenn 6TTE08-INUMIeN
wod'|rewh ‘Idns weis ‘uonels oipey
@IueAuceWN 0999/%9€560 wed ps) 181 femysspnin
Jursalusy /8069TTTTY60 ainnsu|
ey ueyo N 610" uILIB)y MMM @ xoq|rew /00T28912-TT0 sa2Inosay %9 AB1aug ay | idns | 1ueA uoewny| 06 90T
wod|rewb T00TZ8Z-eIbY
@wjzemenjdee ‘1IBunyD Jndfey
ybuis xedssg /wo2 0oye® 00009000520 ‘Jeben yures ‘1Te-v
N fewreys Xoysy UN ZeegeWIRYS)OYSY /00¥¥052€860 uBYISUES BUSYIYS iereyg eilby | zemyiydey | 806 S0T
dn ‘200TTZ-peqeye|y
wod'|rewh 8VEITESTY60 (S1VIHS) s9ausios
wy | @geyepamel /uiod 176E£¥7892 pue ABojouydsa] aimnouby
uagIeH s(1a) “yoid J1p/B10°npree mmm ‘ooyed@elpuiowys /68¢¥89¢ -Z€S0 J0 smsu| wonoquibbiH wes peqgeye|y uepy olpey 706 0T
woo
‘lrewjoy@.axueys 298¢80.¢660 70028z-elby
efub /wod |rewd /298280.2660 S\ed [emired zeemy
Texueys efuo IN ur-oe’neIgp Mmmm @sijueyseluib | /2500252-2950 Aisianun rexpaquy "o g 1 eiby Meby | 06 €0T
€ovr8c-dn
G/9¢8¢9.1S0 IndyeT ‘reben iypues /1y
woo 1€V66E6817960 niwes enss
BARISBALS [NPRIN N ‘rewb@iuemioprel | /S.T2.2-9STS0 fewres HoAypowreis noAr res indyre | uemjoquel [ 706 20T

uos.iad 19eluod

auoyds|al

SSaIppy

uoiedoT]

uolyeis _

ale1s

ON'S




Directory of Functional Community Radio Stations

JurnoBsp -mmmy/:dny 109 ‘ABojouyda] % 3duaIdS Jo Juswnedaqg T

/6102 1eWwe - Mmm//:dny DUV 0T

Bio eipuloipeIAIUNWWOd MMM/ dny (449D) 'lpu] wnio4 oipey Allunwwo) 6
feipui/B1o°y@21un mmm//:dny elpul 432INN 8
ul/sansedsarels/ua/bio-oasaun-oymy/:dny elpul OOS3ANN L
Juraiu-daep mmmy/:dny 109 ‘gliN ‘Aud1gnd [ensiA % BuisniaApy Jo a1elo1oaiig 9
JurnoB-adm-mmmy/:dny 109 ‘1] ® suoneauNWwWo) Jo Ansiully ‘Buipn uoneulpiood % Buluue|d SSajalIp G

Jureepa Mmmmy/:dny Zeemy auy eAlung 33 14

/610 BOWad MMMY//:d1nY (YDINTD) eISY 10} 813UaD BIPSIA [eUORINPT YIeamuowwo) e
¢dsenejapasueipuIsulu0Id MMM/ A1y Emﬂw>w_w_nmwﬁmﬁwmm_cwﬁwmmﬁww Z
JUrDIU QLMY ARy 109 ‘Bunsespeoiq % uoiew.ou| Jo Ansiuln T

IN3INL1HVd3d ON'S

S3LISdIM LNV1LHOdIAI



Compendium 2011: Radio Stations in India

¥Z00TT 1Yl2a MmaN

‘AuojoD @ousjaq ‘100|4 puz ‘zos-a Jainseal|
Bio-eipswouhsospi@we.u 81¢ST19¥¢ 110 76,8705V 110 (442) ®lpul jo wnio4 olpey Anunwwod ueuystbewey NN €T
7200TT Ulea msN
‘AuojoD @ouaja ‘100|4 puz ‘zos-a Areja10as |elauss
woo"rewb@100AuusA 8T2STIVZ TT0 ¥6.8%0St TTO (442) ®1pul Jo wnio4 olpey Alunwiwod 100AIUUBA Uefes I z1
7200TT Ulea msN
‘AuojoD @9uajeq ‘100[4 pug ‘zos-a wapisaid
woo[rewb@eereseda 81¢ST19¥¢ 110 76,8705V 110 (442) ®lpul jo wnio4 olpey Anunwwod eleljeAned POUININ T
9TOOTT Ulea msN
‘reyiA eAudares /8 WLISISSY dARNSIUIWPY
Bio'joo@euwLreysw L¥T/EG9Z-TT0 9¥T2€592-TT0 | (VOWWID) eISY 10} 813UaD BIPSA [BUOHEBINPT Y)[ESMUOWILLIOD ewIeys BIIUON'SIA 0T
9TOOTT Ulea msN
‘reyiA eAudares /8 9oURUI4 UONRISIUIWPY ‘PesH
Bio'j0o@ uelerebelyu LYTLESIZ TTO 9¥T/E592 TTO | (VOW3D) BISY 10} 81U8D BIPSIA [UOHEINPT Y)BaMUOWWOD uelerebeAy - HIA 6
9TOOTT Ulea msN
‘reyin eAudares /8 199130 swwelbold
Bi0'j0o@nleiwan L¥TLES9Z TTO 9¥T/£G9Z TTO | (YOWZD) BISY 104 83USD BIPSIA [BUOHEINPT UHBSMUOWWOD nfeWsA IuIWYNY s 8
9TOOTT Ulea msN
‘reyiA eAudares /8 10100110
Bi0°j0o@18ypaais] LYT/L €599¢ 110 9¥T/E592Z TTO | (VOW3D) BISY 10} 81U8D BIPSIA [UOHEINPT Y)BaMUOWWOD Jaypsals yid L
TOO OTT 'Yyled maN
‘uemeyg 1iseys ‘9TT "ON Wooy 18D "D ‘10108110 JUBISISSY
woo'|rewoy@e9hs! YETELOEZ TTO Bunseopeo.g % uonewlou| Jo AnsiuIN [ema19 198li8pul I 9
TOO OTT 'Yyled maN
‘uemeyg 11seys ‘9TT "ON wooy A1e1a109s 1apun
woo'rewb@Tpueuekie GZT98€EEC T10 Bunseopeo.g % uonew.olu| Jo Ansiuin pueN eAv N S
TOO OTT 'Yyled maN
‘uemeyg 1Iseys ‘BUIp V ‘T99 'ON Wooy 10308114
uralu@qui-oglip 9G¥720T¥2 TT0 20268€€Z TTO Bunseopeo.g % uonewlou| Jo AnsiuIn nyes eAudns'siy 14
TOO OTT 'Yyled maN
‘uemeyg 1iseys ‘BuIp v ‘099 "ON wooy Area108s ior
urolu@qur gsl €Y0T8EET TTO 16GZ8EET TTO Bunseopeo.g % uonewlou| Jo AnsIuIN Tewny| puIAIY I €
TOO OTT YyleAd maN
/T9/8€€T ‘uemeyg Hiseys ‘BUIM-Y ‘6779 "ON Wooy Areya109s [euonippy
woo'|rewb@nueinifes 0S8.L0€Z TTO ‘8GG/8€€Z TTO Bunseopeo.g % uonewlou| Jo AnsIuIN niel Afed N 4
TOO OTT YyleAd maN
0€£598€€2 ‘uemeyg Liseys ‘BuI v ‘GG9°0N Wooy Kreja109s
urolu@qurAoss €TGE 8EEC T10 ‘6£928€€Z TT0 Bunseopeo.g % uonew.olu| Jo Ansiuin uous nybey N T

INOH43 3L _

S1OVINOD ® S3SS3ddAdV LNVLAOdII

NOILVZINVOHO _




Directory of Functional Community Radio Stations

TOOOTT Yy|°2d maN
‘peOY BYOYSY ‘07 ‘Uemeygq Jeyoues

TTTOT.LEC G8TZLEET ‘SUOIeDIUNWIIOD3I3] JO Judwedaq 109 01 J8SIAPY SS3J2IIM
urolu@odm sjrew ‘98TZ/E€2 TI0 ‘2/99€0€2 TT0 ‘Buim\ DdM ‘LI %9 suoiedunwwo 4o Ansiuiin eIpueyD Yoysy'ia 9z
9TOOTT !Yled MaN
ealy [euonnisul geind ‘s-0 RIP3IN aBIBAUOD P olpey ‘Iabeuep
wod'rewb@|rew uyshes T00689T¥ TTO (ETT) 000689TY TTO (VSMO) eIy yinos plop auo iferefeN ysines N 514
9TOOTT IY[2d MaN
IET] ealy [euonnisul geind ‘s-0 Joyauq
‘PlIOMBUO @ UBWIYBI INWIEU T00689T¥ TTO 000689T¥ TTO (VSMO) eIy yinos pliop auo uewyey InwreNJA ve
9TOOTT Y[ed MaN
‘peoy InelysiN maN ‘uemeyg ABojouydsa) 2/ |reH
uonediunwwod
urrod'ooyeA@9gzeremlin ABojouyda] 7 83uUaI9S 10} [1IDUN0D [euoieN (3) 1snuaios
wod'|rewb@9zeremlin L/€06592 TTO ABojouyda] 9 92UBI0S 4O Juswedaq AasiL eremlin'sin €2
9TOOTT Y[2d MaN
‘peoy Inelysiy maN ‘uemeyg ABojouyda) ‘z/a |reH
uonediunwwod
69812592 ABojouyda] 7 82uUaIdS 10} [1I9UN0D [eUOieN D1SDON pesH
uroju@dereldq ‘20€0659¢2 TTO ABojouyda] 9 9oUBIOS 4O Juswedaq ybuis'd-aIn 4
9/0095 @.0[ebueg
‘peol urew eneybiauueg yo ‘abels 1sii4
‘InoAeT] 021\ 818l ‘'SS0ID UI9 ‘UlRIAl UI6 ‘602
(110349) pauwi eipu| 1abeue [elsusn
sjueynsuo) Buusauibug 1seopeolg Awems eywisreN dIN 12
2000TT !yl MaN
‘arelsgd’l ‘peoy burd'g-T
(1039) panwi elpu Joyoauig Buibeue % uewlreyd
wod'[usA@|198q G886.LEEC TTO | S /7 /£288LEET TTO sjueynsuo) Buusaulbug seopeolg eldn ysasreH N 0z
€000TT Y[2d MaN ‘peoy 1ypo-]
‘xa|dwo) ‘0’9 D‘uemeyg BUYI00S ‘Al-9Seyd 1010211 Ainda@
wodjrewb@dnrep ysiwiu ¥TL69€VC TTO G0969€¥7C TTO Awiiand [ensia @ Buisiuanpy Jo ayel03oailq 16eISNY YSIWINIA 6T
€000TT Y[2d MaN ‘peoy 1ypo-]
‘xa|dwo) ‘0’9 D‘uemeyg BUYI00S ‘Al-9Seyd Jo10811q
urau@urelyasalfel €6569€v7¢ TT0 Auiiand [ensia 7@ Buisiuanpy jo ayel03ailq urer Asafey N 8T
€000TT IY[2d MaN
Bio 06€G0T.LY ‘a1e1s3 1ypo g5 eIpa|\ 10} Ja210 swwelboid
.co_um_uczo“:u‘_ou@_G\S\_mmm<.m ‘08ESOT.Y TTO 00ESOT.LY TTO uolyepuno4 plo4 _m>>\_6mm< BUINEY'SIA LT
€000TT IY[2d MaN 1sielnads
T2S.29v2 ‘ajeis3 1ypo €2 juswdojaAa( 104 UoEIIUNWWOD
Bio"j@o1Un@enoyrewe ‘0T¥T69%2 TT0 |  (9%S) TOY069¥Z TTO elpul 43DINN eaoyeN BYIV'SIN 9T
6200TT Yl MaN
¢00E€T.L9C ‘anejoug Bunlrepyes ‘6z/G-9 | uonewlou] % SUONEBIIUNWWOYD ‘I0SIAPY
10 02saUN@BMSABURd'] ‘TO0ETL9Z TTO 000€T.92 TTO elpul 0OS3ANN B)SAdURd BIYS|'SIN ST
¥200TT Iy[ed MaN
‘AuojoD @duayaq ‘100j4 puz ‘zos-a J0leulpioo) [euoneN
wod'rewb@zuiw-uerey 8T2ST9vC TTO ¥6.870Sv TTO (442) ®1pul Jo wnio4 olpey Alunwiwod ZUIN ueley N vT







N C
- ommonwealth Educationg|

Media Centre for Asia

munity Radio Sammelan

Ministry of
Information and Broadcasting

Commonwealth Educatinal leda
Cantra for Asia

-1
National Com
Radio Sam™

o
01- 0 e, New
vigysn B

and

CEN Educat'lq;)f::ﬁedia Centre for Asia

Published by R. Thyagarajan, Head, Administration and Finance,
Commonwealth Educational Media Centre for Asia,
Commonwealth of Learning,
8/4 Sarv Priya Vihar, New Delhi.
Designed and printed by Mensa Design Pvt. Ltd.,
design.mensa@gmail.com.



	Index
	Story No 1
	Story No 2
	Story No 3
	Story No 4
	Story No 5
	Story No 6
	Story No 7
	Story No 8
	Story No 9
	Story No 10
	Story No 11
	Story No 12
	Story No 13
	Story No 14
	Story No 15
	Story No 16
	Story No 17
	Story No 18
	Story No 19
	Story No 20
	Story No 21
	Story No 22
	Story No 23
	Story No 24
	Story No 25
	Story No 26
	Story No 27
	Story No 28
	Story No 29
	Story No 30
	Story No 31
	Story No 32
	Story No 33
	Story No 34
	Story No 35
	Story No 36
	Story No 37
	Story No 38
	Story No 39
	Story No 40
	Story No 41
	Story No 43
	Story No 44
	Story No 45
	Story No 46
	Story No 47
	Story No 48
	Story No 49
	Story No 50
	Story No 51
	Story No 52
	Story No 53
	Story No 54
	Story No 55
	Story No 56
	Story No 57
	Story No 58
	Story No 59
	Story No 60
	Story No 61
	Story No 62
	Story No 63
	Story No 64
	Story No 65
	Story No 66
	Story No 67
	Story No 68
	Story No 69
	Story No 70
	Story No 71
	Story No 72
	Story No 73
	Story No 74
	Story No 75
	Story No 76
	Story No 77
	Story No 78
	Story No 79
	Story No 80
	Story No 81
	Story No 82
	Story No 83
	Story No 84
	Story No 85
	Story No 86
	Story No 87
	Story No 88
	Story No 89
	Story No 90



